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‘52 Dodge Replaced... 


To the Tune of $407,000... 


Ruthrauff & Ryan 


Schwimmer & Scott Tells How It 


Gets New Car 


It's a Packard! 


Ability to Provide 
Experienced Auto Men 
Helps Land Account 


DeEtroIT, Sept. 10—Rutkhrauff & 
Ryan has been named to handle 
advertising for Packard automo- 
biles, as exclusively reported in 
ADVERTISING AGE last week. The 


change is effective Dec. 15, with) 
R&R replacing Maxon Inc., which 


resigned the account yesterday. 


The agency switch will not af-| 


fect the Studebaker end of the 
Studebaker-Packard Corp. (which 
will be formally established early 
next month). Studebaker adver- 
tising is handled by Roche, Wil- 
liams & Cleary, Chicago. 

R&R is no stranger to the auto- 
motive field. The agency handled 
the Dodge division of Chrysler 
Corp. for 18 years before Dodge 
moved its account to Grant Ad- 
vertising in July, 1952. 


= The fact that R&R had kept 
its key auto account men and its 
Detroit office after Dodge took its 
$9,000,000 account to Grant is 
regarded here as a major factor 
in R&R’s winning out over three 
or four competitors pitching for 
the Packard budget. 

Ruthrauff & Ryan also has these 
accounts related to the autornotive 
field: Electric Auto-Lite Co., To- 
ledo; Monroe Auto Equipment Co., 
Monroe, Mich., and Sun Oil Co., 
Philadelphia. 

There was less than the usual 
amount of speculation regarding an 
agency change when James J. 
Nance became president of Pack- 

(Continued on Page 8) 


Advertising Agency 


UPS AND DOWNS—Hanes Hosiery, New York, liked the effect of the 
model peeking between her pretty pins, which the company used in 
this quarter-page ad in Life and other publications last June, so well 
they inverted her for a page in Life’s current issue. J. R. Flanagan 


handles the account. 


WASHINGTON, Sept. 9—Brown- 
Forman Distilling Corp. cried 
“Foul” this week after the Treas- 
ury Department’s alcohol and to- 
bacco tax division (ATTD) ruled 
that National Distillers Corp.’s 
Old Crow has displaced B-F’s 
Early Times as the nation’s top 
selling bourbon. 

B-F was not questioning Treas- 
ury’s right to referee a sales lead- 
ership dispute between leading 
bourbons, but it contended that 
ATTD bungled the assignment by 
lumping together sales of Old 
Crow  bottled-in-bond together 
with the new Old Crow 86 proof 
straight whisky. 

It was just over a year ago that 
Early Times reached the top of the 
bourbon heap, also on the basis of 
a Treasury “audit.’’ The loser then 
was Old Stagg. 

Treasury officials became in- 


Old Crow Got Treasury Nod by 
Adding Brands, Says Early Times 


terested in the bourbons again in 
mid-August after Eric Stainton, 
v.p. of National, sparked a trade 
drive by claiming that Old Crow 
sales topped 1,000,000 cases in a 
nine-month period ending in May. 
Proclaiming Old Crow as a major 
factor in the “trend back to 
straight whiskies,” he told the 
trade Old Crow sales, since the 
introduction of 86-proof eight 
months ago, were 100% above 
quota estimates and five times the 
brand’s sales when it was solely 
a bottled-in-bond. 


a “Because we are supposed to 
see that there are no false claims 
in liquor ads, we automatically 
|challenge every new claim of sales 
leadership,” an ATTD spokesman 
‘told ADVERTISING AGE. “We im- 
'mediately phoned for wholesale 
‘depletion figures for Old Crow 
land Early Times.” 
The spokesman 


said Brown- 


Factional Dispute at Ruppert May Mean That) rorman sageendnintives deund & 
Katz Won't Return: Santacroce Heads Sales 


New York, Sept. 9—Hermen 
Katz, v.p. and sales manager of 
Jacob Ruppert Brewery for the 
past five years, now on an “ex- 
tended European trip,” probably 
will not return to the brewery. He 
is reported to have a serious heart 
condition. But AA has learned that 
other reasons may have caused 
Mr. Katz’s withdrawal. 

In the meantime, Thomas R. 
Santacroce, v.p. and merchandis- 
ing director of Biow Co., Ruppert’s 
agency, is acting as sales manager 
of the brewery on a so-called “in- 
definite lend-lease arrangement.” 
Before joining Biow, Mr. Santa- 
croce was merchandising director 
of Dancer-Fitzgerald-Sample, and 
before that, was sales manager of 
the Pepsodent division of Lever 
Bros. Co. While with D-F-S he 
worked on the Falstaff Brewing 
Corp. account, and is also under- 
stood to have worked on projects 
for Gunther Brewing Co., Balti- 
more, and Terre Haute Brewing 
Co. 

When Mr. Katz joined Ruppert 
in 1949, the brewery had a deficit 


of $1,662,465. Its barrelage that 
year was 1,078,884. For the first 


six months of 1954, Ruppert re-| 


ported a net profit of $480,000. No 
| barrelage figures are available for 
/1954, but in 1953 Ruppert sold 


Herman Katz 


T. R. Santacroce 


| 2,004,975 barrels to hold its posi- 
tion of ninth place among the 25 
major producers. 


es Mr. Katz is credited with pull- 
ing Ruppert out of a severe sales 
slump by changing the formula 
of the company’s Knickerbocker 
beer, changing the advertising ap- 
proach and by introducing new 
(Continued on Page 8) 


hard to believe that Old Crow was 
outselling them. 
“They suggested we get figures 
(Continued on Page 104) 


Paid American Vitamin ‘Bad Debt’ 


Fight Ban on Beer, 


Wine Commercials, 
NARTB Head Urges 


Boston, Sept. 9—The president 
of the National Assn. of Radio & 
Television Broadcasters made it 
clear today that he expects the 
industry to resist congressional 
pressure to put beer and wine ad- 
vertising off the air. 

But he also indicated that addi- 
tional safeguards may be needed 
to eliminate offensive commercials 
for alcoholic beverages. 

In a talk before a joint session 
of NARTB’s District One, and the 
Radio & Television Executives 
Club of New England, NARTB 
President Harold Fellows said re- 
cent congressional attacks on beer 
and wine broadcasting involve 
principles which go “directly to 


American advertising and Ameri- 
can media, beyond which they will 


right to do business according to 
the terms of free enterprise that 
is traditional in America, and 
which has contributed so vastly 
to this great nation.” 


® The remarks were the most 
pointed to come from an industry 
member since the House inter- 
state commerce committee last 
month released a report blasting 
radio and tv for their handling of 
beer and wine commercials. 

NARTB has promised to coop- 
erate with congressional leaders 
who have demanded that the in- 
dustry tighten its system of self 
regulation. 

In his talk today Mr. Fellows 
contended that radio and tv codes 
adopted by NARTB have been ef- 
fective. He added, however, that 
special care must be exercised in 
scheduling beer and wine adver- 
'tising, and that “there should be 
‘tenets of good taste governing the 
‘nature of such advertising.” 


| 


icy (AA, July 9) is expected to end 


Last Minute News Flashes 
Pullman Co. Reported Ready to Name Agency 


CHICAGO, Sept. 10—Pullman Co.’s two-month search for a new agen- 


next week, when Pullman directors 


meet to approve a new choice. Reportedly, MacFarland, Aveyard & Co., 
Chicago, is in the lead, among six finalists selected by Buchanan- 
| Thomas agency, Omaha, which assisted Pullman in making the selec- 


| tion on the $750,000 account. 


i 


| 
} 


Ellington Gets Sunbeam Air Conditioner Division 


NEw York, Sept. 10—Ellington & Co. has been named to handle ad- 
vertising for Sunbeam Air Conditioner division of American Radiator 
& Standard Sanitary Corp., Pittsburgh, effective Jan. 3, 1955. The ac- 
count has been handled by BBDO, New York. 


National Gypsum to Feature Builders 
New YorK, Sept. 10—National Gypsum Co. will start a series of 


the line that is to be drawn by | 


not retreat in defense of their) 


spreads in The Saturday Evening Post Sept. 18 featuring photographs 
of prominent builders who use the company’s Gold Bond building 
products in home developments. The new campaign is a departure 
from the company’s product advertising in shelter magazines, hobby 
books and farm publications. A merchandising kit with suggested 
ads for newspaper tie-ins is being mailed to each of the builders to 
be featured. Batten, Barton, Durstine & Osborn is the agency. 


(Additional News Flashes on Page 105) 


| Agency Leases Building 


for ‘Fresh Start’ after 
Three Years in the Red 


CHICAGO, Sept. 9—When 
Schwimmer & Scott Inc. moves to 
new quarters at the north end of 
Chicago’s ad agency axis on Oct. 
1, it will be cause for far more than 
\the usual routine of self-conscious 
-back-pats and cocktail toasts to 
“continued success.” 
| Schwimmer & Scott’s transfer 
to its own four-story quarters at 
814 N. Michigan will signify the 
,end of one of the most traumatic 
experiences that can be visited on 
any agency, short of bankruptcy: 
A period of three years during 
which it could not meet its finan- 
\cial obligations, could not solicit 
/new business, could not show prof- 
its to its stockholders and could 
| not maintain a full staff or pay 
full salaries to its top management. 

It was a little less than three 
| years ago that the agency was hit 
|by the worst blow in its 19-year 
history: American Vitamin Asso- 
ciates, Los Angeles vitamin tablets 
manufacturer, went bankrupt, ow- 
ing a huge debt, nearly half of 
which was for advertising con- 
tracts placed by Schwimmer & 
Scott (AA, Oct. 22, ’51 et seq.). 


=" This was a double blow. 
Schwimmer & Scott was not only 
/out several hundred thousands in 
advertising placed for its erst- 
while client; it was also out the 
client—its largest, and one for 
which it had just opened a service 
office in Hollywood. 

By the time it was able to cancel 
all American Vitamin Associates 
advertising, the agency was stuck 
with media and talent obligations 
which totaled $407,000. The agen- 
cy immediately assumed the obli- 

(Continued on Page 101) 


Lady Esther Follows 
Ownership Changes 
with Agency Shift 


New York, Sept. 8—Lady Esther, 
a company that changed hands 
three times in one recent two- 
month period (AA, Jan. 11), is 
making a change in advertising 
agencies. Beginning Jan. 1, the ac- 
count will be handled by Dancer- 
Fitzgerald-Sample. On that date, 
Biow Co. resigns the business. 

A $1,000,000 advertiser, Lady 
Esther was acquired last Novem- 
ber by Chesapeake Industries, 
New York, from the estate of the 
late Alfred H. Busiel. Early in 
December it was sold to the 
Lansing Foundation, a charitable 
organization here. Then, in Janu- 
ary, Zonite Products Corp. pur- 
chased the cosmetics house and 
has operated it since as a division. 
Ruthrauff & Ryan was on the ac- 
count till Nov. 1, 1951, when Biow 
Co. took over. 

Four months after getting the 
account, Biow announced Lady 

(Continued on Page 4) 


a hoe Yee ee : ‘ Lite)” a ee Ooh Pir pe tr wag bP OE ergy ES 5 Seem Gan Sh a as ee oy 3 : AE ER TSS oo Palys ey EF Cee ae ; ci peta 4s Lis WM ee Ont honk 
Pte i ; weal ; eke ee we eB: ; Bi, ae en OL Lh ne eS Sigh ae be Oar ap 82 rele Saati eben he ES <8 : Se ee : feat z ae eae Cage ik ie ae ek a Oe Ca ek ee Ue 
Sie Fe ie ee Rae Y I > ae a ae ee Ot gl ea age FAY ¥ igh ‘ var has a Beh 5 fe eres Gat a > ad : . ie ie 5 + ee Cie eh Poh Santa Ut Pen ax 3 3 Te, vet ba ew 
pra | BA as Rises Cres Was 1 Sh gg aay ies ee tM a Sey ane Syed Roy pee saree NE cing Te te ; i ' Cade 7a cay Le, se fe” 34) en ¥ 5 eee Seat =e ee RA eee Moke lay WROD ce Rs 
ei Hee RE Sek RSMO cn, a PAL: Re BA ape 9 my Raeiteg: 2 eter “le ya OS Ere paratt eek pan Seat alte ee fray 5 re og eS ’ Brahh 5 Sag Re Pare oe Bae Cig DRE Lane ge Lge EY Sl BN Se areas Coa | 2 eee 
5. Ree | 4) Ee ES aw Claes gtr a A Sot ite Pe aU} 5 ee Weg ees Si Nt Bi. ~? SVE SS mS Wy Se. eae ee : * “ah OS ort ee Wee ee : By PER. Se Le Re 2 Bs abate ST a tap Mes CONG ST «ial sea meee Se Gee 
Fe See ies Radke eb ae, AS BY ey Va ie sgh BRAY OS ie Oey SMe 2 Wig See are fee © pane “TENSES Pentel heel Aa es edit SIE ds ee Ps ern Lars Sears Ohare aes he : = he i SPA tae Mi tA dn ® (Re As 3 Cree as Saha 
oe Peer wee aber BE PA te | Eee og Tee : Bye ake Svar Y Geet ae fe) : PGT yy CA Uae Soe bi cce eae earn aie? plea re Renee uote. She Seta iae cas 5 ‘ go ae te mrs ena: 18 <i s ay 5,8 SORE RAE SBS 1 ES oid bth ener 5 Tea ean BAe ace 
igs oie Os ad haere i 72 “s cS POD tg Ha at f oj Bow : SJE § ae ¥ rire su) 2 ee Ee erg o "4 a petty aay oxy Gs i: : Pe ee arc ae vis Pat sip ; eae a - ts ob A ee Bart got aes fa ee ¥ ia Aig pains poe F ae iz rae Aas = ae Spun i a 
Se . y Fe aay ‘ ‘ ? , Fan oe 
te ~ , . =, ss Reinet gs 
4 - - ~ - — —— - anenniel _=- . - ' meetin. 3 
. . ' ee 
. + eae 
f i 
“en 
: a 
o i ve 
| 
4 | % a 
: oo a 
ve rnc 
“a a 
; 
: ' 
est ‘ ; 
lB... ws ee SE NAONAL Mewererer Of MARKETING... =... | 
‘A ' : -_ 
oe | 5 
' ee 
ie | rg 
: | Po H " : / . 
a 1” ; 4 LS EA 
7 eeenenennnennSEnn ERR nnnenenennenainenmmmmmememmememenmnemeeneeemmeeneten te “‘ sa 
vet Bo 4 
rs, - 2 : ee ‘ 
fF % 4 
= {| *& . 3 
| ee : . | ; : ee 
. La ; { e 
oa j ; sa s 
ee a | ; he ie 
< ‘ as Si 2 >: “ roe 
e | i 4 ’ eal 
. ; Po | ; " : Po 4 om 
se j ‘ rf ils 
: | ; ee | | ea 
~ a | ; ve vo ; se : 
: j = 2: ho 
: Sy 3 te 
: i ‘. me , ea 
‘ie Oe. % 5 Weis 
a é 4 paricoes ‘ mE 3 
hai ee Oa We ee pene 
Bs een ae —_ 
oo ™~ ma oe ee a ene res ea Bets 
= —— aa Wt coe ao 
a sfams t Oaky 280" re veel hs mae | uae 
+ ; Rada ch a ‘ g a 3 Re soli A oe pian Poe fer Syl pee ie i =f neat 
¥; TOOK SLIMMER TRimMER. | he a ae Sa iyo ees | ene ae 
ee PRR ARSE Ret eee omen ee 8 € ye : ees neh Nears wd eg fate soi 
Se Raa Sea) one a a ferent: 2 aa aaa emer Sere me ‘a nt oe rad we 
Pak iM SEAML TOCEINGS Oy |. 2 Pe 8 NG SS ARON Re * seat 
: De aan esr mga sse cx. PAP j Qo ae one ala eae ee te at! ae Gute 
a Ae Se eer ae ate sa ‘ aes es Te Se ee AMY SP we $ € ya 
, J : hyigl 
on . a cat? : 
ey . . . 
‘ ee 
ED 
| maa 
Rie Sw 
es bias 
we zits 
: ' E oe 3 
gua mae 
eee ee 
nas Po ree 
=. ee” 
: ke 
# Saat 
me cee 
3 et Reset 
nee abies 
i re 3 : 
ne ee 
e ainsi 
ioe FE IN 
ae Pee sgt 
6 tage) pi 2 
a ace 
lay eee 
@ oe 
ne, ee 
Zan Re 
ae Soars ve 
ae ye pee 
’ Si by oan 
os H 3 
~ i aaa 
ae eae: 
Si a 
wae 
Chai 
¥ aemmnnnnnneeeee eee “i Ans 
' — 
| Be 
able $e 
; : | eget . 
ero, ne 
a pss 
4 La ie 
7 4 eae 
mtg: in ~ ee ea 
; : ge% ae 
: oo. a ae ee 
Hee ac! tc ; ‘ Tea gh 
ae a ; <i a ie te 
eS - e Ky F ; on 
a 4 gt > ee 
3 4 Sa oan ‘ mtg 
g Ema, P Seiad 
cy % ve: 
a a 
} 
ee | 
: ig 
: ee | ee 
2 _ ee. 
: , ri 
* r - ° ap 
3 Ph pee aoe ie, ” % aint E rae $ 7 be CLs, a eile % = 4 bi - a | ee ~ = A ait 
4 - ; pcre ma . < = er Pr BERS ee! PO OEP hg eet 6 1 oe a Ens tio 
‘ ‘ ’ a. ol 
: : s & tes ; > t : eM ow . - ‘ €. : 7 
; 4 4s ‘ ~ t d = - 5 res al : 
me Sa) eh be eee ‘eee a a, te gat hy » EE ee Pe Fe = "oan te ge be CoP wad OE eA Ae - ite Fak MOS ms we oa a Tenet Ki Be Sy we ue n: pe ie se ‘ 4 ; J. feet pee 4 Ais a pies | or ; i 


. 


Straight Whiskies Up 7%, but Total 


Sales Decline, ‘True’ Report Shows 


New York, Sept. 9—The whisky 
business is off about 6.7%, on the 
basis of shipments during the first 
half of 1954, and blends are falling 
fastest. Straights are rising rap- 
idly, and bonds are off—which 
may be a reflection of today’s 
market. 

These are some of the highlights 
of the True Beverage Industry 
Trends report, prepared for the 
magazine by B. W. Corrado. A 
brand examination (see _ table) 


Giving at Christmas 
Not Commercializing, 
Business Men Say 


STURTEVANT, Wrs., Sept. 8— 
Most business men don’t think 
business giving commercializes 
Christmas. 

Wisconsin Cheese Box, a mail- 
order cheese company, asked the 
question, and 70% of its respon- 


| dents said they give at Christmas 


time. 

Of these, 75% said they give 
business gifts for the same reason 
they give gifts to others—the 
Christmas spirit, appreciation, 
friendship. The other 25% said 
they do it to get business or to 
keep pace with the competition. 


= Only 6% of all the business men 
covered by the survey were 
Scrooges and flatly said they think 
the practice commercializes 
Christmas. 

The company also discovered 
that 50% of business men choose 
gifts for the home above all oth- 
ers. In this category, Wisconsin 
Cheese Box said, food gifts rank 
highest as a choice. Like cheese, 
for instance. 


Cigar Maker Ordered 
to Stop Using Johnny 
Walker Brand Name 


Tampa, Sept. 10—Tampa Cigar 
Co. Inc. has been ordered to cease 
using the name “Johnnie Walker” 
as a trademark for a line of cigars 
on the basis that confusion with 
the whisky operation of the same 
name would result. 

The order was issued by Federal 
Judge Whitehurst and signed last 
week in Miami. 

Judge Whitehurst ruled that the 
cigar company’s use of the trade- 
mark, registered in the U. S. and 
abroad by John Walker & Sons, 
caused confusion and created “an 
erroneous impression that the 
cigars were made by, sponsored 
by” or otherwise connected with 
Johnnie Walker whisky. 

The judge also noted that the 
plaintiff was not demanding re- 
covery of profits or damages, be- 
cause of the small number of 
cigars sold under the trademark. 

It was brought out in the suit 
that the cigar company has been 
using the trademark since 1947, 
having acquired it from the former 
owner of the company, Penin- 
sular Cigar Co., and that it had 
been used even earlier by prede- 
cessors of that company. 


Westinghouse Names Angus 


John A. Angus, who since 1949) 


has been ad manager of all seven 


American and Canadian plants of | 


Fisher Scientific Co., Pittsburgh, 
has been named president of West- 
inghouse Valley Printing Co., 
Pittsburgh. 


Avery-Knodel Moves 


Avery-Knodel, radio station rep- 


are taking the worst shellacking 
in this uncertain period. 

For straight whiskies, it was the 
best half since 1943. They rose 
7%—to 18,754,969 gallons—over 
the first half of 1953. This reflects 
two things: a steady swing to 
straights, and the impetus given 
this category by the addition of 
Old Crow, I. W. Harper and Old 
Taylor, all converts from the ranks 
of the bonded whiskies, and by 
PM, now also being bottled as a 
straight. 


w The volume of Old Crow straight 
bourbon alone, during the first 
half of 1954, could have accounted 
for the entire gain by the 
straights. In the process, the 
whole category got considerably 
more advertising. 

Straights have moved up strong- 
ly against blends. In the first half 
of 1954, 18,754,969 gallons of 
straights were bottled, against 37,- 
968,375 gallons of blends; straights 

(Continued on Page 97) 


Sunbeam Drive Will 
Double Last Year's 
Holiday Ad Budget 


Cuicaco, Sept. 8—Sunbeam 
Corp. will spend more on advertis- 
ing during the fall and holiday 
season this year than ever before 
in the company’s history. Although 
exact figures on the budget were 
not released, company officials 
said ad expenditures for the 
period would be double last year’s 
total. 

According to figures released by 
Publishers Information Bureau 
(AA, Aug. 30), Sunbeam spent 
$1,227,689 on magazine and net- 
work radio and tv advertising 
during the first six months of this 
year. Sunbeam ranked 82nd among 
the 100 leading advertisers in 
measured media. 


gw The bulk of Sunbeam’s fall and 
winter ad budget will be allocated 
to television. Sunbeam will spend 
at least $1,500,000 to co-sponsor 
Max Liebmann’s Sunday “spec- 
taculars” on NBC with Hazel Bish- 
op. The company will also spon- 
sor the “Ethel & Albert Show” 
and “Home,” both on NBC. 

Thirty pages in color will be in- 
serted in Life and The Saturday 
Evening Post. Other color pages 
are scheduled for Better Homes & 
Gardens, Good Housekeeping, 
Ladies’ Home Journal, McCall’s 
and Woman’s Home Companion. 
Sunbeam also plans to use some 
newspaper advertising. 

Perrin-Paus Co. is Sunbeam’s 
agency. 


ROBERT E. LEE IV has been promoted 
'to national advertising manager of 
\the San Francisco Chronicle, suc- 
| ceeding William J. Rienzi, who has 
=e Mr. Lee has been in 
charge of national transportation 


resentative, has moved its New @”d financial accounts. He is a 


York offices to 720 Fifth Ave. 


great grandson of General Lee. 


shows that many of the top brands | 


Advertising Age, September 13, 1§ 


COMEIN-ITS CAasassinie. DEMONSTRATION MONTH 
Gy 9D ~~ BALDWIN DEALERT” 


SEL...today's most revolutionary instrument 
HEAR... Organ! Orchestra! Dance bart! AH in one! 
PL AD...this new, supertative home organ that's 

EASIEST OF ALL TO PLAY! 


S reasons why the Orga sonie gives you mest in 
valar ef any home ofcan you cam bos 
— 7 be. 


Hi SN ceemsatrs of orien weabros Sanibel wn eles toes Oe cam om tenn 
seenlerinstonmendt for every aned...oned every hawkert 0 a 
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FIVE FREE LESSONS—Baldwin Piano Co. will run this b&w spread in 
the Sept. 13 Life to start an intensive fall and winter promotion for 
its Orga-sonic spinet organs. Three insertions in Life are expected 
to spark a drive in which dealer ads will use the same illustrations 
as the national advertising. Ruthrauff & Ryan is the agency. 


$207,766 Buys Page in All U.S. Newspapers 
with Full ROP Color, Tabulation Shows 


New York, Sept. 8—Advertisers Color Data” tabulation compiled 
can buy a full-color (three color by Moloney, Regan & Schmitt, 
plus black) page in each of the newspaper representative. 

184 daily newspapers with r.0.p. | The data also show that a full 
facilities for a total cost of $207,- page in black plus one color can 
766—and receive a 20,649,902 cir- be purchased in each of the 560 
culation for 1¢ per family. dailies with such facilities for 

This, and other information, is | $365,097. The per-family cost also 
contained in a “Newspaper ROP | breaks down to l1¢ and the circula- 
tion tops 36,000,000. 


Top Frost Frozen 
Foods Bow in the 
Washington Area 


WASHINGTON, Sept. 8—Top Frost, 
moderately priced line of frozen | 
foods, broke into the Washington . 
area this week in a burst of mer- | Mba PE gs pectconatl broken 
chandising activity by the big | cepting one color a ae ht 


Washington food chain which is to) 


handle the line exclusively here. | Colors and those with full three 


The campaign included full-page | color plus black facilities. 
ads in the city’s three major news- | 
papers, 110 radio and tv spots, a/| 
tv film—and sky writing. The 26 
Giant Supermarkets, where Top 
Frost is being sold, equipped em- 
ployes with Top Frost badges, 
stuffers for shopping bags, cash 
register cards, store banners, win- 
dow posters and food case signs. | 
® Top Frost, packed by i) Corn Pops, Popper 
Associates, is put up especially for | 


Explodes as Brave 


chains of independent supermar- 


kets. It is handled by Big Bear Salesman Pitches 


Stores, Columbus; Weingarten’s in | 
Texas; Star Markets, Boston; CHICAGO, Sept. 8—You can really 
Wrigley Stores, Detroit, and Penn sink your teeth into Hotpoint Co.’s 
Fruit Stores, Philadelphia. latest device to demonstrate the 
Topeo Associates, which pre- | heating speed of its electric range 
viously had not had an agency, Surface unifs. 
has just appointed Russel M. Seeds| Hotpoint is providing its deal- 
Co., Chicago, to begin a national ers with a complete popcorn kit— 
brand name c:mpaign to backstop Popcorn, oil and salt—which can 
promotion by i's outlets. The drive be prepared by a salesman in 90 
will begin with a year-long cam-| seconds, during which time he can 
paign in Bette, Living, featuring | ™ake his sales pitch. 
Topco’s frozen and other grocery | The popcorn is popped in a spe- 
products. | cially made aluminum foil dispos- 
Leonard Abe!, frozen food mer- able popper. To further dramatize 
chandiser for the Giant chain, said | heating speed, the top of the pop- 


« The report lists daily news- 
papers by states and lists rates for 
full-page and 1,000-line ads. Sun- 
day newspapers are not included. 
Newspapers are tabulated within 
the state breakdown according to 
Audit Bureau of Circulations city 
size. 


= The report was prepared by 
Moloney, Regan & Schmitt because 
'talks with advertisers and agency 
executives showed they wanted 
‘comprehensive cost figures, Her- 
‘bert W. Moloney, president of the 
(Continued on Page 102) 


frozen foods ci:rrently account for | Per blows up like a balloon during) 


about 5% of Giant sales. He said| Popping, and then explodes when 
the Top Frost line, combining top the process is completed. 
quality and moderate price, is ex- ' 


Station Drops Pabst 


Bouts to Telecast 
‘Live’ Film Show 


NEw ORLEANS, Sept. 9—WDSU, 
TV believes in the tradition 
southern hospitality. 4 

The station recently ran ads is 
the New Orleans Item and Times 
Picayune apologizing to its view+ 
ers for not being able to carry 
the “Pabst Blue Ribbon Bouts” 
any more and explaining that the 
Wednesday night fights would be 
seen on WJMR-TV henceforth. 

WDSU-TV, a primary NBC-TV 
affiliate and an alternate CBS-TV 
affiliate, explained: 


s “This fall there are great new 
shows coming to us from NBC-TV 
—new shows that you will not 
want to miss—that you will want 
to see ‘live’ while they are happen- 
ing. 

“This meant re-scheduling of 
many of our programs and we re- 
gretfully had to give up the Pabst 
Blue Ribbon fights after last 
week’s telecast.” 

The “live” show which will be 
replacing the CBS Pabst fights 
that are televised as they happen 
is “This Is Your Life” (Hazel 
Bishop), a filmed production. This 
telecast previously has been aired 
by WDSU-TV at a different time 
from most of the NBC-TV lineup. 


Yardley Switches 
Promotion Approach 


from Women’s Books 


New York, Sept. 7—Yardley of 
London, which in recent years has 
promoted all the items in its wom- 


en’s line, is currently putting 
emphasis on English Lavender 
preparations. 


This year—instead of concen- 
trating most of its magazine sched- 
ule in women’s magazines—the 
company is using Life, plus “in- 
tensive local advertising in key 
markets in Sunday newspaper sup- 
plements.” Another innovation is 
once-weekly participation in the 
Gary Moore tv show (NBC). 

Advertising copy stresses “Eng- 
lish Lavender for the freshest, 
youngest feeling in the world.” 

Flair and Lavensque, two rela- 
tively mew _ scents, are being 
pushed via page ads in The New 
Yorker and Vogue, while prepara- 
tions for men are featured in 
Holiday, The New Yorker, The 
Saturday Evening Post and early 
morning radio spots in 50 markets. 

N. W. Ayer & Son is the agency. 


‘Rin Tin Tin’ to ABC-TV 

National Biscuit Co., New York 
(Kenyon & Eckhardt), has bought 
Fridays at 7:30 p.m., EST, over 
ABC-TV for the new tv series, 
“The Adventures of Rin Tin Tin.” 
The 30-minute film show begins 
its run Oct. 15. 


Virginia Paper Names Moran 

The News-Post, Rocky Mount, 
Va., has named Moran, Hedekin 
& Fischer to represent it. 


pected to bud the frozen food 
volume to at least 10% of total 
sales in a five - ear period. 


WEW New York Address 


Uruguay Age icy Selected 

Publicitaria ruguaya, Montevi- 
deo, affiliate in ‘ruguay for Foote, | 
Cone & Beldin international, has 
been appointe:’ y Scott & Bowne 
of Uruguay | to handle the 
advertising in that market for) 
Scott’s Emulsion Eno’s Fruit Salts | 
and Brylcreem. 


Coe Joins Cumpbell-Ewald 
Charles E. Coc, assistant v.p. of 
the National Assn. of Manufac- 
turers, has joined Campbell-Ewald 
in Detroit as an account executive. 


LEXINGTON AVE. 
NEW YORK 17, N. ¥. 


Phone 
PLaza 5-0404 
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Advertising Age, September 13, 1954 


THAT'S MINK, PODNER—Most expen- 
sive pair of jeans extant is ranch 
mink garment being worn by rodeo 
trick-rider Barbara Ann Hunting- 
ton. Mink jeans were featured in 

15 department store promotions. 


Blue Jeans of Mink 
Make Cowboys Blink 


New York, Sept. 7—When Blue 
Bell Inc., which proclaims itself 
the world’s largest producer of 
work clothes, decided to bring out 
a new line of western jeans, the 
company wanted insurance against 
winding up on the seat of its pants. 

The first problem with Wran- 
glers (the name selected for the 
jeans) was establishing “western 
authenticity.” R. S. LeMatty, v.p. 
in charge of sales, went to rodeo 
cowboys, getting advice on jeans 
construction. 

Later, cowboys were featured 
in indorsement ads in western out- 
door publications and rodeo pro- 
grams. Promotion of the product 
included designing special Wran- 
glers for rodeo clowns and arrang- 
ing for the toughest rodeo animals 
to be named Old Wrangler. 

Today, five of the six all-around 
champion rodeo cowboys in com- 
petition wear and endorse Wran- 
glers. 


# In 1951—four years after Wran- 
glers bowed—Blue Bell extended 
its rodeo promotion to department 
stores in 14 major rodeo cities. The 
company arranged personal ap- 
pearances by cowboy stars in the 
stores, and on local radio and tv 
outlets. The stores set up window 
and counter displays and ran ad- 
vertising featuring Wrangler jeans. 

This same idea was extended in 
1952, when some 2,000 Wrangler- 
rodeo promotion kits were sent to 
retailers in rodeo cities and towns. 

Last year, Blue Bell came up 
with a pair of Wranglers made of 
ranch mink. The mink jeans have 
been featured in 15 department 
store promotions in the past 12 
months. One store put up a huge 
electric sign, “See Mink Jeans in 
Our Window.” Another retailer 
advertised them for sale at $3,500. 
Other stores scored a promotional 
point by permitting customers to 
try the jeans on. 


s The mink jeans have gotten 
such a play, reports Blue Bell, 
that another pair is now on the 
cutting table. But this time the 
jeans will be silver blue mink. In 
addition, two pairs of gold Wran- 
glers are in the works, in reply to 
requests for “something else like 
the mink.” 

Mr. LeMatty won’t talk figures, 
but Wrangler sales “are making a 
record this year.” 

N. W. Ayer & Son is the agency. 


Cleveland Dotted Line Elects 


Donald Huettner, Reihhold Pub- 
lishing Co., has been named presi- 


dent of the Cleveland Dotted Line | 


Club. Other officers elected are 
Walter Berger, McGraw-Hill Pub-| 
lishing Co., v.p.; William Westfall, 


Shulton Plans Use 


of All Media for 


Fall, Yule Drives 


New York, Sept. 7—Magazines, 


/newspapers, radio and tv will be 


used by Shulton Inc. for fall and 
Christmas advertising campaigns 
for its men’s and women’s 
toiletries lines of Desert Flower, 
Friendship’s Garden, Escapade and 
Old Spice. 

A newspaper campaign in 108 
dailies in 90 cities will promote 
several new Old Spice products 
as well as the regular staples, and 
will be concentrated in October. 
At about the same time radio ad- 
vertising for the line will be 
stepped up in 49 major-market 
cities, and special animated com- 
mercials will go on tv in 30 com- 
munities. 


s Full-color pages will feature all 
four toiletry lines in the November 
and December issues of Charm, 
Country Gentleman, Good House- 
keeping, Ladies’ Home Journal, 
Life, Look, McCall’s, The New 
Yorker, Redbook, Seventeen, The 
Saturday Evening Post and True, 
and in the First Three Markets 
Group, Parade and This Week 
Magazine running in 82 newspa- 
pers. The total circulation list 
for these publications runs to 
61,000,000. 

Shulton’s new fragrance, Esca- 
pade, will have a separate 
campaign in the November and 
December issues of Glamour, 
Holiday, Ladies’ Home Journal, 
Mademoiselle, McCall’s and Vogue. 

The campaign is being handled 
by Wesley Associates. 


. GE Bl ULES 


sore earns 


INSTRUCTOR—She’s not included in 
the dealer kit, but General Electric 
figures a window dresser best 
demonstrates how the goods should 
be displayed to stop traffic and 
maybe sell a few bulbs. 


GE Bulbsnatcher 
Push Set for Fall 


CLEVELAND, Sept. 9—General 
Electric Co.’s lamp division will 
open its fall anti-bulbsnatching 
drive Oct. 1, building the cam- 
paign around a cartooned police 
officer. 

The cop appears almost life-size 
in display pieces intended for deal- 
er windows. Additional merchan- 
dising aids include streamers and 
cop hats for supermarket and deal- 
er sales personnel. 

Business paper advertising will 
carry the cop motif this month. 
Next month it will appear in Life 
and The Saturday Evening Post. 

Lamp division commercials will 
be used on GE-sponsored Jane 
Froman tv programs and in radio 
spots in non-video areas. 

Batten, Barton, Durstine & Os- 
born, Cleveland, is the agency. 


Early Joins PFC Inc. 

Jack E. Early has resigned as 
manager of the San Francisco of- 
fice of Grant Advertising to be- 
‘come v.p. and general manager of 


“To make the best - begin with the best” 


Tomato 


THE FAMOUS es ~—, iegwcbies’ IN RED 
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PEDIGREED—Its tomatoes are carefully grown from selected seedlings 

sprouted in Georgia, Campbell Soup Co. says in this, the first in a 

series of non-institutional ads with a strong institutional flavor. A 
color spread, it will appear in the Sept. 20 issue of Life. 


Lonpon, Sept. 8—The basic facts 

and iigures on advertising ex- 
penditures in Britain are reported 
in a new survey published here 
by the Advertising Assn. 
“Called “Advertising Expendi- 
ture, 1952,” the survey tells how 
much is spent, where it is spent 
and who spends it. 

Economist Rodney Silverman, 
who prepared a similar survey 
four years ago, has drawn on all 
available sources to present a 
comprehensive picture of the 
British advertising scene. The 
book contains 40 tables of sta- 
tistics. In addition to the straight 
presentation of British figures, 
there are interesting comparisons 
with ad spending in other coun- 
tries. 


es The survey estimates British 
ad spending in 1952 at £199,000,- 


‘Coast Brewers Name 
‘Cerwin for PR; Mull 
‘Senator for Lobby 


SAN FRANCIsco, Sept. 8—Her- 


m\bert Cerwin & Staff, with offices 


|in San Francisco and Los Angeles, 
has been named to handle public 
relations for the California State 
Brewers’ Institute. 

Appointment of Cerwin, an- 
nounced by James G. Hamilton, 
president of the institute, ends the 
brewer group’s formal relationship 
with Arthur H. (Artie) Samish, 
who is now free on bail pending 
his appeal of a jail sentence for 
income tax evasion (AA, Nov. 2, 
53, et seq.). 

Mr. Hamilton said the Cerwin 
organization will “devote its ef- 
forts toward creating better under- 
standing of the brewing industry 
among consumers” and declared 
that “the brewing industry is re- 
organizing its entire public rela- 
tions program with the view of 
creating better understanding with 
the public.” 


= At the same time it became 
known that employment of Cal- 
ifornia State Sen. Gerald J. O’Gara 
as lobbyist for the institute is now 
in the discussion stage. Sen. O’Gara 
has announced he will not run for 
reelection this year. 

Mr. Samish and his organization 
used to handle lobbying for both 
the brewers and the distillers. Mr. 
Hamilton, however, has made it 
clear that whoever gets the “leg- 
islative representative” spot will 
work only for the brewers and not 
for the hard liquor interests. 

Arthur Samish formerly han- 


died both legislative representa- 
tion and public relations at a re- 


Gulf Publishing Co., treasurer, and ‘PFC Inc., Oakland travel service | puted salary of $30,000 a year.) 
Richard Burkhart, Simmons- 
Boardman Publishing Co., secre- 


tary. 


‘organization comprised of motels, | 


tions. 


‘Sen. O’Gara reports discussions 


| restaurants and super service sta- have not reached the subject of) 


‘salary. 


Postwar Study Finds British Advertisers 
Spent More in Pounds, Less in Percentage 


000 ($560,000,000)—a 100% in- 
crease over 1938. But this expan- 
sion seems to have been mainly 
in monetary terms. For in 1952, the 
£199,000,000 spent on advertising 
represented only 1.6% of the na- 
tional income. In 1938, the ratio 
between ad spending (£98,000,- 
000) and national income was 
2.1%. 

This is shown more clearly 
when advertising volume is con- 
sidered. The total volume of ad- 
vertising directed at the British 
public in 1948 was about one-half 
of the 1938 volume. By 1952, it 
had risen to about three-quarters 
of 1938. (Today it is believed to 
have passed the prewar level.) 

Of course, newsprint shortages 
have played an inhibiting part. 
Daily and Sunday newspapers in 
Britain are still limited in size. 


= Comparing British and Ameri- 
can advertising expenditures as 
related to national income, the 
survey finds that the American 
figures were far higher both be- 
fore and after the war. In 1938, 
the British ratio (ad spending to 
national income) was 64% of the 
American ratio. In 1952, the Brit- 
ish ratio was only 56% of the 
American. In other words, the 
level of advertising in the U. S. 
is almost double that of Britain. 

At the same time, the survey 
points out that Britain spends rel- 
atively more on advertising than 
any other European country. For 
other countries, advertising ex- 
penditures as a percentage of na- 
tonal income are as follows: Den- 
mark (1948), 0.8%; France (1953), 
0.34%; Italy (1953), 0.31%; U. S. 
(1952), 2.45%. 

One of the survey’s more in- 
teresting findings is that the pro- 
portion of advertising placed 
through agencies has changed very 
little over the past 15 years. In 
1952, British advertising agencies 
handled only 46.2% of all adver- 
tising, compared to 42% in 1938. 


(Continued on Page 6) 


Institutional 


Flavor Given to 
Campbell Ads 


CAMDEN, N. J., Sept. 9—Camp- 
bell Soup Co. this month will open 
a new campaign in magazines. 

Although the ads have a strong- 
ly institutional flavor, the com- 
pany insists the campaign “is 
good, tough reason-why selling 
for every product that is made by 
Campbell Soup Co.” 

Prepared by Leo Burnett Co., 
the copy uses a simple style with 
short sentences and folksy prose 
—somewhat like that appearing 
in the Burnett Kellogg series. 


= Opening ad in the Campbell 
series is a color spread in the 
Sept. 20 issue of Life. Its message 
is that only special varieties of 
tomatoes, developed by Campbell 
and grown from carefully selected 
seeds (from Georgia) are used in 
Campbell tomato products. 

The copywriter provides an op- 
tion to appease persons who con- 
sider the tomato a fruit and those 
who insist that it’s a vegetable— 
and thus avoids a_ controversy 
(What is a tomato doing in Camp- 
bell’s V-8 if it’s a fruit?). 

After tomatoes have their day, 
carrots, mushrooms and others of 
what Campbell calls its “tangible” 
ingredients will get the quality 
treatment. Later ads will tell 
about the “intangibles”—cooking 
skill, ete—that go into the pro- 
duct. 


= Tomato juice and ketchup ad- 
vertising, handled independently 
by Burnett, will be closely inte- 
grated with the rest of the cam- 
paign, according to the agency. 

The non-institutional institu- 
tional campaign will appear in 
color pages and spreads in Col- 
lier’s, Life, Look and The Satur- 
day Evening Post during the next 
12 months. 


Macker Opens PR Offices 

P. K. Macker & Co., a new in- 
ternational public relations con- 
sultant with headquarters in San 
Francisco, has opened. Organized 
by Kenneth Macker, formerly 
director of public relations for 
Philippine Air Lines and also for 
Trans World Airlines, the com- 
pany will have offices at 209 Post 
St., San Francisco; 80 Broadway, 
New York, and 900 Wilshire Blvd., 
Los Angeles. 


Gilbert Joins Ross Roy Inc. 


Edgar W. Gilbert, for the past 
four years on the New York copy 
staff of Ruthrauff & Ryan, has 
been named chief of the copy de- 
partment of Ross Roy Inc.’s New 
York office. 


Honig-Cooper Moves 

Honig-Cooper Co. has moved in- 
to its own building at 1275 Colum- 
bus Ave., in San Francisco. 


Gambles HOMEguard paint gi 
fade-proof onli won't crack or Tadll 


UNCONVENTIONAL DEBUT—Gamble-Skogmo Inc., Minneapolis, will use 

Country Gentleman in its first big national ad campaign, promoting 

paints, for its Gamble and Gamble Western Auto Stores in 27 

states. Later campaigns will push other divisions of the chain. The 

two-thirds horizontal double-bleed spread is a first for Curtis Pub- 

lishing Co. Batten, Barton, Durstine & Osborn, Minneapolis, is the 
agency for Gamble-Skogmo. 
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Lady Esther Follows powder, a new product expected 


ito be in national distribution by 


Ownership Changes late August, when ads were set to 
: - |break in 41 major cities. Biow, 
with Agency Shift ‘scheduled newspapers, supple- 
Conti d ‘ments, magazines and tv. The 
‘eines nie on from P "ai Bm 000 | television promotion is centered 
; _ wou Tun a 91,UUU, on the “Morning Show” (CBS- 
drive in newspapers in 1952 to'Ty) participation, which Lady 
stress the seasonal advantages of Esther picked up beginning this 
its face powder, creams and lip-|month (AA, Aug. 23). 
stick. The budget included co-op) 
advertising. In the spring of 1953, 
$500,000 was set aside for news- Lawrence Names Murphy | 
paper and Sunday supplement ad-_ Peter D. Murphy, formerly sales | 
vertising of a new $1 hormone ang of KFSD, San Diego, has 


| 
| 


cream. been named to head the creative, y . 
A feature of the hormone copy epartment of Dan Lawrence Co., | a , 
4] wai? San Diego. He will direct the radio, KENNETH W. BiLBY—National Broad- 


was a box which read.. ing Co. has i 
; : tv and public relations activities of Caer Sam appointed Kenneth 
forfeit $5,000 to the first person. 'W. Bilby v.p. in charge of public 


proving that any leading national- | the agency. : : ; 
ly advertised hormone cream now | | relations (AA, Sept. 6), in which 
sold, regardless of price, has a Dallman Names Caples Co. | Post he will have direct supervi- 
higher potency or is of finer qual-| Caples Co., San Francisco, has 0" OV€T Press and publicity, na- 
ity. Lady Esther.” ‘been named to direct advertising 0"@! advertising and promotion 
This past July saw the company for Dallman Co., San Francisco,\@"¢@ Tesearch planning. He was 
announce an intensive ad push for| Northern California distributor formeriy with Carl Byoir & Asso- 
Puff Magic compressed face|for Philco products. ciates, RCA’s p.r. counsel. 


1,310,000 


IOWA PEOPLE 


read... [THE 
DES MOINES SUNDAY 
REGISTER 


(more than 500,000 copies) 
980,000 Read no other Sunday newspaper... 


. . . as reported by the Advertising Research Foundation in its first 


statewide audience study of 14 Sunday newspapers circulating in Iowa. 


For complete facts on where these peopl: | ve, what 
they earn, what they own, see “A Study «f “he Des 
Moines Sunday Register Audience in !ow:.” For 
details on how to get your copy, write Ad) ertising 
Research Foundation, Inc., 11 West 42n<\ S:., New 
York 36, New York. 


THE DES MOINES SUNDAY REGISTER 


...an "A" schedule Newspaper in an “A-I" market 
GARDNER COWLES, President 


Advertising Age, September 13, 1954 


- Schwimmer & Scott, after three leaf cargos that wound up as 


years, nears completion wd 5 cnén ands dese Page 16 
payment of $407,000 to creditors,’ Membership drive is planned by 


a debt it incurred when the big! the League of Advertising Agen- 
plans of American Vitamin As-| cies, which hopes to double the 
sociates blew up in bankrupt-| number of agency principals 
en? Meee Page 1) participating in the league with- 
‘Packard account to move from. in six months ......... Page 23 


_ Maxon Inc. to Ruthrauff &/FCC should okay subscription tv 
_ Ryan, with the availability of| as the only suggestion broad 
_ R&R’s old Dodge ad team enough to solve the industry’s 
together as a major reason for| cost problems, says Sen. Andrew 
eee Page 1} Schoeppel ............. Page 28 


Whisky business is off nearly 7%,| Louisville newspapers spend $100,- 
with straights up 7% and blends! 000 to study growth of suburban 
falling the fastest, according to| shopping areas and_ persuade 
True’s count of shipments in| merchants to run a long-term ad 
the first half of the year .Page 2| campaign plugging virtues of 

A total of $207,766 will buy a four-| downtown Louisville ..Page 39 
color r.o.p. newspaper page in| Woolworth negotiates for its first 
each of the dailies with such! store sites in Mexico, says it 
facilities, new tabulation of costs} plans to open a string of 15 to 


SNEED kb isesscosinea Page 2) 20 outlets there to carry mer- 
Campbell Soup will add an insti-| chandise similar to that in U. S. 
tutional flavor to its ads in a} StOFeS .......-+..seees Page 46 


new series on the various in-| Cojymbia boosts transcription sales 
gredients of its preducts sched-| py pushing the thought that 
uled for magazines ...... Page 3' people throw away sales letters, 
British ad spending rises after the| but will listen to a recording at 
war, but the increase is largely; least once ............ Page 56 


the result of inflation and does|ppyparb over media will be set- 
not match the rise in national) tjeqg py a poll when Lebow 
er Page 3! Bros. Inc. asks women’s views 
Broadcasters may be smarter than) on men’s clothing to deter- 
they know, AA observes in an| mine whether it should con- 
editorial, because their semi-| tinue to buy space in fashion 
public bickering creates an at- MEN. 64a sne cia tas cues Page 57 


mosphere of excitement, alert- Washington reaction to broadcast- 
ness and fervor ........ Page 12, or demands for permission to 
Conestoga wagon gets in the| cover congressional hearings 
spotlight when tobacco com- shows the capital still regards 
pany remembers that the| tv as an immature news medi- 


wagons once carried tobacco’ um .............eeee: Page 60 
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WEYERCORD 


: 
¢s 


IF you want to see the 
BEST IN POINT OF SALE 


DECAL SIGNS 


ask for Meyercord’s 
NEW ADvisor Manval 


Packed with ideas to help sell your 
product where customers BUY! 


This remarkable new Meyercord ADvisor Manual is yours 
for the asking; FREE when requested on company letterhead. 
Between the covers you'll find dozens of the finest examples of 
colorful, eye-compelling, sale creating point of sale decal signs... 
specially created for store windows and window valances, foun- 
tains, back bars, cashier’s counters... everywhere people pause 
to buy! You'll see how the small regional advertisers, as well as 
the national giants, do their point of purchase job better with 
permanent Meyercord decal signs. You'll get valuable hints on 
design and distribution. If you buy point of purchase material 
... if you seek to do even a better point of sale job... we want 
you to have this remarkable presentation with our best wishes. 


DEPT. W-201 
5323 WEST LAKE STREET 
CHICAGO 44, ILLINOIS 


THE MEYERCORD co. 


 UnldiLergest Decaleomania Manufacturers 
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Meet the winners in the 


REFLECTIVE SHEETING 


4 IST PRIZE ($500 cash) 


HAROLD L. VOTEY—Bay- 
art Products Co., P.O. Box 
241, Traverse City, Mich. 


7 mines o JACKSON ~ 42 mnts @ MARSHALL 


2ND PRIZE ($300 cash) 


JOSEPH F. SNYDER—Sny- 
der & Dale, Outdoor Adv. 
Co., P.O. Box 547, Harleys- 
ville, Pa. 


Annie 


LIS IT’S nik 8 3RD PRIZE ($200 cash) 


/N MINNEA 
WM. M. DUFF — Noegele 


~ Ba Adv. Co., 3338 University 
BS <WALD BROs 


Ave., S. E., Minneapolis, 
Minn. 


ATH PRIZE ($100 cash) 


WM. R. PARKE—Lowry & 
Parke Signs, 218-So. 2nd 
St., Yakima, Wash. 


a, 4 IST PRIZE ($500 cash) 


J. W. INGE, JR.—Stanford 
Unusually Tempting Stores/ & Inge, Inc., 1017 Shen- 


stop ROANOKE acl 


2ND PRIZE ($300 cash) 


FRED C. ALTER— Wetmore 
& Co., 1015 So. Shepherd 
Drive, Houston, Texas 


q ‘ 3RD PRIZE ($200 cash) 


Si P To RAY DOLAN — Roche, 

% ( bi caitlin i =z Williams & Cleary, Inc., Ad- 
* vertising Agency, 135 So. 

STEVENS POINT HOME oF LaSalle St., Chicago, Ill. 


& Hardware Mutuals @& 4TH PRIZE ($100 cash) 


INSURANCE “FOR ‘your AUTOMOBILE. HOME. BUSINESS 
: ere LEE NOE—Durango Sign & 


— ; easiest Neon Co., 6th at RR., Duran- 
ca ne . meno go, Colo. 


Designers and fabricators of the eight signs shown here shared in the $2,200 cash 
awards of the Second Annual competition for signs reflectorized with ‘‘Scotchlite”’ 
Sheeting. The new and imaginative uses illustrated by these signs, and those within 
the Honorable Mention group, are indicative of the most effective ways in which this 


your classified telephone section. You'll find them listed under “‘Scotchlite” Reflec- 


FOR SIGNS OF 25-250 SQ. FT.: 


wm 


Ca 


utter Krust 


REG. U.S. PAT, OFF. 


BRAND 


REFLECTIVE SHE 


ETING 


seen 


big 1954 SCOTCHLITE Outdoor Sign Contest: 


HONORABLE MENTION 


THOMAS C. AGNEW—Neon 
Sign Service Co., Monroe, La. 


HUBERT CUNNINGHAM—Cun- 
ningham Sign Serv., Coffeeville, 
Kansas 


J. M. GILBERT—Lovisiana Adv. 
Co., Opelousas, La. 


DAVID A. HAMILTON—Dave 
Hamilton Signs, Waverly, lowa 


A. HOCKER—Hocker Adv. Co., 
Evansville, Ind. 


VERNON L. MELANDER—Idaho 
Creameries, Boise, Idaho 


H. D. PARKS—Midstate Adv. 
Co., Montgomery, Ala. 


PRESTON REYNOLDS — Pan- 
American Sign Co., Dallas, 
Texas 


E. J. RHYNE, M. R. EDWARDS— 
noe Outdoor Adv. Co., Tulsa, 
a. 


W. K. SWANSON—Swanson 
Sign Co., McCook, Neb. 


HONORABLE MENTION 


ROY CHRISTENSEN — Lake- 
Shore Markers, Inc., Erie, Pa. 


JAMES J.COTTER—Cotter Signs, 
Glouster, Ohio 


K. G. ENRIGHT—Briggs Out- 
door Adv., Chicago, Ill. 


H. M. FRANKLIN—Arkansas 
Sign & Neon Co., Little Rock, 
rk. 


WES GARDNER — Reflective 
Displays, Toledo, Ohio 


WALTER F. HARPT—General 
Outdoor Adv. Co., Inc., Phila- 
delphia, Pa. 


FRANK HARRIS & BRUCE RICH- 
MOND—Art Craft Sign Serv., 
Murphysboro, lil. 


JOHN LEWIS—Tribble Adv. 
Co., San Antonio, Texas 


W. J. PIPPARD—Clarke Adv. 
Service, Sydney, Australia 


HERBERT STARR—Starr Neon 
Sign, Winter Garden, Fia. 


FOR SHAPE... COLOR... LEGIBILITY 


new medium is serving business everywhere. 
Advertisers interested in more impact for their outdoor messages can obtain 
creative ideas and quick facts from local sign firms like these. To get the names of 
' dependable fabricators, experienced in the use of this powerful new medium, consult 


tive Sheeting in the “Signs” 
er pre of erat idiecaan he your first step in providing prize-winning, sales- R E F L E Cc T ! V E Ss H E ETI A G 


building signs for your company or client. Why not call today? 


The term “Scotchlite” is a registered trademark of Minnesota Mining and Manufacturing Co., St. Paul 6, Minn. General Export: 122 E. 42nd St., New York 17,N.Y. In Canada: London, Ontario, Canada. 3M) 
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Advertising Age, September 13, 1954 


to increase sales...and decrease costs British Advertisers’ 


advertise more in newspapers Rise Just Inflation 


(Continued from Page 3) 
The agencies placed 87% of the 
space in national newspapers and 
magazines, but only 33.8% of the 
advertising in local newspapers. 


Victor Elting, Jr., Vice-President of The 
Quaker Oats Company, has this to say 
about newspapers, “Newspapers are es- 
sential in our overall advertising program. 
We direct our advertising at the mass 
markets inasmuch as everybody is a po- 
tential customer for our line of product. 
Therefore, newspapers are an excellent 
media to use. 

“Newspapers furnish: 1) strong local 
market coverage; 2) balanced coverage 
between men and women; 3) complete 
flexibility; and 4) evidence that their 
readership has not been harmed by the 
growing popularity of TV in advertising.” 


s Some of the other findings of 
this survey are: 

1. Newspapers get 21.4% of all 
advertising, compared to 25.8% 
in 1938; magazines get 12.3%, 
compared to 10%; posters and out- 
door signs account for 9.1%, com- 
pared to 6.5%; trade and technical 
journals get 11.5%, compared to 
78%. 

2. Advertising in movie houses 
(slides and films) has tripled 
since 1938 and now accounts for 
1.5% of all advertising. 

Published in the interest of all newspapers by 5 J 3. Average rates per thousand of 
Moloney, Regan & Schmitt Victor Elting, Jr. both national newspapers and 
Representing Newspapers Only The Quaker Oats Company magazines have gone up about 


wan 
fe By 


“Probably a couple of big space buyers. ‘icure it helps them 
remember the Daily Enquirer reaches the MOS1 \”OMEN in Cincinnati.” 


LEADS IN CITY ZONE CIRCULATION +« NO. 1 W:.H WOMEN, TOO 


You'd expect the Daily Enquirer—with its City Zone 
leadership—to reach more women than any other 
Cincinnati daily. It does. Recent surveys leave no 
doubt that more women not only read but prefer 
the Daily Enquirer. Makes it your basic buy, 
doesn't it, among Cincinnati dailies? 


ITY ZONE CIRCULATION 
D ily Enquirer 136,275 
Tr? Post 134,290 
Tr mes-Star 131,838 


Sunday Enquirer 215,219 


SOLID CINCINNATI READS THE CINCINNATI ENQUIRER I! LF CON OS 


Represented by Moloney, Regan and Schmitt, Inc 


we 


Ad Spending Up, But 


2 SoS ITER etter 


sd 


H. R. JOHNSTON JR. has been named 
advertising and sales promotion 
manager of Toro Mfg. Corp., Min- 
neapolis. He succeeds B. G. Ree- 
melin, who has resigned to become 
a Toro distributor. Before joining 
Toro, Mr. Johnston was the com- 
pany’s account executive in the 
Minneapolis office of Batten, Bar- 
ton, Durstine & Osborn. 


80% since 1938. 

4. About one-half of all adver- 
tising in Britain is done by man- 
ufacturers selling to the general 
public. Between 20 and 25% of all 
advertising is directed to manu- 
facturers and traders. 

5. Classified advertising pro- 
vided 18% of the gross ad revenue 
of the press in 1952, compared to 
15% in 1938. Local papers get 40% 
of their ad revenue from classi- 
fieds. 

The above is only a partial sum- 
mary of the contents of “Adver- 
tising Expenditure, 1952.” Amer- 
ican admen interested in getting a 
copy of the book may order it 
(for $3) from the Advertising 
Assn., 1 Bell Yard, London W. C. 
2. 


Ad Work Shop to Be Held 

The 18th annual advertising 
workshop series of the Chicago 
Federated Advertising Club and 
the Women’s Advertising Club of 
Chicago will be held starting Sept. 
20. There will be nine clinics cov- 
ering as many aspects of advertis- 
ing work, and each clinic will meet 
once a week for eight weeks. The 
fee is $22.50 for one clinic, $5 for 
each additional clinic. Those inter- 
ested may write to CFAC-WAC 
Advertising Workshop, 139 N. 
Clark St., Chicago 2. 


Mogen David Opens NY Office 

Mogen David Wine Corp., Chi- 
cago, has announced the opening 
of a branch office in New York at 
580 Fifth Ave. to serve as head- 
quarters for increased distribution 
and merchandising efforts in ma- 
jor Eastern Seaboard marketing 
areas. Manager for the new office 
will be Sarah Krieger. Joseph F. 
Roberts has been appointed state 
representative for the Mogen Da- 
vid operation in New York, New 
Jersey and Connecticut. 


Gove Named V.P., Sales Head 


William H. Gove, formerly sales 
development manager of Minne- 
sota Mining & Mfg. Co., has been 
named a v.p. and director of sales 
of EMC Recordings Corp., St. Paul. 
EMC produces and distributes edu- 
cation tape recordings for school, 
church and home and custom re- 
cordings for industry. 


CORRECTION 


The Houston Post’s advertise- 
ment in the August 30 issue of 
Advertising Age carried a ref- 
erence line to circulation state- 
ment, “More than 188,857 daily 
—206,567 Sunday*” which read, 
“*ABC Publisher’s Statement.” 
The latter should have read, 
“*ABC Publisher’s Statement, 
March 31, 1954.” 
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Wy big U ITy. Many an executive is 


back from vacation today with renewed 
respect for the size of these United States 
and for the ubiquity of our best-read 
weekly. You see The Saturday Evening 
Post everywhere. But just as size alone 
is no measure of a nation’s greatness, 
circulation alone is no gauge of a mag- 
azine’s influence. The Post is powerful 


not merely because it a ote 


oy FRED mussen. oF 


ANEW 
PERRY MASON MYSTERY 


@y CRLE STANLEY GARDNER ali 


goes to a lot of people, 
but because it gets to 


the heart of America. 


A CURTIS MAGAZINE 


etecece 


¢ ‘ tak thy Sat et ak ee Roadie We eat aed inet (Pp 7 : PNP Sieg eS he > +4 : oe ‘ +g Pt Ps Ae ne PE! ; i Pea: Me oe oe OF Sees Ck ile 
Eateries Sek toa ey erie ee PA ah See ek ae Rear ta A satin. SPER ERIS et En ; ; RR ee! Cosa Meant Tea +. Oe ae ores oY Sees lt sedi, Wiccan tons (8 : iene Oe re ee Sa Lee PE es re ‘ PK. eae aE soe eT i 
er ees el 5 ADS Bert race, Aas NGS: Say Bae a 4 aye ae Feae eh te he Rote ee PBN ES cee OR SP Oo PR RA aOR cn OR TERRE ak yt Gat URS US Ce RU as Roi RIESE Powe bpaar a as : agate te j ie 
ie ieee Fn OSA Vi ooiie Lae eh ae BBs ee ac cp Miata males Ot alec Nee Tam a ik NAS Sri; Lye eM AES geri eS ene yl MRR AA Fa chee Le Pn eT ay Teena RSA 
ae pane RPO Cos TO ITER Oe Ce Ne ge EO Eig Ree ET ANE Log! Me te PROURS oe O° CR BRN tea he a Ste cra PEM Cdn a Nis EE Da oho aaa Aaa hea. § ap) Cae Oey A Slee oot Bn Ce ry RVR RE: a aes ; re REPL a Neh ae Cee eet of Be ee Sih gabe cat EF OE gtd D) 
pe a MD OP oye ema ie rahe Re ONT ORO AN fle BLE oe OU AMESE RCA hey 7 aeRO S:  pAtena Sie a Fame aes 6 Ee ay mee geod St Bercy oh Ned Ber Ras oe Re ee Se OS Se its SN en oe Seige ea ee PRE Giceer Sekt ee ay er art 
are fk gone b pon AOI TARY st YC OEACL  CY Wiea St e g iay 2, hk )ra- when: a ALR cies Dus SEW) Ass yt ee pee ree ORE ey he Se. Wht adler ae de PANES, Anne Oey Shp ih 2 eet Rae See PL edge Moe coe: Plogar yipehye Tut en me tery ay Peat, te ae ee ee Si ccld rees 
at SE aie RENE Ate Ee ein sein Saeed aap ia Be Veer PR eae se ER ta) CES fs Rl tna mane oar ea Shy 2 kA NMRA CRE tt, Amba tara ctehes ble WSN SRM Re en ten Win Quid Se ein Ue, Cacns CIR McA zat NE gt) 
re Pb BER ia Meealah SR TF EN cee Pe ahs oe at MRS I les Tg “1a a ae ee Gs aie ee, Medea etn! . Pe ene 6 et. a SR ey erate AO BS See Oe ome $i Sia So a ee to Ae, Byes came RY Hing aig eo por 
Poiana tag ates RONREIS Maan meer eh en ea em Onn eer hy Ge eae: Senet. gt ow Re ey eet Meer A meee. het Mak ok aes, See aiea eh Uae ey Dome. On ge ee arte) elie Mak Pee es Sa Seine See sin 4 rae OE Sides ae ma 
Pate ate: 5 ie ae see cam eames Shee Se ate ieee, a rare 2 Be re ea se TE SOE Para: eo tah et a ree Sey wie See =. aap! i ey } 4 scale sae AN 
a . ‘ ‘ oe 
ne : ae 
igh 
nes 
vor 
' Sia « 
hea. 
SSSSSSSSSSHESSSSESSSSSSSSSESESSSESSESHEEEHESSSHSSSSESSEESEEESESSSSSSESSESSSESSEHSEHEESSSSSSESESEESEESESSEESEEEEEESEHSSEESESSSESHEEHESSSESESSRESSEEEEEEEEEEESEESEEEEESEEEEEEEEEESESEEEEEEEEEEEEEEEEEEEEEEEESSEEEEEEEEEEHE SESE BEEe - 
SSSSSSSSSSSSSSSSSESESSSESSSSSSSSSESESSSSSSSSSSSSSSSSSSSSSSSSSSESSSSSSSSSSSESHSSSSSSSSSEESSEESEESSSEEESSSSESSSSSSSESESSSSE SHEESH SHSSEEEEEEHEEHEEESSSESESEEEEEEEE SESS EEEEEEESESEEEEESEEEEEEESESESEEEREEEEESE SEE ESE EE EEE EEE 
SOC S SESE ESSE ESTE ESTEE ESE EET ESSE SESE E ESE SS SSE ESE SESSE EES SEE ESE SEES ESSE SEES SESS SSSSESE SSE SESESEE SESE SESE SEES SESEESE TEES ES ESEESESEESSESE SESE SEES SESE REESE EEE ESSE SEER EERSTE SESE E ESSE SEES ER EE ESEES EES EE EROS E SESE EE EEE SES 
COSCO COC E SEES EES RE SEES EE ESE ESET SSEESSSSSESSSSSSESSEEESESEESSESESSESESSSSESSSSSSSSSSSSSSSSSESESES ESS ESEESESEESS ESSE SESS EEESESSESS SES SEES ESE SE SESS ESET EES E ESSE SESE SEES SESE SESE ESSE SE SESE ESSE OSES ESSE ESSERE ERE REEEEES 
COCO C OORT SEES SESE OSES SEES EE EEEESE EEE EESEEEEEEEEEEE SEES ESESEEESESESESSSEESES SHEE SESE TEESE SESE EEEEE TEESE EEE SESESES ESSE SEES EESES SSE ES ESSE ESSE EESSEEE SE SES SESE EEE ES OSES EEE eee eeseeeseseseaseseseseseeseeseeeeeeeseee 
SSCS SSSSSSSSSHESESSESSSSSESSSHSSSSSSSSSESSSESSSSSESSESSSSSESSESSSHSEESSSSSSSESSSSSSSSESSESESHEEEEESESEEESE SEES ESSSSSSESHSEEEEEEHSSSSSSSEEEEESESSEEESEESEESERE THERESE EEHESEEESESESESESESEEEEEESEEESEEEEEEEEESS EHS EEE EEES sd 
1 SSSSSSSSSSSSSSSSSSSSHESSSSSSSSSSSEESEESEHSSSSSESSESSSSSESESHSSSSSHESSSSSESSHSSSSHSHSHSSSHHESHEESESEEHEESSEESEESESHSEHSESSEHSESSSSSHESSSSESSESSESEHEESEEEEEEHEEEEEEESESESESEEEEEEEEEEEEEEEEESESESEEEEEEESEEESESEEEKOREEEEEEEEEEE — 2 
et on 
Pa 
age 
Aone 
?- i. 
eA 
‘ - Pe 
a5 
eae 
ae 
oe 
Boia, 
ee! 
tay toy 
eee 
ef 
Pay: 
esa 7 
a ad 
Bie: 
Yau 
peel 
ee at 
j eae 
} ie 
a are 
a, 
; inte: 
4 Betescs 
Bs i 
ett i 
a 
re . 
we } y 
a t 
cS 
eat a : 
N 4 ors SF, ¢ 
oe py are 
oF ha ee 
i i 
Ps ad 
Soe , sg 
a eel 
oe Beg A 
oa Rees 
iw: . Sees 
ne i esa 
a 4 air 
Opell Pt) bien 
Nes Mh wo . 
al ‘ 
ha i i 
fe eat 
f) } shies. ge 
a ; oes 
hae eaaeg 
<i Scorn 
ta hte tae 
Pes } Fetes. ete 
oa ce a 
‘= Figs eis 
eal Panne 
ae beg Lig to i 
- ne eae 
ria fs Soe 
a ie aes 
\ j > ga 
be t “1 ae 
ail “f 
i ea 
*; \f oat -- 
a ae 
ae E cs 
a HW 2a 
ee: i abr Fit 
* } ~ Pitt 
‘Gr ' geek 
Bete : 
Meh j ¢ 
he ¥ ee : 
- pa rem } : 
7 " 17 wee . | 
ee = e oe OU 
: : - eo 2 Ee ‘ 
i: 4 5 y . H 
a . iy i i 
“Big , f 9 ae 1 J 5 
; September 1.195% - £56 — i es 
bie N ae lee ese agmatine . Me 2F | ‘giaictier 
ay te; Ss ee, . Pi Eis we 
‘ Fei + bd healt He Oe ie dt ee te eae q a oe a iors 
ea La ee ne lhe eee RO AIOE : as ee see Vi 
= Sl ees ‘Beene * « RicDeartgeht Pe a Ft SET La ity Sn nape ae 
- me ae rT. any : 225 Boe Taine | a Nc 2 
gaa a a ee oy Po a eeibal 2 : 
ae Se aN ae - bie ony _— x Men H Pe 
ay * gia ria hi Se is B ng soit H aim. 
a x i" > en 7 4 4 at ae F ee 
a7 Pare — cirenen, Tlis wa “ a A glee eee oe iacaens 
fe a z oe ee ie atl ial Bid Bie cri hg é et a. ie ogee Be 
re, , eee oe os ae ee ae Pes ae. * | Di. ae 
ane 7 yee " Pee ‘a aes ey “i : Ee fe 1 er 
an \ \ ae be co Cs age me ee Ss. ee } ay 
a " ‘oe? ee a aaa ¥ eegee . a vs |  . 
Pr le te Sein 5 ol € ey, eee Se eg 
wy hg dsj, “ge ange if ae . ie i 3 OAS el eee } a ae 
: , ae ee. . ~ a . ae “Sy ies lis co a eas 
° ys tee “o ; ‘4 ’ ss 7 > Seti se ae 
or ay. ‘ i a a te , Beegey ee | af seran. 
: bs pee ca + 5 ne Pee ee ime 
iG sor ‘ ee ‘ig 3 fee cd it ai, San ee are 1 i an eee 
a} I ten ee " < Me J) ot Aone ih pens 
: ! Pad aa af — ” Nae “4 ay ae pe! | = 
me = ~ ae ; oF ST ar ee | 
x “2 al Sofa ; . . 7 " a fi ahs 
a tg OER ee st | 
y ae Toe. “ ’ = +t. i 
a See 5 2) ree | 
bees | =e 18 io 1 a ae 
{ * foe an it - Rh | 
ae a 2 a 
at, eee. eS 4a , aa 
: ' ae % a. i NG ,  —_* i | 
: F2  , =» é ? " > i 
: te ‘ anon ly, : | ‘ 
a 1 }  & @: : 
i | : - nonmenatel —# —<_ , ihe + @ 
fs ” a: aie we r ‘ 
* ‘ 2 & Tay 
| am, . oy | 
; ] ESAT IIT : a . — .. i 
z=, > bys he | 
; | 
) , es . Fx 2 v 
. ‘ ; ‘ 4 ft 
‘ ; a. 4 - é fae gis if 
\ fae ae AS : : a 
) “Fy “ = - 1; eo a * iB 4 
- | » fo S . ¢ ‘s Py <3 - dh i ree 
m aN Q ee gee ‘ f 
ra -* a a . no i 
’ DS ares. € _ ‘ t » ak t 
aces ~ # a ae ns, *g ‘ Be y q 
i ? ‘ , 
: . tee Se } 
a! - a sly ne a. i a a 
Z PYTTTITIIILTIILIITIT 111111111) = eeee ~ — ~ ” 3 bie we A) 
eee eee ee eee eee ee cscs sssssssessee sess ess SSSSSS SSS SSS SSSSSSSSSSSSS ESSE SESS S ES SES ESSE SEESSSESSSEeeSsaasessses sesece ee . 4 oe 4 . : » W gent, i F4teege i Tey yy. 
Sho++bssbeb etter rrrrrrrrrTTrrrrririririii iii titi iii iii iii rrr (ia wh pom iY Winer + Begeeeasanesecee 
htt See S SSSR SESE E ESE E TEESE SESS SS ESES ESSERE SESE EESEEESEEESESESEEEEEEEEEESEEEEESSSESEEEEESESS SESS eee es FEEEEE ay « as... pe ~ ia Sg Oe ae ee eeeccesesese 
af eee ee eee cece es SSSR ESSE SESESSSRESSSESSS ESSE SESE SES ESSSSESSSESSSEESSES ESE SESEESEESESESSESSESOEESES SSeS Ee EEe eseee i: at 4 St} * ey a seccossoecese 
eee eee ee eee eee eee eee isrccccccsesccsscccceccsssscsessssssesseessesesseseseesecenssscsscsescessesesssesssscasaced SSeec0 F 2 ha 7 « ‘a ol — ‘ % 2 road Mesoeebeensecece 
See e ceca sss esse SSS SSS SRSSEESESSSSSSSSTESSSSSSSSSSS OSES SSSSSSSSSSSSSESSSSSESESESSSESSSSSSESESSSSSSSESSSSEKeseeaee es _SESSST e } ® x ° a. aeeseecanaseece ; 
‘ yee - - A 3 i ; s Fe 
# 3 c , r - ed z . as w , pe . ? 
: K Cheba) Bie Ps Te - , : ; 
aS F ai 2 ee, a: 2 ? ‘ 5 “ Ss - ety ee ig BRE SM AS BL Pat he ee ‘2 Ah ee ae yet f. be os 
ae as oe gen Oe. = pee at a ae he adh od dh rh 7k gs ape eae cmt is ite PRM bi ale RU, Be le od ‘ Pika ie sets eens + Pes ale Fe ST he -he  e ae ene hee Pers cue Ce ean ook: ey ¥ hy Le 


Factional Dispute at Ruppert May Mean That 
Katz Won’t Return; Santacroce Heads Sales 


(Continued from Page 1) 
| 


21, °52). in 1950, the year before Knicker- 
| bocker beer was introduced. In 
advertising 52 Ruppert made a net sales Ruppert moved out of the red. In 


= Ruppert’s 1954 


| tising would hit that figure, which 
merchandising methods (AA, July is 75% more than Ruppert spent 


$2,000,000 expansion program. 
Half of this was spent for con- 
struction and new bottling lines 
and the remainder went for new 
plant and distribution facilities. 
With the introduction of its 
Knickerbocker beer, described as 
a new beer with an old name, 


budget for Knickerbocker beer is gain of 300,000 barrels and moved 1951, it reported a net profit of 
reportedly in excess of $3,000,000. up in national sales rating from $479,098 compared with a loss of 


AA reported last March 


March 29) that Ruppert’s adver- has held since, and launched a 


(AA, llth to 9th place, the position it| $1,610,379 in °50. In °52, profit 


was $1,491,581. In °53, the com- 
pany paid full federal income tax- 


The House of Fine Typography 


Here Type Can & SERVE You 


J. M. BUNDSCHO, INC., Advertising Typographers 
180 North Wabash Ave. * RAndolph 6-7292 * Chicago 1 


les, and reported a net profit of 
$831,449. 


s Mr. Katz has been credited with 
“working miracles” at Ruppert’s. 
But during his five years with 
Ruppert, he reportedly drew no 
salary. Instead, he received brok- 
erage fees from all sales in Con- 
necticut, Massachusetts and Rhode 
‘Island through his New England 
‘wholesale distributing organiza- 
'tion,. the Country Club Soda Co., 
| Springfield, Mass., which he has 


reputed to have received $230,000 


in brokerage fees from Ruppert, 
and in 1953, a total of $280,000. 
Ruppert’s president, F. M. Linder, 
is reported to have received $54,- 
000 in ’53. 


= Because nobody in authority at 
the brewery will talk for publi- 
cation, AA has been unable to 
confirm reports that there has 
been internal dissension among 
major stockholders on the amount 
of brokerage fees paid to Mr. 
Katz. Moreover, some of Mr. 
Katz’s friends told AA that they 


condition. He was hospitalized last 
winter with an attack of phlebitis 
but recovered, AA was fold. Short- 
ly afterward a factional fight de- 
veloped, and Mr. Katz reportedly 
left the brewery as a result. It is 
understood that he will continue 
to distribute Knickerbocker beer 
in New England but it is believed 
that the amount of his brokerage 


operated since 1935. In 1952, he is, 


_fee may be reduced. 
Biow Co. has handled the Rup- 
pert account since 1948. 


ea SAW Oy iN SE. 
Highway Advertising 


costs only 10¢ per 1000 


net read-remembered impressions! 


For only 10¢, your brand name, trademark and selling slogan are read—and remembered—1,000 
times when you use NATIONAL Highway Advertising. You get this effective advertising at the 
lowest cost of any mass media because 46,500,000 families drive the American highways fre- 
quently. Accepted methods of computing costs prove you get this low price per net impressions 
when you use NATIONAL maintained Highway Advertising with SCOTCHLITE ® brand reflective 
sheeting. Write today to NATIONAL Advertising Company for details. 


laa 


| NATION AL 
Advertising Company 


WAUKESHA, WISCONSIN - 
A Subsidiary of Minnesota Mining and Manufacturing Co~oany - 


Copyright 1954, National Advertising Company 
NATIONAL HIGHWAY ADVERTISING 


DELIVERS YOUR MESSA 


19 Sales and Service branches serving the entire » ation. 
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were surprised to learn that he, 
was suffering from a serious heart | 


| 


| 


| 
| 


| 


| 


JOSEPH L. MARTINEZ, formerly attor- 

ney general of New Mezxico, has 

been named assistant to the presi- 

dent of Rheingold Brewing Co., 

Los Angeles, and Liebmann Brew- 
eries Inc., New York. 


Ruthrauff & Ryan 
Gets New Car— 
It's a Packard! 


(Continued from Page 1) 
ard in May 1952. 

The Maxon agency and Nance 
were not exactly strangers, the 
former having handled Hotpoint 
advertising during Nance’s tenure 
as president of the appliance man-~ 
ufacturing company. 

Maxon acquired the Packard ac- 
count in December, 1951, from 
Young & Rubicam, which had 
guided the ad program for 19 
years. Maxon is considered to have 
scored with Packard management 
by pointing out that the company’s 
ads previously had been directed 
at too small a market. 


s Maxon went in heavy for price 
advertising on the less-expensive 
Clipper line, on the theory that 
broadening the market was the so- 
lution to Packard’s problems. 

“The company had been adver- 
tising to the wrong market,” said 
L. Martin Krautter, Maxon v.p., 
discussing findings of surveys of 
who had been purchasing Pack- 
ards (AA, Oct. 27, ’52). 

“What is a Packard owner?” 
Mr. Krautter said, in a speech in 
Chicago, ‘“‘He wasn’t the man many 


/people thought he was, that was 


certain. You can’t sell a Packard 
to a Cadillac owner, but you can 
step up a Buick, Olds, Mercury, 
Ford or Chevvy owner. We quit 
selling the men we had no chance 
of convincing, and worked on the 
prospect who didn’t know that 
Packard was supposed to be on 
its way out.” 

Mr. Nance reportedly decided 
that the company was trying to be 
too many things to too many peo- 
ple when Packard—together with 
all other independent car makers, 
and Chrysler Corp.—began losing 
out to Ford and General Motors. 


@ Packard’s share of the market 
was 1.6% (66,346 cars) in 1952 
and 1.24% (71,079 cars) in 1953. 
Sales fell off even more in the 
first half of this year—23,000 from 
the 46,000 sales figure for the first 
six months of ’53—and Packard 
sold less than 1% of all cars sold 
in the first six months of ’54. 

The budget was doubled—to 
$8,000,000—in 1953 and separate 
campaigns were run for the high- 
er-priced cars and the Clippers 
(although Mr. Nance later ad- 
mitted the sum was “out of all 
proportion to sales’). 

He also overhauled the Packard 
organization and put emphasis on 
recruiting more dealers and Max- 
on had the background to help 


here—it had handled Ford adver- 
'tising before the death of Edsei 
Ford and is credited with setting 
up the Ford dealer advertising 
‘fund before the war. 
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HIGHEST JULY CIRCULATIO 
IN DAILY NEWS HISTORY! 


DAILY 


Average circulation of the Chicago 
Daily News for July, 1954, was 562,472, 
19,200 higher than for July, 1953, 


BET 88 


and the highest July daily average 
in this newspaper’s history. 
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SATURDAY 
Average circulation of the Chicago 
‘ Daily News for July, 1954, was 560,670, 
42,049 higher than for July, 1953, 


and the highest July Saturday average 
in this newspaper’s history. 


CHICAGO DAILY NEWS 


The Only Growing Newspaper in Chicago 


CHICAGO NEW YORK MIAMI 
Daily News Plaza 45 Rockefeller Plaza 121 S.E. First Street 


DETROIT SAN FRANCISCO LOS ANGELES 
Free Press Building 703 Market Street 1651 Cosmo Street 
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COMPANY DIRECTORS 
WHO READ NEWSWEEK! 


|  f FERRE CCS eee 
Company board-of-directors members 
who read Newsweek .............. 161,370 


. . - another segment of America’s Most Significant Million 


F ALL MAGAZINES, only Newsweek has ever achieved 

a circulation of one million with such high average 
income ($11,896) and such a concentration (95.5%) in 
the influence and decision areas of the nation’s business, 
industry , professions and government. 


The full meaning of this is accented by the fact that 
Newsweek’s 30% total circulation gain during the past 
five years has been exceeded almost 2 to 1 by its rise in 
executive circulation. 


A natural affinity 


Thinking Americans know that news reporting alone 
cannot tell all they need to know about an event... that 
today’s world requires analysis of its happenings, integra- 
tion with all their allied areas—and by this, authoritative 
estimate of the likely outcome. 


This—the news significance—is what Newsweek does 
provide. Its attraction for America’s most significant 
million attests the value of the service it supplies. 


NEWSWEEK... 
SERVING 
AMERICA’S 
MOST 
SIGNIFICANT 
MILLION 
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“1 don’t mind the hours so much, but when it comes to working overtime Sundays. . .” 


Advertising Age, September 13, 1954 


What They’‘re Saying 


Broadcasters Always Make News 


Last week’s ADVERTISING AGE carried a larger than usual amount 


¥ of radio and television news, as a result of the numerous meetings 


of network affiliates and other groups. And, as usual, the news was 
news of controversy and excitement, in a field in which these two 
elements never seem to disappear. 

Long before television appeared on the scene to complicate an al- 
ready complicated picture, meetings of broadcasters always generated 
news—not calm, dispassionate news, either, but exciting, controver- 
sial news. And even though the broadcasting industry has grown in 
size and stature, and has acquired a reasonable number of greybeards, 
the industry has continued to fight its battles out in the open, with 
little regard to social amenities. 

Most of the willingness to slug it out in the open—to air industry 
problems without much thought about who takes a crack at whom, 
or how widely the internal conflicts are reported—seems inherent in 
the peculiarities of the business. In the first place, broadcasting is the 
only communications medium directly tied to government activities. 
In the second place, it is still essentially show business, and its pio- 
neers were largely recruited from the show business area. In the 
third place, it has the unique form of network and affiliates organ- 
ization—with the interests of networks and affiliates paralleling each 
other, but by no means always identical. In the fourth place, it has 
more problems with more assorted unions and more types of licens- 
ing organizations, such as those in the music field, than any other 
business we can think of at the moment. 

All of these inherent characteristics of the broadcast industry mean 
that internal controversy is inevitable, frequently on a decidedly 
heated level. Added to them are the fact that older media of com- 
munications, such as newspapers and magazines, have been far more 
interested in commenting on the internal scraps in the broadcast 
field than they have been on their own internal arguments. 

As a result, practically nothing happens in broadcasting that 
doesn’t get into the gossip columns and the news columns. Much of 
what is reported about the medium is the kind of rough and tumble 
controversy that most other businesses go to great lengths to keep out 
of the public prints, because they think it is harmful. 

But this airing of internal controversy certainly gives no specific 
evidence of having hurt broadcasting. One wonders, just a little bit, 
if the broadcasters haven’t been smarter than they know in their p.r. 
position. The controversy all comes out, but so does a general atmos- 
phere of excitement, alertness and youthful fervor. 


Prospects for Fall 


Labor Day brought with it a rash of economic forecasts for the 
fall. Most of them are optimistic. So is ours. 

With the atd of a slide rule, three fortune-tellers, 43 cross-eyed 
statisticians, and a giant-size quart jar of double martinis, we have 
come to the categorical conclusion that the fall months of 1954 hold 
the promise of greatly improved business for those who are willing 
and able to work hard and intelligently. 

Our researches convince us that there is business to be had, in all 
lines, and that some people are going to get it. We are further con- 
vinced that some people will get less than their share, some will get 
just about their share, and some will get more than their share. 

A special analysis of the underlying and overriding factors gov- 
erning the situation further convinces us that the volume of business 
which will be available to those who sit placidly by, waiting for cus- 
tomers to come in and buy, will be sharply less than the volume 
available to those who go out and sell aggressively. 

One final prediction: The Christmas shopping season will be un- 
usually good, but it will eome to an abrupt end on Dec. 24. 


The Size of It 
Big stores, simply because they 
are big, can undersell their small 
competitors, take away the latters’ 
business and generally make life 
tough for them, say some operators 
of small stores. 
And that, we are told, has been 
increasingly bad for free enter- 
prise in the U. S. since women 
have become “price conscious.” 
There are indications, however, 
that size of establishment and price 
of merchandise are not the only 
factors that make for success in re- 
tailing—at least, not in food re- 
tailing. 
The National Association of Re- 
tail Grocers reports that a survey 
among women from eighteen to 
thirty years of age, who spend 
about 80 per cent of all food dol- 
lars, has shown that shoppers do 
not look for low prices as the first 
requisite for their patronage. 
NARG found the girls’ preferences 
to rank as follows: 
. Cleanliness 
. Friendliness and courtesy 
. Self-service 
. True quality 
. Freshness in perishables 
. Price 
. Honest weight 
. Variety 
. Fair dealing 
. Guarantee of merchandise 
Further to tie down the con- 
clusion that women shoppers just 
don’t like to be pushed around, 
either personally or pocketbook- 
wise, are these findings of a 
Marquette University study of 
why housewi\°: ceased shopping 
at certain food -tores: 45 per cent 
quit because of bid manners in the 
stores; 31 per cent bad housekeep- 
ing; 27 per cent prices too high; 
17 per cent limited choice; 8 per 
cent other reasons. 


—Editorial in ‘he Sept. 1 Westchester 
County Publisiic 


Public Whipping Boy 

But because they are so much 
in the public ey>, networks—and 
particularly th -uccessful ones— 
have long bee: t: e whipping boy 
for any and al! .r :lems in broad- 
casting. Much ’ is due to fail- 
ure to underst:nc and appreciate 
the facts and circ imstances sur- 
rounding netwc'k \perations. And 
from time to .m™ the ery goes 
up: “There ou; 1t o be a law.” 

I do not thik ; overnment .in- 
tervention in t.e \usiness affairs 
or the progra!.s .f networks is 
practical or dsir.ble. The eco- 
nomic machine:y of network op- 
eration rests on a delicate balance 
of many differnt and sometimes 


ceonmnaurwnr 


— 


conflicting elements. Its direction 


requires a high degree of creative 
imagination and initiative, as well 
as expert business judgment. Net- 
work broadcasting includes art as 
well as industry. 

Success and strengih in this field 
should not be penalized, but en- 
couraged. And the stations should 
be the foremost advocates of a 
strong network service, not only in 
their own interests, but in the in- 


terests of the public they serve. 


—David Sarnoff, chairman of RCA 
and NBC, at tv affiliates meeting 
in Chicago, Aug. 31. 


TV Oater Taboos 

Westerns have taboos all their 
own which are summarized by a 
veteran oater writer. He says, 
“Those who have ridden through 
the taboo range in movies, find 
that cantering in tv is even 
more jolting. You’re saddled with 
virtues. The Lone Ranger, for 
instance, cannot drink, smoke, or 
kiss a lady, or even his horse. He 
may never be seen without a 
mask. He speaks good English at 
all times, and never shoots to kill, 
merely to disarm. But Wild Bill 
Hickok, on the other hand, will 
shoot to kill, since he is supposed 
to be a dead _ shot...Hopalong 
Cassidy falls somewhere between 
the pure Lone Ranger, and the 
easy-going Cisco Kid, who flirts, 
fights, and finagles like any- 
thing.” 

But no kissing the horses, not 
anybody. Maybe a little hug or a 
pat in the right place, but, re- 
member partner: thet horse is a 
man’s best friend. Just Ride ’im 


te Death, hell bent for re-issue. 


—from the Screen Writers Guild 
bulletin. 


Magical New Framisan 

In using a scientific name, the 
advertiser is always in effect 
steering between two reefs. The 
hazard on one side is that the 
word will be so ponderously sci- 
entific as to be unattractive-sound- 
ing and non-rememberable. The 
opposite danger is that it will 
sound patently “made up” and 
therefore spurious to the audience. 

In addition to being readily re- 
memberable (and rememberable 
in a favorable way, not because it 
sounds sort of ridiculous) the sci- 
entific name should have some 
reason for being other than a mere 
intent to buffalo the listener. It 
is not enough, that is, to declaim 
that the product contains “magi- 
cal new framisan”; the copy 
should also convincingly specify 
what makes framisan so impor- 


tant. 
—From The Bulletin, Schwerin Re- 
search Corp., New York. 


Rough Proofs 


“Philip Morris drops medical 
promotion department, says it’s 
‘unproductive.’ ” 

Aren’t the good doctors even in- 
terested in getting free samples 
any more? 

. 


A French statistician, disregard- 
ing the nation’s wine interests, told 
a UN group in Rome that drinking 
increases chances for cancer. 

Having fun is getting more dif- 
ficult and dangerous all the time. 


Florists who are wondering what 
will happen to the corsage if wom- 
en adopt the new Christian Dior 
styles should remember that even 
a Parisian coutourier can’t com- 
pletely change Mother Nature’s 
beneficent designs. 


. 

At the same time the flat- 
chested styles of Monsieur Dior are 
being promoted, along comes a 
drug manufacturer who promises 
ecstatic females that he can make 
them look like reasonable facsimi- 
les of Jane Russell and Marilyn 
Monroe. 

s 


The new “Advertising Accept- 
ance Policy” of the Agricultural 
Publishers’ Association says to be 
acceptable ads must be “believable, 
or subject to reasonable verifica- 
tion, and not contain unduly exag- 
gerated statements or claims.” 

How much is “unduly”? 

a 

Everybody knows that an adver- 
tiser these days has to work with 
a lawyer at his right hand, and the 
experience of the Sheaffer Pen Co. 
in policing fair trade indicates a 
big opening for sleuths as well 
equipped as Nick Carter. 


* 

“Shoe makers told to help re- 
tailers,” the story says. 

The idea is that the shoe maker’s 
business children shouldn’t go 
completely unshod. 


* 

Nearly 10,000,000 Americans, an 
asseciation report says, use the 
services of the consumer finance 
companies. 

Keeping up with the Joneses 
means keeping up with the month- 
ly payments. 

* 

“You’ve got to keep hitting to be 
a champ,” remarks Collier’s, which 
may have been noting the consist- 
ent home run production of that 
new king of the major leagues, 
Ted Kluszewski of the Cincinnati 
Redlegs. 

« 


True reports that men buy the 
liquor eight times out of ten, and 
men also select the brand eight 
times out of ten, but it fails to ask 
the important question, “Who 
drinks the liquor eight times out of 
ten?” 

* 


The omniscient Creative Man 
complimented “an announcer who 
didn’t sound like an announcer.” 

Even an old pro has to have the 
amateur spirit. 

* 

When Kid Gavilan was floored 
by the mumps and had to forego a 
Wednesday night television bout, 
Pabst hastily arranged another 
fight with no admission charge so 
tv addicts wouldn’t have to cry in 
their beer. 
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MECHANICAL “COPY TESTER” used in leading Philadelphia department stores! 


Here’s a copy tester without a peer (apolo- And THE INQUIRER stands FIRST én 
gies herewith to Messrs. Gallup, Robinson 
and Starch!) It’s the machine that tallies 
each day’s sales in Philadelphia’s depart- 
ment stores. And because these stores reason then for THE INQUIRER to be 
demand fast action every selling day, their FIRST on your schedule in America’s 
FIRST choice is THE INQUIRER. 3rd market! 


The Philadelphia Brquirver 


The Voice of Delaware Valley, U.S.A. 


national advertising, retail advertising, classi- 


fied advertising and total advertising. Good 


Exclusive Advertising Representatives: West Coast Representatives: 


NEW YORK CHICAGO DETROIT SAN FRANCISCO 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK ASSOCIATES 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 155 Montgomery St. 
Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 Garfield 1-7946 


Retail sales in 
DELAWARE VALLEY, U.S.A. 
top national average 


Retail sales per family in Delaware 
Valley, U.S.A. are 4.6% higher than 
national average. Here, 2.9% of 
U.S. population accounts for 3.1% of 
total retail sales. 


LOS ANGELES 
FITZPATRICK ASSOCIATES 
3460 Wilshire Boulevard 

Dunkirk 5-3557 
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More and more 
men have 
big-time jobs 


...and more and more families 
enjoy upper-income living 


Management men, as a class, have almost has grown right along with this audience. Now 

doubled in number just since 1940! over 1,800,000, it is by far the biggest circula- 

It takes almost twice as many men to make the tion in America’s best market for business and 

buying decisions for business in 1954 as it did consumer goods. 

14 years ago. Why are these families so faithful to TIME? 
And so more men are receiving executive-size Look at any issue. You’ll see 

pay checks—and, with their wives, can afford . . . it’s because TIME is packed with facts, 


bigger purchases of better products. because TIME focuses on the significant news, 


The circulation of one magazine—TIME— because FIME’s unique way of writing bites 
into the memory of even the busiest men. 


TIME to advertise to America’s big and 
growing audience of best customers. 


TIME—the f: te magazine of groups of leaders everywhere: Executives, Doctors, Engineers, Clergymen, Judge 
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End display moving delays, wor- 
ries, risks. Call your local North 
American Van Lines agent—learn 
how our new departmentalized 
service gets your exhibit IN, gets 
it OUT, on time and in tip-top 
shape. NAVL padded vans virtu- 
ally eliminate slow, costly crating. 
Better move ALL WAYS, via 
North American Van! 


HELPFUL NEW BROCHURE on dis- 
play moving, yours for the asking. 
Phone local NAVL agent or write 


NORTH AMERICAN VAN LINES 
Dept. AA954, Fort Wayne 1, Ind. ee y 


SERVING THE MOVING NEEDS OF A CONTINENT a 


LANCASTER, Pa., Sept. 8—Two 
hundred years ago, an unknown 
American hero, living in the long 
since vanished town of Conesioga, 
designed and built a four-wheeled 
freight vehicle. He painted its 
body a bright blue, and its running 
gear a flashing red, and he covered 
it all with a white canvas envelope. 

There are some historians who 
contend that he thus inspired the 
colors for the American fiag, which 
was created about 25 years after 
'the first Conestoga wagon ap- 
‘peared in the market places of 
| Philadelphia. 

It proved a popular model, well 
|suited to the needs of both the 
trade and the roads of the times. 
oe Its drivers began the habit of roil- 
oes | ing long, slender, inexpensive ci- 
~ |gars from the Lancaster County 


leased—wire equipment at NAVI offices 
assures “dated” delivery. 


35 NAVL vans moved Chrysler traveling 


exhibit to many cities. 
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THE HOUSTON Post La 


LET FACTS BE SUBMITTED 
TO A CANDID WORLD 


GOING 
UP 


Hundreds of workmen 
carrying materials up 
stairways like these to rush com- 
pletion of the new $4 million home 
of The Houston Post. Every step brings 
realization of a 
dream — an ultra-modern publishing 
plant second to none. 

GOING UP! Every day are the cir- 
advertising and _ editorial 
prestige of The Post. General, retail 
and classified linage have increased 


GOING UP! 
every day, 


us closer to the 


culation, 


greatly and circulation is at an all- 


time peak. 


GOING UP! The Houston market is 


gaining daily in population, wealth, 
and business activity. The Post is 


keeping pace with this growth and 
anticipating future expansion through 


the construction of this new plant fin 


and facilities. 


For additional facts about the 

fabulous Houston market and the a 
pace-setting Post, get in touch with  . 
Moloney, Regan and Schmitt today. 
Starch studies made regularly. Hooper 
Brand ratings available. 


request. 


" Takes THE HOUSTON POST 
te Sell the Houston Market! 


| 


* ABC Publisher's Statement, 
1954. 


PROGRESS REPORT 


\t ninth month of construction interior finishing 


ompleted in advertising, editorial, and 


echanical departments. Entrance work virtually 
‘nished with Indiana limestone facing 

place, and lobby marble work underway. 
‘ew $1,500,000 presses 75% 


ifeteria in operation. Plumbing and air conditioning 


Details on 


installed. 


‘ually completed. Full completion expected 


schedule — about January, 1955. 


W. P. Hobby, Publisher 
Eugene Lemcoe, Director 
of Advertising 


Robert Barron, Manager of 
neral Advertising 


March 31, 


Advertising Age, September 13, 1954 


M ail Pouch’s Equine PR Slows to a Walk 
tor Six-Horse Conestoga Wagon Trek 


tobacco leaf which formed the 
principal cargo of these vehicles 
for many years. 


# When the Bloch brothers 
founded the Mail Pouch Tobacco 
Co. about a century later, they 
started to manufacture their own 
version of these smokes, by now 
generally known as “stogies,” a 
word popularly and easily derived 
from the community which had 
lent its name to the cargo vehicle. 

With this historic background in 
mind, Ned Armstrong, Mail Pouch 
account executive with the New 
York p.r. organization of S. Rich- 
ard Stern Associates, in 1954 has 
dreamed up a plan whereby a re- 
conditioned and rebuilt Conestoga 
wagon, drawn by six pedigreed 
Belgian mares, will travel from 
this city to Wheeling, W. Va., from 
Sept. 10 to Oct. 2. Curiously, the 
terminal city of the tour is the 
headquarters community of Mail 
Pouch Tobacco Co. 

The wagon to be used in this 
trek was discovered hiding in a 
barn earlier this year, and has 
been renovated and repainted by 
M. H. Eby, a blacksmith and wag- 
oner of these parts. 


= To assist in promoting the tour, 
a Lancaster County Committee for 
Commemorating the Conestoga 
Wagon has been set up. Milton H. 
Ranck, independent tobacco pack- 
er, is its chairman, and its mem- 
bers include F. S. Dean, described 
as the “retired dean of America’s 
county agents”; Levi H. Brubaker, 
a dairyman; A. K. Mann Jr., anoth- 
er tobacco packer, and Robert R. 
Good, local horseman and general 
dairy farmer. A. G. Bucher, man- 
ager of farm relations for the Lan- 
caster County National Bank, is 


the committee’s executive  sec- 
retary. 
After moving to Harrisburg, 


where it will be shown on the 
grounds of the state capital, the 
wagon and its horses will be ship- 
ped by van to Pittsburgh. It will 
begin the four-mile-an-hour jour- 
ney from that city’s spanking new 
Gateway area Sept. 20. City of- 
ficials and a group of civic leaders 
will welcome it, and send it off 
under its own power. 


s At the conclusion of the journey, 
the wagon will be stored in Wheel- 
ing by the tobacco company, and 
will be made available for various 
exhibition purposes thereafter. 
This is the second time this year 
that the Stern organization, Arm- 
strong and Mail Pouch have 
thought along equine lines for 
promotional purposes. The p.-r. 
group succeeded in getting much 
newspaper space for its client this 
spring when it handled publicity 
surrounding a contest to name a 
racehorse (AA, Jan. 11 et seq.). 


Form Advertising Promotions 
William E. Nelson, currently 
sales promotion manager, and 
Forest Knoper, art director, for 
Motorola Inc., Chicago, have 
formed Advertising Promotions 
Inc., which will specialize in direct 
mail and point of sale programs. 
The company will be located at 
184 W. Washington Blvd., Chicago. 


Names Buchanan-Thomas 

Western Plastics Corp., Hastings, 
Neb., has named _ Buchanan- 
Thomas, Omaha, to handle its ad- 
vertising. The company makes 
plastic pipes for water, oil and gas 
piping. 


‘Hablemos’ Names Coast Rep 


Hablemos, New York, the Latin 
American newspaper supplement, 


‘has named Whaley-Mikkelsen’s 


‘Los Angeles and San Francisco of- 


'fices to represent it on the West 
Coast. 
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Three Join Alfred Auerbach 


Owen Ward, formerly advertis- 


WTVI Names Rep, 2 Staffers 
WTVI, St. Louis tv station, has 


ing manager of the automotive appointed Radio-TV Representa- 


specialties department of Com- 
mercial Solvents Corp., has joined 
the account staff of Alfred Auer- 
bach Associates, New York. 
Frances Johnson Harmon, former- 
ly v.p. of Spellbound Flowers Inc., 
and Jack M. Janoff, formerly with 
the Army public information de- 


partment in the Far East, have) 
joined the agency’s press depart-| 


tives as its national representative. 
The station also has appointed 
Edgar L. (Buz) Franciscus, for- 
merly with KXOK, and Paul R. 
Litt to its sales department. 


Morgan Manages KGKO 

W. S. (Bill) Morgan Jr., former- 
ly commercial manager of KGKO, 
Dallas, has been promoted to man- 


Advertising Age, September 13, 1954 


OAI Publishes New 
Annual of Poster 


Competition Winners 


New York, Sept. 7—Outdoor 
Advertising Inc., national sales 
and promotion organization for the 
medium, has issued its new 
poster annual containing more 
than 150 illustrations of prize- 
winning 1953 designs, plus a num- 


ber of articles on outdoor adver- 
tising art and techniques. 

Wallace W. Elton, v.p. of J. Wal- 
ter Thompson Co., gives the “in- 
side story” of the creation of the 
famous Ford baby carriage poster 
(AA, Sept. 14, °53). 

“The importance of using fa- 
miliar devices, situations and 
words in posters cannot be over- 
estimated,” Mr. Elton says. “When 
a poster presents things that are 
within the viewer’s experience the 
idea will be understood more 
quickly. Beyond that, it takes in- 
vention and ingenuity to give fa- 
miliar symbols a new and atten- 
tion-getting twist.” 


: ment. ager. 


WESTINGHOUSE AMBASSADOR— Betty Furness, who has been selling 


Westinghouse products on tv for several years, works for 
her sponsor even while on vacation. She is shown here at a Paris 
meeting of distributors as she greets Mrs. W. D. Lewis, wife of the 
v.p. of Westinghouse Electric Co. of Europe. Mr. Lewis is at left. 


a Writing on the power of today’s 
poster as an instrument of mass 
communication, Kerwin H. Fulton, 
president of OAI, observes that 
“poster art becomes a star per- 
former at a time when the fast 
tempo of modern living leaves 
little time for lengthy explana- 
tions.” 

Winning posters and painted 
displays were selected by a na- 
tional jury sponsored by the Art 
Directors Club of Chicago. First, 
second and third grand prizes 
were awarded respectively to Ford 
Motor Co., Morton Salt Co., and 
American Oil Co. 

This year’s annual, according to 
OAI, is the biggest in the 20 years 
the publication has been issued. It 
contains a larger number of illus- 
trations, articles and color plates 
than any previous issue. Distribu- 
tion is being made to plant opera- 
tors, advertising agencies, adver- 
tisers, advertising associations and 
publications, university libraries 
and art schools. 


Canadian Assn. Elects 

W. B. Sawden, publisher of the 
Tribune-Post, Sackville, N. B., has 
been elected president of the Ca- 
nadian Weekly Newspapers Assn. 
Elected v.p.s are J. A. Vopni, the 
Leader, Davidson, Sask., and W. 
W. Draayer, the Times, Wetaski- 
win, Alta. 


they Buy More because they Have More! | 


your 
COUPONS ARE 


@UET susiness 


moe @ Yes, people do BUY MORE in Indianapolis. That’s be- 
cause the average income per family in this great market 
is $6593—25.7% above the national average—and 7th 
among cities of 600,000 population and over!* 


P It’s BIG. over 600,000 population 
P It's STEAMY .. 


balance of in ‘istry and agriculture 


> It’s EASI! © REACHED ... you get saturation coverage 
of the metr: >: litan area, plus an effective bonus coverage 


. unsurpassed for diversification and 


Whatever you're selling—toasters, appliances, large or 


small, drugs, food, furniture, gasoline—you’ll find a far © SRE caine ee eae 


for the country’s leading users 


better market in Indianapolis, responsive and ready to buy. of the 44su._inding counties in The Star and The News. @ EUREKA coupons have that 
og ‘ i “valuable” look — printed on ESPCO 
In addition, you get these other important advantages : Write for c lete market data today. safety paper 


@ EUREKA coupons are protected 
against counterfeiting 
@ EUREKA can serial number your 


coupons for added safety 
KELLY-SMITH COMPANY - NATIONAL REPRESENTATIVES ensues a 
- *Consumer Income Supplement, 1954, Standard Rate & Data Service. coupon promotion. 


Write for samples to: 


| SPECIALTY 
PRINTING 
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If you sell hardware or building supplies — especially with a “‘do- 
it-yourself” pitch — we want a word with you. The best ‘‘do-it- 
yourself” advertising won't move goods unless it’s placed where 
it will be seen by participating “do-it-yourself” readers. 


And that’s just the kind of readers MECHANIX ILLUSTRATED has 
... more than a million of them. Men who turn each month to 
MI for new ideas and projects that they can get to work on — 
just as soon as they run down to their nearest store and buy the 
plywood, screws, hinges, paint and other accessories they need. 


We know these men want ‘‘do-it-yourself”’ articles . . . more than 
90% of them usually do one or more of their own home repair 
and improvement jobs. And no wonder — better than 82% have 
a home workshop or workbench. 


That's why MECHANIX ILLUSTRATED gives its readers more 
“how-to” material. In fact, MI devotes more of its editorial lin- 


age to actual “do-it-yourself” than any other general interest 
magazine .. . a whopping 45% to be exact. Don’t ever forget — 
this book pioneered the whole ‘‘do-it-yourself’” movement. 


No, MI won’t let you do it yourself . . . not when you are adver- 
tising to “do-it-yourself” prospects. MECHANIX ILLUSTRATED has 
a ready-made, pre-sold audience that guarantees your advertise- 
ment top readership — and what's more important — top action 
at your retailers. 


MECHANIX ILLUSTRATED is the most helpful book on the market. 
How about letting it help you? 


MECHANIX ILLUSTRATED 


A Faucett Publication 
67 West 44th Street, New York 36, N. Y. 


CHICAGO « DETROIT « LOS ANGELES « SAN FRANCISCO 
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Americas Class News Magazine 


Americas Cass News Magazine 


=. Americas Catt News Magazine 


MORE INDUSTRIAL 
DEVELOPMENT ADVERTISING 
THAN ANY OTHER MAGAZINE 


MORE PAGES GAINED 
IN CONSUMER ADVERTISING 
OF ALL MAGAZINES IN 
ITS FIELD 


SECOND AMONG ALL 
MAGAZINES IN PAGE GAINS 
OF ALL TRANSPORTATION 


ADVERTISING 


... also biggest page gain 


5 Aa | 
Americas Class News Magazine ee Americas Class News Magazine 
—= ” pa 


America's Class News Magazine 
SECOND IN PAGES AMONG i 

ALL MAGAZINES, AND FIRST 
IN PAGE GAINS, IN FREIGHT 
TRANSPORTATION 


ADVERTISING 


FIRST IN TRADE 
ASSOCIATION ADVERTISING 


DIRECTED TO BUSINESS AND 
INDUSTRY 


BIGGEST PAGE GAINS IN 
RAILROAD ADVERTISING 
AMONG ALL 
MAGAZINES 


Americas Class / ews Magazine Americas ¢ Tass News Magazine 2 : 
MORE AVIATION AND ey ar nob ma a ee Aik ‘i 
EQUIPMENT ADVERTISING 6. Se fe . é 
THAN ANY OTHER ADVERTISING AMONG 4 nae 
MAGAZINE ALL MAGAZINES j 
(First 7 months) ee. 
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JEWELRY GAME—A Scrabble board 
and tile holder form this merchan- 
dising display for Scrabble Jewel- 
ry, to be made under an exclusive 
license by Pioneer Suspender Co., 
Darby, Pa. The package features 
wooden tiles in jewelry settings. 


Now Garlicy Kisses 
Won't Stop a Miss 


_Arom Becoming Mrs. 


New York, Sept. 7—Advertis- 
ing, which has done so much to 
improve the American standard 
of living, is now about to exert its 
influence on domestic—and maybe 
even pre-domestic—relations. 

If test campaigns now under 
way in New York and Springfield, 
Mass., newspapers successfully 
lead to wider distribution, Amer- 
ican marital bliss will enjoy a new 
high. For Derry Products Co., 
Brooklyn, is now marketing “Kiss- 
proof” garlic sauce. 

Operating on a limited budget. 
the company has recently started 
to place a series of 28- and 42-line 
ads, through Tveter Inc., New 
York, based on the theme, “It 
took Derry’s to give whole garlic 
good table manners.” Also in- 
volved in the no-after-effects pro- 
motion campaign is Carlton Fred- 
ericks, who talks about diet over 
WMG\I, New York. 


s “The effect of the daily budget 
of world news,” philosophizes ac- 
count executive Al Weissenbach, 
“has been to make the American 
consumer virtually shockproof. 
Therefore advertising, in order to 
do a normal job, must be out- 
standing.” Typical of his approach 
to his problem is the headline of 
one of the small-space ads, “How 
to Keep Friends and Use Garlic.” 

“Derry’s Garlic sauce,” reads 
the copy of another insertion. 
“stops old gossipy harsh whole 
garlic in its tracks.”’” Common to 
all the ads are a line sketch of the 
bottle, aimed at establishing con- 
sumer recognition, and a luscious 
cupid’s bow lip outline, accom- 
panied by the magic word, “kiss- 
proof,” aimed at establishing con- 
sumer participation. 

So, if love starts sweeping the 
country, credit it to advertising. 


Dairy Assn. Boosts Neu 


The American Dairy Assn. has 
promoted Frank R. Neu from pub- 
lic relations director of the Wis- 
consin state office to director of 
public relations of the entire or- 
ganization in Chicago. He succeeds 
Donald F. Coleman, who was 


manager. Thomas (Tom) Burgess, 
formerly a farm reporter with the 
LaCrosse Tribune, has been named 
public relations director for the 
American Dairy Assn. of Wiscon- 
sin, succeeding Mr. Neu. 


Punch to Warner & Todd 
Maurice C. Punch Jr., formerly 
with Westheimer & Block, has 
joined Warner & Todd, St. Louis, 
in an account service capacity and 
as a member of the agency’s plans 


Herbert Webster Named A. M. 
Shatterproof Glass Corp., De- 


troit, has appointed Herbert F. 


Webster to the new position of 
advertising manager. Mr. Webster, 
formerly a division manager of 
sales promotion and advertising 
at Gar Wood Industries, Wayne, 
Mich., will direct advertising for 
the company’s automotive glass 
products and products of Automo- 
tive Gear Co., Michigan Broach 
Co., Production Tool & Die Ca. 
and Production Broaching Corp., 


all subsidiaries of Shatterproof 
Glass. 


Myers Joins Leather Group 

Robert C. Myers has joined the 
Upholstery Leather Group, New 
York, as sales promotion director. 
Mr. Myers, formerly with Maxon 
Inc., Mohawk Carpet Mills and 
Alexander Smith Inc., succeeds 
Thomas D. Nevins Jr., who has 
joined the sales staff of Blanchard 
Bros. & Lane, Newark, a member 
of the leather group. 


Brand Competition Opens 

The annual search by Brand 
Names Foundation for the coun- 
try’s outstanding brand retailers 
has started with the announcement 
of the opening of the 1954 Brand 
Name Retailer-of-the-Year awards 
competition. Plaques and citations 
will be awarded to 125 merchants 
representing 25 retail classifica- 
tions at the Brand Names Day din- 
ner to be held in New York next 
April. Additional information on 
the competition may be obtained 
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from Brand Names Foundation 
Inc., 37 W. 57th St., New York. 


CBS Shifts Roland Kay 

Roland Kay will return to CBS 
Radio spot sales, New York, as an 
account executive, effective Sept. 
23. He was with spot sales until 
last August when he was named 
eastern sales representative for 
KNX, the CBS-owned AM station 
in Los Angeles. Mr. Kay replaces 
Frank Orth, who left to join 
Campbell-Ewald Co. 


Advertising is 


really the process 
of teaching-and in 


teaching there is no 
substitute for 


learning.” 


board. 


tive teaching technique shoul 


| frequency of repetition—and so 


named assistant to the general | 
interest and meaning should | 


“It is almost a truism of psycho!ogy that repetition is an 


important factor in the proces of learning. Any effec- 


provide for adequate 
element of attention, 


offered for successful 


FREQUENCY” 


says Professor Gordon F. Derner 


Credentials—Dr. Gordon F. Derner, Ph.D. 


Director of Clinical Psychology Training Program 


and Associate Professor of Psychology, Adelphi 


Author of: 


College, Garden City, Long Island. 


The Clinical Diagnosis of Intelligence, Psychological 


Aspects of the Tuberculous, and Articles in profes- 


sional journals. 
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Electromatic Names Agency 
Electromatic Water Treatment, 
New York, manufacturer of Klen- 
Kul electro-galvanic radiator con- 
ditioners, has named Ritter, San- 
ford & Price to handle its adver- 
tising. The company formerly 
handled advertising direct. 


Agency Names McMahon V. P. 
James E. McMahon, formerly 
controller of Lentheric Inc., has 
joined Sudler & Hennessey, New 
York, as v.p. and controller. 


a 


a 
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Burstin Elects Two V. P.s; 
Will Open Tulsa Branch 
Bernard D. Milians, copy chief 


and public relations director of | 


Burstin Co., New York, has been 
elected Ist v.p. of the agency. He 
will head the new Tulsa branch 
office scheduled to open in Octo- 
ber. 

Also elected a v.p. was Ben 
Kornzweig, director of theater 
publicity, and until recently, pub- 
licity manager of Italian Films Ex- 
port. 


League of Agencies 
Plans Six-Month 
Membership Drive 


New York, Sept. 7—An exten- 
sive program of activities high- 
lighted by a six-month member- 
ship drive is planned for the 
coming year by the League of 
Advertising Agencies, 
to president Louis E. Reinhold. 

The membership drive begins 


according | 


Sept. 15 and is designed to double 
the number of agency principals 
now participating in the league, 
an organization of medium-size 
agencies. A comprehensive book- 
let describing the promotional 
services which agencies have to 
offer is being compiled for future 
distribution to advertisers. A ros- 
| ter of league members and their 
\affiliations will also be available 
for general distribution. 


a The recently organized League 


Because of its Hconom y Rapio 
1s the ideal medium for 


FREQUENCY 


The copywriter’s cherished dream of the one-shot 
impression that bowls over the consuming public has 
evaporated in the intense competition of modern ad- 
vertising. - Practical advertisers understand that a 
single advertising message is easily lost or forgotten; 


they recognize the importance of repeating an impres- 


To exploit fully the basically great opportunities of 
radio, you will want to select stations which have 
dominant coverage of important markets, high stand- 
ards of management ability, and solid records of 
successful performance. Stations like the 12 which we 


are privileged to represent! 


sion at frequent intervals. 
We are being called upon more and more frequently 


to assist account executives and media departments 


Leading radio stations deliver mass circulation at such ‘ : : : ‘ 
in formuiating more efficient radio plans. That is our 


economical cost that you can afford to use radio daily, 


business . . . our only business. Our staff, concerned 


the year ‘round. If your strategy calls for constancy exciusively with sadio, ie et your carvicn ac 0 word 


. telling and re-telling the consumer about the 
from you. 


product you sell... then your ideal medium is radio, 


*One of the many interesting facts developed 
in the Alfred Politz Study “The Importance 
of Radio in Television Areas Today.” 


THE HENRY I. CHRISTAL co, inc 


NEW YORK — BOSTON — CHICAGO — DETROIT — SAN FRANCISCO 


the inseparable companion of the American family, 


wherever they go, whatever they do.* 


Representing Radio Stations Only 


WBAL_ Baltimore (NBC) KFI Los Angeles (NBC) 
The Hearst Corp. Earle C. Anthony Inc. 
WBEN _ Buffalo (CBS) WHAS Louisville (CBS) 
Buffalo Evening News Louisville Courier-Journal & Times 
WGAR_ Cleveland (CBS) WTMJ Milwaukee (NBC) 
Peoples Broadcasting Corp. Milwaukee Journal 
WIJR Detroit (CBS) WGY Schenectady (NBC) 
The Goodwill Station, Inc. ‘Ay rar 530? General Electric Company 
WTIC Hartford (NBC) WSYR = Syracuse _ (NBC) 
Travelers Broadcasting Service Corp. Measure Herald-Journal & Post-Standard 
WDAF Kansas City (NBC) of a Great WTAG Worcester (CBS) 


Kansas City Star Radio Station Worcester Telegram-Gazette 


Speakers Bureau will offer mem- 
ber-experts to speak to groups on 
every phase of advertising from 
direct mail to radio and television. 

An expansion of the league’s 
credit information service is in 
progress, Mr. Reinhold reports. He 
said that a group similar to the 
league has been established in 
Philadelphia and that a _ third 
group is being organized with 
headquarters to be established in 
New Haven. 


Sales Boom for ‘Mr. D. A.’ 

“Mr. District Attorney,” which 
is being offered as a syndicated 
package this year by Frederic W. 
Ziv Co., Cincinnati, has been sold 
in more than 160 markets. In- 
cluded among the multi-market 
sponsors are Terre Haute Brewing 
Co. for seven cities; A. Gettleman 
Brewing Co. for six Wisconsin 
markets; Tarnow Food Delicacies 
for nine Florida stations; Penning- 
ton Inc. for seven Ohio and Ken- 
tucky markets, and Carolina Pow- 
er & Light for five North and 
South Carolina stations. 


POR PROMONGHS 
ee 


RUDOLPH 


THE RED-NOSED 
REINDEER 


© Rim 


SANTA 
CLAUS 


FROSTY 


THE 
SNOW-MAN 


@ HILL & RANGE 


Ne. 613 SC 


Santa Claus, 

Rudolph the Red-Nosed 
Reindeer and Frosty the Snow- 
man balloons have great popular 
appeal with millions of young- 
sters. These quality Oak balloons 
in several shapes and sizes are 
truly outstanding for winter pro- 
motions. Order as soon as possible 
for Christmas use. Write for de- 


tails and prices. 


World's Largest 
Manufacturer of 


S| 
The Oak RuBBEeRCo 


. Ravenna Ono 
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Selt-Lighting Cigaret Bows 
Spotlite, a new self-lighting cig- 
aret produced by the Commercial 
Tobacco Corp. at its San Carlos, 
Cal., plant, has been given its first 


public showing at San Carlos. The 
new cigaret retails for 30¢ a pack-| 
age. It is packaged in a red and 
|white labeled pack with a printed 
‘abrasive side to facilitate lighting. 
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Information for Advertisers 


Hitch Your Sales to a Pony And Watch Him Pull for You! 


ead the sales promo’ 
parade... wi ts, too! You'll see here 
ultimate in store-traffic stimulation. 

A Pony is very ve 


Everything Complete... 
You're Ready to Go 


2-color 41 x 64 Posters . . . 2 color 14 x 28 streamers 
end wire 


ani, ee $29 “une, 

stuff es - +. on anks 

at successful contests. Purnished at a frac- 
of your cost # preparation. Ready for your 

own b 


special imprin' 


Siena ciate Cope ef peoduct or Gusinem you've 


planning a promotion 
One or « thousand available immediately 


Get the full story today . . . write or phone 


Fashion Club Shetland Pony Sales Co. 


Chicago 11, Ml. «¢ DEL. 17-7566 


749 Rush Bt. «+ 


ction 


tnenpenst compared to the amount 
of interest you create with any other prize 


the 


e The air conditioning market is 
expected to reach $5 billion by 
1963, according to Keeney Pub- 
lishing Co., 6 N. Michigan Ave., 
Chicago. The publisher of Heating, 
Piping & Air Conditioning and 
American Artisan gives a statis- 
tical picture of the present and fu- 
ture market in “The Air Condi- 
tioning Boom Ahead,” available 
from its Chicago headquarters, or 
from its offices in New York, 
Cleveland and Los Angeles. 


_e An extensive report on travel 


advertising media has been pre- 
pared by ASTA Travel News, of- 
ficial publication of the American 
Society of Travel Agents, 13 E. 
37th St., New York 16. The publi- 
cation presents detailed data on 
all media—magazines, newspapers, 
radio and television in the U. S. 
and Canada. 


“WE NEVER OVERLOOK 


AN OPPORTUN 


ITY 0 


REQUEST LOCALIZED 
COVERAGE IN TACOMA’ 


. +. says Joseph C. Platt, Jr., of JOSEPH C. PLATT CO.., Seattle 
Pacific Northwest Representatives 


“We are often asked by the manufacturers we rep- 
resent to make advertising recommendations for 
our Pacific Northwest territory. We never overlook 
an opportunity to explain the situation in the Seattle- 
Tacoma area .. . that is, that the Seattle newspapers 


do not cover the Tacoma market. . 


. very few 


Seattle newspapers reach Tacoma and vicinity.” 
Mr. Platt continues, “Because the Tacoma portion 
of the Seattle-Tacoma marketing area is so impor- 
tant to us, we always request LOCALIZED coverage 
in Tacoma ... which means advertising in the 
Tacoma News Tribune.” 


IN THE 
Throughout 1953 and during 
five months of 1954, the New 
ranked high among Canadian 


Pacific Coast and one of two i 


| in the “Fir 


Psa cote Sorte. oke 


st-Fifty” list. 


ae 


NEWS-TRIBUNE CONSISTENTLY _ 
“FIRST FIFTY” 


evening newspapers, according to line- 
age reports of MEDIA RECORDS. 
one of 7 evening newspapers on the 


E cific Northwest to appear consistently 


LIST ; 
the first |” 
s Tribune , 
and U. S. 


n the Pa- 


e Population, families, consumer 
spending units, income, retail sales 
and outlets by major types of 
stores for the Milwaukee area 
market are analyzed in the Mil- 
waukee Journal’s latest market 
data folder. Write Norm Sauker- 
son, assistant manager, general ad- 
vertising, for a copy. 


e Entitled “Who Buys the Most,” 
a special tabulation of the Federal 
Reserve Board’s 1954 survey of 
consumer finances is being offered 
by Parents’ Magazine. The point 
made is that consumer purchases 
of homes and durable goods by 
families with children far exceed 
purchases by families without chil- 
dren. For a copy, write to Monroe 
E. Michels, promotion manager, 
Parents’ Magazine, 52 Vanderbilt 
Ave., New York 17. 


e A market map of Fort Worth, 
with population and other statis- 
tics, has been issued by the Star- 
Telegram. For copies, write to 
Ralph D. Ray in the national ad- 
vertising department. 


e Rates, data and coverage for 
three stations—KMMJ, Grand Is- 
land, Neb., KXXxX, Colby, Kan., 
and KIOA, Des Moines—individ- 
ually and combined is contained in 
a folder available from the sales 
department of Farm and Home 
Radio, Grand Island, or from any 
office of H-R Representatives Inc. 


e The Omaha World-Herald has 
prepared a circulation analysis for 
its 103-county area comprising the 
Nebraska and western Iowa mar- 
ket. For copies, write E. T. Mc- 
Clanahan, promotion manager. 


e A “Survey Among Motel Op- 
erators on Bedding—Toilet Sup- 
plies” has been issued by Ameri- 
can Motel, based on a sampling of 
478 motel operators. Copies of the 
complete four-page report are 
available from Jack Payne, pro- 
motion manager, American Motel, 
5 S. Wabash, Chicago 3. 


e During January and February, 
1954, 68% of San Diego families 
had cigarets on hand in the home, 
according to figures recently re- 
leased in the San Diego Union and 
Evening Tribune “Continuing 
Home Audit.” During March and 
|April, the percentage dropped to 
(63.5% and during May and June 
was 65.5%. 

Information of this kind on such 
products as food, drugs, toiletries, 
home furnishings and appliances 
and ready to wear items is being 
issued by the newspapers regular- 
ly, based on 200 interviews in San 
Diego homes each month. To get 
these reports write Paula Kent, 
promotion director, Union-Tribune 
Publishing Co. 


- 


e Variety stores are by far the 
most popular outlets for pur- 
chases of paper products, accord- 
ing to a survey just completed 
for Ladies’ Home Journal. Variety 
stores are patronized by 60% of 
paper product users, with food 
stores second in order of popular- 
ity, department stores third and 
hardware and home furnishings 
stores fourth. For copies of the 
complete report, write Berenice E. 
‘Connor, promotion division, La- 
‘dies’ Home Journal, Independence, 
Sq., Philadelphia 5. 


e The findings of a national sur- 
vey of skiers have been released 
by Ski Magazine. This is the sec- 
ond of such surveys undertaken by 
the magazine, the former one hav- 
ing been conducted in 1950. Copies 
of the findings may be obtained by 
writing the publisher, W. T. Eld- 
red, Hanover, N. H. 


e A new 1954 market data book 
for the Fort Wayne “Golden Zone” 
market has just been issued by the 
News-Sentinel and Journal Ga- 
zette. Write Robert D. Adamas, 
public relations and promotion 
manager, for copies. 


e How to properly gear advertis- 
ing and sales to the foundry in- 
dustry is discussed in a new 36- 
page market and media data book 
compiled by Foundry, published 
by Penton Publishing Co., Penton 
Bldg., Cleveland. The book stresses 
the changing aspects of the indus- 
try and offers a five-point pro- 
gram to increase sales. For copies, 
write to the publisher. 


eTwo folders available without 
charge from Western Metals are 
“The $4 Billion Western Metal- 
working Industry” and “Western 
Metalworking Passes a Major Test 
of Strength,” a reprint from the 
magazine’s July issue. For copies 
write Gilbert Bowman, sales pro- 
motion manager, Jenkins Publi- 
cations Inc., 198 S. Alvarado St., 
Los Angeles 57. 


e A four-page market folder en- 
titled “Charleston, West Virginia’s 
Blue Chip Market,” has just been 
prepared by the Charleston Ga- 
zette. The folder carries data from 
recognized sources and includes a 
payroll calendar on area industry. 
Copies may be obtained by writing 
the general advertising depart- 
ment of the newspaper. 


e The Minneapolis Star & Tribune 
has published its second “Minne- 
sota Homemaker Survey” covering 
the tastes and purchasing attitudes 
of the state’s housewives in about 
50 consumer product categories. 
The latest project covers home 
food freezers, grocery shopping, 
clock radios and heating systems as 
well as a variety of products 
bought in grocery and drug stores. 

Work has started on a third sur- 
vey, which will contain data com- 
parable with the first study made 
last year. Inquiries should be ad- 
dressed to William A. Cordingley, 
national advertising manager, and 
should specify which individual 
reports are desired. 


e A market data and coverage 
area folder for Youngstown has 
been issued by WKBN. 


e Intercity Research Inc. has 
completed a survey of the do-it- 
yourself trend among the sub- 
scribers of Newsweek. Copies of 
the study may be obtained from 
Arthur McAnally, research direc- 
tor, Newsweek, 152 W. 42nd St., 
New York. 


e A market data file on the $5 bil- 
lion plant operation and mainten- 
ance market has been issued by 
Industrial Maintenance & Plant 
Operation, 3623-27 Filbert St., 
Philadelphia 4. Copies are avail- 
able without charge on request. 


e Institutions Publications, 1801 
Prairie Ave., Chicago 16, has pre- 
pared a media file for Institutions 
Magazine giving an analysis of the 
institutions market and data on 
the publication. 


e Capper Publications, 912 Kansas 
Ave., Topeka, now has available 
two more reader surveys for 
Household Magazine, one on re- 
frigerators and home freezers and 
one on vacations and travel. For 
copies, address Victor Hawkins, 
director of research. 


e “More Sales for Your Products 
in a Lucrative $15 Billion Market,” 
prepared by Ebony, 1820 S. Mich- 
igan Ave., Chicago 16, gives a sta- 
tistical breakdown on the tastes 
and buying power of the Negro 
market as reflected by the maga- 
zine’s readers. 


Who war Wee Lite Rae ee ee Re 


“(ivan | Ao “i ~ e- pike, ESL SSO, a ag eae Fs it ahs, awh. 4 " * et sia. AN x LE Bago 5 | * we ee i . oth petty Ph. Pre a - PL? See ys Ee ee oy 
: mae a ere De Pa ee BG Sa Batre.) Mit &. Sygate x a % Meas dor BLS Sos we Ds MD ete ae: what ie 5 Meg P4 r . 1h pT i rN tei x Ge ul poh aa Gat oe OP Ee apts 4) ‘ cary PY tae a 
2 CAG REAR ET OR Ee ce ee ‘ I DREN ARE ES oe STL ALAR TN Di Mealy SP AN alia PREC DRAPII Hens wee Le Mie 1p <2 Bh ele. Oy ebrie NE Gad. 5 aan erin ay aves 43 “antar 
pe aed es Bel ae mee ak Ka eer PAS ain RL te NY 7 Nir Lhe eS a eas Geom utr ten cute Rann Fiera eC ian Ui Nea. Seame AML Oa, aia tiee 2 SP Rar ie Pee See eS a Rene ce eit ie Sori Caretaker tame Oe ole NOP Dy £o, Os oe ap ae: : Es i ee Ee 
Wee i eee oe pe A on he a BE pn oe Ae IPA he aay co aD eRe RTD ek gay GABOR re sgt Raho hae gar Sp ere Le RONG AE BE EE Ht a oy ATE Me ORE LS TNS PNGB aor te FORMA poo ge NET i BE Tig ge CE AA BEAL es Tae LIN 
Pa ey ees Rene by Bak RG 3 Footy SORA Me ae Pic ey ge eee se ak. SAT 325 tie fhe as ext Mt iat fea, Seo ory : Renee a Ye aa pee ee ee ae a Ree Pep te eS Pelee hath SMR tee ag ae noah. ct ie a Tygeeg. (srs * Me 6 a te en AY A Tega" nate 
Vises ee ana tae 4) RI CNR oe ere A eae Niels Sears verano yey yah, Sas DOE so, tae ee Pot ee he een eh a as Sa Sy ah i yt Ne va eons eae IN heey tyre . ers Gremio Rees Key. op DERE 2 Pa aly eilerinck!; kowioe tad: ieee yy 
saa i Rc AA RN gS ee tt Lt a LAM i a og Ma te FIG nc San ey 7. anh “SPA a aig.” tt pat ie eM Rte Fa Nn Be hae eae oan 7 Oe a. Pines hehe PO PMN ge ol oS a Sgr eee cA sch ds a iat 4 eles pi anke? ee ie IRR i shook on : 5 Flite 
. i SNe ath, ade ee og sine Vigne ae, As se pees ee seed i bon Nag hace PRPS E aL ony WE RS ga ee ‘ J “help 2) pA A odie tat. Vai Sie en Peg 2 SNS aa ie See Me vs Save pase Pte a pas eae ee 
sk ce, SORE tae ieee Silay Sate see ks ee > La phe Boers phen: age ghd Gol ae aie é ce ae Soe oy on eer + he ee Daten % Sm ee he ih pec PONE Ie aD Ser re eciime tee cpr yee? 
oe ; nen . a: ‘ : ea ang “5 “euer iS a aaa to 
A , (eer sie 
% Lipa SS fi, 
oe n ss eS oe 
hone eo a 
Si |_| te pay bea + 
a es eae 
i Arr tg 
Z an 
a 4 Ly : 
© cad an 
is | ae 
ee i = Bye 
bo? } : a Sa 
se LLL TC 0, TTTTTTTTTTT—_—_—_— ££, ; - + 
pa —— ss \ ' 
i meee s 
wie 
Pe What are you promoting . . . food, drugs, tooth- a + 
i ? Whatever it is, if it's f 7 
eis a consumer item and children use {t too, you'll : aos 
re never believe the downright magnetic drawing power 1 Bae 
alk PT 7 romotion 1 fae ae ” 
= | oe 
a) onl 
4 } ee ee 
; ? | | 
: . whe | £ : 
7 ¢ ee | 
« 1d Ad | if 
. > | , 
\ ‘ 
‘ | a he 
Ne ees 
a M4 | . / ‘> Saeed 
ry 1 | , i fy deers .. 
. : ' } ol ae 
i ® , 3: fees 
a i 
- SC | eee 
| me 
f cen CN TE TE TS TS aia 
Lt OG : Syne 
‘ ti 
: ee 
es ie ee 
‘ : it 
: ore ae ‘ Bat oS ee Reilitee t Pe a 
re aa : ahha ‘ Se RL Ok eats - Sees Ae 
8 f as + bes Bais = | | ae 
: BRE » Ev ae | om 
;  - oa . 
: 2 — “S as } ; ; 
7 .. { 4 hate | 
’ ia ia _ ats 
ts : wit ; > ai a” E a . & | | B 
o" ‘ 3 Re ae 8 ae es | | " i 
me : i am ° een ; : ee re | 
: es a i FE . au ' 5 | ee 
. eee |. Bad ™ A ft ; 
4 So) =e me i — iq 
ea 2——— ss Se Cl ' Peers i, o 
ste, aise. « Z Meieeek < 
ae hays sacs FF sire hie. 45: 5 Bete oe 5 e. 3 : 
a a 4 ee j Ss ht een | ae we " } ay 
ie - aia ee (eae a ? as ae i ect : o os a 7 | } cna 
he aay : Stel. NE ete a it Oya ‘ } ape 
3 Mis ‘ ake Cas , : : ‘ oa 
aaa pe ae Gi ae _. it 
cel le ee ar p e : ' | | pegs enee 
> cat Rags eee 1S tt oe i . i. | et aes 
me v3 et eae a 2 or st 44 al se 
ee sis Ee Oak XI e ps ee alt 4 | eee 
eS ne - - oe caer ae e ji: = ye ae 
ai bar ees cae ee ig Iw of ‘ ae, a a Pag 
mh je ees ee ie es npr, canta n Be : ; 
fey, Siesa | Se i ee = ae : as : 
aie BLAS eee ey! gr ” fit oe ie 3 : | | ae, 
Wat og ee , ta eg aaa we RN °° a Oe 
Bar ce are pee a ~ 5h, Ee, FOB, Sipps S's —— * E 
: x be — ni ? j Se = ee i te ' wae 
a Fs ‘ < ’ ~ ee 
Chet 
4 
vei | 
i | tee 
we | ee 
ns Gee 
so aneee 
ea 
Re rap 
i Bet 
Be BES 
= Fy 
aa see 
i i 
bes | oa 
RERUN NA MTP ERE NI IT eM me man : ae. 
UR Se Ren 5 Bs ; ? ss | 
“i . et 4 pate: 
si 2 ay ee | = a is 
Sm = ee ; | is Li 
: fe Beas | 
§ : oe) } | a 
: BOF (es, 2) : Pe ca 
ee ig A 
pi re) - ee oe 
§ ACOMA 4 —_ 
MARKET a 
| Pe Ga 
a —= ee, pie 
| ~~ You Need in Presperous Washington State . 
oT sf Ds E : 
ay : i ae 
re at oA eae a ; 4 ; j f 
: : & on ints eines wt | ee ie 5 | = 
n , ‘ = ae : | ae | 
5 we ‘ Nd . * } } <” a 
‘ ' < * | ‘pha: 
a s ‘ pre 
7 Me: 4 M 3 =. gga aa ee ree NO pays Cte ree tem e a Cn ae 
: : ee" 3 J Pie ; 2 zs Be | Fite j 
‘ . eee 
ory fh % ~ 
; tT. : 
a de 
: * 
. | ae, 
a 
2: —_ — —evdaetnesnedars em a ; 7 “eae a , ee a a . 4 a 5 
oe a a : p ; = 4 5 : ‘ ; ' . ; ie Soy 
Sf eee - z & ois a . Ree ea ' 5 . ne eae ae ee me Soo e re 
: MLS: 2 nS ae Sel OP ee 4 Ge FE) ES Ti ee aay ea ‘ es | Le ee SEO ee aed | Soe Le Re ca tag? a i tien» : A SN one brats “- hes we 
to pk RK aan x. hn i 2 " - “ . i. ha“ At, ra ¥ mt uN c = DT BP id ae ae ak aE és fg ag ott + ele : 
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i. a Presented in the current, September 13 issue of Life, rs aba one tn 
- Kroehler Mfg. Co. Mohawk Carpet Mills, Inc. 
; és 7 ie CATHERINE SPIES ROBERT W. BODE 
ag this outstanding example of co-advertising marks a new Ait Director Art Director 
: s Henri Hurst & McDonald, Inc. xon Inc., (N.Y.) 
Snr aer >> ; i WILLIAM L. DOOLEY FRANK J. DEL CASINO 
—_ 7 conception of modern merchandising science. 1 OO ai a 
Here is PENETRATION in its brilliant, one-theme creation ... 
EDMOND |. EGER TULLY HK. TURNEY 
EMPHASIS in its sparkling continuity of design ... Admiral Coporation = The Glidden Compeny 
HARRY BEIER DUDLEY R. MARTIN 
. Art Direct Art Director 
And PRECISION in its skillful, detailed preparation. Russel M. Seeds Company Meldrum and Fewsmith, Inc. 
JACK A. POPP RAYMOND J. NASON 
Production Ma Production Ma 
Russel M. ~~ Meldrum and fomatth Inc. 


QUALITY-CONTROLLED COLOR PROCESS ENGRAVINGS FOR ALL EIGHT PAGES BY 


JAHN & OLLIER ENGRAVING CO 


CHICAGO'S LARGEST FINE PHOTOENGRAVING PLANT © 817 W. WASHINGTON BLVD., CHICAGO 7 * MOnroe 6-7080 
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23% more paid 
Readers than any 
other bokery 
publication 


BAKING INDUS 


105 West Adams $i.) Chieage-3,.11.... AAI 


SINCE” 4087 


Baking is FIRST among all food processing industries in annual 


; —  ~ payroll and SECOND in value of products. 

' SS UARGEST | 

4 PAID CIRCULATION BAKING INDUSTRY readers do 92% of the business in 
" Over 14,000 | this growing 5 billion dollar industry 


| BOUNCING SHAPES—Variously curved forms, corresponding roughly 


to parts of the human anatomy, bounce up and down on a small 
Airfoam mattress in this animated display for Englander Co. None 
of the shapes leaves a contour mark in the Airfoam. The display 


will tour department stores. 


= 
‘s 
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APPAREL SALES 


# San Antonio, Texas . - $37,443,000 
, Portland, Oregon . . . 39,366,000 
x Omaha, Neb. 7 ~ . . . 28,955,000 
Memphis, Tenn. . . . . 37,488,000 
Columbus, Ohio . . . . 40,402,000 
Salt Lake City, Utah. . . 21,480,000 
Syracuse,N.Y. . . . . 28,243,000 


SAN DIEGO 


CALIFORNIA 


$40,446,000 


Data Copyrighted 1954 Sales Manageme 
of Buying Power; further reproduction no! 


PRI Sin Diego Union 
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De EVENING TRIBUNE 


SAN DIEGO 
CALIFORNIA 


REPRESENTED NATIONALLY BY THE WEST-4+OLLIDAY CO., INC. 
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SAN DIEGO 
is Bl 


Survey 
ensed. 


Surveys just released PROVE conclusively 
that these two great newspapers tell and 
sell more San Diegans at less cost than any 
other medium. Take advantage of the fact 
that over 90% of the Billion Dollar San Diego 
market reads and believes the San Diego 
Union and Evening Tribune daily! 


Soft Water Group 
Plunges into First 


‘Week’ Promotion 


CHICAGO, Sept. 7—The first cel- 
ebration of National Soft Water 
Week will be staged beginning 
Sept. 12 by the Water Conditioning 
Research Council, using dealer 
aids, including direct mail mate- 
rials, and p.r. devices. 

Russell Lund, managing direc- 
tor of the council, points out that 
there are 3,500 soft water service 
operators and water conditioning 
| equipment distributors in the U. S. 
They will make use of Soft Water 
Week to increase public awareness 
'of the council’s finding that 85% 
of the water in the country is hard, 
a drawback in laundering and 
'bathing and a peril to plumbing, 
/pots and pans and other household 
apparatus. 


es The council believes that much 
of the $500,000,000 American 
|housewives spend on soaps and 
|detergents could be saved through 
‘the use of softened water. (Water 
is softened by replacing calcium 
and magnesium with sodium.) In 
the past eight years softening 
equipment has been installed in 
2,500,000 homes, which constitute 
7% of the number located in hard 
water areas. 

The council’s campaign has in- 
volved furnishing dealers with 
mats, photos, posters, envelope 
\stickers, pamphlets and sample 
campaign plans. The council also 
has put together a packet enabling 
individuals to test their home 
|/water supplies. The packet con- 
‘tains a sample package of Rinso, 
'a small quantity of softening resin 
/made by Rohm & Haas and a Dixie 
cup. 


14 Radio Stations 
Join BAB; Boost 
‘Membership to 850 


New York, Sept. 9—Fourteen 
more radio stations have joined 
Broadcast Advertising Bureau. 
|One of the newcomers is a Cana- 
dian station. 

The new subscribers are CFNB, 
Fredericton, N. B., Canada; KDCU, 
Mandan, N. C.; KGEM, Boise; 
KJUN, Redmond, Ore.; KONG, 
Visalia, Cal.; KPDQ, Portland, 
Ore.; KVOD, Denver; WESC, 
Greeneville, S. C.; WGTH, Hart- 
ford; WHBQ, Memphis; WJOB, 
|'Hammond, Ind.; WONE, Dayton; 
WPIK, Alexandria, Va. and 
WPON, Pontiac. 

This gives the radio promotion 
| bureau a total of 850 members. Its 
_ranks include radio stations, net- 
| works, station representatives and 
affiliated organizations. 
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Metropolitan Areas 


Department Store Sales... 


LOS ANgeleS ...-...--secesseseeeesenee +4 + 
Downtown Los Angeles .. —2 — 
- / Westside Los Angeles... +4 + 
Fall Buvina Boosts Week's Sales 13% «= ss" Disco 2 he 
San Francisco-Oakland +2 + 
San Francisco City +5- + 
Tulsa +16 —I18 Oakland City cvcvsessesssssnsees —4 + 
jecrcprnireng s Sept. 9—A Beg Pe coven ea | 
a oo pe tg acai 8 Es ere —6 —85| Portland iT 
partment store sales for the Week} patias District ccc ee 1} Ol Re Se ORE ein nae 
ended Sept. 4 13% ahead of the| Metropolitan Areas Seattle +% + 
corresponding week of 1953, ac- ng od +3 re Seuhene saunas ae: -s 
cording to the Federal Reserve) port worth ete eh ae Pat ae. 
Board. Houston +1 +4 6|r—Revised. 
The upswing in department store} San Francisco District ........ + 4 0|*—Data not available 


business was attributed to the ex- 


err swe Qua wr 


P&G Transfers Three in 
Overseas Operations 


Procter & Gamble Co., Cincin- 
nati, has named William M. Itt- 


mann managing director of its. 


British subsidiary, Thomas Hed- 
ley & Co. Ltd., Newcastle-on-Tyne, 
England, effective Jan. 1. Mr. Itt- 
mann, managing director of 
Sabates, S. A., P&G’s Cuban sub- 
sidiary, will fill the British posi- 
tion held temporarily by D. H. 
Robinson, who will return to Cin- 


cinnati April 1 for special assign- 
ments in the company’s overseas 
division. 

Eugene C. Moffatt, manager of 
the sales service division of P&G 
in Cincinnati, has been appointed 
general manager of Sabates to re- 
place Mr. Ittmann. 


KOVR Starts Telecasting 
KOVR, Stockton, Cal., v.h.f. sta- 

tion, began telecasting on Sept. 6. 

A. E. Joscelyn is general manager. 


cellent response to special fall pro- 
motions, back-to-school buying 


Department Store 


Sales Barometer 
Change from 1953 


+13% 


—2% 


Week Jan. 1 
Ended to 
Sept. 4, 1954 Sept. 4, 1954 


and cool weather which prevailed 
over most of the country. 
Only two districts reported a de- 
cline in sales—-Dallas (1%) and 
San Francisco (2%). All other dis- 
tricts reported sales _ increases, 
ranging from 3% in Kansas City 
to 31% in New York. 
% Change from 53 


Week Ended 
Federal Reserve Aug. Aug. 
District, Area, and City 21 28 
UNITED STATES. . o........cc0.cccc00e 0 +1 
Boston District ................sc..000 —1 +8 
Metropolitan Areas 
Boston +1 +48 
Downtown Boston —1 +44 
Suburban Boston +5 +20 
NUNS — Ankesimnsoseceesticnnas —1 +4 
Lowell-Lawrence _................ —3 +2 
Cities 
IID, »- siuchutasisbomcdinemiens —7 +9 
PEOVARCIIGO  cecssserecessceseree —l1 ? 
New York District —2 r+ 9i] 
Metropolitan Areas 
Buffalo rms +1 


New York-N. E. New 


oe 
eg. 


Even with all the changes in various media . . . today 
you can only reach a part of Wisconsin’s farm families 
through newspapers, radio, television, or magazines. 

But you can take the easy way, and reach practically 
all of them with a single publication . . . in Wisconsin 
Agriculturist and Farmer. Here is the one medium that 


sider these facts: 


has served the state’s dairy farm families changing 
farm and home needs for more than four generations. 
Yet this coverage by a single medium of one of the 


nation’s richest farm markets is only one reason why 
*‘Wisconsin’s Wonderful!” 


. for advertisers. Con- 


53 of Wisconsin’s 71 counties are rural. 763,000 
people live on farms. Annual farm income is well in 
excess of $1 billion. Of its 549 incorporated places, 
491 are of less than 5,000 population. 

In addition to carrying your advertising into more 
than 9 out of 10 Wisconsin farm homes, your sales 
messages are backed by the prestige of more than a 


century of service. 


Drop us a line. Tell us all about your product. We'll 
give you more information of why Wisconsin is an 
ideal medium and market set-up for keeping your 
selling costs down . . . for test campaigns . . . for 
limited budgets. Write today. 


ariculturi 


AND FARMER 


DANTE M. PIERCE, Publisher, Racine, Wisconsin 


Jersey + 6 
Newark +10 
New York +4 
Rochester +33 
Syracuse +38 
Philadelphia District ............ —10 —I15 
City 
PID. cisdcsdecsccmsswiaion —9 —17 
Cleveland District .................. —6é6 —4 
Metropolitan Areas 
Akron —1l1 
Cincinnati —10 
Cleveland —4 
Columbus + 2 
PUNE. sunicientanainnidenitgstedoasncyiaisns +3 
Erie —16 
City 
PERCIIT IIA coccccccscsnescs ° bd 
Richmond District —1 +5 
Metropolitan Areas 
Washington ............ . —1 +11 
Downtown Washington ~¥—5 +11 
SD cinihnannntenmnonss —1l +2 
Richmond. ..........00« +1 +1 
Atlanta District +2 +1 
Metropolitan Areas 
en —2 —il1 
TOGBOTIVENRS cericscececcecccccscssseasee o—T7 
Miami r4¢13 +3 
Atlanta + 3 + 5 
Augusta —l4 —6 
i a +3 —5 
Nashville —12 +1 
City 
Tam +2 +3 . i 
Chicago District 00... —2 +1 
Metropolitan Areas 
Chicago —2 +2 | n ft e Gi n e 
SIIGED . . dicisinnscctinnne —12 —3 
Detroit +3 —1 
MILWAUKEE oa neccccecceececceseeserses —6 +6 
St. Louis District ..................... rf 1 —8 
Metropolitan Areas 
FO 8. en —4 —6 
Louisville —10 —15 
St. Louis +2 
Memphis —15 
Minneapolis District ................. +5 +4 
Metropolitan Areas 
Minneapolis-St. Paul ........ ° W ay 4 co 
Minneapolis City ................ +7 +32 
Gen. FUR GID etecnseecenitscere o bd ° 
Cities 
Duluth-Superior cscs +9 +8 a 
Kansas City District .............. ~ £-4 +8 WISCONSIN 
Metropolitan Areas FARM FAMILIES 
Denver +12 +412 
Topeka =a=$ +§ . ae 
Wichita r+6 +410 
Sk, DIED ccteusihictseineetsintinnitcninn 5 —6 
Albuquerque ......... 2 +5) dua 
Oklahoma City ........... 7 +13 
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Sen. Schoeppel Urges FCC to Open 
Way for ‘Subscription Television’ 


WasnrncrTon, Sept. 8—A member 
of the Senate interstate commerce 
committee today called on the 


Federal Communications Commis-_ 


sion to open the way for “subscrip- 


enough and bold enough” to have 
possibilities as a solution to the in- 
dustry’s problems, he said. 
“Apparently it is not only 
technically possible, but would be 


tion television” as an effective|as economically feasible for tele- 


means of bringing more money to 
tv broadcasters. 

The statement, by Sen. Andrew 
Schoeppel (R., Kan.), came at a 
time when the interstate commerce 
committee is launching a staff 
study of network operations. Sen. 
Schoeppel said “box office” tv 
would clear the way for the con- 
struction of many new stations, 
and would relieve stations and ad- 
vertisers from dependence on net- 
works. 


s The statement was intended to 
focus attention on proposals for 
listener-financed programming 
which have been gathering dust 
at FCC for several years. Commis- 
sion members pigeonholed the sub- 
scription tv proposals on the 
grounds that other matters de- 

nded priority handling. Some 
commission members expressed a 

lief that subscription tv repre- 
sents a fundamental change in “the 
American system of broadcasting.” 

Recently, however, FCC has re- 
ceived a number of petitions from 
telecasters who say they would 
like to introduce “box offiee” serv- 
ice. In his statement calling on the 
FCC to take up the subscription tv 
petitions, Sen. Schoeppel argued 
that—in Kansas terms—tv is suf- 
fering “from an economic drought.” 


ws “Television lives off the dollar 
revenue it receives from adver- 
tisers, and over many parts of the 
country there is not enough ad- 
vertising rainfall to grow a televi- 
sion station. 

“Even in the biggest season,” the 
Kansan said, “we seem already to 
have tv stations planted too close 
together for the advertisers to 
water them all profitably. 

“We also find it takes a good 
many commercial announcements 
to irrigate each tv program. And 
there are a good many kinds of 
programs which cannot bloom in 
the limited economic moisture of 
tv. 

“Y sometimes think that is why 
we have so many cowboy movies 
on television. It doesn’t take much 
rainfall to keep cowboys going— 
and it doesn’t take too much eco- 
nomic revenue to put old cowboy 
films on tv. 

“It does cost too much to put 
first-run modern movies on tv. 
The same is true for good Broad- 
way plays, opera, and even many 
of the feature sports events.” 


em Sen. Schoeppel said the 
“drought” is not the fault of ad- 
vertisers. “In fact, they deserve a 
great deal more credit than they 
receive for picking up the bills for 
all the television service we now 
receive. Not everyone is aware, in- 
deed, that the advertising revenue 


evision as it is for newspapers and 


for magazines. 

“Because newspapers and maga- 
zines get about a dollar from their 
subscribers for every two dollars 
from their advertisers, they can do 
far more for their readers, and 
many more of them can exist. 

“Similarly, if television stations 
could collect fees from viewers for 
some kinds of programs beyond 
what the advertisers can sponsor, 
then I believe we could have more 
tv stations and more and better 
program service. 


Advertising Age, September 13, 1954 


“The new source of revenue | Colgate Boosts Robitschek 


would not only ease the burden on 
advertisers but actually give them 
more choice of stations to cover 
their markets, and would ease 
their present dependency on the 
limited network affiliations,” Sen. 
Schoeppel said. 

“I believe Sen. Bricker (chair- 
man of the committee) should be 
interested in the prospects of sub- 
scription tv,” Sen. Schoeppel said, 
“since he is concerned about net- 
work control of tv in this country.” 


F. O. Robitschek has been named 
manager of the soap sales mer- 
chandising department of Colgate- 


‘Palmolive Co. He continues as 
‘merchandising brand manager for 


Ajax cleanser. 


Grey Names Drew A. E. 
Wallace T. Drew, advertising 
manager of Bristol-Myers Co. for 
the past seven years, has joined 
Grey Advertising Agency, New 
York, as an account executive. 


For a man’s product...a man’s 


High in popularity among men in every TV 
market is the locally produced sportscast. For 
fans just can’t get enough news about their 
favorite local and national sports, players, and 
teams. The local sportscaster—the man with the 
scores, inside information, and predictions—is a _ 


super-salesman, too. 


For in a man’s world...a straight-from-the- 


of the stations must be stretched to| 


pay for all the public service 
broadcasts of speeches, hearings 
and other events covered by tel- 
evision.” 

To illustrate the need for more 
stations, he pointed out tiiat only 
some 400 of the 2,000 channels set 
up by the Federal Communications 
Commission are being used. He 
noted that Kansas, with 49 poten- 
tial stations, has only four on the 
air and five others “in the works.” 

As a further indication of the 
problems of the industry he ob- 
served that 70 u.h.f. permits have 
been returned, and that 20 u.h.t. 
stations have gone off the air. In 
recent weeks, he said, the number 
of deletions has exceeded the num- 
ber of grants. 

“Subscriber tv” appears to be 
the only suggestion “broad 


other can make a sale. 


shoulder word of advice from one man to an- 


No fancy phrases, star- 


studded productions, or expensive commercials 
needed. Men are loyal to the local sportscaster; 
they have high regard for the products he per- 
sonally endorses. Each of these T'V stations has 


a strong sports show. Each one is a sure bet to 


sell your product to men in these markets. 
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Continental Can Launches 
Retail Merchandising Drive 
Continental Can Co., New York, 
this month launched a merchan- 
dising campaign to give additional 
support to the sale of canned foods 
at the retail level. The drive was 
introduced with spreads in five 
grocery trade publications and by 
a new tabloid newspaper, Canned 
Foods Merchandiser Digest, which 
is being distributed to retailers, 
wholesalers, brokers and canners. 
A $2,500 cash award contest for 


canned foods merchandising ideas 
has been opened to food retailers 
throughout the country. Entries 
should be sent to Merchandising 
contest, Box 1724, New York by 
Nov. 20, closing date of the contest. 


Homer Murphy Joins Gair 

Homer Murphy, formerly plant 
sales manager of American Coat- 
ing Mills, Chicago, has joined Rob- 
ert Gair Co. as sales manager of 
its Angelus paper box division, 
Los Angeles. 


Credit Is 58% of 
Department Store 
Sales, NRDGA Finds 


New York, Sept. 8—Credit sales 
now represent 58% of total de- 
partment store volume in the U. S. 

Despite the large proportion of 


total losses on credit sales range | 
from only 0.2% to 0.4%. 
These facts are presented in the 


department store credit volume, | 


newly published “Credit Manage- 
ment Year Book” of the National 
Retail Dry Goods Assn. 


= Credit department operating 
costs, the report shows, vary from 
19% to 2.7% of net sales at 
credit. An analysis of operating 
and productivity figures shows 
that credit department operating 
costs decline as credit sales vol- 
ume increases. 

A. L. Trotta, manager of 
NRDGA’s credit management di- 
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vision, points out in a foreword 
that “success in retail credit de- 
pends not only on the number of 
new accounts, but also on actual 
sales produced, collection turn- 
over, efficiency, and economy in 
operation.” The new year book, he 
adds, was specifically prepared to 
solve these problems. 


Einhorn Adds 3 Accounts 
Edward Einhorn Inc., Hunting- 
ton, N. Y., has been appointed to 
handle advertising for Vacuum 
Sales Corp., Huntington Station, 
N. Y.; Tamco Machinery Corp. and 
Shelley Products Corp., both in 
Huntington. Leo Graham, former- 
'y with Maltbie Laboratories, New- 
ark, N. J., has been named v.p. and 
director of food and drug accounts. 


Tide Water Expands Video 

Tide Water Associated Oil Co., 
New York, which has been 
sponsoring John Daly’s newscast 
(ABC-TV) two days a week, has 
added a third telecast to its week- 
ly schedule. Buchanan & Co. is the 
agency. 


checkmate 
a 

moving 
market 


You can corner the ever-shifting 
$7,000,000,000 fresh fruit and vege- 
table market in just one move! And 
that’s by placing your advertising 
message in the pages of The Packer, 
the industry’s leading national weekly 
news publication. 


Although growing and shipping sea- 
sons differ throughout the country, 
The Packer’s nationwide circulation 
keeps you in constant contact with 
Tegional business cycles. What may 
be a slack season in one area, is a 
boom buying period in another. Only 
through The Packer can you always 
reach the leading growers, shippers, 
packers and wholesalers (av. cir. 
14,582 ABC, Dec. 31, 1953) who con- 
trol 85% of the purchasing power. 


If you sell trucks, trailers, packaging 
machinery and materials, mechanical 
handling equipment, petroleum prod- 
ucis or any of the dozens of products 
used daily by the fresh fruit and 
vegetable industry, don’t pass up 
The Packer. For a comprehensive 
analysis of buying habits in the fresh 
fruit and vegetable industry, write 
today for the new Packer data folder. 


THE PACKER 
PUBLISHING CO. 
| 2nd & Delaware Kansas City 6, Mo, 
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ABC-TV to Lure 
Televiewers with 
$500,000 Outlay 


New York, Sept. 10—American| 
Broadcasting Co. will spend more | 
than $500,000 to advertise its new | 
tv shows in the five markets where 
the network owns and operates tv 
stations. 

Newspapers will get the biggest 
share of the budget—$375,000. Ads 
will be scheduled in New York, 
Chicago, Los Angeles, Detroit and 
San Francisco. 

“Tonight’s best television shows 
will be on 7 ... will you?” is the 
theme of the drive. Newspaper 
ads, getting larger as the fall sea- 
son gets further under way, will 
show a large seven with ABC-TV 
stars seated on top and grouped 
underneath. 


s Details of the drive were out- 
lined this week by Mitchell De- 
Groot, ABC-TV’s director of ad- 
vertising and promotion, who em- 
phasized that the idea is to get 
viewers to “stay tuned” to chan- 
el 7. Last year the network made 
its heavy promotion pitch for the 
big mames on the schedule; this 
year all the shows will get into 
the act, he explained. 

In Los Angeles, in addition to 
the newspaper ads, outdoor ad- 
vertising will be used. Some 111 
24-sheet posters will be used dur- 
ing a 90-day posting. In New 
York, newspapers will be supple- 
mented by a heavy car card cam- 
paign in subways, commuter 
trains, tubes and ferries. About 
6,400 cards will be seen in this 
area. 

As usual there will be heavy 
on-the-air promotion on radio and 
tv. 


s An extra special push will be 
given to “Disneyland-TV.” This 
new show, which ABC-TV hopes 
will make Arthur Godfrey grog- 
gy, will get the solo treatment in 
newspapers, outdoor and car cards 
for about a month. 

ABC-TV makes no co-op ad- 
vertising funds available to its 
affiliates for advertising, but they 
receive a kit of ads, etc. on 
which the network hopes the sta- 
tion will spend its own money. 
They also get slides and films 
plugging the network’s fall at- 
tractions. 


a Slides, films and other mate- 
rials carrying the channel number 
will be sent to ABC-TV affiliates 
in Phiiadelphia, Baltimore, Wash- 
ington, Atlanta, Columbus, Cin- 
cinnati, Cleveland, Pittsburgh, 
Kansas City, St. Louis, Milwaukee, 
Minneapolis, Denver, Seattle and 
Portland. Material to other sta- 
tions will have a general refer- 
ence to the network. 

Mr. DeGroot explained why 
these stations rated special treat- 
ment as follows: 

“In television some stations are 


more important than others.. be- 
cause of the management or the) 
market.” These “basic network| 
stations” will not only get special 
material from the network but! 
Mr. DeGroot will go on the road| 
to try to talk them into using it. 


Manheimer Named Ad Head 


Leo Manheimer, who has been! 


operating his own Los Angeles|® 
agency, has been appointed adver- | 
tising director for Weinstein Co.,|§ 
San Francisco, Bay Area depart-| 


ment store chain. 
HAROLD C. KAVALARIS has been 


‘Tribune’ Shifts Mortell 

Richard W. Mortell, with the 
Chicago Tribune advertising de- 
partment since 1941, has been 
shifted to the paper’s advertising 


department in New York. 
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first of a group of color spreads 


and pages scheduled by Philco Corp. to appear in Life, The Satur- 
day Evening Post and other consumer publications from late Sep- 
tember to mid-December. A newspaper campaign in 200 markets 


will precede the magazine drive. 
Phileo a 


Hutchins Advertising Co. is the 
gency. 


Institute Directors Okay Plan to Promote 
Oil Heat with Public Relations, Ad Drive 


New York, Sept. 8—A projected 
advertising and public relations 
program, to be undertaken by the 
newly formed National Oil Heat 
Council, has been unanimously en- 
dorsed by the board of directors of 
the Oil Heat Institute of America, 
an association of equipment man- 
ufacturers and fuel oil dealers. 

Planned to expand steadily over 
a three-year period, the campaign, 
outlined by William E. Allman, 
Gary, Ind., fuel oil dealer and 
president of the new council, “will 
coordinate, broaden and intensify 
promotional activities of all kinds 
nationally, regionally and locally. 
Its primary purpose will be to pre- 
sent fuel oil’s case as a superior 
fuel for modern home heating. 

“The custom built homes, which 
lead the field in adopting modern 
improvements, practically univer- 
sally use oil heat,” Mr. Allman 
said. “But the fuel’s advantages for 
owners of mass-produced, mer- 
chant-built homes and those buy- 
ing the prefabricated kind are not 
well enough known. We intend to 
tell them about fuel oil’s long-term 
thrift, plus its dependability, 
safety, cleanliness, neighborly 
service, labor saving and its sound- 
ness as an investment, among other 
qualities.” 


@ Magazines will be used in the 
campaign, despite an original as- 
sumption by many in the industry 
that circulation in non-oil heat 
areas would result in waste of 
budget funds. However, the deci- 
sion to use national publications 
was reached when results of a sur- 
vey indicated that the non-oil heat 
states, which comprise nearly half 
of the country’s area, account for 
only 26% of the total population, 
and represent only 17% of the cir- 
culation of the principal national 
mass-circulation general maga- 


|= Each cartridg:, 


named sales promotion manager of 

Star-Kist Foods Inc., Terminal Is- 

land, Cal. He previously was 

Philadelphia grocery products dis- 

trict sales manager for Generat|., 
Mills Inc. 


_|claimed to be 


Blexec. v.p. of Ad. | 


zines. 

Radio, television, newspaper and 
outdoor advertising are also in- 
cluded in the projected program, 
according to F. S. Burroughs, who 
has been named executive secre- 
tary of NOHC. He pointed out that 
local industry groups can buy 
space and time at lower rates than 
a national advertiser, and that the 
main promotional effort of the new 
council would be to provide coor- 
dination for such local programs. 

The campaign will also include 
development of editorial materials 
for all types of media, and their 
continuous placement throughout 
the three-year period. At least one 
motion picture is contemplated, as 
well as a slide film for display in 
cooperation with national associa- 
tions of home builders, architects, 
plumbing and heating industry 
members and others. 

Effective date for the launching 
of the campaign will depend upon 
the promptness and extent of fi- 
nancial support received from 
members, it was learned by AA. A 
budget of $650,000 to $1,000,000 
will be necessary to carry out pro- 
posed plans. 


$1,000,000 in Four 
Months to Introduce 
New Cigaret Filter 


Newark, N. J., Sept. 9—Distrib- 
ution to retailers throughout the 
U. S. and Canada will begin next 
week for Aquafilter, a new kind of 
cigaret filter based on the prin- 
ciple that water is a trap for nico- 
tine. 

Manufactured by U. S. Filter 
Products Corp. and distributed 
through Phil Kalech & Associates, 
Aquafilter will be sold in a rigid 
transparent packet containing a 
permanent mouthpiece holder and 
10 filter refills, «t a retail price of 
$2.69. 


which is mois- 
tap water and 
the holder, is 
ffective in re- 
ole amounts of 
package of cig- 
rtridges will be 
for a package of 


tened in ordina? y 
then inserted 


moving conside 
nicotine from on 
arets. Additiona! 
available at 39¢ 
ten. 

According to lius J. Baader, 
F. Gottesmann 
Advertising Ag cy, advertising 
will follow upo distribution and 
will be limited t: »ewspaper, radio 
and tv on a locz! »asis as markets 
are opened. It = expected that 
about $1,000,000 will be spent on 
these media dur the final quar- 
ter of 1954. Nat. al magazine ad- 


vertising will 1» be undertaken 
until after the ‘rst of the new 
year. 


Advertising Age, September 13, 1954 


Why Doctors Respond 
to What Drug Ads Is 


Motive Study Topic 


New York, Sept. 9—The Insti- 
tute for Research in Mass Motiva- 
tions, headed by Dr. Ernest Dich- 
ter, will conduct a motivation 
research study for the Pharmaceu- 
tical Advertising Club of New 
York, designed to improve the 
effectiveness of promotion and 
advertising directed at physicians 
by ethical drug companies. 

The $7,500 study will be fi- 
nanced by contributions of $75 
each from member companies. It 
is planned to start about Gct. 1 
and to be completed by Jan. 1. A 
special projects committee of the 
club, of which S. M. Fossell of 
Organou Inc. is chairman, is hand- 
ling the project. 

According to an outline of the 
study submitted by the Institute, 
subjects to be covered include: 
(1) the present level of confidence 
in ethical drug promotion; (2) 
factors which lead the physician 
to prescribe or not to prescribe 
certain medications; (3) how 
much the doctor is influenced by 


detail men, 


publication and. di-| 


rect mail advertising and public 
relations activities and (4) the 
relative standings in medical es- 
teem of various authorities. 


s An initial series of 20 to 30 
depth interviews with physicians 
will introduce the study, along 
with content analysis by the In- 
stitute of a sampling of advertis- 
ing and promotional material of 
all kinds being currently used. 

A progress report to the club 
will be followed by 80 to 100 more 
depth interviews with physicians, 


‘directed at the objectives brought 


out in discussion of the report. A 
final group of interviews and 
“projective tests” covering general 
practitioners from the main geo- 
graphical areas of the country will 
conclude the survey. 

Progress in the survey will be 
outlined at the club’s Oct. 7 meet- 
ing. 


Donnelley Boosts Schairer 
Charles A. Schairer has been 
promoted to general sales manager 
for classified telephone directory 
advertising in the New York met- 


ropolitan area by Reuben H. Don- 


nelley Corp., Chicago, sales agent 
for New York Telephone Co. Mr. 
Schairer joined Donnelley in 1949. 


National Nielsen Ranking of Radio Shows 


Week of 
All figures copyright 


Aug. 1-7 
by A. C. Nielsen Co. 


Current Homes* 
Rank Program (000) 
EVENING, ONCE-A-WEEK, (AVERAGE FOR ALL PROGRAMS) _ (886) 
1 Dragnet (Liggett & Myers, NBC) ......ccccccccscccccccccsscssoscesccascscssosccseceseeee 2,099 
2 Gangbusters (Wrigley, CBS) 1479 
3 Two for the Money (P. Lorillard, CBS) ...ccccccccsecserscoccccessoscsesscosscosocssseese 1,679 
4 Gunsmoke (Liggett & Myers, CBS) 1,633 
5 Roy Rogers Show (Dodge Div., Chrysler, NBC) 1,633 
6 People Are Funny (Amana, CBS) .. 1,586 
7 Pate Godteay's Seowts Cipla, CBS). ...cccccsrssccrccerosessccssccsssscossscossescsssere 1,446 
8 My Little Margie (Philip Morris, CBS) , 1,446 
9 FBI in Peace and War (Procter & Gamble, CBS) . "SEES 1,399 
10 My Friend Irma (Carter, CBS) 1,306 
EVENING, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) (793) 
1 One Man’s Family (Toni, NBC) 1,306 
2 News of the World (Miles Laboratories, NBC) ........ 1,306 
3 Lowell Thomas (Willys Motors, MENEED’ <5 dcudcdnedaecetncctbeshnnnianedeosdeanegesainl ental 1,166 
WEEKDAY (AVERAGE FOR ALL PROGRAMS) (1,399) 
1 Romance of Helen Trent (American Home, CBS, M-W-F) ......ccccccccseceeseee 2,426 
2 Romance of Helen Trent (Tues. & Thur.) ................... 2,332 
3 Our Gal, Sunday (American Home, CBS) ................... 2,332 
4 Ma Perkins (Procter & Gamble, CBS) ..................00000008 2,192 
5 Road of Life (Procter & Gamble, CBS) ................... 2,099 
6 Wendy Barry and the News (General Foods, CBS) 2,052 
7 Verne Wetrer Craw (Boating, PGBC). scceseccorsscseccscccnvcessszeccessenscocssesensees 2,052 
8 Young Dr. Malone (Procter & Gamble, CBS) 2,052 
9 IE INI, OUIIEDD  scrssssadscevessiarinccineninesonesseaaaetbantsaidetenaanadeantll 1,959 
10 Young Widder Brown (Toni, NBC) 1,912 
DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) (513) 
1 Galen Drake (General Foods, CBS) 1,026 
2 Sunday Gatherin’ (Sustaining, CBS) ........... 980 
3 Lorne Greene (Credi; Union, MBS) 746 
DAY, SATURDAY (AVERAGE FOR ALL PROGRAMS) (700) 
1 Stars Over Hollywood (Carnation, CBS) ......... 1,493 
2 ST NS, CRU SERIE, gesavnsssnsnecieasessecsesoceveceonsnisveipbensinsassncuibecnienell 1,353 
3 Robert Q. Lewis (Van Camp, CBS) 1,120 


* The percentage of homes reached (‘Nielsen-Rating’) may be determined by com- 


paring the total ber of h 


total U. S. radio homes. 


reached with 46,646,000, the 1954 Nielsen estimate of 


Videodex Network TV Ratings 


Week of Aug. 1-7, 1954 
Copyright by Videodex Inc. 


TOTAL HOMES REACHED | 


Homes 

Rank Program (000) 
1 Dragnet (Liggett & Myers, NBC, 

DFG: GAIROED sissccccccsiccseicnses < osesee 13,448 


2 Best of Groucho (DeSoto- 
Plymouth, NBC, 134 Cities)... 


3 Toast of the Town (Lincoln- 
Mercury, CBS, 118 Cities) ...... 10,804 


4 Red Skelton (Toni, Frigidaire, 
Pillsbury, CBS, 123 Cities) ...... 10,607 


5 TV Playhouse (Goodyees, NBC, 
\2 FS eoren 10,468 


6 Ford Theater (NBC, 155 Cities) ..10,183 
7 Public Defender (Philip Morris, 


12,754 


CBS, 127 Cithes) ..rcceccoccrcrsccecceee 9,864 
8 Summer Comedy Hour (Colgate, 
NBC, 114 Cities) ........2ccese0+ +00 9,813 


9 Dollar a Second (Wine Corp. of 
America, DuMont, 124 Cities) ..9,362 


10 Stage Show (Schick, Sheaffer, 


Nescafe, Nash-Kelvinator, 


CBS, 95 Cities) ......... oe 9 B05 


PROGRAM POPULARITY 


Rating 
Rank Program (%) 
1 Dragnet (Liggett & Myers, 
, a RSE 33.0 
2 Best of Groucho (DeSoto- 
Plymouth, CBS, 134 Cities) ........ 31.6 
3 Toast of the Town (Lincoln- 
Mercury, CBS, 118 Cities) .......... 28.7 
4 Red Skelton (Toni, Frigidaire, 
Pillsbury, CBS, 123 Cities) ........ 27.4 
5 TV Playhouse (Goodyear, NBC, 
2 of: eee 26.8 
6 Saturday Night Revue (Several 
sponsors, NBC, 76 Cities) .......... 26.4 
7 Stage Show (Schick, Sheaffer, 
Nescafe, Nash-Kelvinator, CBS, 
95 Cities) ...... 25.8 
8 Summer Comedy Hour (Colgate, 
Pee BOS CIINRD cccccevnscctens ccvcenes 24.1 
9 Summer Theater (Westinghouse, 
CBS, 83 Cities) .. 23.9 
9 1 Led Three Lives ( (Spot, DuMont, 
i ee a 


10 Public Defender (Philip. Merde, 
BE GOED idscciccccccscctntseinnes 23.8 
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tion will begin late this year with 
initial distribution to the institu- 
tional trade. Consumer market 
tests are planned for early 1955. 


Botsford, Constantine Adds One|Gardner, San Francisco, to han- 

Orange Crystals Inc., Plant City, | dle advertising for its new instant 
Fla., and Oakland, Cal., has ap-| orange juice in crystal form which 
pointed Botsford, Constantine &/|requires no refrigeration. Produc- 


Kellogg Contest Ends Oct. 30 


The Kellogg’s Kids contest, cur- 
rently being sponsored by Kellogg 
Co., Battle Creek, Mich., will end 
Oct. 30. The contest, based on four 
paintings of typical American kids 
created by Norman Rockwell, of- 
fers a total of $5,000 in prizes to 
contestants whose explanations of 
which child has the most appeal 
are judged best. Page ads in Life 
and the packages of Kellogg’s corn 
flakes are being used to promote 
the contest. The contest paintings 
are printed on the corn flakes 
packages and a Kellogg’s box top 
is required with each entry. 


Join John Blair, Blair-TV 


Theodore C. Johnson, formerly 
manager of the Los Angeles office 
of W. S. Grant Co., has been ap- 
pointed an account executive in 
—— the Los Angeles office of John 
Blair & Co., radio station repre- 
sentative. Blair-TV, television sta- 
tion representative, has appointed 
Dwight William Whiting, formerly 
with Official Films, an account 
executive in its Los Angeles office. 


Strike it rich! 
in this prosperous 
$1.6 billion market 


Serving The Central Ohio Valley 
— Industrial Heart of The Nation 


Huntington, a trading center for 613, 
400 people who spend $415,842,000* 
annually, is serviced completely by the 
newspapers of the Huntington Publish- 
ing Company. 

Where industry is concentrated in this 
rich Tri-State region, there are large pay- 
rolls. Reach them daily with the most 
complete coverage in the area through 


The Huntington Advertiser 
The Herald-Dispatch 
The Herald-Advertiser 


HUNTINGTON, WEST VIRGINIA 


*SM Estimates 
Represented by The Katz Agency 


Chesapeake & Ohio Railway Co. is typicar 
of scores of major industries who swell the 
poyrolls of the rich Central Ohio Valley. 
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Salt Lake Intermountain Market 


A $1,685,758,000* treasure chest of buying power locked-in between the Rockies and 
Sierras is just waiting to be picked up. Here, 1% million prosperous persons shop 
daily in their own communities but travel hundreds of miles to Salt Lake City to pur- 
chase major advertised items. This entire Salt Lake Intermountain Market is reached 
and sold by The Salt Lake Tribune and Deseret News and Telegram. 


*1953 Sales Management “Survey of Buying Power” 


The Salt Lake Tribune 


(MORNING & SUNDAY) 


DESERET NEWS wo 
Salt Lake Telegram (eveninc) 


Represented Nationally by: MOLONEY, REGAN & SCHMITT, INC., Metropolitan Sunday Newspapers. 


Advertising Age, September 13, 1954 


NLRB Backs Radio 
Station in Firing of 
Braggart Announcer 


WASHINGTON, Sept. 7—A Na- 
tional Labor Relations Board trial 
examiner ruled today that Radio 
Station WISO, Ponce, P. R., was 
within its rights when it fired an 
announcer who antagonized other 
staff members by excessive brag- 
ging. 

The announcer, Julio Torres 
Lopez, contended he was fired be- 
cause of union activities. But the 
station management testified that 
he engaged in “horseplay” in the 
control room, criticized other em- 
ployes “in vulgar terms,” and 
failed to report at a scheduled 
staff meeting. 

Trial Examiner David London 
noted that Mr. Lopez had become 
active in union affairs at the time 
he was fired but he said he was 
convinced that the union activities 
were not the factor which resulted 
in his dismissal. 


= “His conduct in these respects 
was aggravated by his repeated 
boasting that he was, in the verna- 
cular, radio’s gift to Puerto Rico,” 
Mr. London wrote. “Without re- 
gard to whether or not there was 
any basis for his vaunting that he 
was the best announcer on the 
island—and the record fails to 
show there was anything to sup- 
port his vain boasts—his pompous- 
ness was made even more offen- 
sive to the other members of the 
staff by the scorn and ridicule he 
imposed upon the station manned 
by employes older than himself.” 


Two-Way Copy 
Prepared for Fall 
Waffle Ad Campaign 


PHILADELPHIA, Se pt. 7—Waffle 
Corp. of America will wrap its 
fall ad campaign around two-way 
copy to lure new customers and 
promote new uses of waffles. 

Half pages in color for frozen 
Downyflake waffles will appear in 
the First 3 Markets Group, with 
other ads scheduled in Better Liv- 
ing, Everywoman’s, Family Circle, 
Good Housekeeping, Ladies’ Home 
Journal, Woman’s Day and West- 
ern Family. Newspapers, tv and 
car cards will be used in more 
than 140 markets. 

Educational copy to explain that 
the prefabricated waffles can be 
prepared for eating by warming in 
toasters will be aimed at poten- 
tial new customers. Variations in 
ways to serve the product will be 
directed at housewives who al- 
ready buy the waffles. 

J. M. Korn & Co. is the agency. 


Garry Moore Is Sold Out: 
Robert Q. Adds Sponsors 


The addition of three more ad- 
vertisers gives the “Garry Moore 
Show” (CBS-TV) a full house of 
sponsors for fall. The new spon- 
sors are Yardley of London (N. W. 
Ayer & Son); Economics Labora- 
tory (Scheideler, Beck & Werner) 
and Miles Labs (Geoffrey Wade 
Advertising). 

Miles also bought a _ weekly 
quarter-hour participation on the 
“Robert Q. Lewis Show” on the 
same network. Another new backer 
for this 30-minute, across-the- 
board variety session is Doeskin 
Products (Grey Advertising 
Agency). 


M. F. Healy Is Promoted 


M. F. Healy Jr. has been ap- 
pointed a divisional merchandis- 
ing manager of Personal Products 


|Corp., Milltown, N. J. He came to 


Personal Products from the parent 
company, Johnson & Johnson, in 
1948 and was successively director 
of the Coets division and Modess 
division prior to his new appoint- 


ment. 
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The way the world is going, shrinking every day into a smaller neighbor- 
hood, that’s how we may one day sing “The Sidewalks of New York.” It’s how 
Emanuel R. Freedman already sings it. He’s foreign news editor of 

The New York Times. 


To Manny Freedman, cool and calm, the world is no bigger than a baseball. 
He can hold it in his hand and cover every area where anything important 
to you is happening. Indeed, he does this every day through a network of 
correspondents matched by no other publication. 


A product of York, Pennsylvania, Manny Freedman first drew attention to 
his superior abilities by winning a number of national contests as editor of his 
high school weekly. At Columbia, whence he emerged in 1932, he helped 

edit the daily Spectator, served briefly as assistant journalism instructor, won 
a Pulitzer traveling scholarship. 


Back from a year of observation in Europe, he joined the foreign desk of 
The New York Times in 1934, became assistant to the foreign editor in 

1939. For three wartime years, he served in Washington as assistant chief of 
owl's foreign news bureau. For three years, 1945-48, he was news editor 

of The Times London Bureau. 


As foreign news editor, since 1948, Manny Freedman inspires and directs more 
than 50 staff correspondents strategically placed and constantly traveling all 
over the world, and double that many part-time correspondents. They comprise 
the largest foreign staff of any publication, produce the most comprehensive 
world report published. 


There are dozens of news specialists like Manny Freedman on The New York 
Times staff. They work as a team, producing each day a newspaper that 

is unrivaled for being alert, vigorous, alive, interesting and informing. They put 
more into The Times. Readers get more out of The Times. So do advertisers. 


The New ork Cimes 


“ALL THE NEWS THAT’S FIT TO PRINT” 
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Comic Weekly 


Starting January 1, 1955, advertisers can buy 
three additional newspaper Sunday comic supple- 


ments through dynamic, expanding PUCK, The 
Comic Weekly. 


On that date, the powerful HOUSTON Post will be 
available to advertisers as part of the basic PUCK 
group to give advertisers intensive coverage of the 
booming Houston market area — a 214 billion dollar 
market growing three times faster than the na- 
tional average since 1940 ... and already 17th in 
retail sales ranking! 


At the same time, advertisers have the option of 
purchasing the Newark Star Ledger and the Long 
IslandPress under the most favorable rate structure 
available. These two newspapers, with the largest 


welcome to 
| great newspapers! 


home delivered circulation in the United Siates, 
give advertisers the most economical media buy for 
intensified coverage of the New York metropolitan 
market by saturation of wealthy Nassau and Suffolk 


counties, and the densely populated New Jersey 
areas. 


The addition of these three great newspapers under 
extremely favorable rate advantages lowers 
PUCK’s basic cost per thousand circulation and 
boosts the national Sunday comic circulation availa- 
ble through PUCK, The Comic Weekly, to a new 
high of 10,079,344. 


We suggest you have a talk with your PUCK repre- 
sentative about this expanded media pattern. It will 
be worth a few minutes of your time! 


NOTE — New 1955 rates announced on page 37 of this publication 


THE Comic WEEKLY 


The only NATIONAL Comic Weekly 
63 Vesey Street, New York; Hearst Building, Chicago; Hearst Building, San Francisco. 


ALBANY — Times-Union + BALTIMORE —American * BOSTON —Advertiser »* CHICAGO—American * DALLAS—Times Herald * DETROIT — Times 
HOUSTON — Post » LOS ANGELES — Examiner * MILWAUKEE — Sentinel » NEWARK —Star Ledger *» NEW YORK — Journal-American —N. Y. (Sunday) 
Mirror * LONG ISLAND —Press + PHILADELPHIA — Bulletin * PITTSBURGH —Sun-Telegraph +» PORTLAND —Oregonian »* SAN ANTONIO — Light 
SAN FRANCISCO—Examiner * SEATTLE—Post-Intelligencer * ST. LOUIS—Globe-Democrat * SYRACUSE—Herald-American * WASHINGTON—Post-Times-Herald 
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WCBR Appoints McGillvra KCBS Promotes Two 


WCBR, Memphis, has named) Connie Halter has been named 
Joseph Hershey McGillvra Iac. to| sales promotion assistant and Ed- 
represent it. The station is uffering| ward Hayden promotion writer at 
one rate to local, national and re-| KCBS, San Francisco. Miss Halter 
gional advertisers. Programs are has been with KCBS since 1949 
beamed primarily at a Negro audi- | while Hayden joined the staff in 
ence. ' 1953. 


You're no stranger in Fort Wayne 


FORT WAYNE 


When you use our new 1954 
DRUG - GROCERY ROUTE LIST 
A complete guide to: 


217 Grocery Stores * 75 Drug Stores 
7 Department Stores 
19 Routes, maps, hotels, shopping centers 


AVAILABLE ON REQUEST WITHOUT CHARGE 


eopmemne 


- ORT WAYNE NEWSPAPERS, INC. 


agent for 


The News-Sentinel tHe JOURNAL-GAZETTE ‘a 


Represented by Allen-Klapp Co. © New York - Chicago - Detroit 


il : : 


Direct Mail Consultant Bows 


Richard C. Smith, general aaa a 


Advertising Age, September 13, 1954 


ager of The Letter Shop, San 
Francisco, has formed Smith Co.,! 
direct advertising consulting, with | 
offices at 67 Beale St. The new 
company is staffed by five account 
executives, Bill Whitney, Kenneth 
C. Roberts, Barbara Boynton, Jack | 
P. Robinson and Charles E. Byrne. | 
Mr. Smith and his brother Paul 
will manage both the Letter Shop 
and the Smith company as two 
separate operations. 


CBS Radio Names Marx 


Bob Marx, formerly with John 
Guedel Productions, Hollywood, 
has been named manager of CBS 
Radio network program promotion 
in Hollywood. He succeeds Bob 
Kaufman, who has resigned. 


boon att 


aX ie , 
ee 


RUSTIC PACKAGE—Karl Seiler & Sons, 
Philadelphia, reports it 
boosted ham sales 43% by pack- 
aging in this corrugated board log 


Cunningham Bows in Toledo 

James T. Cunningham, since. 
1950 an account executive and) 
copywriter with Ewell & Thurber, 
Toledv, has established a counsel- 
ing service—James T. Cunning- | 


cabin. When meat is removed, the 
package becomes a toy. 


ham, Advertising—at 520 Madi- 
son Ave., Toledo. 


has | 


aaa: OCs 
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PHOENIX! 


There are lots of busy factories in the cactus 


— 


Factories Flourish 


country these days. In just the past three years, 


Arizona’s manufacturing volume has increased 
100.15 per cent — its labor force by 80.6 per 
cent. Today, industry exceeds even agriculture 


in Arizona’s economic picture. 


A well-known aircraft engine plant has just 


signed a 99-year lease to loc 
midwestern electrical parts 


ate in Phoenix. A 
manufacturer is 


transferring its base of operations to Phoenix. 


Motorola, Reynolds Aluminum and AiResearch 


are “among those already present” with manu- 


facturing plants and laboratories in Phoenix, 


industrial heart of the nation 
state. 


and Circulation Coverage 


‘s fastest growing 


The one-buy, single-insertion “Phoenix 
Republic and Gazette,” daily and Sunday, 
delivers complete saturation of Metropoli- 
tan Phoenix, plus state-wide coverage. 


Write now for enlightening new 
Consumer Analysis, Market Data Books 


Folder. 


Telarey? THE PHOENIX REPUBLIC & GAZETTE 


PHOENIX, ARIZONA 
National Representatives: Kelly-Smith Company 


‘Consumer Is King 
over Production, 
Rogers Tells Admen 


Los ANGELES, Sept. 7—“Keep 
consumers buying and production 
will take care of itself.” 
| With this refutation of the old- 
time theory that production is king 
of the U. S. economy, Curtis C. 
|Rogers, exec. v.p., Market Re- 
search Corp. of America, keynoted 
_an address to members of the Los 
| Angeles Ad Club and the Amer- 
‘ican Marketing Assn. here last 
| week. 
| Speaking on “The Marketing 
| Challenge We Face,” Mr. Rogers 
| went further and placed the eco- 
“nomic crown squarely on the head 
the U. S. consumer. 
|@ “His decisions can make you or 
‘break you,” said Mr. Rogers. 
\“Nothing is more important than 
the inclinations and buying behav- 
‘ior of the consumer. The consumer 
can alter seemingly unvarying 
marketing factors.” 

As an example, he cited the hash 
American food purchasers have 
| made of a 19th century “law” that 
“as per-capita income of a nation 
| increases, the percentage of income 
spent for food decreases.” 

“A low proportion of national in- 
come going into food purchases has 
long been considered a sign of ad- 
vanced civilization,’ Mr. Rogers 
pointed out. “But since World War 
Il, while U. S. spendable income 
/soared to $233 billion, the propor- 
tion of national income spent on 
food has not dropped as expected. 
Instead, it has increased from 22% 
to 26%.” 


® He attributed the increase main- 
ly to the “convenience” being proc- 
essed into foods today. “People are 
eating far more of the foods on 
which factory work _ supplants 
‘much of the work formerly done 
‘by housewives and servants,” he 
said. 

Predicting a $90 billion rise in 
spendable income by 1960, Mr. 
Rogers called on marketers to keep 
the consumer spending more and 
more so as to absorb this gain from 
increased production. “Industry 
can produce so much that new 
techniques to stimulate a tremen- 
dous increase in consumption must 
be found in order to maintain fuil 
employment in the years ahead,” 
he declared. 


Len Gross Adds Five 


Len Gross Advertising & Public 
Relations, San Francisco, has ac- 
quired five new accounts, all San 
Francisco Bay Area firms. They 
are Oven-Off, an oven cleaner, 
with headquarters in Oakland; the 
American-Korean Foundation, a 
national organization with head 
offices in San Francisco; the Air 
Pollution Committee of the Bay 
Area Council; Victor & Carter, 
printers, and Moskovitz Realty Co. 


Schulz Heads Classified Ads 


Paul C. Schulz, assistant man- 
ager of the classified advertising 
department of the Indianapolis 
News and Star since 1950, has been 
promoted to manager of the de- 
partment. He succeeds Charles F. 
Murtaugh, who has resigned to be- 
come associated with his brother in 
Mastercraft Printers, in Dayton, O. 


A. ]. Armstrong to Cayton 

A. J. Armstrong Co., New York 
financier to business and industry, 
has named Cayton Inc., New York, 
to handle its advertising and pub- 
lic relations. Newspapers, business 
and trade publications will be used. 


| Eyes to ‘Better Living’ 

Raymond Eyes, formerly on the 
eastern sales staff of Advertising 
Agency, has been named to the ad- 
| vertising sales staff of Better Liv- 
ling. 
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nnouncing new 1955 rates for 
PUCK, THE COMIC WEEKLY 


and its affiliates 


THE GREATEST 4-COLOR BUYS EVER OFFERED IN PRINT MEDIA 


Here are the new 1955 rates for Puck, The Ledger and the Long Island Sunday Press. 
| Comic Weekly and its affiliates — for a total How come? First, the overwhelming 
| available* circulation of 10,079,344. reception given Puck’s 1/6-page units, 
Now a 1/3-page can be bought for a fabu- recently announced. And second, Puck’s 
| 

| 


lous $1.67-a-thousand — or for even less, dynamically expanding media pattern and 
$1.65-a-thousand with the use of Puck’s coverage. (See two-page announcement in 
optional* newspapers: Newark Sunday Star- this magazine.) 


NOW COMPARE THESE NEW RATES — 
ESPECIALLY WITH THE UNITS OF YOUR PRESENT MEDIA PATTERN — 
AND THEN HAVE A TALK WITH YOUR PUCK REPRESENTATIVE! 


SIZE OLD RATES NEW RATES 
Full Page $41,000 $35,600* ** 
Full Page 37,700 32,000** 
2/3 Page 29,150 25,050** 
1/2 Page 23,950 20,700** 
1/2 Page 22,650 19,300* 
1/3 Page 1-X 18,250 15,950* 
1/3 Page 6-X 17,750 15,530 
1/6 Page 1-5X 10,000 8,775 
1/6 Page 6-15X 9,325 8,155 
1/6 Page 16 & over 8,875 7,765 
*** Double Spread in Mirror **Full Page in Mirror *Half Page in Mirror 


+The addition of Puck’s optionals (Newark Star-Ledger and Long Island Press) gives 
advertisers the most economical media buy for intensified coverage of the New York 


Metropolitan Market. Rates for these newspapers, when bought in conjunction with the 
Puck Basic Group are as follows: 


3 | Newark Star-Ledger Long Island Press 

i} Full Page $748.00 $748.00 
2/3 Page 660.00 660.00 

1/2 Page 462.00 462.00 

«i 1/3 Page 352.00 352.00 
a- 1/3 Page (6-X) 341.44 341.44 

. | 1/6 Page (1-5X) 193.60 193.60 
1/6 Page (6-15X) 179.26 179.26 

1/6 Page (over 16X) 170.72 170.72 


PUCK, THE COMIC WEEKLY, THE ONLY NATIONAL COMIC WEEKLY, 63 VESEY ST., NEW YORK; HEARST BUILDING, CHICAGO; HEARST BUILDING, SAN FRANCISCO 
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Star Advertising Formed 
Star Advertising Co., 


| 


North | 


a state charter to own and operate | operate a photographic and art 
a newspaper, to carry on a gen- 
Augusta, S. C., has been granted/eral advertising business and to | is president. 


work business. William E. Watson 


\\y staynax 11s ABOUT TUNE WE MODERNIZE OUR PROCESSING.” 
A CLISSOLD BUSINESSPAPER 
105 W. Adoms $1., Chicago, tl. 


THE CANNER ¢ BAKING INDUSTRY 
_ HOSPITAL MANAGEMENT © 


If your Product is used in the 


$5 billion Food Processing Field 


the best place to sell it is through the 


Most respected publication 

Largest ABC Circulation 

Vertical coverage—no waste circulation = 
Highest Renewal percentage—82.50% wk aoe 

High Editorial Prestige 

New Editor—New Format 

New Editorial features that 

build high readership 


“Read by - | } 
e CANNERS 


E Co. 


Advertising Age, September 13, 1954 


McCoo Co. Names Bliss Co. 


William R. McCoo Co., New 
York importer of Falernum, has 
named Ben B. Bliss Co., New York, 
to direct its sales promotion, mer- 
chandising and advertising. Faler- 
num is a sweet almond flavored 
syrup made from tropical herbs 
and spices on the Island of Bar- 
bados in the British West Indies. 
It is popular in rum drinks, des- 
serts and other foods. 


Allen Advertising Bows 


Allen Advertising has been 


formed by Mrs. Evelyn Allen, at 


5600 East Mockingbird Lane, Dal- 


.jlas. Mrs. Allen formerly was as- 


sociated with the advertising and 
public relations division of Frito 


¢ PACKERS 


ee] 


||Agency Changes Name 


Phil Bradley Advertising Agen- 
cy, Minneapolis, has changed its 
name to Bradley-Fyten-Rian. New 


}/ partners in the agency are Clarence 


E. Fyten, account executive, and 
Clifford J. Rian, formerly news 
editor of WTCN and WTCN-TV. 
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J. $. Coleman, President 
Burroughs Corporation 
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“Business Publications are essential 
tools of management” 


“To keep abreast of rapidly developing techniques in all areas 
of business operations,” says Mr. Coleman, “is not an easy 
task. Yet, if management is to discharge the responsibilities laid 
upon it, it must be informed both of technical developments 


The national association of publishers of 165 technical, 
professional, scientific, industrial, merchandising and 
marketing magazines, having a combined circulation of 
3,849,056 ...audited by either the Audit Bureau of 
Circulations or Business Publications Audit of Circula- 
tion, Inc....serving and promoting the Business Press 
of America...bringing thousands of pages of special- 


and, indeed, of events and trends of t 


he nation as a whole.” 


“Without business publications,” Mr. Coleman adds, “the 


job would be impossible. As the size 


and complexity of the 


job have grown, management has come to depend increas- 
ingly on business publications for information necessary to 


sound judgment.” 


When editorial pages are read with eagerness, advertising 
pages in those same publications have equally high specialized 
value. They provide « direct sales route for any product or serv- 
ice of benefit to busir °ss or professional men. 


NATIONAL BUSINESS PUBLICATIONS, INC. 1001 ritteouth sire, n. w., washington 5 


ized know-how and ac 
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fessions ... pin-pointin, 
your choice. Write fo: 
the latest “Here’s Ho.’ booklet, “How 
Business Press and Wh 
tor of Advertising of th 


rtising to the men who make 
s, industries, sciences and pro- 
-our audience in the market of 
list of NBP publications and 


by William C. Sproull, Direc- 
Burroughs Corp., Detroit. 
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Coming 
Conventions 


*Indicates first listing in this column. 

Sept. 18-21. Advertising Specialty Na- 
tional Assn., fall specialty show, Palmer 
House, Chicago. 

Sept. 19-21. Advertising Federation of 
America, 7th District, Biltmore Hotel, At- 
lanta. 

Sept. 20-23. Premium Advertising Assn. 
of America, New York premium show, 
Hotel Astor, New York. 

Sept. 22-25. National Assn. of Photo 
Lithographers, 22nd annual convention 
and exhibit, Hotel Statler, New York. 

Sept. 23-25. Newspaper Advertising 
Managers’ Assn. of Eastern Canada, an- 
nual convention, Mount Royal Hotel, 
Montreal. 

Sept. 26-28. Advertising Federation of 
America, 10th District, San Antonio. 

Sept. 26-29. Pacific Coast Council, 
American Assn. of Advertising Agencies, 
Hotel Del Coronado, Coronado, Cal. 

Sept. 26-30. Financial Public Relations 
Assn., annual convention, Hotel Statler, 
Washington, D. C. 

Sept. 27-29. Life Advertisers Assn., an- 
nual convention, Hotel Sheraton-Gibson, 
Cincinnati. 

Sept. 30. Magazine Publishers Assn., 
one-day fall meeting, Westchester Coun- 
try Club, Rye, N. Y. 

*Oct. 3-7. Affiliated Advertising Agen- 
cies Network, annual meeting, Glades 
Hotel, North Redington Beach near St. 
Petersburg, Fla. 

Oct. 4-5. Inland Daily Press Assn., an- 
nual meeting, Drake Hotel, Chicago. 

Oct. 7-9. Pennsylvania Newspaper Pub- 
lishers’ Assn., annual convention, Penn 
Harris Hotel, Harrisburg. 

Oct. 9-10. Advertising Federation of 
America, 3rd District, Hotel Roanoke, 
Roanoke, Va. 

Oct. 9-12. Mail Advertising Service 
Assn., annual convention, Hotel Statler, 
Boston. 

*Oct. 11-13. American Photoengravers 
Assn., annual convention and machinery 
exhibition, Hotel Jefferson, St. Louis. 

Oct. 12-13. Second annual Dixie pub- 
lic relations conference, sponsored by 
Atlanta chapter, Public Relations Society 
of America, Emory University, Atlanta. 


Oct. 13-15. Direct Mail Advertising 
Assn., annual convention, Hotel Statler, 
Boston. 


Oct. 14-15. American Assn. of Adver- 
tising Agencies, central region, Drake 
Hotel, Chicago. 

Oct. 18-19. National Newspaper Pro- 
motion Assn., western regional clinic, 
Hotel Westward Ho, Phoenix. 

Oct. 18-19. Agricultural Publishers 
Assn., annual convention, Chicago Ath- 
letic Club, Chicago. 

Oct. 18-19. Boston Conference on Dis- 
tribution, 26th annual conference, Hotel 
Statler, Boston. 

Oct. 21-22. Audit Bureau of Circula- 
tions, 40th annual meeting, Drake Hotel, 
Chicago. 

Oct. 22-24. Midwest Inter-City Confer- 
ence of Women’s Advertising Clubs of 
the Advertising Federation of America, 
Chase-Park Plaza Hotels, St. Louis. 

Oct. 28-29. National Conference of Bus- 
iness Paper Editors, Hotel Statler, Wash- 
ington, D. C. 

Oct. 30-Nov. 2. Screen Process Printing 
Assn., annual convention and exhibit, Ho- 
tel Jefferson, St. Louis. 

Nov. 7-11. Outdoor Advertising Assn. 
of America, annital convention, Hotel 
Commodore, New York. 

Nov. 8-10. Southern Newspaper Pub- 
lishers Assn., 51st annual convention, Boca 
Raton Hotel and Club, Boca Raton, Fla. 

Nov. 8-10. Assn. of National Advertis- 


ers, annual meeting, Hotel Plaza, New 
York. 
Nov. 15-17. Advertising Trades Insti- 


tute, 3rd advertising essentials show, Ho- 
tel Biltmore, New York. 

Nov. 22-24. American Assn. of Adver- 
tising Agencies, annual eastern confer- 
ence, Roosevelt Hotel, New York. 


Chicago Art Directors Plan 
22nd Annual Ad Art Exhibit 


The Art Directors Club of Chi- 
cago has announced its 22nd an- 
nual exhibition of advertising and 
editorial art, with deadline tor sub- 
mitted work at 5 p.m., Tuesday, 
Sept. 21. Work accepted will be 
exhibited in Diana Ct. at 540 N. 
Michigan Ave. The annual awards 
dinner will be held Oct. 28 and 
will include a preview of the ex- 
hibit. 

Awards will be given in four 
categories: Design of complete ads 
in print media, direct mail or dis- 
play pieces and editorial design; 
art work for advertising and edi- 
torial; photography for advertising 
and editorial, and television com- 
mercials. Details for submitting 
work can be had by writing the 
ADCC Exhibition Committee, 
Kling Studios, 601 N. Fairbanks 


Ct., Chicago 11. 
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Ideas Can 


The early airplane propeller was the result of an idea that has since 
led to many startling developments in the field of flight. And, since 
good ideas of all kinds take wings when placed before executives 
in business and industry, many of today’s leading aviation firms 
advertise in Business Week. These firms, together with more than 
one thousand other companies in every major industry, know that 
they reach more management men per advertising dollar in Business 


Week than in any other general-business or news magazine. 


YOU ADVERTISE IN BUSINESS WEEK WHEN 
YOU WANT TO INFLUENCE MANAGEMENT MEN 


BUSINESS 
WEEK 


Fly, Too 


These Manufacturers of Aircraft and Accessories 
Advertise to Management Men in Business Week 


Advance Electric & Relay Co. 

Air Associates, Inc. 

All American Engineering Co. 

Bell Aircraft Corp. 

(Texas Div.) 

Continental Aviation & 
Engineering Corp. 
(Continental Motors Corp.) 

Consolidated Vultee Aircraft Corp. 

Douglas Aircraft Co., Inc. 

Fairchild Engine & Airplane Corp. 

Fletcher Aviation Corp. 

Ford Instrument Co. 

(The Sperry Corp.) 

General Controls Co. 

General Metals Corp. — Adel Div. 
(Transamerica Corp.) 

Goodyear Aircraft Corp. 
(Goodyear Tire & Rubber Co.) 

Line Material Co. 

(McGraw Electric Co.) 


Lycoming Division 
(Avco Manufacturing Corp.) 

Minneapolis-Honeywell 
Regulator Co. 
(Aeronautical Division) 

Norden Instruments, Inc. 
(Norden Labs. Corp.) 

North American Aviation, Inc. 

Republic Aviation Corp. 

Rheem Manufacturing Co. 
(Aircraft Div.) 

Robinson Aviation, Inc. 

Ryan Aeronautical Co. 

Scott Aviation Corp. 

Solar Aircraft Co. 

Sperry Gyroscope Co., Inc, 
(The Sperry Corp.) 

Temco Aircraft Corp. 

United Aircraft Corp. 

Vard, Inc. 

Westinghouse Electric Corp. 
(Aviation Gas Turbine Div.) 


Source: Publishers Information Bureau Analysis 


A MCGRAW-HILL PUBLICATION 
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McCray Adds Drties at NBC 
Thomas C. McCray, general 
manager of KNBH, Los Angeles, 


|has been given responsibility for 
NBC’s two Pacific Coast stations. 
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Serving some | NH 
of The Nation’s finest 
advertising agencies 


ELECTRO-MATIC 


attention to detail photo-engravers 


10 w. kinzie st., chicago * delaware 7-1277 


phone or write for your grey scale and color tint 


guide... it’s yours for the asking... FREE! 


He will continue in his present 
/post, and assume supervision of 


|operations of KNBC, San Francis- | 
|co. George Greaves, general man- 


‘ager of KNBC, will report to Mr. | 


| McCray. 


‘KNX Names Winterable 

| William K. Winterable, formerly 
\time buyer for Erwin, Wasey & 
'Co., Los Angeles, has been named 
|/merchandising manager for KNX 
Radio’s “Housewives Protective 


Richard deVarennes, who has 
joined Good Housekeeping as an 
account executive. 


Pettler Advertising Moves 


Alfred M. Pettler Advertising 
Agency has moved from San Fran- 
‘cisco to a new suburban office at 


League,” Los Angeles. He succeeds | . 


oa 


OLD 
=| HICKORY 


other rancor BOURBON 
Ld 


BEST CIRCLES—Old Hickory whisky 
opens a $1,500,000 nationwide 
campaign with the slogan: “Ob- 
served in the Best Circles.” The 
first ad shows a horse and owner 
in the winner’s circle. Ellington & 
Co., New York, is the agency. 


89 Orinda Highway ia Orinda, 
‘across the Bay from San Francisco. 


‘SEP’ Booms 8-Part 
Groucho Series 
in Multiple Push 


PHILADELPHIA, Sept. 8—The Sat- 
urday Evening Post is planning a 
concentrated advertising and pro- 
motion campaign for its new 
Groucho Marx series, beginning in 
the Sept. 18 issue. The Groucho 
fanfare will compare in size and 
scope with the Post’s Bob Hope 
and Bing Crosby promotions. 

In addition, the Post is using 
several additional gimmicks to 
publicize the story, “My Old Man, 
Groucho,” written by the comedi- 
an’s son, Arthur. 

The campaign, using various 
size newspaper ads in more than 
500 papers, will break Sept. 14, 
timed to coincide with the appear- 
ance of the issue. 

Radio spots cut by Groucho es- 
pecially for this promotion will be 
used on 80 radio stations, sup- 


and get lowa’s 
METROPOLITAN AREAS, 


PLUS the 
Remainder of lowa! 


DRUG SALES PERCENTAGES 


7.1% Cedar Rapids - 


q ie a. ported by television participation 
ey 5.1% Tel-Cities « -_-o > = spots in every major tv market in 
i pt Moines + + + the country. 
= 0% Dubuques + + + All ad il i ic- 

+ fh ey ads will play up a big pic 


ture of the famous motion picture 
and tv star in a typical pose, cigar 
and all. Ten different point of sale 
/banners and posters will be dis- 
tributed by Post field men, and 
Decca Records is tying in by dis- 
tributing to 1,800 disc jockeys a 
new cutting of “Hurray for Cap- 
tain Spalding,” along with a copy 
of the magazine. 

At the same time, the De Soto 
division of Chrysler Corp. will dis- 
tribute to its dealers 15,000 display 
pieces for showrooms. 

NBC is asking its network out- 
lets to participate in the promotion 
of the eight-instalment series by 
exploiting the new Groucho Marx 
fall and winter tv show. 

Batten, Barton, Durstine & Os- 
born is the Post agency. 


4.6% Waterloo « 


S.A.M. DAYTIME 
STATION 
AUDIENCE AREA 


ree 
—_—_—_— Lad 
38.0%, TOTAL METRO. AREAS (———emeees 
b2) REMA SOS S| mana A EE 


100.0%, 
Iowa has six Metropolitan Areas which, all 
combined, do 38.0% of the State’s Drug Sales, 
as shown above. 


(1954 Consumer Markets figures) 


Quite a number of radio stations can give you 
high Hoopers etc., in ONE Metropolitan Area. 
WHO gives you high coverage in virtually 
ALL the State’s Metropolitan Areas, plus prac- 
tically all the REMAINDER of Iowa, too! 


At 10 a.m., WHO gives you 
63,442 Actual Listening Homes 
for only $47.50 (13.4 ustenine Homes per PENNY!) 


AA Slights ‘Redbook’ on Ads 


In the Aug. 23 issue of ADVERTIS- 
ING AGE, wrong linage figures were 
published for Redbook Magazine, 
giving the erroneous impression 
that the publication had lost ad- 
vertising during July, 1954. In- 
stead of 19.1 pages for July, 1953, 
the figure should have read 16.0, 
which compares with 17.0 pages 
for July, 1954. July linage should 
have read 6,846 for 1953 instead of 


"lowa Plus”—with 8,194. This compares with 7,293 


lines in July, 1954. 


According to the authoritative 1953 Iowa Radio- | = 

Television Audience Survey, 63,442 homes all over ae ‘Buy ALL of IOWA 
lowa are actually tuned to WHO at 10 a.m., every aver- — 3 
age weekday. Figuring time costs at our 1-minute, DP. 
ba 26-time rate, WHO gives you 13.4 actual listening 
. homes, per penny! 


WIBF, Augusta, Sold es 

J. P. Fuqua has sold WJBF, : 
Augusta, Ga., NBC radio affiliate, 
to Media Inc., owned by a group of 
eastern North Carolina business 
men headed by V. E. Fountain, 
an attorney and broadcaster. Mr. 
Fountain is also principal owner 
of WCPS, Tarboro, N. C., and 
WORF, Oxford, N. C. The sale has 
been approved by the FCC. 


That’s the result of ALL-STATE programming, ALL- 
STATE Public Service, ALL-STATE thinking, here at 
WHO. Ask Free & Peters for all details! 
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Louisville Papers, 


Business Men Combat 
Suburban Shopping 


LOUISVILLE, Sept. 7—For the 
past few years, downtown Louis- 
ville merchants, like their col- 
leagues in other American towns, 
have uneasily noted the consumer 
trend toward suburban shopping 
centers. 

At the same time, this city’s 
two newspapers—the Courier 
Journal and the Times—have also 


taken note of this phenomenon. | 


Today, three years’ study of the 
situation, at a cost of about $100,- 
000 to the newspapers, culminates 
in the beginning of a 52-week ad- 
vertising campaign calculated to 
keep those sales dollars in the 
downtown area. 

Advertising will consist of one 
page each week with the theme 
“Downtown Louisville Has Every- 
thing—Quality, Value, Selection, 
Assortment.” 


® To date, 159 individual accounts 
have joined in the campaign. These 
include downtown merchants, 
service firms, banks, parking lots 
and garages, restaurants, theaters, 
hotels, public transportation com- 
panies and those with real estate 
interests. 

In fact, the entire campaign has 
been oversubscribed, so enthusias- 
tic was the response, and bonus 
pages will be introduced, with 
emergency promotions and addi- 
tional ads for peak selling periods. 

All advertising is at the lowest 
rate, which is charity rate, with 
the merchant underwriting his 
participating cost according to the 
extent of his 1953 business volume. 

The newspapers’ interest in this 
problem started in 1951 when a 
staff member was assigned to 
study consumer shopping habits in 
the downtown and surrounding 
areas and to determine the effects 
of decentralization upon downtown 
sales. 

A survey by Benson & Benson, 
Princeton, N. J., underscored the 
gravity of the trend with the 
startling fact that one person in 
every four was at that time shop- 
ping more in the suburbs than he 
or she did three years prior. 


e At a meeting called by the 
newspapers, business men delib- 
erated the Benson & Benson find- 
ings. Later, editors and publishers 
from newspapers in 20 cities con- 
ferred in Louisville on sales trends 
and decentralization effects in 
their respective communities. 

A committee of merchants was 
formed to further study the prob- 
lem and an eight-man Chamber of 
Commerce Downtown Louisville 
Committee considered problems 
relative to downtown progress, in- 
cluding slum clearance, express- 
ways, municipal bridges, traffic 
and parking. 

After comparing other cities’ ef- 
forts to combat decentralization, 
the CofC committee requested the 
newspapers to submit a year’s pro- 
motion campaign. The campaign, 
after having been submitted for 
approval, is the one now in 
progress. 


Wallis Heads PR for WPTZ 

Westinghouse Broadcasting Co. 
has appointed Edward Wallis 
manager of sales promotion and 
publicity for WPTZ, Philadelphia 
tv station. Mr. Wallis, formerly 
director of sales promotion and 
publicity of WIP, Philadelphia, 
succeeds John J. Kelley, who has 
been transferred to Westing- 
house’s New York office. 


Seeman Sponsors Columnist | 
Seeman Bros., New York, will 
sponsor the Hollywood columnist 
Sheilah Graham in five minutes of 
chit chat twice a week over ABC 
Radio, starting Sept. 14. William 
H. Weintraub & Co. is the agency. 
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Among leading retailers 

in the Albany market 

these words hold the magic 


that moves merchandise. 


The Times-Union 
has the largest daily circulation 


in the Albany market. 
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@ The 8 Booth Michigan Newspapers were Furthermore, your Fall schedule in Booth Michi- 


|| never in a better position to help you develop gan Newspapers will be a schedule in your dealers’ 
| maximum cooperation from your Michigan dealers. own locally preferred advertising medium! 


No other advertising medium can give you the Remember... 85% of all Michigan business, out- 
} benefit of such close, frequent promotional contact side of Wayne County and the Upper Peninsula, is 


with 1811 grocers, 371 druggists, 506 furniture and done in the 8 Booth Michigan Newspaper Markets! 
appliance dealers, and 1671 automotive and filling 
7 \ station outlets! 

} 


A. H. Kuch Sheldon B. Newman Brice McQuillin Wm. Shurtliff 
| 110 E. 42nd Street 435 N. Michigan Ave. 785 Market Street 340 E. Huron Street 
Call your nearest Boo th man= New York 17, N.Y. Chicago 11, Illinois San Francisco 3, California Ann Arbor, Michigan 
Oxford 7-1280 Superior 7-4680 Sutter 1-3401 Normandy 3-4265 
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"In Bay City, it’s the TIMES! 


| | City and retail trading zone population —206,111 ; | * 3 | 


Bay County annual retail sales—$106,336,000 | 


D il net im ABC—34, 401-3 out - of 5, families in entire 
es retail trading market. 


| ei ¢ Retail sales per Gorn) of national average 
' 
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f 16c a line, daily or Sunday ae 
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i Flint Journal * Kalamazoo Gazette * Saginaw News * Muskegon Chronicle * Bay City Times * Ann Arbor News 
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Strong Programming, 
Economy Helps WINS 
Effect a Comeback 


New York, Sept. 7—This is the | 


comeback story of a radio station | 
in the country’s most competitive | 
market. 

Some eight years ago Crosley | 
Broadcasting Corp. bought WINS, 
a 50,000-watt independent, for ap- | 
proximately $1,700,000. After re- 
portedly losing $100,000 in 1953 
in this city where the average ra- | 
dio will pick up at least 20 sta- 
tions, Crosley sold WINS in Jan- 
uary. A group headed by Elroy 
McCaw, a West Coast business 
man with an avowed interest in 
“distressed radio _ properties,” 
bought it for about $500,000. 

Now Robert Leder, a minor 
stockholder who resigned as sales 
manager of WNBEC to become gen- | 
eral manager of WINS, reports 
that the station expects to make 
$100,000 this year. 


= Mr. Leder attributes this happy 
state of affairs to three basic fac- 
tors: 

1. The station has set out to up- 
grade itself in the eyes of spend- 
‘ers. Almost as soon as the new 

anagement went in, the hourly 
rate increased from $250 to $400. 
During the building period the pol- 
icy is to try to attract class adver- 


tisers; the station is not interested | 


in the pitchman, fly-by-night type 
account. 

2. The staff of the station has a 
personal stake in its future. The 
staff was cut from 90 to 65 people, 
but they are paid comparatively 
well and it’s worth their while to 
try to make the operation an 
economic one. 

3. The programming schedule 
has been strengthened. Major per- 
sonality acquisition was the wake- 
up team of Bob (Eliott) and Ray 
(Goulding), erstwhile NBC per- 
formers. Peter Roberts, who used 
to work for the local NBC stations, 
is the featured newsman. 


s The Yankees, sponsored by Bal- 
lantine beer and White Owl cigars, 
are the big snorts attraction, but 
the station also is doing direct 
from the wire re-creations of the 
games of the Cleveland Indians 
on the days when the Yankees 
games do not conflict. This play- 
by-play account is about two min- 
utes after the event takes place. 
WINS cannot sell these games be- 
cause of its contract with Ballan- 
tine and the Yankees, but con- 
siders it a good audience builder 
anyway. 

The station’s newest acquisition 
is a Cleveland disc jockey, Alan 
Freed, who is moving his ‘Moon 
Dog” show eastward from WJW. 
This will be followed by four 
hours of music sponsored by Bird- 
land, a night club specializing in 
progressive music. The Birdland 
show, on which the station will 
just about break even, will mark 
the first time WINS has been on 
the air around the clock for sev- 
eral years. 

However, Mr. Leder believes the 
24-hour-a-day operation § gives 
them a head start on the rating 
competition for the early morn- 
ing programs on which the sta- 
tion does make money. 


Hanovia Appoints Cayton 

Hanovia Chemical & Mfg. Co., 
Newark, N. J., manufacturer of 
ultraviolet mercury are lamps for 
home, industry and the medical 
profession, has appointed Cayton 
Inc., New York, to handle adver- 
tising and public relations. Tele- 
vision, magazines and newspapers 
will be used. 


Doner & Co. Moves Office 


W. B. Doner & Co. has moved 
its Milwaukee office to larger 
quarters in the Varsity Theatre 


Hudson Edwards Joins Turner 

Hudson Edwards has resigned 
as city manager of the Dixie 
Drive-In Theaters, Savannah, Ga., 
to become general manager of 
Turner Advertising Co., Savannah. 


Guild Films Adds Office 


Guild Films Co., tv producer- 
syndicator, has opened a new 
branch office at 424 Book Bldg., 
Detroit. The office will be under 
the supervision of W. A. Pomeroy, 


who is part owner of WILS (am, 
tv) in Lansing. This gives the 
company seven offices in addition 
to its headquarters in New York. 


Sines, Vernor Merge 

Raymond L. Sines & Associates 
and Vernor Advertising Agency, 
both in San _ Francisco, have 
merged under the name Sines- 
Vernor Co. The agency will oc- 
cupy the former Sines quarters 
at 291 Geary St. Staffs of both 
‘agencies will be retained. 
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‘Benson & Hedges Cuts Price 
of King-Size Parliaments 

The Benson & Hedges division 
of Philip Morris & Co., New York, 
has announced an immediate price 
reduction in king-size Parliament 
filter mouthpiece cigarets. 

The price of the king-size Par- 
liaments will be the same as the 
regular size. 


‘Bedlam’ Goes to Sherzes 
Shelley Publishing Co., New 


York, has appointed Marvin Sher- 


res Inc., New York, to handle pro- 
motion of its new book, “Let’s Go 
to Bedlam,” a cartoon commentary 
on “marital madness.” 


Gridley Joins McGraw-Hill 

Don Gridley, advertising mana- 
ger of Patterson Publishing Co., 
Chicago, resigned Sept. 11 to join 
McGraw-Hill Publishing Co. as 
Chicago district manager of Chem- 
ical Engineering. He _ succeeds 
Les Cunningham, who will retire 
Dec. 1. 
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Book-of-Month Club 
Applies Formula to 


Classical Records 


New York, Sept. 7—The Book- 
of-the-Month Club is branching 
out. The new activity—classical 
records. 

Last week the club began cir- 
cularizing its book list and other 
prospects to line up subscribers 
for its new long-playing music- 


appreciation records plan. 

The mailout offers the first LP 
free—Beethoven’s Fifth Sym- 
phony played by the London Sym- 
phony Orchestra, with an analysis 
of the work on the other side. 
After that, each month the sub- 
scribers get an advance announce- 
ment of the featured record. Those 
interested in having the platter 
don’t have to do anything except 
wait for it to come in the mail. 
Those who don’t care for the se- 
lection, can write a card and say 


so. The price is $3.60, or a good | editor of the Ziff-Davis fiction | 


deal less than what comparable group. The book was published by | bua he SEE SE 


classical recordings sell for inmu-|Simon & Schuster, New York, in| ~ 


‘June. 


sic shops. ‘ 
Depending on response to the) 

mail yrote. ag the company may GOP Group to Lewin, Williams 

stage a small-scale advertising 

drive in New York this fall. of New Jersey has appointed Lew- 

in, Williams & Saylor to handle ad- 

Browne Sells Movie Rights vertising for the 1954 state cam- 


McEvoy Productions, Holly- paign. The account will be serv- 


wood, has bought the film rights iced by the New York agency’s o 
to the mystery story “Thin Air,” Newark, N. J., office. All media | \| 


(AA, Aug. 2), by Howard Browne, will be used. 


WHY BUY 121 WHEN 5 WILL DO THE JOB? 


WBC’s five 50,000-watt, clear channel radio stations cover 26 million customers. You might 


buy a total of 121 stations—every one at least a 5,000-watter—before you equaled WBC’s 
- coverage. Of course, you wouldn’t. But why buy even three, four or seven stations to reach the 


audience you reach with one WBC station? 

Buy WEC radio. You’ll save bookkeeping. You’ll save scheduling headaches. You’ll save 
money—because the more you buy, the more you save. You'll make money—because WBC. 
radio is famous for Audience Action. Have it worked out for you. Call any WBC station . . . 


WBC’s National Representatives . 


Plaza 1-2700, New York. 


. . or Eldon Campbell, WBC National Sales Manager, at 


WESTINGHOUSE BROADCASTING COMPANY, Inc. 


WBZ-WBZA - WBZ-TV, Boston; KYW + WPTZ, Philadelphia; KOKA, Pittsburgh; wowo, Fort Wayne; 
KEX, Portland; kpix, San Francisco 


National Representatives, FREE & Peters, Inc. * KPIX represented by THe Katz AGENCY, INC. 
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BIG DOLLY—To give a tv camera a 
bird’s view of the recent Equip- 
ment Show in Los Angeles, Pa- 
cific Crane & Rigging Co., Los 
Angeles, hoisted camera and oper- 
ator some 70’ above the show, 
riding a Harnischfeger 35-ton 
crane. 


Pennsylvania Beer 
Distributors Seek 
Minimum Price Law 


HARRISBURG, Pa., Sept. 7—Beer 
distributors will ask the state leg- 
islature next year to set minimum 
wholesale and retail prices on 
beer under the Pennsylvania fair 
trade law, it was announced here 
ast week by representatives of the 
listributors. 

The proposal is backed largely 
by the major beer distributors 
which handle “name” brands. 

It is expected that smaller dis- 
tributors will fight the plan on 
the ground that their business, 
which is based on cut prices for 
so-called off-brand beers, would 
be legislated into bankruptcy by 
mandatory fair trade practices. 


MacLeod Joins Gumbinner 
Graeme MacLeod, formerly with 
Young & Rubicam, has joined 
Lawrence C. Gumbinner Adver- 
tising Agency, New York, in a 
creative and executive capacity. 


If you are concerned with ad- 
vertising, marketing, and sales 
you will want this dramatic 
presentation of the facts about 
the readers of Dun’s Review 
and Modern Industry. Write 
or call today. You will find this 
booklet valuable. 


DUNS REVIEW 
nd Modern Industry 


: 99 Church St., New York 8, N. Y, 
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Delta-C&S Turns 
Miami's June into 
January Prosperity 


New York, Sept. 8—Selling a 
Miami summer vacation used to 
be about as tough as selling a 
double-breasted suit to a Phi Beta 
Kappa. But that, according to the 
Bureau of Advertising, American 
Newspaper Publishers Assn., was 
before Delta C&S Air Lines and 
the Macfadden Deauville Hotel 
decided there wasn’t much money 
around a boarded-up beachfront. 

Delta figured that lots of budget- 
minded vacationers could be lured 
to Miami in the hot old summer- 
time—if the hotels and entertain- 
ment facilities were open, and 
the price was right. The airline 
and the hotel decided to take a 
flyer. For cost and flexibility rea- 
sons, they decided to use newspa- 
pers to promote the idea. 

A limited number of papers got 
some two-column insertions from 
the airline-hotel client in 1947. A 
limited number of vacation “pack- 
ages” (46 to be exact) were sold 
that year. Encouraged, the adver- 
tisers went ahead, selling 83 pack- 
,ages the next year, and jumping 
‘all the way up to 806 in 1949. 


a This figure was pushed to 1,809 
in 1950 via half-page, 2-color in- 
sertions in Atlanta newspapers, 
b&w half-pages in Chicago and 
Cincinnati, and 600-line ads in 
nine other cities. Copy featured a 
budget price for a round-trip 
flight to Miami, room and break- 
fast in any one of six beachfront 
hotels for a week, sightseeing tours 
and “sunshine” entertainment. 

In 1951, Delta’s drumming ad- 
vanced the package vacation fig- 
ure to 3,205. The 1952 figure just 
about doubled the previous year— 
6,153. 

A folder on Delta’s high flying 
prepared by the Bureau of Ad- 
vertising adds: “By 1953, Florida’s 
‘season’ had taken on a brand- 
new, 12-months-a-year meaning.” 
Last year 10,818 packages were 
sold by Delta, to Miami, and to 
such other spots as Havana, Nas- 
sau, Jamaica, Haiti, Dominican 
Republic and Puerto Rico. 

Meanwhile, the airline is using 
television, radio, posters and bus 
displays (“Sorry—this bus doesn’t 
go to Miami—but Delta does”) in 
addition to newspapers. The total 
ad budget today amounts to $1,- 
500,000, compared with the $50,000 


For impact 


in Buffalo 
use 


Both local and national 
advertisers have repeatedly 
demonstrated that ROP 

color in the Courier-Express 
-.-either daily or Sunday... 
is Buffalo’s lowest cost 
producer of sales. Here’s 
your key to additional impact 
in the rich 8-county Western 
New York Market where 

the spendable income 

of the 463,400 families 
averages $5,287. 


Buffalo 


REPRESENTATIVES: 
SCOLARO, MEEKER & SCOTT 
Pacific Coast: DOYLE & HAWLEY 


“COURIER 
EXPRESS 


spent ten years ago. About $613,000 


of the current total goes into 
newspapers. : 
Delta’s agency is Burke Dowling 


Adams Inc., Atlanta. 
Bakeries to Olmsted & Foley 


Gladness Bakeries, Minneapolis 
wholesale cake baker with outlets 
in Minnesota, the Dakotas, Iowa, 
Nebraska and Wisconsin, has ap- 
pointed Olmsted & Foley, Minnea- 


merchandising planning. 


polis, to handle advertising and) 


Falstaff Brewing Boosts Four 
Henrik C. Gahn, formerly ad- 
vertising promotion coordinator 
for Falstaff Brewing Corp., St. 
Louis, has been named Pacific 
Coast division advertising man- 
ager with headquarters in San 
Francisco. He succeeds Edward J. 
Held, who resigned because of ill- 
ness. Erich A. Gagel, formerly a 
field representative in Falstaff’s 
central division, has been named 
to Mr. Gahn’s former post. Elon C. 
Gustafson, division manager for 


Falstaff’s southern-southeastern 
divisions, has been appointed to 
the new position of media and copy 
coordinator in the St. Louis head- 
quarters. George DeMare, former- 
ly a Falstaff advertising represen- 
tative, succeeds Mr. Gustafson in 
New Orleans. 


Longines Buys Newscasts 
New York, is sponsoring a week- 


end package of five-minute news- 
casts with Larry LeSueur over 


Longines-Wittnauer Watch Co., 
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CBS Radio. Mr. LeSueur is 
one of the editors on the Longines 


_“Chronoscope” on CBS-TV. 


Tidy House Names Gaither 
Tidy House Products Co., Shen- 
andoah, Ia., maker of household 
cleaners, detergents, bleaches and 
starches, has appointed Edwin T. 
Gaither, formerly executive assist- 
ant, director of sales. Stevens 
Thurow & Associates, Chicago, has 
been appointed to institute a sales 
training program for Tidy House. 
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N. H. Agencies Form Council 
to Seek Standardizations 
Eleven New Hampshire agen- 
cies have organized the New 
Hampshire Advertising and Public 
Relations Council to seek stand- 
ardization of commissions with 
media within the state and equal- 
ity of rates. The movement to or- 
ganize followed a decision of the 
State Planning and Development 
Commission to award its $45,000 
advertising contract to an agency 
which has a Concord office but 


|has its headquarters in Boston 
(Hermon W. Stevens Agency). 
The contract this year was the 
second in succession to a Boston 
agency. 

John D. Orr, of Orr, Pope & 
Morse, has been elected president. 
Other officers are Mervin Weston, 
Weston Advertising Agency, Ist 
v.p.; Ellsworth Bunce, Bunce As- 
sociates, 2nd v.p.; Peter J. Agra- 
fiotis, Agrafiotis Associates, treas- 
urer, and Herman J. Weibel, Wei- 
bel Advertising, secretary. 


AMA Report 
Boosts Washers 
as Epidemic Curb 


Cuicaco, Sept. 8—The American 
Medical Assn., frequently an out- 
spoken critic of admen’s prose, 
has come up with a strong copy 
appeal for home laundry equip- 
ment. 

The current issue of the Journal 
of the American Medical Assn. re- 


ports on University of Michigan 
hospital tests showing that home 
washers and dryers provide a 
quick, safe way to sterilize diapers. 

Three physicians of the Univer- 
sity of Michigan medical school at 
Ann Arbor are quoted as saying 
that an important factor in con- 
trolling epidemic diarrhea in hos- 
pitals is the use of sterile diapers. 
Usual techniques of hospital laun- 
dry are not satisfactory, the doc- 
tors report, and rinsing used dia- 
pers before sending them to a 


Since our recent announcement that National Petroleum News 


would be published monthly starting in November, many of 
our friends in oil marketing have asked, ««Why?”’ Here are the 
main reasons —digested to help you judge NPN’S added 


effectiveness in serving the marketing division of the petroleum 


industry. 


National Petroleum News, as a weekly, for 
many years has been the magazine of oil 
marketing. As a monthly, it will continue to 
be the marketing man’s own publication. As 
a monthly, NPN will be able to expand its 
news interpretation efforts. This is the kind 
of information readers want and tell us they 
need. 

As a monthly, NPN will give more thor- 
ough coverage to progressive developments 
and ideas that will help oil marketing men in 
their daily business. These developments will 
be analyzed and reported in depth—literally 
given “the full treatment” —rather than being 
covered as flash news items. New presenta- 
tion techniques will make possible efficient, 
speedy reading. 

As a monthly, NPN will provide compre- 
hensive statistical data . . . will contain 
whole new departments . . . will present 
latest shifts in trends and interpret their 
significance. 

This is the kind of editorial coverage that 


National 


—THE PUBLISHERS 


gets far beneath the surface of events. It 
takes the time to tell the how and the why as 
well as the what. National Petroleum News 
will bring to the oil marketing industry the 
kind of intensive and comprehensive com- 
munications that industry leaders have 
asked for. 

To do this bigger job, NPN has enlarged 
its staff—in expertness as well as in numbers. 
In addition, it calls upon McGraw-Hill for 
the services of a nationwide and worldwide 
network of correspondents whose very busi- 
ness is business communications. 

* * * P 
That’s why NPN will be published monthly. 
To serve its readers better. To serve the oil 
marketing industry better. And as a result, 
to serve its advertisers better too. 

To explore further how the monthly Na- 
tional Petroleam News can add extra effec- 
tiveness to your own sales campaign, consult 
your NPN representative. Forms for the 
November issue close October 1. 
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central laundry only increases 
chances of infection. 


# But, they say, here is what has 
worked successfully: Used diapers 
were placed in a can of antiseptic 
solution for a few hours. Then they 
were washed in ordinary home 
washers and sent through home 
laundry dryers. Laboratory tests 
showed “only traces of growths in 
a few washed batches, and no bac- 
teria at all after thorough drying,” 
according to the AMA. Also, fewer 
diapers were required because of 
“this quick method.” 


‘Chemical Catalog’s’ Rates Up 
Chemical Materials Catalog, an 
annual published by Reinhold 
Publishing Corp., New York, will 
increase its page rate to $540 from 
$490, effective Feb. 1, 1955. At the 
same time, the rate per page for a 
supplied four-page insert will go 
from $286 to $315. The 1955 issue’s 
guaranteed distribution of 18,000 
copies represents an increase of 
2,000 over this year’s coverage. 


Some have 
so much more 


R.P 


than others! 


MIDWEST UNIT 
FARM PAPERS 


have 38% more 


* Reader 


Preference 


_ than all 4 national 
_ farm magazines 

| combined! 
| 


IN A NEW STUDY of the Midwest 
Farm Market, supervised 
by the Minneapolis office of 
- Batten, Bar- 
ton, Durstine 
& Osborn 
Inc., farmers 
themselves 
a! on tell you the 
. Me media they 
prefer. Get 
your copy of “The Readers’ 
First Choice” to help you sell 
the richest farm market in the 
world —where Midwest Unit 
Farm Papers deliver your mes- 
sage to practically all farm 
families. 


| Sales Offices at: 250 Park Ave., 
New York 17...59 E. Madison 
St., Chicago 3... Russ Bldg., 
San Francisco 4...643 South 
|Flower St., Los Angeles 17. 


MIDWEST 
fam fapet 
UNIT 


Nebraska Farmer « Wisconsin Agriculturist and 
Farmer « Wallaces’ Farmer and lowa Homestead 
Prairie Farmer « The Farmer 
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Ferris Heads Ad Men's Guild 


William B. Ferris, Potomac Elec- 
trotype Co., has been appointed 


10,000 EAGLECOLOR POSTCARD 
PACKAGE FOR $170 


(much less in larger quantities) 
Give your products the smash of 
this “new” advertising plan. Let 
us take care of everything from 
photography and platemaking to 
the finished product. Printed on 
Krome-Kote in Full Natural Color. 
Write: 

4-COLOR ADVERTISING 


Eagle Division 


100 N. LaSalle Chicago 2, Il. 


president of the Philadelphia Guild 
of Advertising Men to fill the un- 
expired term of Joseph T. Mc- 
Court. Mr. McCourt resigned be- 
cause of business commitments in 
Detroit. Ralph Christie, Artcraft 
Engraving, was named Ist v.p., the 
office formerly held by Mr. Ferris. 


Campbell to Poultry Institute 
Lee: Campbell, formerly with 
Conley Co., Chicago agency, has 
been appointed merchandising di- 
rector of the Institute of American 
Poultry Industries, Chicago. Mr. 
Campbell, who was advertising 
manager of U. S. Egg & Poultry, 
published by the institute, before 
joining Conley, succeeds Edward 
W. Priebe Jr., who has resigned. 


ience has proved it. 


ADVERTISERS e AGENCIES e CLIENTS BAAAamea OR DETAILS 

Every day—somewhere—a claim is made 

for Libel, Slander, Invasion of Privacy, 
Sp Copyright Violation. 

oe INSURE THIS HAZARD! 

ae Our adequate and amazingly inexpen- 
sive policy is a smart safeguard — experi- 


AND RATES — 
EMPLOYERS 
REINSURANCE 


CORPORATION 


Insurance Exchange 
Kansas City, Mo. 


Woolworth Plans to 


Open 15-20 Store 
Chain in Mexico 


Mexico Ciry, Sept. 7—The Re- 
public of Mexico will become the 
seventh nation in which F. W. 
Woolworth Co. operates its retail 
stores when the first of a planned 
chain of 15 to 20 stores opens here 
next year. 

Negotiations are under way for 
acquisition of several sites in this 
city. Property also is being sought 
in a number of other areas. 

“Modern Mexico offers a sub- 
stantial inducement to our capital 
and experience in operating stores 
in the U.S. and elsewhere,” said 
James T. Leftwich, company pres- 
ident, in announcing the move. “In 
return,” he added, “we are con- 
vinced that we can make a real 
contribution to Mexico’s economy.” 


* Mexican Woolworth stores will 
\stock merchandise similar to that 


| sold in the company’s shops in 


the U. S., but will also market 
products of Mexican industry for 
local sale. Mexican nationals will 
be employed and trained to staff 
the new stores and are expected 
eventually to qualify for adminis- 
trative positions with the Mexican 
operation. 

Woolworth, which ihis year 
marks the 75th anniversary of 
its founding, operates stores in 
Canada, England, Ireland, Ger- 
many and Cuba, in addition to the 
U. S. The chain’s first Hawaiian 
“ag is scheduled to open in Octo- 

¥. 


Powers Directs May Publicity 
Walter T. Powers has been 
named director of publicity and 
sales promotion for the four 
Southern California stores of 
May Co. Mr. Powers, former ad- 
vertising and sales promotion 
manager of Higbee Co., Cleveland 
department store, succeeds Mrs. 
Frances Corey, who will join R. 


H. Macy & Co., New York, as): 


senior v.p. in charge of publicity 
and advertising. 


A WISE WORD FROM AESOP TO ADVERTISING EXECUTIVES: 


_ 
Fe, a 


The Lion, King of Beasts, made a mutual defense pact 
with the Dolphin, King of Fishes. 
Later, when the Lion was being badly mauled by a Wild Bull,, 
he roared seaward to the Dolphin for help. 
“Sorry, Leo,” Dolphin called in, “I ca» 
lay a fin on him from out here.” 
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~MORAL: Tie up with those who are able to help you. 


Hlere are the reasons why super-specialized Haire 
trade magazines are able to help every manufac- 
turer move his goods through retail channels: (1) 
we select precisely the people who are able to help 
you—the ones who can and will buy and sell your 
goods; (2) we guarantee their thorough readership 
with paid circulation through editorial service de- 


voted exclusively to their business. Proof of our sales- 
ability is the list of more than 3600 manufacturers 
with advertising schedules in Haire publications. 
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Advertising Age, September 13, 1954 


Bassick Rubber-Cushion Glides! 


floors 
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PROMOTION GLIDES—Bassick Co., 
Bridgeport, Conn., will offer a set 
of furniture glides via this half- 
page ad in The Saturday Evening 
Post Oct. 2, to mark the 75th birth- 
day of the company, a Stewart- 
Warner Corp. division. Glides giv- 
en away by dealers are replaced 
free by Bassick. James Thomas 
Chirurg Co., New York, is the 
agency. 


Business Publication 
Ad Volume Drops in 
August, ‘IM’ Reports 


Cuicaco, Sept. 7—For the month 
of August, ad volume for 283 busi- 
ness publications reporting to In- 
dustrial Marketing dropped 4.4% 
(1,450 pages) below the same 
month in 1953. 

In industrial publications alone, 
volume declined 3.3% (687 pages) 
‘for the month and 1% (1,760 
pages) for the year to date. 

Export publications dropped 
7.4% (79 pages) for August and 
55% (524 pages) for the first 
eight months of 1954. Product 
news papers dropped 4.8% (143 
units) in August but showed a 
slight increase for the year to 
date of 0.3% (65 units). Losses 
were shown in all other classifica- 
tions, as follows, for August and 
year to date respectively: Trade 
papers, 7.3% (405 pages) and 
48% (2,305 pages); class publi- 
cations 5.5% (136 pages) and 
0.5% (106 pages). 
| Tabulation of these volume fig- 
ures follows: 


August volume 4.4% (in pages) under 1953 


page % 

1954 1953 change change 

Industrial 20,474 21,161 — 687 —3.3 
Product News (1/9 page 

units) 2,862 3,005 — 143 —48 

Trade 5,131 5536 — 405 —7.3 

Class 2,339 2475 — 136 —5.5 

Export 992 1071 — 79 —7.4 

Total 31,798 33,248 —1,450 —4.4 


Year to date volume 1.6% (in pages) under 1953 


% 


page 7 
1954 1953 change change 


Industrial 179,764 181,524 —1,760 —1.0 
Product News (1/9 page 

units) 24,959 24894 + 65 +0.3 
Trade 45,842 48,147 —2,305 —4.8 
Class 22,098 22,204 — 106 —0.5 
Export 8922 9446 — 524 —5.5 
Total 281,585 286,215 —4,630 —1.6 


Alden Grimes Named V. P. 
Campbell-Mithun, Minneapolis, 
has named Alden Grimes a v.p. 
and supervisor of its newly-com- 
bined media, time buying, research 
and library departments. Mr. 
Grimes was formerly research di- 
rector of the agency. 
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Six MONTES - 1954 


One-Paper Coverage—The Milwaukee Journal is read 
regularly in more than 90% of all homes in the metro- 
politan area. 


Concentrated Circulation—74% of Journal circula- 
tion is in the Milwaukee AB 


C City Zone, 90% in the 
Retail Zone, 93% in the 100-Mile Zone. 


Concentrated Market—The Milwaukee 100-Mile Zone, 
et ed Wisconsin’s area, has 73% of the state’s re- 
tai es. 


Top Quality Market—Income per family in Milwaukee 
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tops all but three of the 25 


largest metropolitan areas, 
according to the 


U. S. Census. 


Family Readership—Practically all Journal circula- 
tion is home-read, multiple-reader circulation. 


Low Rates—Milline rates of The Milwaukee Journal 


are nearly 20% lower than the average for U. S. 
newspapers of comparable size. 


THE MILWAUKEE JOURNAL 


' Newspaper Linage Leadér of the U. S. for 5 Straight Years 
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In 1954, for the third consecutive 
year, The Progressive Farmer 

continues to lead all other farm magazines 
in lines and pages of advertising. 

Why have advertisers made 

The Progressive Farmer their No. 1 choice 
among farm magazines? 

Why is The Progressive Farmer 

the first farm magazine to go on many 
advertising lists today? 


Here are some of the answers: 


PAUL HUEY, Vice-President and Advertising Manager 


bscribes 


Editorial Offices: BIRMINGHAM 


H. EARL BUTCHER, V. P. and Eastern Advertising Manager 
Birmingham 2, Ala, * Telepiione: 54-2571 250 Park Ave., New York 17 + Plaza 1-0160 
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EF The South is Prosperous. 


In 1953, the volume of retail trade in the 16 Southern states 
reached the amazing total of nearly $42 BILLION.* The South 
is the nation’s fastest-growing big regional market. 


2. The South is Rural. 


Advertising needs a rural magazine to sell the South, because the 
South is 51.4% rural in population. The rest of the U.S. is only 
29% rural. 


Eq First in Editorial Service. 


The Progressive Farmer carries over 50% more editorial linage 
than any other farm magazine and also tops all others in localized 
editorial service. 


4 In Neighborly Touch. 


Edited for Southerners for 68 years, The Progressive Farmer is 
published monthly in five separate editions localized to the five 
distinct farming areas of the South. Your product gains strong 
local prestige when you advertise in The Progressive Farmer. 


Progressive Farmer 
Farm Magazine 


Advertising Volume? 


5 Strong Family Interest. 


To serve the whole family, The Progressive Farmer carries more 
editorial matter of interest to women and of interest to young 
folks than any other farm magazine. T'he Progressive Home sec- 


tion of The Progressive Farmer is the Southern woman’s modern 
service magazine. 


6 Healthy Circulation Growth. 


Growing with its market, The Progressive Farmer has shown a 
vigorous, healthy increase in circulation—from 950,000 in 1945 
to more than 1,250,000 today. No other magazine is so widely 
read, so highly preferred by Southern rural families. 


7 Powerful Merchandising Value. 


In 54 different surveys, Southern wholesalers and trade associa- 
tions recently asked their retailers “Which one farm magazine 
has the greatest advertising influence in your trade territory?” 
Replies were received from 8,566 retailers, representing all im- 
portant trade classifications. The Progressive Farmer was the 4 
to 1 choice over any other farm magazine... and the 2 to 1 choice 


over all other farm magazines combined. ene thenaenenediane 


FIRST with readers, FIRST with wholesalers and retailers, FIRST with advertisers, 
The Progressive Farmer is a must in any advertising plan to sell the rural South! 


to The Progressive Farmer 


RALEIGH * MEMPHIS + DALLAS 


80s 


OSCAR M. DUGGER, V. P. and Western Advertising Manager 
Daily News Bldg., Chicago 6 + Central 6-3400 


Other Advertising Offices: | 
RALEIGH * MEMPHIS + DALLAS 


Pacific Coast: Edw. S. Townsend Co. 
San Francisce * Les Angeles 


age 
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Letter from Europe 


By Milton Moskowitz 


EpINsBuRGH, Sept. 7—Scotland is | movie—despite some _ clubfooted 


on show this year as it never has/| 
been before. The land north of| 
England is teeming with visitors 


propaganda. 
Top honors, though, must go to 
the Shell Oil companies in Britain 


who have been attracted by a wide and the Netherlands. They had 


variety of activities. 

We spent 15 days here, shuttling 
between Glasgow and Edinburgh, 
and found that the “Come to Scot- 
land” admen have scored heavily. 
There is no doubt that all existing 
tourist records are being broken. 

Scotland is, of course, a tradi- 
tional hunting ground for vaca- 
tioners. If you are a golfer or 
fisher, you couldn’t do any better. 
But the traffic has been consid- 
erably augmented this summer by 
special events, notably the World 
Poultry Congress and the Scottish 
Industries Exhibition. 

* * 

Some 2,000 people—mostly sci- 
entists—came for the 10th World 
Poultry Congress in Edinburgh. 
This is a triennial event and the 
Scots were particularly proud of 
the Edinburgh selection because it 
accorded Scotland the status of a 
separate country. 

There were 111 papers presented 
at the Congress, and the American 
ones created the greatest interest. 
The delegates from 60 countries 
were given a striking picture of 
how science and commerce have 
combined to expand the poultry 
market in the U. S. They were es- 
pecially impressed with the story 
of the broiler industry. Men from 
the U. S. Department of Agricul- 
ture told how broilers—young 
birds reared quickly for the table 
—now account for more than half 
of the chicken eaten in America. 


= M. C. Small of the American 
National Turkey Federation pre- 
sented a paper describing the co- 
ordinated advertising campaign 
carried out under an “Eat More 
Turkey” banner. Mr. Small pointed 
out that this campaign had helped 
to increase per capita consumption 
of turkey from 2.6 pounds in 1935- 
39 to 5.6 pounds in 1952—an in- 
crease of 115%. 

For European producers, these 
American reports had great sig- 
nificance. In the U. S., consumption 
of poultry is now about 35 pounds 
per head per year. In Britain and 
the rest of Europe—where poultry 
meat production is largely a by- 
product of egg production—annual 
consumption is only 5 pounds per 
head. American tourists are often 
surprised to find that chicken is a 
luxury over here, costing more 
than steak. 

e * a 

We took in the International 
Film Festival, which is a regular 
featare of the annual Edinburgh 
Festival, and we came away im- 
pressed with the great number of 
films being made for, by and 
about business concerns. It seems 
that European companies are tak- 
ing to films in a big way. And 
some of these efforts are running 
to full-length feature productions. 

An example of this trend is 
“The Story of Stora,” a one-hour 
Swedish film, with English narra- 
tion by Michael Redgrave. This 
movie recounts the history of the 
Stora firm, showing how it grew 
from a 14th century copper-mining 
outfit to a 20th century iron, steel 
and paper-making combine. 

Not so artful was “Herend,” a 
30-minute Hungarian film about 
the Herend china works. It was 
done in a clumsy fashion and drew 
catcalls from the Festival audience. 
The Soviet Union had a good entry 
in “Caspian Oil Workers,” a lively, 
feature-length film in color. The 
movie dealt with the first attempts 
to extract oil from the Caspian Sea. 


‘several films entered (“Powered 


Flight” and 
were two of the best)—each of 
them top-class. Film critics in 
Europe now recognize the Shell 
films as being among the best doc- 
—_— made in the world to- 
ay. 


s * ~ 

The Scottish Industries Exhibi- 
tion, which opened in Glasgow last 
week and runs until Sept. 18, caps 
this eventful summer for Scotland. 
The last exhibition of this kind was 
held in 1949 and more than a year’s 
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the products 
makes. 

Scotland has really been the 
scene of a tremendous industrial 
expansion in the postwar years. In 
the past five years more than 500 
new factories have been opened 
here. It is interesting to note that 
70% of all American corporations 
which have opened plants in 
Britain have established them in 
Scotland. 


“Changing Earth”) planning and promotion has gone| Visitors to the exhibition are 
into this one. On display are all 
which Scotland 


being taken on conducted tours of 
the new, gleaming factories. It is 
not likely that they will be taken 
on any city tours. Glasgow has the 
worst slums in Britain. 


* * * 

In conjunction with the exhibi- 
tion, the Scottish Council has been 
running a worldwide tartan cam- 
paign. The idea is to get everyone 
with any Scottish connection (no 
matter how tenuous) to wear a 
‘tartan this year, particularly this 


WIN A PRIZE 


(See rules below) 


GROSFELO HOUSE GED 


TELEPHONE COINCIDENTAL SURVEYS OF 2 MAJOR TV EVENTS 


PROVE MOST WHEELING VIEWERS PREFERRED WSTV-TV! 
54.4% of Wheeling’s entire viewing audience saw the June 13 Cleveland- 


Boston ball game on WSTV-TV. 


58% of Wheeling’s survey respondents saw Senator McCarthy's Senate In- 
vestigating Committee Hearings on WSTV-TV. And the percentage was even 
higher—74%—for the combined Wheeling-Steubenville area. 


THE FACTS 
WSTV-TV blankets Wheeling. Most 
people in this hyper-active TV mar- 
ket are conditioned to Channel 9's 
fine, clear picture—and outstanding 
programming. Naturally, they tuned 
to WSTV-TV for the most exciting TV 
events of recent months. 


It was a dramatic, interesting 


burgh—plus 


Canton and Youngstown. 
Actual Bonus Figures: 684,500 sets** without cost! No better buy in TV anywhere. 


THE FINANCES 
When you buy WSTV-TV, you pay 
for only a fraction of its coverage— 
for the Wheeling-Steubenville mar- 
ket alone. You get cost-free the 9th 
largest market in this country—Pitis- 


the environ cities of 


**CBS research: U.S. TV ownership updated to ‘an. 1, 1954 


above sea level) ; 
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month. There are about 260 family 
tartans from which to choose, and 


| 


tartans were originally worn only 
by the Highland clans and are ac- 


the Council has sent out thousands tually the “relics of pride, preju- 
of brochures promoting the wear- dice, privilege and ignorance and a 


ing of tartans. 

As a result of this promotion, 
Scotland is a mass of tartans today. 
But this hasn’t made everybody 
happy. A small, vocal group has 
attacked the campaign as “cheap” 
and “undignified.” S. H. MacKin- 


| 


feudal way of life which made no 
appreciable contribution to the 
advancement of Scotland in art, 
literature, industry and adminis- 
tration.” 

Mr. MacKintosh argues that it 
is no more logical for the Scotsman 


tosh, a spokesman of this group,,to wear tartans than it “would be 
wrote a long letter to The Scots- for the descendants of the slaves 
man in which he pointed out that in the U. S. to show their pride in| seen from the ubiquitous pleas 


their American nationality by 
| wearing symbols of a slave owner’s 
‘whip or of a bloodhound used to 
hunt escaping slaves.” 

You just can’t please everyone. 
* . 6 
| After 18 months in Europe, this 
writer is preparing to go home, and 
so this will be our last letter to 
ADVERTISING AGE. We have found 
| that advertising in Europe is still 
he “poor cousin.” It is not a very 
'respected profession, as can be 


for a public relations campaign for 
advertising. 

Our own feeling is that all the 
public relations in the world won’t 
sell the European on advertising. 
You can’t sell the merits of adver- 
tising to a man who has only a few 
coins jingling in his pocket. 

In those circumstances advertis- 
ing becomes something of a mock- 
ery, and it will remain so in Europe 
as long as European industry is 
satisfied with producing for the 
few instead of the many. 


agama nec anaes we 


NO GUESSWORK about the all-over. 


coverage of... 


as well as the home city of Steubenville 


and the bonus markets of Pittsburgh - Canton -Youngstown 


You can win a Fabulous 
Lingerie Set FREE (and easy 


GUESS how many “nighties” and other unmen- 


Hf) 


tionables in the picture above. Write your guess in 


the coupon below and mail at once. Nearest correct 
answers will be judged the winners. IN CASE OF 


TIES, EARLIEST POSTMARK WILL DECIDE THE 
WINNERS. Contest closes Oct. 10, 1954. So hurry your 


entry along. Fill in and mail NOW. 


REPRESENTED STATION 


FIRST PRIZE! matched set of Trilium lingerie. 
9 pieces worth $125. 


11 ADDITIONAL PRIZES! tritium «Baby 


Doll" Nightshirts and briefs. Set value $25. 


Contest Dep't. STATION WSTV-TV, Steubenville, Ohio 


My guess is that there are________nighties in the 


NAME 


photo shown above. 


TITLE 


COMPANY 


ADDRESS 


CITY 


ZONE STATE 


Fielder, Sorensen Gets Ad 
Concession at SF Airport 

The San Francisco Public Utili- 
ties Commission has awarded to 
Fielder, Sorensen & Davis, transit 
advertising agency, the concession 
for advertising in the city’s new 
$10,000,000 International Airport 
Bldg, which has just been opened. 
The agency plans to offer spectac- 
ular three-dimensional displays 
and illuminated transparencies, 
placed throughout the building. 


Young Leaves Agency Group 

Robert B. Young, of the Robert 
B. Young Advertising Agency, San 
Francisco, has resigned member- 
ship in the Affiliated Advertising 
Agencies Network, an agency 
group which he founded in 1938. 
Hoefer, Dieterich & Brown is the 
successor for the San Francisco 
franchise in the network. Mr. 
Young will continue his agency 
but will add no new accounts. He 
plans to devote most of his activ- 
ities to advertising and marketing 
consulting functions. 


Just this! Joe Floyd's al- 
ready dominant KELO - TV 
now adds even greater 


power. Now completed is 
installation of new 20 kw 
amplifier increasing signal. 


... and signal makes sales 
in this flourishing 3-states* 
upper midwest empire. 
KELO - TV, its great enter- 
tainment medium and con- 
stant buyers’ guide, now 
reaches out to bring extra 
_ thousands of customers into 
| your buying orbit. 

| *South Dakota, Minnesota, lowe 


Channel 1! - Sioux Falls, $.D. 
JOE FLOYD, President 


NBC (TV) PRIMARY 
| ABC « CBS « DUMONT 


NBC (Radio) Affiliate 
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: A Retail Trading Zone 


52 


Charles Bowden Promoted 

Charles W. Bowden Jr. has been 
named manager of the market ex- 
tension department of the indus- 
trial division of Minneapolis- 
Honeywell Regulator Co., succeed- 
ing D. M. Considine, who has re- 
signed. Mr. Bowden joined the 
organization in 1946 and has been 
chemical industry sales manager 
in the market extension depart- 
ment. 


Organize Formal Wear Group 

The Brooklyn Formal Wear 
Assn. Inc. has been organized by 
approximately 60 merchants in the 
dress suit-formal wear rental-re- 
tail business. Aims are to promote 
good taste and to establish a pro- 


‘gram of quality control, according 


to Leon Snider of I. Snider Cloth- 
ing Corp., president. Standards on 
the condition of the garments will 


'be a major concern. 


These 14 Farm-Rich South Dakota Counties 


NTTOBUY! | 


'VE@PS Present Your Sales Story in the ONLY 
! fa Medium to Which They Turn for Advertising. 


x 


98% Family Coverage 
of City Zone 


| 66% Family Coverage 


This rich, rural market, with well above average income, 
turns daily to the pages of the Argus-Leader for buying 
information. They want to be told—want to be sold! 
The dominating coverage of 52,000 circulation and edi- 
torial leadership makes the Argus-Leader your best sales 
medium in the great Sioux Empire. 


- 1“, SIOUX FALLS 


rus 


Leader 


South Dakota's Leading Newspaper 


Represented by GILMAN, NICOLL & RUTHMAN 


Along the Media Path 


to grow in popularity as a promo- 
tion by the print media. Evidence 
of this is in current or upcoming 
issues of four magazines: Amer- 
ican Magazine, Better Homes & 
Gardens, McCall’s and Woman’s 
Home Companion. 

American’s 11th do-it-yourself 
feature in its September issue 
takes up the cudgel for the bride- 
groom, who, unlike the bride, gets 
no shower. Designed to help hard- 
ware dealers sell more merchan- 
dise, the idea is to give the bride- 
groom do-it-yourself tools at a 
shower. 

Better Homes & Gardens puts 
do-it-yourself on a family basis in 
its October issue with an article 
about building a home, building 
and upholstering furniture, paint- 
ing, etc. This theme also will be 
featured in October by 89 cooper- 
ating department stores. 

A new do-it-yourself headboard 
kit, manufactured by Simmons 
Co., New York, is introduced 
through a two-page editorial fea- 
ture, “Headboards Unlimited,” in 
the current issue of McCall’s. It 


This is the story of PD&D, condensed for 
business management, which is appearing 
regularly in The Wall Street Journal. 


PD&D 


tangible 


can help you sell 


Product Design & Development News was 
created in 1946 as a new kind of publication 
(1) to reach the maximum number of the men 
who specify component parts and materials in 
the Original Equipment Market; (2) to do so 
at low cost; and (3) to produce, if possible, 


evidence of advertising readership. 


The key to lower cost and tangible evidence 
of ad readership proved to be saving readers’ 
time. This we did by restricting the size of ad- 
vertisements—as well as editorial—and by 
providing a system of obtaining additional in- 
formation through PD&D. 


Today 


over 5,000 readers send 28,000 requests 


for additional information each month. 57% of 


ing issue 


I sincerely hope this small space advertising 
will help you sell your management 


as effectively as we know small space 


advertising in PD&D will help 


evidence 
the kind 


these are in response to advertisements. 
Since its founding, each issue of PD&D has 
shown an advertising gain over the correspond- 


of the preceding year until today we 


have over 600 active accounts. 
For $200 a month you can have tangible 


that your advertising is being read by 
of people you want to reach. 


PRODUCT DESIGN & DEVELOPMENT NEWS 
published by Franklin H. Johnson, Inc. 
216 E. 49 St., New York 17, N.Y. © MUrray Hill 8-3493 


you sell the Original Equipment Market. 


If the complete PD&D story is not in your files, you can find it 


SPATS 


under Classification 120 of Standard Rate § Data, Business 
Publication Section, or we will naturally be delighted to forward it to you. 


PRODUCT DESIGN & DEVELOPMENT NEWS 


Published by Franklin H. Johnson, Inc. 


216 E. 49th St., New York 17,N. Y. + Phone: MUrray Hill 8-3493 


or call in the nearest PD&D representative: 

NEW YORK: Al J. Kaiser, Vice President, and Franklin H. Johnson, Jr. 
NEW ENGLAND: Al J. Kaiser, 12 Hillsdale Rd., Wapping, Conn. + Mitchell 9-1694 
CLEVELAND: James J. Shalvoy, 850 Euclid Ave. * Superior 1-6700 
DETROIT: James J. Shalvoy, 424 Book Building * Woodward 1-9404 
CHICAGO: Ed. J. Hughes, Jr.; John B. Holmes, 333 N. Michigan Ave. * Central 6-1016 
LOS ANGELES: The Maurice A. Kimball Co., Inc., 2550 Beverly Blvd. * Dunkirk 8-6178 
SAN FRANCISCO: The Maurice A. Kimball Co., Inc., 681 Market St. * Exbrook 2-3365 


Do-it-yourself features continue is being supported by a tie-in pro- 


motion in stores throughout the 
country. 

A sew-it-yourself promotion is 
being launched in 43 stores as a 
tie-in with an 1l-page sewing fea- 
ture in the September issue of 
Woman’s Home Companion. 


e Parents’ Institute will soon have 
a Danish edition of its popular 
children’s magazine, Humpty 
Dumpty. It will be published in 
Copenhagen by Jorgen Norredam, 
who also publishes a Danish edi- 
tion of Popular Mechanics and a 
health magazine called Doktor. 
The new magazine, which will be 
known by Danish tots as Klumpe 
Dumpe, will accept advertising. 
Page rates will be announced later. 


e The Saturday Evening Post is 
offering men’s wear retailers a 
back-to-college promotion in the 
form of a 16-page newspaper sup- 
plement, window displays and 
point of sale material. 


e A certificate worth 100 shares 
of stock in Black Jack Uranium 
Co., Salt Lake City, has been sent 
to each of 500 agency and client 
personnel by KSL, Salt Lake City 
radio outlet, which wants them to 
know it is “the most radioactive 
advertising medium in the vast 
Mountain West market.” The 
stock, incidentally, is no mere 
gimmick. It is quite negotiable 
with any stockbroker. 


e America Clinica, Spanish-lan- 
guage medical journal published 
in collaboration with the New 
York Academy of Medicine, in- 
creases its ad rate 10¢ per hun- 
dred circulation for the full run 
and slightly higher for the split- 
run circulation effective January, 
1955. 

The publication’s new rate card 
also offers, for the first time, na- 
tional advertising sections exclu- 
sively for Colombian, Peruvian, 
Argentinian and Brazilian busi- 
nesses, with space payable in local 
currencies. 


e For the Boston Post, apparently, 
public service has no limit. To the 
doorsteps of several thousand 
homes in nearby Needham, Mass., 
last Aug. 23, the newspaper de- 
livered, free, a “Special Little 
League Souvenir Edition.” The 
front page was shorn of all other 
news and devoted, in headline, 
text and picture, to Needham’s 
baseball team—average, mean and 
actual age of each member, 12 
years—which that day set off for 
Williamsport, Pa., to compete in 
the Little League’s “world series.” 


e Coronet has already signed 200 
department stores to tie in with its 
Christmas gift finder promotion, 
a 10-page section which will ap- 
pear in its December issue, on 
sale Nov. 23. 


e The Vaughan’s Seed Co. 1954 
spring flowering bulb catalog was 
distributed as part of the Chicago 
Sunday Tribune on Aug. 29. The 
16-page tabloid size catalog had 
six full-color pages. 


e People in commercial art and 
advertising are receiving letters 
from Cosmopolitan telling them to 
guess who illustrated the Septem- 
ber issue. One artist did the en- 
tire issue, but varied his style and 
signed each drawing with a dif- 
ferent fictitious name. There’s a 
prize for the first person whose 
sleuthing is correct. 


e The new office of General Foods 
Corp., White Plains, N. Y., won 
first place award for large offices 


in Office Management’s annual 


W & pectin mywone widen the vies be 
= @ & om oprical Mosinn thas the cates end. 


OPTICAL FOOLERS—Burton Browne 
Advertising, Chicago, planned the 
above ad as one of a series built 
around optical illusions to drama- 
tize fuses made by Littelfuse, Des 
Plaines, Ill., in Jobber News, Parts 
Jobber, Photofact Index and Radio 
& TV Weekly. 


“Office of the Year” competition, 
and Columbian Carbon Co., New 
York, was the winner in the small 
office division. They got silver 
plaques in bas relief. Four awards 
of merit winners’ got’ bronze 
plaques. 


e Starting today (Sept. 13) the 
Chicago Sun-Times will sponsor a 
daily 9 a.m. half-hour women’s 
show over WBKB. The format 
is unusual. Ruth Crowley will play 
the role of a Sun-Times feature 
writer—which she is in real life— 
exploring the new facets of wom- 
en’s activities in today’s world, 
and there will be “story-behind- 
the-story” interviews with Sun- 
Times stauffers and people in the 
headlines, etc. 


e WCAN-TV, Milwaukee CBS af- 
filiate, has begun construction of 
a building which will cover 24,000 
sq. ft. to house offices and studios. 
It is expected to be completed in 
about two months. And, it will be 
completely equipped for color, 
station officials report. 


e On Aug. 22, WJNO-TV, Palm 
Beach, Fla., went on the air with 
100,000 watts video power, 60,300 
watts audio power. 


e KPTV, Portland, Ore., has in- 
creased its power from _ 17,600 
watts to 204,000 watts. 


e Living for Young Homemakers 
is offering builders a special pro- 
motion kit, at $10, designed to help 
them promote the model homes 
they have built. 


e With its September issue, Sev- 
enteen celebrates its 10th birth- 
day with a “Gala Birthday Issue.” 


e@ Department of New Laurels: 

Popular Science hit a new high 
in ad revenue in its September is- 
sue. Backed by a heavy do-it- 
yourself promotion, advertisers 
spent over $270,000 in this. 

During August and September, 
Better Living’s ad revenues were 
up 13% over August, 1953, and 
16.4% ahead of September, 1953. 

Charm’s linage gained 4% in 
September over the same month in 
1954. 


Fraud Order Issued Against 2 
A postal fraud order has been 


perial Sales Co., New York. The 
order charges that the companies 
advertised fraudulently that their 
products would remove hair per- 
manently. 


Schmitt Joins Taplinger 

Gar Schmitt has resigned as v.p. 
of Tyndall Associates to join 
Robert S. Taplinger & Associates 
as an account executive. 


issued against Laurel Co. and Im-. 
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In San Francisco... 
its The Examiner 
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You need this comple 
for successful selling 


SALES CONTROL OF 
THE NEW YORK MARKET 


This is New York! A hundred different markets in one ...a 
huge, complex pattern of sales areas, some responsive to ; al 
expensive merchandise, others more appropriate for products at eo ee 
lower levels on the price scale. djaadaeetts 
One basic requisite for the success of any sales operation in seo etas els 14 dae ¢ 
New York is thorough knowledge of the market. Section by section, 
block by block, the Journal-American’s giant Sales Control Manual 
provides you with the necessary localized working data that lead 
to volume sales. ; 
Part one ... desk top Sales Control...is an invaluable guide 
to sales planning and efficient coverage of the New York area. 


POULTRY 


Steady sales of your produ 
operation from your distribu 
Journal-American is prepared to 
paign with a heavy barrage of 
A fully equipped and traine 
plays and secure the most valuabl 
interest non-stocking retailers; re 
attitudes and other helpful infor 
Part two of this exclusive Jo 
sales pressure at P-O-P .. . back 
aggressive dealer pre-selling. 


Know the New York family market... 
Sell them at home where they plan to buy 
Sell them where ‘hey go to buy 
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Te, exc 
in New York... 


lusive package | 


LARGEST HOME - 
GOING CIRCULATION 


Today’s trends to self-service and automatic shopping demand 


+, today, require all possible co- 
tors. To help you gain this, the 
back up your advertising cam- 
P-O-P merchandising. 

_d staff of field men will build dis- 
|| 2 shelf positions for your product; 
| port on brand popularity, dealer 
| mation. 

| vrnal-American package... extra 
'-y your consumer pre-selling with 


that you consistently pre-sell as many prospects as possible 
per advertising dollar. 

In New York, the Journal-American carries your advertising 
message into far more homes than either of the two other home- 
going newspapers. 41 of every 100 families who read a metro- 
politan newspaper prefer the Journal-American. 

Part three ... the opportunity to pre-sell your product to the 
largest evening newspaper audience, during full-attention hours at 
home ... rounds out the most complete, most successful sales 
package available in New York. 
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30,000,000 Persons 
Move Annually, Reed 
Tells Paint Makers 


LOUISVILLE, Sept. 7—About 30,- 
000,000 people change homes every 
year, and only constant market 
studies can keep sales executives 
in touch with these changes, ac- 
cording to a J. Walter Thompson 
research man. 

Vergil D. Reed, v.p. and asso- 
ciate director of research for JWT, 
told the sales management forum 
of DeVoe & Raynolds Co. at the 
University of Louisville Thursday 
that 20,000,000 persons move to an- 
other home in the same county, 
5,000,000 to another county in the 
same state and 5,000,000 to another 
state. 

He said that to paint executives 
this means that every time a fam- 
ily moves a repainting job is done, 
and to get the most out of each 
dollar spent on making sales it is 
important for marketing manage- 
ment to know at all times just 
where prospects are moving. 

“This importance of internal mi- 
gration is seldom realized,” he 
said. “Prospects and customers 
can’t be reached where they were, 
ronly where they are.” 


ae ws Mr. Reed asserted that consumer 
buying is shifting from the cities 
to the suburbs, with the middle- 
income group that buys most of 
the nation’s goods. More than 
half the new homes built since the 
close of World War II have been 
erected in the suburbs of 168 met- 
ropolitan areas, and about 60% of 
the population is now suburban, 
he said, and geographically, the 
fastest growing markets are the 
Pacific Coast, East-North-Central, 
and South Atlantic. 

Another speaker, Fred B. Steig, 
director of the technical service 
laboratory of Titanium Pigment 
Corp., estimated that sales of rub- 
ber-base paint have passed their 
peak and will. level off at 30,000,- 
000 gallons a year until a new type 
of readily-merchandised water- 
thinned paint makes its appear- 
ance. He said a reliable store au- 
dit indicated that 35,000,000 gal- 
lons were sold last year. 

Comparing the history of latex 
paints to resin emulsions, he said 
that the original impetus given la- 
tex has subsided after five years. 


s “Their use for exterior paints 
will be limited to paints for ce- 


RCA VICTOR 


premium or promotion 
records give you 


real personal impact 


Selling automobiles or a breakfast 

cereal? Give your sales message 

pr contact — let RCA Victor 
elp you reach the ears that bring 

results in an entirely new way with 

an RCA Victor promotion record. 

Example: Sales training, talking 

displays, direct mail that 

speaks for itself, 

Premium records? Leading firms are 

realizing increased sales with 

RCA Victor premium recordings. 

Write, wire Dept. AA-9 or phone today 

for all the facts. 

630 Fifth Ave., New York 20, N. Y.—JU dson 2-5011 

“45 Wi. Lake Shore Dr., Chicage 11, i.— Wilitehal! 4.3215 

1016 M. Sycamore Ave., Hollywood 38, Cal_— HOllywood 4-517! 


Custom 
Record 
Sales 


|ment, stucco and asbestos shingle,” 
he said. “I do not expect them to 
'prove satisfactory for use over 
| wood.” 


Another factor in the decrease § = 


growth of latex paint sales, he. 
said, is the color tube systems 
which offer a choice of “literally 
hundreds of colors in oleo resin- 
ous and alkyd systems.” 

“A water-soluble alkyd might 
very well replace latex,” Mr. Steig 
said. “Such vehicles are in the de- 
velopment stages and if successful | 
as air-drying finishes they will | 
replace latex paints just as fast) 
as latex replaced resin emulsion | 
paints.” | 


‘Puck’ Adds ‘Houston Post’ | 


group of distributors beginning in | 
January, 1955. At the same time, 
the Sunday comic supplements of 
the Newark Star Ledger and the 


named optional additions to Puck’s 


coverage of the New York area. 


Flagg & Co., 
Puck—The Comic Weekly will moved into Mexico, N. Y., and set 
add the Houston Post to its basic | qhout ripping up streets in order 


Greenough Co., 
|Conn., Flagg’s agency, placed this 
Long Island Press have been 24 in the Mexico Independent and 

followed with a thorough public- 
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Records Are Beating Letters in Popularity 
as Promotion and Merchandising Gimmicks 


New York, Sept. 7—It’s easy to 
toss a letter in the wastebasket, 
but not many people will throw 
a record away—and usually not 
before they’ve heard it at least 
once. 

This is the sales philosophy of 
Gilbert McKean, director of the 
transcriptions division of Colum- 
bia Records. And he seems to have 
sold a good many othez people on 
the idea. 

Monsanto Chemical Co., for ex- 
ample, ordered a six-minute disc 
giving handy tips on how to use 
a new washing machine. One rec- 
ord was made with the voice of 
Betty Furness, another with that 
of Arlene Francis. 

The Furness record, together 
with a package of All detergent, 
goes out with every new Westing- 
house washer. The Frencis platter, 
plus a box of All, is the surprise 
package in every new Bendix ma- 


chine. Monsanto had to use two 
voices because Miss Furness sells 
washing machines only for West- 
inghouse. 


ws Columbia produced a “Trip to 
Europe” musical disc for an 
airline. Special music was written 
for this 1344-minute LP record 
album. Music lovers will hear 
about it through color magazine 
ads in the fall. The record will not 


be sold in stores. People can get 
'it by sending one dollar to the air- 
‘line, which, of course, hopes the 
music will inspire them to take a 
real trip to Europe. 

Gold Seal Wax Co., which spon- 
sors the song session of Jo Staf- 
ford over CBS-TV, has arranged 
for a special record to help pro- 
mote its Snowy bleach. The re- 
cording is of two songs not pre- 
viously waxed by Miss Stafford 
—“St. Louis Blues” and “I Only 
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Have Eyes for You.” The price: | 
25¢ plus a label from the bleach. 

Columbia transcriptions made 
the hundreds of thousands of rec- 
ords which Liberace’s many tv 
sponsors have put to good use to 
merchandise his show. Liberace’s 


producer, Guild Films Co., has 
ordered another  record—with 
“Humoresque” on one side and 


“Blue Danube” on the other—be- 
cause of the success of the first 
platter. 


ws Last year the company sold a 
holiday record, featuring Basil 
Rathbone reciting “The Night Be- 
fore Christmas,” to several com- 
panies as their talking Christmas 
card. Columbia transcriptions is 
pitching for this kind of business 
again this year, offering companies 
a choice of four cards with record 
inserts—the giver’s name to be 
imprinted on the disc. 

Another type of special order 
has come from manufacturers of 
high-fidelity record playing ma- 


chines. Philco, Zenith, VM, GE 


and Stromberg-Carlson all ordered 
a record to be shipped with their 
players for dealer demonstration 
on how well the equipment works. 

As important as these “creative 
packages,” as Columbia calls them, 
are, they contribute only one- 
third of the division’s business. 
The other two-thirds is divided 
equally between assignments for 
audio for slide film presentations, 
etc. and pressings for independent 
recording companies with no fa- 
cilities of their own. 


Shaw Joins Florida Agency 

Howard Bernard Shaw, former- 
ly an account executive with 
Cramer-Krasselt Co., Milwaukee, 
has been appointed an account 
executive with Gottschaldt-Mick- 
elberry, Miami. 


‘Sunset’ Boosts Henning 

Jack Henning, formerly retail 
sales representative, has been ap- 
pointed advertising sales repre- 
sentative in San Francisco for 
Sunset Magazine. 


McMaster 


Wayne Hargrave Chapman 


EASTMAN TV DEBUT—David Wayne (with script), who will star in the 

“Norby” situation comedy, discusses plans for the color film series 

with executives of Eastman Kodak Co., in New York. They are: 

Donald McMaster, v.p. and general manager; Thomas J. Hargrave, 

chairman, and Dr. Albert K. Chapman, president. The show will 

go on the air in January. Eastman and J. Walter Thompson Co, will 
decide on the network later. 


Gales 


-»» BY MARKETS 


INDIVIDUALLY... SECTIONALLY... NATIONALLY 


You can make your strong bid for sales in your biggest or weakest markets, 


or.you can trump 


the lead where your competition is keenest. 


You can put your chips on a pair of aces alone—Chicago and Detroit, 


or raise with a sure-thing four-of-a-kind in New York, San Francisco, Boston 


and Baltimore. When you need a big score to win you can lay down a 


meld of ten big cards in the fat-volume markets from coast-to-coast. 


When you’re playing for big stakes in sales, 


locally, nationally or sectionally, only PICTORIAL REVIEW 


among all important Sunday magazines 


provides this tremendous advantage for market-by-market flexibility. 


Pictorial 


Represented Nationally by 
HEARST ADVERTISING SERVICE 

959 Eighth Avenue, New York 19, N. Y. 
Offices in Principal Cities 


,» TWO... THREE or MORE 


DISTRIBUTED WITH 
THE FOLLOWING 
HEARST SUNDAY NEWSPAPERS: — 


Detroit Times 

Chicago American 
Miiwaukee Sentinel 

New York Journal-American 
Boston Advertiser 

San Francisco Examiner 
Seattle Post-Intelligencer 
Baltimore American 
Pittsburgh Sun-Telegraph 


With The 
Los Angeles Examiner 


pidteriel Rawameg 


Printed in color gravure 
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Men’s Clothing Ad in 
‘Vogue’ Will Test 


Power of Women 


WASHINGTON, Sept. 7—A cloth- 
ing manufacturer who has adver- 
tised men’s suits in women’s 
fashion magazines since 1946 will 
ask women next month to decide 
whether such advertising is inter- 
esting to them. 

Lebow Bros. Inc., Baltimore, 
will conduct a survey of the cam- 
paign through b&w page ads in 
Vogue Oct. 1 and 15. 

William F. Sigmund, account 
executive at Henry J. Kaufman & 
Associates here, said the fuss with 
retailers over this type of adver- 
tising “has reached annoying pro- 
portions, so we’re going to settle 
it once and for all and see who’s 
right.” 


@ The ads will ask women readers 
to give Lebow the answers to 
such questions as: 

Do you believe Lebow advertis- 
ing in magazines like Vogue is in- 
teresting and helpful to you in the 
presentation of proper suit fash- 
ions for men? 

Do you believe that women have 
a strong influence on what men 
wear? 

How strong is your opinion and 
do you think it applies to a qual- 
ity suit of clothes as well as to a 
man’s necktie and shirt? 

Do you believe American men 
dress as they should? Do you have 
any suggestions? 

Do you believe men’s stores ap- 
proach advertising and_ selling 
properly? 

Do you believe that the Lebow 
Laxey suit pictured provides the 
right kind of “look” women like 
for their men? 

The answers will determine for 
Lebow and Kaufman how much 
influence women exert on the 
dressing habits of their husbands 
and boy friends. 

The ads, slugged “controversy,” 
depict a man in a Lebow suit 
talking to a smartly dressed wom- 
an shown fuzzily in the back- 
ground. 


Howard & Foster to Berk 


Howard & Foster Co., Brockton, 
Mass., has appointed Irving Berk 
Co., New York, to handle advertis- 
ing for its line of men’s shoes. 
Magazines, business papers and di- 
rect mail will be used. 


A BIG 2- STATE, 36-COUNTY MARKET 
Greatest eS 


Retail Market 
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A MILLINE sank . 


enti THE LOWEST IN AMERICA 


Observer 


First in the Carolinas in 
CIRCULATION - ADVERTISING - NEWS CONTENT 
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the Kings and Queens of Hilarity 
guaranteed to Revive, Renovate, and 
Revitalize the Sagging Spirits 


The capers oe a most clever couple 


ETHEL & ALBERT 


The merry mishaps of a mighty mite 


- MICKEY ROONEY 


Fabulous fun with a frantic ex-fighter 


PUES LEYS 8} 


The irresistable, impulsive, incomparable 


IMOGENE COCA 


The one, the only 


JIMMY DURANTE... 


alternating with dancing, dashing 


DONALD OGONNOR 


A great new entertainer, worthy member of this classic and unequalled retinue 


GEORGE GOBEL 


And to play, sing and dance to the favorite ballads of the nation 
Ble BAe 
YOUR HIT PABS 


ONO ON SONNE IONE 


And as a special added attraction... 
Every fourth Saturday, 9:00 to 10:30 pm, a stupendous 90 minute 
NBC “LIVE” COLOR SPECTACULAR...“MAX LIEBMAN PRESENTS” 


WANS ANA ASA AS ANS AGAR IAAI 


—~ i 


SOLD OUT! 


Each and every booth 
is already taken and 
will be crammed full 
of wondrous wares to 
be sold during the stu- 
pendous congregation 
of the public Saturday 
nights on 


NBC carevieson 


A SERVICE OF 
RADIO CORPORATION OF AMERICA 
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AD AGE’S 
YOUNGEST 


We're Ad Age's youngest advertiser. But the 
plumbing-heating-airconditioning industry al- 
ready knows this youngster packs a power- 
ful wallop—in Inquiries and sales! Want 
the details? 


= Contractor 


PLUMBING ¢ HEATING 
AIRCONDITIONING © APPLIANCES 
Grand Central Terminal Bidg., N.Y. 17, N.Y. 


Official Washington Still Unimpressed| 
hy TV as Established News Medium 


WASHINGTON, Sept. 8—The tele- 
vision industry’s demands that its 
cameras be admitted to any and 
all public hearings has attracted 
quite a bit of attention, but so far 
there is little sign that official 
Washington is ready to go along 
with the industry’s view. 

In theory, there is widespread 


PLUS SMALL COST 
OF REPRODUCING YOUR ART 


MAKE YOUR CLIENTS BUDGET HAPPY with 


ANIMATED 
TV SLIDES ON FILM 


Why use STILL SLIDES when you can get action — zooms, 
flashes, wipes, etc., at this low price 


10 SECONDS $10} 


1323 Se. Wabash, Chicago, Ill. 


7 


Send For A 
Sample Reel Today 


K STUDIOS 


acceptance of the argument that | 
tv is a new form of journalism 
which is entitled to the same rights 
of access to news as other media. 

In practice, however, many pub- 
lic figures feel tv is still an adoles- 
cent, not quite ready to command 
equal standing with older news 
media. 


= The mostly widely publicized 
argument against video is that it 
promotes “hamming” and confu- 
sion. But there are other argu- 
ments. One of them is that tv 
cannot rank itself as a mature 
news medium until! it is prepared 


to provide more comprehensive 


coverage of the news than it does) 


at the present time. 


One newsman, commenting on. 


the position taken by CBS (AA, 
Aug. 30), said acidly, “Tv says it 
is a great news and education me- 


activity. 


} DOUBLE SALES IMPACT 
ON WGN-TV CHICAGO! 


QUALIFYING ADVERTISERS BUYING $450 PER WEEK 
FOR 13 WEEKS IN CLASS 2 ANNOUNCEMENTS MAY 
CHOOSE FROM FOUR GREAT MERCHANDISING PLANS— 


YOU PAY NO PROGRAM CHARGES!! ALL 
ANNOUNCEMENTS INTERIOR TO PROGRAMS OR AT 
STATION BREAKS FROM SIGN-ON TO 5:00 P.M. 
ARE THE SAME RATE ON WGN-TV!! 


@® A & P or JEWEL SUPERMARKET MERCHANDISING 


Point-of-Sale promotion in each of the A & P or JEWEL 
Chicago Area Supermarkets for one full week every thir- 
teen weeks. 


@ FEATURE FOODS MERCHANDISING 


Point-of-Sale merchandising—a minimum of 350 store calls 
each 13 weeks. A minimum of 125 special one week dis- 
plays each 13 weeks. 75 days of Bargain Bar promotion 
in corporate chains and high volume supermarkets each 
13 weeks. Two reports each 13 weeks on merchandising 


@ HOME ARTS GUILD MERCHANDISING 


Product demonstration five days a week to a minimum of 
100 homemakers per day. Display of product at the Home 
Arts Guild. Guild Seal of Approval available for use by 
advertisers. Each day, samples or literature furnished by 
advertisers are given to homemakers. 


A qualifying advertiser spending $850 per week for 13 weeks is entitled to two 
full weeks display in A & P or JEWEL Supermarkets each 13 weeks... and a 
qualifying advertiser spending $1,250 per week for 13 weeks receives a full 
week of merchandising in A & P or JEWEL Supermarkets every four weeks. 


Only WGN-TV in Chicago offers such an unrestricted choice of availabilities 
and merchandising. Contact your WGN-TV representative for further details. 


GN-TV- Channel 9 - CHICAGO 


OUTDOOR FOR SATCH—Stanley R. Greenfield, president of N. C. Green- 
field Inc., New York agency, Louis (Satchmo) Armstrong and 
Irving Trachtenberg of General Outdoor Advertising, with the art 
work for a 24-sheet poster devoted to the unusual purpose of adver- 


tising a night club. The poster was used to supplement newspaper 
and magazine schedules. 


dium. But actually, all it does is 
skim the cream. Outside cf the 
Kefauver and Army-McCarthy 
hearings—which were loaded with | 
drama—what is tv doing in the. 
way of covering Congress? When 
the subject gets a bit dull, tv folds 
up and leaves, no matter how vital 
the issue.” 

Another newsman wrote that 
CBS would have been on sounder 
ground had its own record of live 
coverage been better. “Stanton 
seemed to be arguing for the right 
of ABC and DuMont to cancel 
their commercial shows in order 
to carry the hearings. CBS wants 
to cover them in a way that causes 
no inconvenience to itself.” 


s Despite the criticism of televi- 
sion’s position—motivated perhaps 
to some extent by professional en- 
vy—most newsman feel that tv 
will eventually get the right to at- 
tend public hearings. 

“But that day won’t come until 
they find a way to mask the cam- 
eras, eliminate the cables, and 
operate without lights,” a news- 
man declared. 

This could be achieved, it is 
said, simply by outfitting a hearing 
room with built-in electrical con- 
nections and camera booths. Elimi- 
nation of lights, however, would 
prevent tv from making films for 
use on delayed broadcasis. 

Meanwhile, a_ special Senate 
committee has gone ahead study- 
ing the activities of Sen. McCar- 
thy (R., Wis.), placidly uncon- 
cerned over the demands that tv 
cameras attend the sessions. The 
committee has simply taken the 
position that it will operate under 
the same rules as the Senate itself. 
That means no tv, no movies, no 
still pictures—and even no smok- 
ing. 


a When the committee is net in 
session, however, members can 
make themselves available to the 
tv crews camped outside the door. 

In some respects this is a boon 
to tv because the hearings last 
week consisted chiefly of a read- 
ing of old letters and records. Tv 
directors are secretly thankful 
that the sessions were kept off the 
air. 

On the other hand, the pungna- 
cious statements which have been 
made outside the hearings for 
public consumption have given a 
distorted impression of the serious 
work that has been going ahead 
inside the room. 


a While tv has friends in the 
Senate—for example Sen. Karl 
Mundt (R., S. D.), who presided 
over the Army-McCarthy bhear- 
ings—more than a third of the 


Senate joined in sponsoring a pro- 


posal to ban any commercial, 
sponsored telecasts of Senate hear- 
ings. 

The rules committee had hear- 
ings on the proposals, but no ac- 
tion was taken at the recent ses- 
sion of Congress. 


= The telecasters are keeping up a 
steady drumfire of demands that 
tv get more recognition, despite 
adjournment. Harold Fellows, 
president of National Assn. of Ra- 
dio & Television Broadcasters, at 
the American Legion convention 
here last week charged that “the 
principle of a _ free press. is 
threatened in America today by 


_those who hold our greatest pub- 


lic trust—the elected members of 
our legislative bodies. 

“The decision of the Watkins 
committee, the rule of the Senate, 
and the legislation introduced by 
Sen. Bennett of Utah and Sen. 
Johnston of South Carolina are 
but evidences of a creeping bond- 
age which is overtaking the most 
powerful truth-telling media in 
the world today,” he asserted. 


s “This is not a matter that alone 
concerns the private interest of 


broadcasters,” he declared. “On 
the contrary, broadcasting can 
easily schedule programs con- 


trived to captivate greater num- 
bers of viewers and listeners than 
those who will be enticed to the 
receiver by open legislative hear- 
ings or court proceedings. More 
significantly this goes directly to 
the public interest of every citizen. 
For the Bill of Rights does not 
guarantee freedom to the me- 
dium; it guarantees that the me- 
dium shall not be limited in its 
essential task of informing the 
people.” 


Best Foods Launches Contest 

Best Foods Inc., New York, 
launches a $150,000 Nucoa con- 
sumer contest this month, offering 
$10,000 as grand prize. A sentence- 
completion type, the contest is be- 
ing advertised on the “Robert Q. 
Lewis Show” and with color pages 
and spreads in Ebony, Farm Journ- 
al, Ladies’ Home Journal, Life, 
McCall’s and Sunset Magazine. 
Dancer-Fitzgerald-Sample, New 
York, is the agency. 


ABC Sells Football Regionally 


Humble Oil & Refining Co., 
Houston (McCann-Erickson), will 
sponsor college football over Texas 
tv stations this fall. Unable to land 
a national sponsor, ABC-TV is sell- 
ing the National Collegiate Athlet- 
ic Assn. approved schedule of 13 
games regionally. Carnation Co. 
has signed for a Pacific Coast 


hookup. 
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“People believe in The American Magazine 
because The American Magazine believes in people!” 


—and this belief is confirmed by dramatic reader response, 
such as over 12,000 requests for “Do It Yourself” patterns 
from one recent issue! 


If you sell products of special interest to the family man or woman 
who “does it himself”...tools, hobby materials, paints and wallpapers, 
work clothes, gardening supplies, etc. . . . you will be impressed by 
the editorial content devoted to “Do It Yourself” articles, and by the 
number, quality and responsiveness of The American Magazine readers: 
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PEOPLE BELIEVE in features like the sales-building idea developed by 
The American Magazine for the nation’s hardware dealers, described in 


the September issue in: ‘A SHOWER FOR THE BRIDEGROOM.” 


over 10,000,000 readers of The American Magazine every month. 


e more editorial space devoted to “Do It Yourself” features than 
by any of the other four general family magazines — at least 


two complete articles and a regular department of home craft 
patterns every month! 


e a higher percentage of families in the important 20-to-35 age 
group... and families with incomes of $5,000 or more a year 
... than any of the other general family magazines! 


e a new audience. Duplication with the other four leading general 
family magazines is very low. 


Readers of The American Magazine believe in “their” magazine—and 
prove it by their responsiveness to editorial content and to advertisers. 
Before you make up your advertising schedule, look at all five of the lead- 
ing family magazines. Compare—and you'll buyThe American Magazine. 


merican 


MAGAZINE 


It moves goods because it moves people! 


© The Crowell-Collier Publishing Company, 640 Fifth Avenue, N.Y. 19, N.Y. 
Publishers of The American Magazine, Collier's and Woman’s Home Companion 


. i f ' ’ : . aun a oe 
dy Sighs’ 7 
Hf | ar 
| viii 
; —_ ayy 4 RA } 7 
| rs Ayan Aye, 
| 3 ‘ ROP OA (XL 
o = “Ua “Gn tania “te “Oe 2 — ~en- en ap ann an aT — eae eee cee a geting ten yng Send ne .. = wa te: Pc a : 
iit % QZ RSaasacea cs cassseestescacsacvecceeoeee SN ANAS S ss 
4 , SASS aes acaascaacsesaasa ee es BASasesanns | 
| — = , SSR REVS See ease naauan ws RR + oy Sys WY 
| FF F  QNSSSSSSSSSESSS “SEAS aEASSRRSRESL ERED RE RERRERERESE SS | 
| ae SESS ALTERS LRARURERRRASEUEEE CUE BABES S Aw , 
| | (= . Weeeans, a. Sh an SESSSRSS SSeS a Sse ee | 
Wie om | WS SS SaaS, LREERERERES CORE SES SS Se eS eR Eee : 
¥iys “ — ! Ni A 9 “~" 4 \ 4 AS : = 
} | | ee | iy ». f Be ee ; . wee , 2 
| || 3 4 = : 4 it x 5 et ) Sige f eS oe bi 
- . ‘ F- a 2 : ~e, : “a # “g a 4 as 2 aes a” ‘3 iaiaese 
We ees Pa ona “ ana 
| ee 
i ee 
7 ve i 
(\ if mee 
| = 
a) 
dq : 
| * a 
a < 4 eer 
ae: | Y 3 a ; . on 
| Ay fal mee 
it \ —_— ZG * Es 
; Eontiae 4 ’ ie cl wr | as 
; CE mae ta ” gy te ae ae 
a site: a oe Ge ES . . i 
r al sii : ‘ ~ ‘* iad ; : : ; : 3 , 
— oa ee est ae ho 
i 7 Sr —_ a 
‘ea i é rf oa ha > q = 
| a 
tt en: 7 
z | 
a ee seh : é F ; a ; tes th ! . : ey saca vie 8 We ae inti eae: : eas ; ie q oe s 


62 


‘Does It Pay?’ 
Continental Air 
Asks Auto Drivers 


Denver, Sept. 7—Continental 
Air Lines, which operates over the 
wide open spaces of the Great 
Plains and Rocky Mountain areas, 
has started a campaign against its 
chief competitor—the private au- 
tomobile. see 


| through the nose to travel the hard 
DOES IT PAY... /way?” 
TO OPERATE AN AUTOMOBILE 
OVER LONG DISTANCES? 


. Main source of data is a study | 


by Motor Trend magazine, which 
found an average cost of 12¢ a 
wemtuintocsumawdienveaamncae |mile for owning and operating 13 
\wotom heve confirmed thot ow trove! « for more economas! ond heres odded 
proot Meter Trend Magarine ‘ecenthy, pubiwhed national overage coin tor owning: 
and operating |3 leading makes of cars for 10,000 miles in 0 yeor Srudy the costs of 
the typical cars below—then compare with the 6's per mile cost vio CONTINENTAL 
Consider, t00, the increased efficiency of ow traveler through extre time no trove! 
fatigue, ond the savings on mechs, tips, ond lodging. And you con ahwoys rent @ cor 


of destmation 
READ THIS REPORT 


oe ew ew ae ewe oe a 


miles a year. Other gost estimates | 
‘used are those by the University | 
of California (8¢ a mile), Reader’s 
Digest (10¢) and the American | 
Automobile Assn. (14.8¢ for 5,000 | 


As described by Stanley O. Hal-| © —— — - ~ — — — * | miles). | 
berg, v.p. in charge of sales, COPY| | ates siya me ne sm earns. By contrast, Continental presents 
in the new drive will lay it right)  ~cpesstmrews cua cam! em seh Nea inn its own average travel cost at 64¢ 


on the line in dollars-and-cents 
(mostly cents) fashion. 
Using data from _ practically 


per mile. In addition, it cites sav- 
ings in time, meals, tips, lodging 
and “travel fatigue.” 

Chief medium for the drive will 
be newspapers. Through Galen E. 
|Broyles Advertising, Denver, Con- 
‘everybody who has recently issued tinental will place once-a-month 

cost figures on intercity auto driv- 600-line ads in newspapers 
ing, the new drive bristles with throughout its six-state trade area. 
cost comparisons between auto and In addition, counter cards, post- 
airline travel, under such head- | ers, time tables, radio and direct 
lines as “Auto or Airline?”; “Why mail will carry the Continental 


| drive your car?”; “Are you paying price message. 


vor comrumuntas cosrs vot 6¥%4¢ a aus 


Continental 2:39 
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LOOP SHOWCARD Aeiine 


SERVING ADVERTISING : 
Sales Presentations 

Charts Silk Screen 
Displays Slides 


A “We didnt catch the first issue 
my, -°f JOBBER TOPICS back in 1922... 
but from the third issue on, it has been 


the mainstay of our printed sales contact with automotive 


wholesalers and their salesmen.” 


T. Faxon Hall 
Vice-President 
Walker Mfg. Co. of Wisc. 


JOBBER TOPICS is the only trade publication devoted 
exclusively to helping the 11,000 jobbers and their thousands of 
salesmen increase volume and profit. JOBBER TOPICS 
regularly reaches 35,000 automotive jobber 

executives, sales managers, buyers and salesmen. It’s axiomatic 
in the automotive service market, “When you 

sell the jobber and his salesmen, you sell the entire trade.” So, if 
you sell to the automotive service market, now 

is the time to use JOBBER TOPICS. 

To learn the full story behind the exceptional effectiveness of 
automotive advertising in JOBBER TOPICS, 

Write today for your free copy of “The Indispensable Man”. 


leading makes of cars for 10,000 


Advertising Age, September 13, 1954 


HOME CUP DISPENSER—Dixie Cup Co., 

Easton, Pa., will use 25¢ coupons 

in magazine and supplement ads 

this fall to promote sales of these 

cup dispensers, which, tests show, 
sell 440 refill cups 2 year. 


Dealers Will Get 
a Double Break in 


Dixie Premium Deal 


Easton, Pa., Sept. 7—Dixie Cup 
Co., Easton, Pa., will launch a spe- 
cial premium offer of a Dixie cup 
dispenser with ads in September 
and October issues of three wom- 
en’s magazines, Better Living, 
Everywoman’s and Family Circle, 
breaking Sept. 16, and four Sun- 
day supplements, American Week- 
ly, the Metropolitan Sunday Maga- 
zine Group, Parade and This Week 
Magazine, breaking Sept. 26. 

The plan calls for the customer 
to buy a Dixie refill from his deal- 
er, send the box top to Dixie and 
then receive a coupon worth 25¢ 
toward purchase of the dispenser 
(worth 59¢ to 69¢) from the orig- 
inal dealer. 

The dealer gets two full-profit 
sales plus 2¢ handling fee on each 
coupon redeemed. Additional Sun- 
day magazine ads in selected mar- 
kets also may be used. Hicks & 
Greist is the agency. 


Jr. Ad Club to Aid Charity 

San Francisco’s Junior Adver- 
tising Club has established a per- 
manent workshop committee to 
give a hand to local charitable or- 
ganizations in their public service 
campaigns. 


| Foundation Opens 


Competition for 


‘Freedoms’ Awards 


VALLEY ForGE, Pa., Sept. 8— 
Both national and local advertising 
campaigns are eligible for awards 
in a category of the 1954 contests 
conducted by the Freedoms Foun- 
dation. 

Established in 1949, the Free- 
doms Foundation at Valley Forge 
is a non-profit, non-sectarian, non- 
political organization, including in 
its aims, “to create and build an 
understanding of the spirit and 
philosophy of the Constitution and 
Bill of Rights and of our ‘bundle’ 
of indivisible political and econom- 
ic freedoms inherent in them.” 
Any American is eligible to enter 
his own or any other person’s 


organization’s material in the 
contests. 
Other categories in which 


awards will be made include car- 
toons, community programs, com- 
pany employe publications, edi- 
torials, essays, addresses, radio and 
tv programs, letters from armed 
forces personnel, sermons, motion 
pictures, photographs and maga- 
zine articles. 

Dr. George D. Humphrey, presi- 
dent of the University of Wyoming, 
is this year’s chairman of the 
general awards jury. Nomination 
deadline for all entries is Veterans’ 
Day, Nov. 11. 


Names Agency for Lano Glove 

Brooke, Smith, French & Dor- 
rance of the Pacific Coast Inc. has 
been named by Albert J. Miller, 
president of Milco Inc., San Jose, 
Cal., to direct advertising for Lano 
Glove, a new protective beauty 
lotion. Marketing tests have been 
completed and full-scale introduc- 
tion in Northern California began 
this month. 


Adams Leaves Wine Group 
Leon D. Adams, who for the 
past 22 years guided the educa- 
tional programs of the wine indus- 
try, has resigned as secretary and 
assistant general manager of the 
Wine Institute at San Francisco. 
He plans to enter private business. 


Coss Joins Albert Frank 

Isabel Coss, formerly sales as- 
sistant in the home appliance divi- 
sion of Rheem Mfg. Co., has joined 
the staff of Albert Frank-Guenther 
Law, San Francisco. 


Metropolitan Pop: 136,450 
(U. S. Census 1950) 


Sell this busy city 


city in America in Per Family 


Published monthly by The Irving-Cloud Publishing Company 
8th Floor, Daily News Building, Chicago 6, Iilinois 


hitting ‘‘A'’ Schedules. 


B 


News. and Observer 
“MORNING & SUNDAY — 
ones 


RALEIGH, North Carolina | 


and this big market ® oe 


at one low cost... with one newspaper 
Raleigh is the FIRST city in North Carolina, and the THIRTY-THIRD 


= 


Income ($6537, SM Survey, 


5/10/54). It is the retail and wholesale center of the prosperous 
Eastern North Carolina agricultural and industrial region. The 
NEWS and OBSERVER is the ONLY Morning-and-Sunday news- 
paper in the entire 33 county ‘Golden Belt" area . . . the only 
newspaper covering a market big enough to rate your hard- 


118,799 Morning 
128,305 Sunday 


(ABC Publisher's Statement 3/31/54) 
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where it will crow! 


A gelatin advertiser who offered a reducing booklet in Country Gentleman 
advertising pages reports: ‘“‘Country Gentleman has outpulled every magazine on 
our list and every Sunday supplement except one.” This is just one of the many 
campaigns in Country Gentleman that is now bearing bountiful fruit in the form 
of bigger sales. Your advertising will also produce better results when you plant 
it in this fertile Country Gentleman territory. 


put icin Country Gentleman 


A Curtis publication . . . Circulation now more than 2,600,000 The magazine for Better Farmin 
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7,500 Interviews in Nine Areas Show 


High Readership for Highway Posters 


WAUKESHA, WIs., Sept. 7—Peo- 
ple travel the highways more fre- 
quently than is thought, and con- 
sequently are exposed to highway 
outdoor poster advertising more 
frequently. 

This is what National Advertis- 
ing Co., a subsidiary of Minneso- 
ta Mining & Mfg. Co., says, and it 
is backing up its statement with 
the results of 7,500 door-to-door 
interviews in nine different trad- 
ing areas by National Quality In- 
terviewers, Princeton, N. J. 

The company found that in trad- 
ing centers of 100,000 and less 
better than 90% of all the resi- 
dents in that area make one or 
more trips on the highway in and 
out of the trading center in a 30- 
day period. 


a At least one trip a week is made 
by 70% of the residents of the 
area, and the average resident 
makes nine round trips per month. 

In large metropolitan trading 
areas, like Chicago, about 20% of 
the residents will make trips in 

d out of the trading area peri- 
meter every 30 days. 

A readership study of highway 
advertising made for the company, 
using methods similar to those 
used for print advertising, also un- 
earthed some interesting statistics. 
An attempt was made to find out 
what the respondents read on their 
last trip on the highway, and to 
uncover the actual memory of ad- 
vertising, using the unaided recall 
readership method. 

A study of 223 different signs 
showed that cumulative recogni- 
tion of medium-size signs was 
78.7%. Last trip recognition of 
small signs was 31.4%; of medium 
size, 40.2%, and of large signs, 
52.9%. The average readership of 
all was 41.5%. 


w Readership results using un- 
aided recall (that is, with names of 
advertisers not submitted before- 
hand) gave the following reader- 
ship results: For small _ signs, 
2.64%; medium signs, 4.50%, and 
large signs, 10.80%. Average of 
all: 5.98%. 

National Advertising says these 
scores indicate there is a fallacy 
in the belief that it is necessary to 
change copy frequently in order 
to maintain reader interest. It says 


that the longer the copy remains | 
on the highway, the higher the) 
readership score; and, in particu- | 
lar, the higher the pure memory | 
score, which is most important. 

National also points out that one 
of the best uses of these highway | 
signs is for associating a brand 
name anda local franchised dealer. | 
A good example of this, it says, is | 
the automotive manufacturers, 
most of whom recommend or re- 
quire their franchised dealers out- | 
side of metropolitan areas to use 
highway signs as identification. | 
The reason for this is that knowl- 
edge of the !ocal dealer is often a 
very weak link in the distribution 
chain. 


a A survey conducted in Salis- 
burg, N. C., by National Quality 
Interviewers for National Adver- 
tising revealed that large segments 
of the population do not know au- 
tomotive and appliance dealers 
(AA, April 5). 

The figures on knowledge of 
dealers for various products were 
as follows: 


| 


posure, is also a very good means 
of establishing product identifica- 
tion. The medium cannot be used 
for hard sell or promotion type 
copy, National points out, because 
its message must necessarily be 
short, and the copy is more or less 
permanent—the average sign 
usually lasts three years. 


Booklet Tells Executives 
How to Conduct a Meeting 

A checklist of details to follow 
when handling a meeting or con- 
ference has been published in 
booklet form by the National Sales 
Executives, New York. Titled 
“How to Stage a Conference, Con- 
vention, Large Meeting,” the pub- 
lication is aimed at both the in- 
experienced chairman who needs 
guidance in setting up his first 
gathering and the experienced 


man who would like to check a 
'series of handy reminders. 

Copies of the booklet may be 
obtained by non-members of NSE 
at $2.50 each from the organiza- 
tion’s headquarters, 136 E. 57th St., 
New York. 


CBS-TV Signs Two Stations 

CKCK-TV, Regina, Sask., and 
CBWT, Winnipeg, Man., have 
joined the television network of 
Columbia Broadcasting System as 
secondary affiliates. The former is 
independently owned; the latter is 
owned and operated by Canadian 
Broadcasting Corp. 


Metcalf Co. Boosts Two 

Walter C. Hyland has been 
named exec. v.p. and Sheldon D. 
Spencer v.p. and general manager 
of George T. Metcalf Co., Provi- 
dence, R. I. Both have been with 
the agency for 12 years. 


Park & Tilford Boosts Keevers 
William R. Keevers, Connecticut 


branch manager of Park & Tilford 


COLOR TV STUDIO—Admen who are used to finding their way through 

the maze of b&w telecasting studios now are going through another 

indoctrination period with color tv. Shown here is CBS-TV’s new 

color theater in New York. The operator at the organ-like console 
at the far left controls 500 stage lighting fixtures. 


Distillers Corp., New York, has|and sales through wholesalers in 
been promoted to Connecticut state Connecticut. Mr. Keevers joined 
manager. In his new capacity he| the company in 1934 as assistant 
will have charge of both the com- | to the import manager, and has 
pany’s direct-to-dealer operation’ been a branch manager since 1943. 


note i 


P UGK. The Comic Weekly 
SELLS the U.S. 


PUCK, THE COMIC WEEKLY 
GETS TOP CIRCULATION IN 
THE BOSTON METROPOLITAN 
AREA BECAUSE IT GOES 

WITH THE BOSTON 

SUNDAY ADVERTISER. 


\ 


OSTON for example 


[THEY GO TOGETHER To 1 | 
OUT OF EVERY 3 FAMILIES 
IN THE GREATER BOSTON 


MARKET, YOUR MAJESTY. 
a 


PUCK |S THE BUY FOR ADVERTISERS. 


ADULTS AND TEEN-AGERS READ 
THE ADS WITH EQUAL ENTHUSIASM,/ 


Per Cent Per Cent 

Dealer Identifying Dealer Identifying 
a = a ae 41.8 
Pontiac ........ FS a ae 10.3 | 
Studebaker ..... 62.0 Admiral ........ 3.7 
Beer 60.0 Motorola ....... 12.9 
Be Be cceces 50.0 Maytag ........ 23.6 
Whirlpool ...... 3.9 


The company points out that. 


highway advertising, because of 


repetition and frequency of ex-| 


———. 


PUCK'S NATIONAL 
CIRCULATION IS 
OVER 9,700,000! 


© King Features Syndicate 
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Advertising Age, September 13, 1954 


Business Growth of 
Iowa Promoted in 
Out-size ‘Fortune’ Ad 


New York, Sept. 7—Twenty- 
three companies, in cooperation 
with the Iowa Development Com- 
mission, are sponsoring a 12-page 
advertising section in the Septem- 
ber issue of Fortune, to focus na- 
tional attention on the wealthy and 
productive “Tall Corn State’s” in- 
dustrial advantages. 

The Iowa portfolio, the most re- 
cent of a number of state-spon- 
sored multiple-page ads to appear 
in Fortune, combines editorial- 
style copy with a series of adver- 
tisements by individual companies, 
to tell how Iowa’s agricultural 
wealth is balanced by its indus- 
trial productivity. 

Cooperating companies include 
Rock Island Railroad, Central 
Broadcasting Co., Wallace Home- 
stead Co., Register & Tribune Co., 
Viking Pump Co., Fisher Gover- 
nor Co., Iowa Mfg. Co., 10 utility 


‘companies and a group of novelty 
and specialty companies (includ- 
ing W. A. Sheaffer Pen Co.). 

Ambro’ Advertising Agency, 
Cedar Rapids, acted as coordina- 
ting agency. 

Special reprints of the section 
will be distributed to 10,000 busi- 
ness leaders throughout the coun- 
try, and the participating compan- 
ies plan to feature the advertise- 
ment in their promotion plans. 


Star Broadcasting Co. Seeks 
FCC Okay on Sale of Stations 

Star Broadcasting Co., operator 
of KCSJ and KCSJ-TV, Pueblo, 
Colo., has petitioned approval 
of the Federal Communications 
Commission to transfer all of its 
stock to Bankers Life & Casualty 
Co., Chicago. 

Bankers Life now operates 
KGA, Spokane, Wash. 


Gordon Names Link Art Head 
Marvin Gordon & Associates, 
Chicago agency, has named Ted | 
Link, formerly with Gourfain-| 
Cobb & Associates, art director. 


TONY AND FRANK—H.M. Gross Co., Chicago, designed this outdoor 

display, featuring a 25’ beef frankfurter cutout, for Vienna Sausage 

Mfg. Co. The location has turned out to be a prosperous one for a 

retailer, Tony’s Pump Room. “Backed up” by the bulletin, Tony re- 

ports sales doubled in the first two weeks. Display was executed by 
General Outdoor Advertising Co. 


IN BOSTON, 
THE OTH 


THE AVERAGE FAMILY 
HAS MORE THAN 


P —, | #5,800 A YEAR 
PEOPLE SURE SPEND DOUGH TO SPEND. 


BLONDIE. IT'S 
LARGEST 


RETAIL MARKET IN 


THE COUNTRY. 


ADS IN PUCK GET 3270 | 
5 TIMES AS MANY READERS 


hacia 


“PER DOLLAR AS MATCHED 
ADS IN NATIONAL WEEKLIES,/ 


ai 


© King Features Syndicate 


[ AND THEY SPEND | 
$3,900 OF IT_AT 

RETAIL, AND THAT'S 

NOT BEANS, DAGWOOD, 


SURE, SNUFFY, AND YOU 


SEE VERY FAMOUS 


COMPANIES ADVERTISING 


IN PUCK 


ASK THOSE MAIL ORDER 
BOOK ADVERTISERS HOW 
PUCK PAYS OFF,’ 


MIC WEEKE 


The Only NATIONAL Comic Weekly 
63 Vesey St., N.Y., Hearst Bldg., Chicago, Hearst Bldg., San Francisco 


Averages 44% coverage in 55 markets 
accounting for 42% of all U. S. retail sales 


Male Potent in 
Supermarket Sales, 


Research Discovers 


New York, Sept. 8—It’s begin- 
ning to look as if the male is here 
to stay—as far as supermarkets are 
concerned, anyway. 

Seems Selling Research Inc. has 
popped up with a report that indi- 
cates it’s a good bet that lone 
male shoppers amount to 19.9% of 
all the traffic the average super- 
market gets. What’s more, the 
mere males jingle the cash register 
to the tune of 14.1% of gross sales. 
Your average male, loose in a 
super, doesn’t exactly spend his 
dough as if he were going out of 
style, but he’ll part with anywhere 
from $2.78 on a Monday to $8.07 
on a Saturday, with his average 
ticket totaling $4.91. This makes 
him by no means a piker compared 
with the female shopper, whose 
comparable figures are $4.05, $9.79 
and $6.26. 


= It’s when the male and female 
walk into the supers as couples 
that store managers begin to gloat. 
The average couple, it seems, will 
spend $7.84 on a Monday, $12.69 on 
a Saturday, and $11.36 if you av- 
erage out their food bills. 

Selling Research got all these 
figures after 400 checkers queried 
2,400 shoppers in supermarkets in 
56 cities. Other interesting find- 
ings: 22.1% shop on Thursdays, 
47% on Fridays and 36.7% on 
Saturdays. Also, 42.2% restrict 
their trade to one supermarket, 
29.1% visit others. 


Roy Rogers Gets Rights 

to Promote Lantz Characters 
Roy Rogers Enterprises, Los 
Angeles, has signed an agreement 
for rights to begin a complete 
merchandising program on the 
Walter Lantz cartoon characters, 
which include Woody Woodpecker, 
Chilly Willy, Andy Panda and Os- 
wald Rabbit. 

The Rogers company now car- 
ries out promotional and advertis- 
ing programs with retailers and 
manufacturers in support of li- 
censed products. It reports that 
merchandise bearing the Roy 
Rogers name is grossing more than 
$30,000,000 retail. 


Ben Smith Advertising Moves 
Ben Smith Advertising, New 
York, has moved to larger quar- 
ters at 347 Madison Ave. 


y rove 
/ Balloons 


Smart Car Makers 

use Balloons to... 

@ swell sales in sagging 
areas 

* give new models a 

ig sendoff 

@ boost dealer en- 
thusiasm every- 
where 


Because 


PIONEER Qualatex Balloons 


© are inexpensive, easy to use , 

@ have real toy value as 
premiums 

© carrying printed adver- 
tising far and wide 

Get ideas, samples 


and imprint information 
from our Premium Dept. 


Write today to... 


R nuseen 
COMPANY 
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BALLOONS [aay *) 
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Tool Company Names Agency 

Better Homes Tool Co., New 
York, has appointed Ritter, San- 
ford & Price, New York, to handle 


its advertising. 


NEWSPAPER A HERO 


Some editors would have said: “The 
price of fruit is none of our business"’. 


In Orlando, Florida, an editor made 
fruit prices (which were low), his busi-— 
ness, predicted higher prices if growers 
would show backbone, hold their stuff a 
few weeks. 


You see, the editor has heard of a) 
freeze in Spain, a short crop in Cali- 
fornia. 


A little courage at the right time made 
our orange growers rich this year. 


Orlando Sentinel-Star 


Orlando, Florida 
Nat. Rep. Burke, Kuipers & Mahoney 


Greeting Card Radio 
Spots Panda to the 


Sophisticate’s Taste 


New York, Sept. 7—Accustomed 
as they are to being talked down 
to, radio audiences are getting the 
opposite treatment from Panda 
greeting cards. 

After the weather report on 
WQXR, a dignified-type announc-| 
er comes on with this kind of 
pitch: 

“Now that you heard the weath- 
er for the weekend, here’s a little 
verse that might suggest some- 
thing else for the weekend: 

Like gin and tonic, 

Like super and sonic, 

Like Currier and Ives, 

Like Solomon and all his wives, 

You belong together! 

Congratulations! 


And a Panda Print greeting card, 
featuring the clever drawings and 
verse of Rosalind Welcher, acts as 
a tonic to lift sagging spirits high! 
Panda Prints are fun to give, fun 
to get. They are created for people 
of wit and sophistication... peo- 
ple, no doubt, like you. You’ll find 
this Panda Print and others as 
well, at Plummers...” 

This two-week spot test was 
the first use of radio by Panda 
Prints. The company reports that 
the campaign brought excellent 
reader response and maybe even 
a “little spurt in business.” 

Within a month or so Panda 
will decide whether radio will be 
included in the company’s fall ad- 
vertising plans along with co-op 
newspapers. 


Charles Burns Named A. M. 
American Optical Co., South- 
bridge, Mass., has appointed 


“You'll like that not just because | 
gin and tonic is a welcome idea | 
for the summer, but because | 


laughter is welcome at any time!) 


Charles E. Burns advertising man- 
ager. Joining the company in 1944, 
he moves up from assistant adver- 
tising manager. 


SH 
‘ ? 


NTHE DALLES 


Biggest Market Coverage 
Lowest Cost Per Viewer 


Dollar for dollar, KOIN-TV is your single best 
buy in the rich, productive Oregon and Southwest 
Washington market, centered around Portland. 
Your KOIN-TV advertising budget puts your 
sales message before more eyes than any other 
station or combination of stations in this com- 
mercial heart of the Pacific Northwest. 


Highest Tower, Maximum Power 


The giant KOIN-TV tower, /530 feet above aver- 
age terrain, plus maximum power of /00,000 
watts on Channel 6 blankets over 35,000 square 
miles in the prosperous Pacific Northwest. KOIN- 
TV delivers a consistent picture as far as 150 
miles from Portland . . . reaching 30 Oregon and 
Southwest Washington counties. 


«Ol 


-TV 


Your Retail Market: 
$1,944,735,000 

Over a million and a half Northwesterners work, 
play, buy, watch television in the tremendous 
KOIN-TV influence area . . . prosperous people 
who live in a family of cities with per capita sales 
more than double the national per capita retail 
sales average. These are your potential customers 

. . people who can, and do buy the things 
they want. 


Only KOIN-TV Covers This Market 


To reach the people with the money to spend... 
to sell this rich, responsive 30-County Portland 
Market . . . you must schedule KOIN-TV. No 
other advertising buy in the area can duplicate 
this sales coverage. Write, wire or phone us for 
complete availabilities. 


CHANNEL 6 


PORTLAND, OREGON 


Advertising Age, September 13, 1954 


SOFT WATER TREAT—A sudsy bath is demonstrated in this mat copy for 
Soft Water Week, beginning Sept. 12, sponsored by Water Condition- 
ing Research Council. 


Lees Launches Time 
Payment Plan for 
Floor Coverings 


BRIDGEPORT, Pa., Sept. 7—James 
Lees & Sons Co., carpet manufac- 
turer, is introducing a program of 
guaranteed credit for qualified 
dealers to permit them to sell floor 
coverings on a time payment plan. 

This marks the first such plan 
in the floor covering industry, ac- 
cording to the company. 

The credit plan, which will be 
operated through local banks, was 
announced to Lees dealers in an 
effort to get their retailers to 
stress instalment buying in their 
local advertising and promotion. 

Basically, the new merchandis- 
ing plan is designed to make car- 
pets easier to buy. Lees research- 
ers found that 80% of all home 
furnishings are purchased on time 
payment plans. Most stores, how- 
ever, do not have any such plan 
for floor coverings. Those who do, 
according to Lees, rarely men- 
tion it to consumers. 


= To support the new credit mer- 
chandising proposal, Lees has ar- 
ranged an advertising and sales 
promotion program to _ include 
newspaper ad mats, radio and tel- 


evision scripts and spots, direct | 


mail pieces and point of sale aids. 

When the plan is _ instituted, 
dealers will be carefully studied to 
make certain they can carry out 
the program with local banks. 

It is pointed out that many 
banks have shied away from sup- 
porting such plans in the past be- 
cause most carpeting is cut on a 
custom basis for specific rooms 
and loses value if repossession be- 
comes absolutely necessary. 

On the other hand, AA was told, 
the percentage of repossessions on 
floor coverings is virtually non- 
traceable, compared to repossesion 
of appliances. 


China Maker Changes Name 
Shenango Pottery Co. New 


Castle, Pa., has changed its name . 


to Shenango China Inc. George B. 
Zahniser, president of the com- 
pany, said that since all ware made 
by Shenango is vitrified china, 
the word “china” in the company 
name is more accurate than “pot- 
tery,” which is generally used to 
designate earthenware and other 
non-vitrified wares. 


KCOP Names Grannis A. E. 

Paul Grannis Jr. has been 
named an account executive of 
KCOP, Los Angeles. For the past 
two years he has operated an 
agency, Coast Advertising, in Los 
Angeles. 


Sel Bit Bas ae eg Be Res 


FLOWING Ol—Carter & Galatin, 
for Permalube, using the point 


Chicago, developed this display 

of purchase material company’s 

new Pourmaster, which pumps the oil through cycle from can to 
pig to reservoir to can. 
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Know More — Grow More — Earn More 


with a Million Dollar Practical Faculty 
Enroll in 


CHICAGO'S 1954 ADVERTISING WORKSHOP 


PRESENTED BY THE CHICAGO FEDERATED ADVERTISING CLUB AND THE WOMEN’S ADVERTISING CLUB OF CHICAGO 


Participating clubs affiliated directly or indirectly with C.F.A.C. are: Advertising Agency Production Men's 
Club, American Marketing Ass'n, Art Directors Club, Chicago Industrial Advertisers Ass'n, Broadcast Adver- 
tising Council, Copy Club, Mail Advertising Club, Publicity Club and Public Relations Society of America. 


Practical, down-to-earth clinics on nine vital phases of advertising 
under the direction of outstanding authorities 


COPYWRITING 


8 Monday evening sessions, September 27—November 15. 


Starting with the psychological approach of knowing people, down to the 
practical and factual testing of copy. This series, involving actual case 
histories, will prove valuable to anyone interested in or having to do 
with copy. 


PUBLIC RELATIONS 


8 Monday evening sessions, September 27—November 15. 


Public Relations has become a tool of merchandising and a supplement to 
advertising. Major emphasis will be on the practical aspects of public 
relations to the advertising executive. 


DIRECT MAIL 


8 Tuesday evening sessions, September 28—November 16. 


How Direct Mail fits into the advertising picture— How to write successful 
Direct Mail Copy—Direct Mail planning— Tools of Direct Mail— Art and 
Layout—Industrial Direct Mail—Dealer Direct Mail—Selling by mail. 
These 8 vital sessions under the direction of experts. 


TELEVISION 


8 Tuesday evening sessions, September 28—November 16. 


Some of the country’s pioneers in television have consented to ‘“‘take down 
their hair” and tell all about the requirements for Directing, Producing, 
Continuity Writing, Commercial Writing, Film Requirements and Time 
Buying. The Course will tie together the whole TV picture and will be 
held in a Chicago TV Studio. 


MARKETS AND MARKETING 


8 Wednesday evening sessions, September 29—November 17. 


This will cover all factors in marketing— Market Research, Sales Program, 
Sales Tools, Training and Supervision and Sales Support with specific dis- 
cussion of the six steps in successful marketing. 


Opening Session MONDAY, SEPTEMBER 20 


ART AND LAYOUT 


8 Wednesday evening sessions, September 29—November 17. 

Agency, Studio, Free Lance Operation—Copy and Art—Layout, from 
idea to proof—Outdoor, TV, Retail art— Direct Mail and Industrial art — 
the agency package. 


INDUSTRIAL ADVERTISING 


8 Thursday evening sessions, September 30—November 18. 


A specialized discussion of Industrial Advertising, covering such subjects 
as: Marketing—How to be an Advertising Manager—The Advertising 
Agency — Market Research — Media— Creative Work — Publicity and Public 
Relations— Measuring Advertising Effectiveness. 


RADIO 


8 Thursday evening sessions, September 30—November 18. 


The program this year has been prepared to meet a demand for more in- 
struction on the specialized requirements and opportunities encountered 
in this important medium. It covers Radio Research, Time Buying, Copy, 
Selling Radio Locally and Nationally, Merchandising, Analysis of Rating 
Services, Successful Use of Radio as an Advertising Medium. 


PRODUCTION 


8 Friday evening sessions, October 1—November 19. 

Typography — Engravings—Electrotyping—Printing. Seven of these 8 
sessions will feature plant tours where typography, engravings, and elec- 
trotyping can be studied ‘‘in the making.”’ This clinic under the direction 
of top advertising production men. 


All sessions will start at 6:15 P.M. 


ENROLLMENT FORM 


CFAC-WAC Advertising Workshop 
Room 1405, 139 N. Clark St., Chicago 2 


Please enroll me in the 1954 ADVERTISING WORKSHOP 


PLACE: Ballroom, Morrison Hotel, TIME: 6:15 P.M. 


OPEN TO EVERYONE 
in Business and Advertising 


Name io Age 
You will hear Company RET RASHES 
HAROLD E. GREEN Address Sea ; 
Mid-West Editor, Printers’ Ink 
who will speak on SNP cecsesapesinbnscsnisnatiencitnsitiaieninds are 


Tuition: $22.50 for one Clinic 
Each enrollee has the privilege of enrolling for one or more 
additional clinics at an added cost of $5.00 per clinic 


Check Money Order for $ enclosed. 


“OPPORTUNITIES IN ADVERTISING’’ 


Whether or not you are enrolled in the Workshop you are invited 
to attend this free opening session. 


COME..-BRING YOUR FRIENDS 
This Space Donated by COLLINS, MILLER & HUTCHINGS, INC. 
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iP ues the trouble—and added a 


Products of ERVING PAPER MILLS, Erving Mass 


COLOR BONUS—Through a mixup 
this co-op ad ran without the 
name of the local grocer in Marble- 
head, Mass. But an adman and his 
son took a rubber stamp and cor- 


splash of ROP color. 


Marblehead Has 
ROP Color—But Be 


Sure to Bring Stamp 


MARBLEHEAD, Mass., Sept. 7— 
Marblehead’s newspaper has 
printed its first run-of-paper color 
issue, but the cost won’t be listed 
on the rate card. 

It came as a result of the quick 
thinking of an account executive— 
who found himself in a hole—-and 
the industry of his 12-year-old son. 

Walter A. Lapham, v.p. and ac- 
count man of Chambers & Wiswell, 
Boston agency, planted the idea of 
running a co-op insert in a food 
store’s full-page ad scheduled for 
the Marblehead Messenger, the lo- 
cal weekly. The newspaper accept- 
ed the quarter-page describing 
Erving Paper Mills’ Homespun 
napkins. 


= The day before the paper was 
to hit the streets, Mr. Lapham 
stopped at the food store to pick 
up a bag of groceries. He asked the 
merchant if he had seen the proof 
of his ad yet. 

“Oh, we’re not running an ad 
this week,” the grocer said. 

“But,” protested the adman, 
“what about that insert?” 

“Well,” the grocer drawled, “we 
decided that we’d leave out our ad 
and just run that copy on the pa- 
per napkins. Wasn’t that okay?” 

It turned out that it wasn’t. 
Mr. Lapham explained that there 
was no line in the napkin ad tell- 
ing people where to buy the pro- 
duct. The grocer’s logo on the page 
ad was to have taken care of that. 


s A rush trip to the Messenger 
office confirmed the adman’s 
fears. The run was completed and 
there was no store identification 
in the napkin ad. 

A little talk with the publisher 
brought an agreement that Mr. 
Lapham could stamp each ad with 
the name of the market. He 
hurriedly called in his son, Terry, 
12, and borrowed a rubber stamp 
from the grocer. 

The job was finished in two 
hours, with the father turning the 
pages and the son laying on with 
the stamp. When the Messenger 


Publisher Promotes West 
gusta, Ga., publisher of the Augus- 


has promoted J. W. West, adver- 
tising director, to business mana- 


Newspaper Printing Corp., Au- 


ta Chronicle and Augusta Herald, 


ger of the corporation. He also will 
continue as ad director. 


Jim Coyle Joins KBUC 

Jim Coyle, owner-manager of J. 
E. Coyle Advertising, Los Angeles, 
has been appointed manager of 


KBUC, Corona, Cal. The agency 


will remain in operation until 
present commitments to media and 
clients are fulfilled. 


Two Name Abner E. Kohn 

Abner E. Kohn Advertising, 
East Meadow, L. I., has been ap- 
pointed to handle advertising and 
public relations for American 
Phonograph Needle Co., East 
Meadow, maker of Dynatone and 
Hi-Fi phonograph needles, and 
Dale Record Corp., New York, a 
new jazz record company. 
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Burgermeister Beer Signs with 
Don Lee for 35 Grid Games 


San Francisco Brewing Corp., 
San Francisco brewer of Burger- 
meister beer, has signed to sponsor 
35 games of the Los Angeles Rams 
and San Francisco 49’ers football 
teams on radio stations affiliated 
with Don Lee Broadcasting Sys- 
tem. Eight games will go over the 
entire Don Lee network and Mu- 
tual stations in Arizona and the In- 
termountain area. 


The remainder of the schedule 
will be fed on a split network basis, 
with stations in the northern part 
of the Pacific Coast receiving 49’er 
games and the southern part of the 
coast getting Rams games. Rein- 
hardt Advertising, Oakland, is the 
agency. 


Miner Names Ernest Dichter 

Dan B. Miner Co., Los Angeles 
agency, has appointed Dr. Ernest 
Dichter, New York, as a special 
counsel to its creative staff. 


ADVERTISING RESEARCH 


hit the street, all 2,500 copies 
carried the logo of “Marblehead 
Super Market” in red. 


According to Chambers & Wis- 
well, there was “a full sell-out of 


the Homespun napkins as a result | 


of the amazed readership the 
color spot generated.” 


Early in June, the Advertising Research Foundation 
released the results of its fifth study on business 
publications. This latest was the first study of a 
publication using non-paid distribution methods and 
reported on the audience and readership of the 
October 1953 issue of the Commercial Car Journal. 
The other studies were based on Automotive Indus- 
tries (October 1948), American Builder (February 
1950), American Machinist and Chemical Engineer- 
ing (both March 1950). 

The same research techniques were used in all five 
studies. A probability sample was prepared from 
each magazine’s subscription or distribution list. 
Personal interviews were conducted to measure the 
number of readers and the readership of editorial 
and advertising material. In all five studies the 
persons to whom the magazines were first delivered 


RELATIONSHIP OF “CLAIMED” AND “QUALIFIED” 


READERS TO “POTENTIAL” AUDIENCE 
Total “potential” audience of each publication = 100% 


PROVIDE 


and all subsequent receivers who had received the 
magazine by the time of the interview constituted 
‘‘potential”’ readers. These ‘‘potential” readers were 
interviewed and those who said that they had read 
the issue being surveyed were designated as ‘‘claimed”’ 
readers. These ‘“‘claimed” readers were shown a 
qualifying kit containing ten articles which had 
actually appeared in the magazine and ten articles 
that had not appeared. Those who identified more 
of the published than the unpublished articles were 
classified as “‘qualified’”’ readers. Only the responses 
of “‘qualified’”’ readers were used in tabulating the 
readership of editorial and advertising matter. 


The following tables present retabulations or reanalyses 
of material which has been published in the five reports 
referred to above. 


MORE “ORIGINAL” 
RECEIVERS “QUALIFIED” 


As the above table shows, the non-paid publication developed a lower 
proportion of ‘‘Qualified” readers among its ‘‘Potential’”’ readers than 
any of the four paid publications studied by the ARF. A higher pro- 
portion of the paid “se greene “Potential” readers gave objective 
evidence that they had actually read the publication. Further, the 
non-paid had the largest proportion of ‘“‘Claimed”’ readers who failed 
to “Qualify” as well as the largest proportion of ‘Potential’ readers 
who didn’t even ‘‘Claim’”’ to have read the publication. In other words, 
the non-paid publication had the largest proportion of ‘‘Potential’’ 
readers who did not “Qualify.” 


All statistical data regarding audience and readership contained in 
this advertisement have been verified with the Advertising Research 


Foundation, Inc. 


Total of col- 
os B C umns B & C % LJ Ran ll Pac ll 
% Whe | % Who “Claimed” | % Who Did Not % of “Potential” STS WR | Nong NeceWe 
“Qualified” | to Read But Failed |"Claim"'toHaveRead|| Audience Who Failed sie oS 
Publication as readers | to “Qualify” Seaman om to Quality’"as Readers Publication as Readers as Readers 
A PAID Pub. 1% 8% 21% 29% A PAID Pub. 87% 61% 
A PAID Pub. 61% 13% 26% 39% A PAID Pub. 69% 46% 
A PAID Pub. 56% 16% 28% 44% A PAID Pub. 62% 44% 
A PAID Pub. 41% 13% 40% 53% A PAID Pub. 55% 38% 
A NON-PAID Pub. 36% 23% M‘% 64% A NON-PAID Pub. 40% 34% 


These figures show that the paid publica- 
tions developed a higher proportion of 
“Qualified” readers among their ‘“‘Origi- 
nal’”’ receivers. In other words, a greater 
proportion of the “Original” 
“‘Qualified’’ as readers as compared with 
the “Original” receivers of the free publica- 


tion. 


receivers 
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McGRAW-HILL PUBLISHING 
ARD 330 WEST 42nd STREET, NEW YORK 36, N.Y. @ 
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N. Y. Festival Drive 
Scores Sans Either 
Budget or Schedule 


New York, Sept. 7—Maybe the 
thing to do is run a campaign 
“without schedule and without 
budget.” That’s what the New 
York Summer Festival has been 
doing (AA, July 5) successfully. 

The festival committee said last 
week that more money was spent 


any July and August in New York 
history. Department store sales 
went up 5%, 
gained, restaurants served more 
meals, and air, rail and bus com- 
panies reported visitors on the in- 
crease. Theater box offices (mov- 
ies and legitimate houses) felt the 
boom, too. 

Some department stores re- 
ported that festival promotions and 
advertising of sales had attracted 
many city residents, as well as 


hotel registrations | 


here in the last 60 days than in|summer visitors. 
“We feel we have made a good | 


beginning in making New York 
City a real vacation center,” said 
Bernard F. Gimbel, head of the 
department store and chairman of 
the festival group. 


McCann-Erickson Opens 
Third Brazilian Office 
McCann-Erickson has opened a 
new office in Porto Alegre, Bra- 
zil, to handle the agency’s growing 


volume of business in the south- 
ern part of that country. Offices 
have been maintained for a num- 
ber of years in Rio de Janeiro and 
Sao Paulo. 

Werner Martensen, previously 
with the agency’s Sao Paulo of- 
fice, is the acting manager of the 
new Porto Alegre office. Alfredo 
Obino, who has represented Mc- 
Cann-Erickson in southern Brazil 
since 1947, will continue his asso- 
ciation with the agency as a spe- 
cial consultant. 


FOUNDATION STUDIES 
EVIDENCE 


HOW “POTENTIAL” READERS 
RECEIVED THEIR COPIES 


Publication Home Business 
A PAID Pub. 40% 60% 
A PAID Pub. 39% 61% 
A PAID Pub. 3% | 1% 
A PAID Pub. (>) 19% 
A NON-PAID Pub. 2% 98% 


WHERE “QUALIFIED” READERS READ 


READERSHIP OF EDITORIAL MATERIAL 


BASED ON HIGHEST SCORING EDITORIAL 


As indicated by the top table, the non-paid publication 
had the lowest percentage of home distribution. The 
bottom table shows that more “‘Qualified”’ readers were 
found among those persons who usually read their copies 


ITEMS OF ALL TYPES 
Read at Read at Home 
Publication Read at Home Business and Business % ol 
A PAID Pub. Publication Title Readership 
“Qualified” Readers... . 93% 11% 61% “ : 
Not “Qualified”... ; 2B 39 A PAID Pub. “a eh = Automotive 82% 
“Potential” Readers... | 100% 100% | 100% epeasiees 
A PAID Pub. A PAID Pub. “Technical Guide, How-To-Do-It,| 60% 
“Qualified” Readers... | 76% 41% | 66% and Better Detail Plate 
Not “Qualified”. ..... 24 ‘es Roa A PAID Pub. “New Shop Equipment, 12% 
“Potential” Readers. . 100% 100% 100% Materials and Parts” 
A aa hi del 7S ae oe A PAID Pub. “The Chementator” N% 
Not “Qualified”......| 39. | 52. | 38. ANON-PAID Pub. | “Laugh It Off” 65% 
“Potential” Readers.... | 100% 100% 100% : ! 
A PAID Pub The above table shows the readership ratings of the 
be ~ editorial item that had the highest score among “Quali- 
Qualified Readers... . 50% 43% 55% fied” readers in each publication studied by the ARF. 
Not Qualified EE ; & _ : = . 
Potential” Readers. ... 100% 100% 100% 
A NON-PAID Pub. No publication can possibly be an effective adver- 
“Qualified” Readers... | 39% 38% | 48% tising medium unless it has readership. 
Not “Qualified”... .. 61 _ 62 _ 92 _ But the ARF studies make a distinction between 
Potential” Readers... | 100% 100% 100% those who receive a publication and those who read 


it .. . and these studies clearly demonstrate that the 


» at home, than those who read at their place of business. 


In view of this, it is interesting 


paid magazine’s distribution was at the place of business. 


to note that 98% of the non- 


COMPANY, INCORPORATED 


HEADQUARTERS FO 


R BUSINESS 


INFORMATION 


four paid circulation publications delivered a higher 
proportion of “QUALIFIED” readers than the non- 
paid publication. Which is another reason why 


When Selecting Business Publications 


Hazardous Occupation 


Wayne Muller, national 
sales manager of KBIG, Cat- 
alina Island, is going around 
these days in a plastic wrap- 
around surgical harness as 
a result of a salesman’s oc- 
cupational injury. He suf- 
fered bruises of several 
vertebrae when a chair ‘in 
the reception room of a Lous 
Angeles advertising agency 
collapsed under him. 


Philip Morris Head 
Predicts a Boom in 
1954 Cigaret Sales 


New York, Sept. 7—Alfred E. 
Lyon last week predicted a boom 
in cigaret sales, despite a 4.7% 
drop in the first half of 1954. He 
took the opportunity to say that 
critics of cigaret smoking “have 
never proved anything.” 

Talking to shipboard reporters 
who caught him before he sailed 
on the Queen Elizabeth for a world 
tour, the chairman of the board of 
Philip Morris & Co. went on to 
say, “It’s to be expected that 
people get scared by the contro- 
versy over whether cigarets affect 
health, but they come back event- 
ually. I’ve been through four of 
these things in my 40 years in 
the tobacco industry and the busi- 
ness always bounces back.” 


Two Manufacturers Form 
Tube Turns Plastics Inc. 

Tube Turns division of National 
Cylinder Gas Co. and Jackson & 
Church Co. have organized a new 
company, Tube Turns Plastics 
Ine., Louisville, to manufacture 
industrial plastic pipe fittings and 
custom molded products through 
a new injection molding process. 
Tube Turns division, also in 
Louisville, makes welding fittings 
for industrial piping; Jackson & 
Church, Saginaw, Mich., manu- 
factures heating supplies. 

David L. Perrot, chairman of 
the board of Jackson & Church, 
has been elected board chairman 
of the new company; George O. 
Boomer, president of Tube Turns 
division, has been elected presi- 
dent, and Carl McLaughlin, for- 
merly assistant to the exec. v.p. 
of Tube Turns, was named exec. 
v.p. 


lasts at least 
twice as long! 


@ Specify new Sunbonded 
DAY-GLO for your 24- 
sheet posters, bus cards, 
outdoor banners, taxi 
posters and other outdoor 
paper or cardboard ad- 
vertising. You'll get twice 
the sunlife of Regular 
DAY-GLO—even under 
blazing summer suns! 


SWITZER BROS., INC. 


FIRST NAME IN FLUORESCENT COLORS 
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Geller Joins York Litho 

William T. Geller, formerly pro- 
duction manager of Hanly, Hicks 
& Montgomery, New York, has 
joined the sales staff of York 
Litho Co., New York. 


New! Exciting! 


“Junior” 


Now Available in 


DIESEL 


The Authoritative 

Magazine of | 
THE DIESEL INDUSTRY 
Write, Wire, or Phone for Full Details to 
DIESEL PROGRESS 


. COLE STATION 
reas Angeles 46, Calif., BRadshaw 2-6273 


‘Hard Communication 
in Incommunicative 
Groups, Britons Find 


Lonpon, Sept. 7—A new method 
of rating the depth of penetration 
| of a message—the Index of Inter- 
/communication—is spelled out in 
/a book just published here. 

Based on an analysis of various 
population groups, the Index is 
|set forth in “The Communication 
|of Ideas,” written by two British 
social scientists, T. Cauter and J. 
S. Downham. Publication was 
sponsored by the Reader’s Digest. 

“The Communication of Ideas” 
is, for the most part, a study of the 
‘leisure time activities of British 
|people. The book brings together 
|information from various sources, 
|but the main fount is an exhaus- 
tive field survey conducted in 
Derby, an industrial city smack in 
'the middle of England. 
| They (the Reader’s Digest, that 
'is) let loose a squad of pesky in- 
|terviewers in Derby from Feb. 24 
|to April 28, 1953. They managed 
‘to invade the private sanctity of 


| 


3,015 English homes. Once in, they | 
whipped out a gigantic question-_ 
naire and extracted all kinds of 
meaty information. (The average 
interview, we are told, took an 
hour and 15 minutes.) 

Two-thirds of “The Communica- 
tion of Ideas” consists of a descrip- 
tive report of these findings, a 


mine of information on what the 


British do in their spare time. 


® And, of course, all of this is 
presented with pretty charts and 
tables, and the findings are broken 
down according to income, occupa- 
tion, education, sex and other 
symbols which the _ sociologists 
love so dearly. 

Actually, it’s fairly interesting 
reading. You find out, for exam- 
ple, that more people in Derby 
read books than go to the movies. 
And church-going is still more 
prevalent than television-viewing. 

Where “The Communication of 
Ideas” strays from the beaten 
path is in the last section. That’s 
where Cauter and Downham trot 
out their Index of Intercommuni- 
cation. 

Here the authors start scoring 


AI. C. Poanits 
ZA Sears 


Cire Gol 6 COAST A: an 


* Jordan Marsh will soon erect a 5 million dol- 

lar store on Biscayne Blvd. Chose Miami 
“its phenomenally rapid and 
thoroughly sound growth.” 


because of 


* Sears Roebuck is completing a huge new 
store that's the hub of a 10 million dollar 


MLLION Soha MARKET WITH vast ss 


eoccced pain millions 


shopping center in the fast-growing south- 


west section. 


* J. C. Penney will soon open a large 


store in northeast 


$8,000,000 Biscayne Shopping Plaza. 


What a vote of confidence in year 
‘round Miami — 23 millions in new 
shopping facilities! And what convince. 
ing proof that year ‘round promotion 
will pay off for you. Especially when 
you can use the blanket coverage of 
The Miami Herald to sell the entire, 


booming Gold Coast at 


See your SB&F man, today. 


Miami's new 


one low cost! 


JOHN S. KNIGHT, Publisher 


Affilioted Stations — WQAM, WQAM-FM 


STORY, BROOKS & FINLEY, Nationc! Representatives 


The Miami Herald ALONE delivers the Greater Miami Market. 
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* Wn, WL LIAM 8, LEWIS. PRESIDENT OF KENYON & EEXMAROT. scat eotaiile wt ile evita 
AS ee JHE "MODERN QIVING® SERIES OF ADVERTISEMENTS FOR LINCOLN MOTOR CARS, 


ar 


MR. LEWIS SPECIFIES OUTSTANDING EXAMPLES OF s¢CONTEMPORARY OESIGN an. abner 


‘FOR HIS OWN OFFICE. HE SELECTS FURNITURE BY LENIGH. 


| emsoratin 


TERIOR ESIGN BY GERALE Liven 


MANUFACTURED BY 


FURS TORE CAPES BY MARTLO BARTOS ANT HYG LUGE 


LEHIGM FURNITURE CORPORATION, 16 EAST S3RD STREET, NEW YORK 22. PLAZA 5-2045. 


ADMAN IN AD—The model on the sofa is William B. Lewis, president 


of Kenyon & Eckhardt, who’s holding still for an ad for Lehigh 

Furniture Corp., whose agency is Leonard Gussow-James Hyman. 

Lewis’ office, designed by Gerald Link (who happens to be K&E’s 

art director) is Lehigh-furnished throughout. Mr. Lewis will be 

looking out at you from the pages of several consumer and busi- 
ness magazines this month. 


the following 10 leisure activities: 
church-going; movie-going; radio- 
listening; television-viewing; pub- 
going; visits to the theater, con- 
certs, museums and art galleries; 
club memberships; book-reading; 
newspaper-reading and magazine- 
reading. Each of these items is 
allotted 10 points, so that the pos- 
sible maximum score is 100. 


2 No absolute standards are in- 
volved in compiling scores; a 
median basis is used. For example, 
a person who never goes to the 
movies gets a zero for this activity. 
The remainder of the people are 
divided up into 10. numerically 
equal groups, starting with the 
least frequent movie-goers and 
working up to the most frequent; 
these groups are then graded from 
1 up to 10 respectively. A person’s 
Index thus indicates only how ac- 
tive he is in relation to others. 

Making this Index calcuiation 
for some 2,900 Derbyites, the 
authors got these results: 

1. 5.8% scored below 25—“very 
inactive.” 

2. 27.5% scored between 25 and 
40—“below average.” 

3. 41.4% scored between 40 and 
55—“about average.” 

4. 22.3% scored between 55 and 
70—“above average.” 

5. 3% scored between 70 and 90 
—“very active.” 


s Cauter and Downham probed 
further to correlate the Index 
scores with social status. (A sep- 
arate chapter dealing with “Social 
Class and Social Status” concludes 
that “the best index of social status 
for our purposes was that given 
by the head of the household’s oc- 
cupation.”) The results—not too 
surprising—show that the Index 
scores are closely related to social 
status. In the “higher” social status 
group (administrative and pro- 
fessional workers), 40% score 


above 55, while only 12% score|ing 


below 35. On the other hand, in 
the personal service, semi-skilled 
and unskilled manual groups, only 
17% have high scores and 31% 
have low scores. 


Cauter and Downham admit that 
their Index is experimental, but 
they believe they are on the right 
track in getting a measure of peo- 
ple’s participation in social activ- 
ities and through that, a measure 
of their exposure to ideas. They 
believe that this has meaning for 
marketers. One of the questions 
in the Derby field survey involved 
a brand recognition test. It was 
found that those with higher In- 
dex scores—therefore those in the 
“higher” social status group—were 
far more aware of major brands 
than those with lower scores. 


= “The Communication of Ideas” 
indicates, then, that a relatively 
small group plays the major role 
in social activities. This group—at 
the upper end of the social scale— 
is the best-informed and the most 
accessible to advertisers and other 
communicators. Those people in 
the lower social rungs—and this, 
remember, is a larger group—‘are 
extremely difficult to reach, being 
exposed to very few channels of 
information.” The authors give 
“apathy and lack of time” as the 
main reasons for the social inac- 
tivity of the “lower” classes. 

Well, that’s it. We’re still not 
sure what all this proves, but 
this book should make a good 
Christmas present for your mar- 
ket research friends. 


Sears, Roebuck Distributes 
Midseason Fall Catalog 


Marking the company’s 68th an- 
niversary with more than 2,000 
price cuts, the midseason fall 
catalog of Sears, Roebuck & Co., 
Chicago, has been issued. The 
reductions, which are double the 
number ever listed before in a 
Sears midseason fall book, cover 
such items as blankets, curtains, 
floor coverings, radio and tv sets, 
housewares, tire and batteries, 
hardware, power tools and cloth- 


More than 1,000 new items are 
featured and, for the first time, 
Sears presents a pre-Christmas toy 
sale. The special prices are in ef- 
fect until Nov. 10. 
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1. Adventurer and Explorer. To a woman, shop- 
ping is a challenge to be faced cheerfully, 
eagerly, adventurously. In fact, a one-woman 
safari to a sale can often stretch the budget 
two extra weeks. 
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1 4. Some Feminine Shopping Terms. “I don’t see I 
! anything I like in my size.” (Translation: “I l 
t don’t see anything I like.’’) , 
t “Do you have something a little more simple?” 
(Translation: “Do you have something a little | 
{ less expensive?”) 1 
( “This little beaded sweater is really too fan- | 
{__ tastic.” (Translation: “I'll take it.”’) \ 
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2. Picker and Chooser. Women do not want the first 
thing they see in a store. On the contrary, they’re 
apt to be blind to all but the one thing they really 
want! Since the Ladies’ Home Journal talks to 
women in language women understand, the Journal 
is their shopping arbiter, budget adviser, authority 
on food, high priestess of fashion. 


5. Tryer-Onner. A woman may try to wriggle into 
a size 10 when a size 12 is indicated, because, of 
course, women are inveterate tryer-onners—of 
new ideas as well as new clothes. Month in, 
month out, the Journal sees millions of women 
sparking to new ideas, trying them on—and tak- 
ing them! 


— 
h 


Remember, a woman’s interests are as 
wide as the world she lives in. 


The Journal knows this—and sees to it 
that all a woman’s many interests are 
thoroughly covered in one place, in a mag- 
azine that’s really hers. Women respond to 
this kind of editing in a quick, sure and 
amazingly final way! 
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l 3. Family Purchasing Agent. “A little present for { 
{ the house”—from a man—might be an automatic | 
{ card-shuffler. But women are responsible for 
nearly all the other household purchases, select- } 
| ing everything from the yellow poppies in the { 
{ living room to the super-dishwasher in the 
\ kitchen. 
\ 
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A man’s guide to advertising to women 


Which is why the Journal is more influ- 
ential with more women than any other 
magazine on earth. 

The Journal is No. 1 in circulation and 


advertising revenue among all magazines 
edited for women. 


The Journal is No. 1 in newsstand sales 
among all magazines carrying advertising. 


{adios 
Home 
Never underestimate the power of the magazine women believe in... 


A CURTIS PUBLICATION 


6. Husbandly Hints. Masculine shopping ad- 
vice leaves a woman cold as a sunken souffle. 
After all, it took her to see that the antique 
Turkish hookah you snapped up at an auction 
would strip down to an attractive study lamp! 
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NEW CURTIS COMBINATION DISCOUNT RATE AVAILABLE JANUARY, 1955 
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Test Shows Hotel 
Guests Will Watch 


Promotional Movies 


New York, Sept. 8—An experi- 
ment in the use of an industrial 
film at hotel resorts in a restricted 
area is now being studied in order 
to determine feasibility of using 
the medium on a national basis. 

The experiment, made by Ber- 
gen Motion Picture Service, Has- 
brouck Heights, N. J., for the 
United States Brewers Foundation, 
called for 120 showings of a 43- 
minute film titled “Beer Belongs” 
in 61 hotels in the Catskill Moun- 
tains, in central New York State, 
from July 1 to Labor Day. 

The showings included a total 
audience, up to Aug. 15, of 16,441 
persons. A complete record of at- 
tendance and audience reaction at 
each showing was submitted to the 
client’s agency, J. Walter Thomp- 
son Co. 

Eugene Demick, president of the 
motion picture service, says that 
a crew of three fulltime employes 
was used to set up the bookings 
and that four projectionists were 
used to transport and use the 
equipment. 

he film, he says, was well re- 
sda and provided the founda- 
tion with sample audiences from 
every state in the union. He de- 
scribes the experiment as “an acid 
test. In many of the hotels,” he 
said, “we had to compete with or- 
ganized recreation, dances, card 
games, and other attractions, even 
though we always tried to sched- 
ule our showings so there would 
be a minimum of competition. 


= “We attracted an average of 
80% of all registered guests at the 
hotels,” he says, “and less than 2% 
of the spectators left before com- 
pletion of the showings. The audi- 
ences averaged 180 persons and 
ranged from 135 to 315. 

“The hotels agreed to use our 
show cards and to issue invitations 
in printed form to each guest,” 
Mr. Demick says. “Announcements 
were made at dinner for two days 
before each showing. In _ cases 
where hotels published menus, 
news sheets, or had _ bulletin 
boards, the announcement was 
given added publicity.” 

The film tells how beer came 
to this country on the Mayflower 
and that it is a popular beverage 


How to 

secure more 
orders, 
inquiries, leads 
from your ads 


WANT greater ad response? A suc ful ad- 
vertising campaign requires ads that really 
click and publications that get results. 


IT'S what you say, where you say It, and 
the plan in and behind your advertising that 
make the difference. 


LET the Martin Advertising Agency help you 
use newspaper and magazine advertising ef- 
fectively. Put specialists to work for you. Get 
powerful action-compelling ad copy and 
proven advertising techniques. 


GIVE your advertising dollars a chance to 
ge further. We offer you a thorough service 
based on 31 years’ knowledge. Many suc- 
cesses. Fully recognized. Established 1923. 


WHEN we handle your advertising account, 
you get thoughtful, sincere advice, sound 
analysis and full cooperation all along the 
line. Consult 


MARTIN Advertising AGENCY 


15 East 40th St., Dept. 11, New York LE 2-4751 
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in two-thirds of American homes. 
Sequences present historical back- 
ground on brewing and show to- 
day’s brewing processes. In addi- 
tion, the film includes two ice 
ballet sequences by Barbara Ann 
Scott, champion figure skater, a 
reel of speedboat racing and acro- 
batics, and shots of an Arizona 
wildcat hunt. 

At the U. S. Brewers Founda- 
tion, Robert Murphy, advertising 
manager, told AA that the experi- 


ment had been remarkably suc- 
cessful and that the foundation 
will consider use of the film on a 
broader scale, but that nothing is 
being planned for the near future. 


Paine Plans $100,000 Drive 
Paine & Co., Los Angeles manu- 
facturer of potato chips, has an- 
nounced a budget of $100,000, to 
be used for cooperative advertising 
of its Kitchen Fresh potato chips 
in Southern California. Jimmy 


Advertising Age, September 13, 1954 


Fritz & Associates, Los Angeles,| Homekraft Baking to Weslee 


was recently appointed to handle 


Homekraft Baking Co. has 
the company’s advertising. 


‘named Weslee Associates, Oakland, 
Cal., to handle all of its national 

Appoint McNeill & McCleery advertising. Television will be used 

McNeill & McCleery, San Fran- extensively. 

cisco, has been named to handle all | 

advertising and _ publicity for KGO-TV Promotes Baker 

Farmers Frozen Foods and Morris; Russ Baker has been promoted 

H. Morgan Co., two Modesto firms to program manager of KGO-TV, 

associated in growing, processing|San Francisco. Mr. Baker joined 

and marketing strawberries na-|the KGO-TV staff in October, 

tionally. 1950. 


All Industry Acclaims Need 
for QOBOMOHawBOON 


RESPONSE TO INITIAL ISSUE SIGNIFIES NEW 
HIGH IN READER ENTHUSIASM 


‘“‘NEEDED THIS FOR YEARS”’ 
SAY READERS 


. +» for example: 


"There is a definite need for a magazine 


such as yours and I would venture to 


say that it will be thoroughly read and 
digested by anyone looking ahead. We've 


waited a long time for AUTOMATION." 


"Your magazine fulfills a need that has 


Industrial Engineer 
Johns-Manville Corp. 


existed for years. Formerly, it was 


necessary to read many publications to 
-information on automation." 


obtain.. 


"I am most happy to see that a publisher 
has started a much needed magazine on 
automation...The engineering work that 
we do in our department is largely for 
‘automation' and your new magazine will 


Engineer 


Reed Roller Bit Co. 


be a real asset." 


Advisory Engineer 


Westinghouse Electric Corp. 


"AUTOMATION fills a need which we 
have felt for a long time and I am 
sure will prove a constant, practical 
help to us in our everyday thinking 
and planning." 


Plant Engineer 
Corning Giass Works 


"The first issue of AUTOMATION 
indicates that the magazine is going 
to fill a spot which has hitherto 
been almost completely untouched." 


~Ch. Engr. 
Interchemical Corp. 


MEETS THE NEEDS OF 
DIFFERENT JOB FUNCTIONS 


...» for instance: 


"We are no longer just Electrical, 
Mechanical, Civil, Electronic or 
Industrial Engineers. The world of 
"Automation' has deemed we integrate all 
of these special talents into the new 
realm of Automation Engineering." 


Commercial Dev. Engr. 
Uarco, Inc. 


"A real help for management. Essential 
if a company plans to stay alive." 


Planning Mgr. 
Hercules Motor Corp. 


"Your first issue contains a large 
amount of practical information which 

I have not seen in any other magazines. 
The big question in the minds of a lot 
of engineers must be — 'How can I use 
AUTOMATION in my plant?' — This 
magazine lcoks like it will supply a lot 
of those ideas." 


Plant Engineer 
National Mfg. Co. 


A PENTON PUBLICATION 
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Appoints Burson-Marsteller 

Universal Oil Products Co., Des 
Plaines, Ill., has named Burson- 
Marsteller Associates, New York, 
Chicago and Pittsburgh, to handle 
its public relations. 


See Named Grady Co. A.E. 

Russell W. See, formerly a part- 
ner in Robert Winternitz Advertis- 
ing, New York, has been named an 
account executive of Robert B. 
Grady Co., New York. 


WLW Aftiliates with ABC 

WLW-C, Columbus Crosley tele- 
vision outlet, in addition to being a 
basic outlet for NBC in central 
Ohio, has also become the primery 
affiliate for American Broadcast- 
ing Co. 


McCann Merges Coast Staffs 

McCann-Erickson has combined 
its Los Angeles and Hollywood 
staffs in new offices in the Tish- 
man Bldg., Los Angeles. 


Lunke Gets Shopping Center 
James R. Lunke & Associates, 
Oakland-San Francisco agency, has 
been named to handle all promo- 
tional functions for a new Bay 
Fair Shopping Center now under 
construction in Alameda County. 


NBP Adds Two Publications 

| Modern Medicine, Minneapolis, 
and Petroleum Equipment, Engle- 
| wood, N. J., have joined National 


| Business Publications. 


Whitham Joins ‘Legion’ 


J. Stewart Whitham, for the past 
11 years in the advertising sales 
department of Fawceit Publica- 
tions, has been named to the New 
York advertising sales staff of 
American Legion Magazine. 


Film Catalog Available 

The 1954-1955 film catalog of 
Business Education Films, 630 
Ninth Ave., New York 36, is now 
available free. 


'T ie comments, and hundreds more, 
spell out the need for this magazine of 
automatic production. 


It’s the kind of response that every editor 
dreams of someday receiving. It’s the evi- 
dence of high reader interest that every 
advertising man and sales manager wants. 


Here is an audience throughout all industry 
—the audience that is spearheading the drive 
for more automatic production. 


Up to now, these men have gotten a little 
= information here and a little there, scattered 


through many different publications. That’s 
why they need AUTOMATION. The maga- 
zine that is needed by the readers is needed 
by the advertiser to close the gap in his 
selling effort. 


Seventy-eight advertisers took advantage of 
this opportunity in the initial issue. Twenty- 
_ first of second month preceding publication 
is closing date. Write, wire or phone for 
space. 
AUTOMATION, Penton Bidg. 


Cleveland 13, Ohio 


ANSWERS NEED FOR INTER-INDUSTRY 
EXCHANGE OF INFORMATION 


.».among men like these: 


.. + for example: 


NEEDED IN SMALL AND LARGE 
PLANTS TO CUT COSTS 


"We are very much interested in 
AUTOMATION. We feel it is the first 
publication of its kind, fostering 
automation in industry." 


"A very fine source 
of information for those 
in the smaller plants." 


Production Manager 


Works Engineer 
E.1!. du Pont de Nemours & Co., Inc. 


"Very good — it covers a field 
heretofore scattered among many other 


magazines." 


Dept. Chief 
Western Electric Co. 


"Your magazine will fill a much needed 


vacancy in the Field of Technical Papers 
...Your coverage of Automatic Control 
Equipment is most thorough." 


Plant Engineer 
Anchor Hocking Glass Corp. 


"We, as a company, are using more and 


Sanborn Company 


"While in aircraft production we do not 
have full automation, many semi- 
automatic devices are used. The ads, 
descriptions and articles help us to 
keep up-to-date." 


Production Methods—Chief 
Douglas Aircraft Co., Inc. 


"I believe this is one of the finest and 
most needed magazines of the day. There 
is some erroneous thinking that 
automation is confined to some 
industries only and there is much lack 


of information on this subject. This 


more automation along with remote 
control. We believe that this magazine 


will give us ideas for 
installations." 


Electric Des. Engr. 
Phillips Petroleum Co. 


"Have already found many good ideas in 


your first issue. Have 


future 


magazine is a light in the darkness." 


Mechanical Engineer 
ACF Industries, Inc. 


"With the present day trend of greater 


mechanization throughout all 
manufacturing processes, your 


publication appears to be in on the 


referred to 


friends in other industries." 


industrial Engineer 
Allegheny-Ludium Steel Corp. 


ground floor." 


Designer, Special Mchy. 
Allis-Chalmers Mfg. Co. 


WOOOwWOOO 
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World Newsprint Use 
to Rise 71% by 1955, 
UNESCO Study Finds 


New Yor«, Sept. 7—U. S. con- 
sumption of newsprint is expected 
to reach about 6,400,000 tons in 
1955, 7,165,000 tons by 1960 and 8,- 
000,000 tons by 1965, according to 
tentative forecasts made in the 
United Nations’ Educational, Sci- 
entific and Cultural Organization 
report on mass communication. 

The study also says world news- 
print consumption is expected to 
reach 17,130,000 tons by 1965— 
about 6,700,000 tons more than was 
consumed in 1951. The UNESCO 
forecast is reported in the current 
newsprint bulletin of American 
Newspaper Publishers Assn. 

The UNESCO study, dated April, 
1954, is the third of a series of re- 
ports and papers on mass com- 
munication released by the UN 
body. The first, issued in February, 
was on newsprint trends. The sec- 
ond, in March, was on printing pa- 
per other than newsprint. Copies 
at 40¢ each may be obtained after 
Oct. 1 from Columbia University 
Press, 2960 Broadway, New York 
27, N. Y. 

Tentative forecasts of world de- 
mand for newsprint by continents 
by years, with 1951 consumption 
for comparative purposes, follow: 


1955 1960 1965 
(In Millions of Tons) 

Africa 85 130 159 197 

North America 6,454 6,971 7,842 8,820 

South America 357 461 580 723 

Asia (excl. USSR) 600 910 1,208 1,552 
Europe 

(excl. USSR) 2,269 3,157 3,760 4,315 

Oceania 217 309 350 421 

USSR 441 628 772 ~=#1,102 

World Total 10,423 12,566 14,671 17,130 


Acquires Broadcast Interest 

Theodore Rosenak, director of 
advertising of Blatz Brewing Co., 
Milwaukee, has acquired an in- 
terest in Midwest Broadcasting Co., 
Milwaukee, and has been elected 
a director and exec. v.p. of the 
company. Midwest. operates 
WCAN-TV, CBS affiliate in Mil- 
waukee, and WCAN. 


Millar Joins McCann-Erickson 


William F. Millar, formerly an 
associate account executive with 
Fuller & Smith & Ross, Clevetand, 
has been named an account execu- 
tive in the Cleveland office of Mc- 
Cann-Erickson. 


NATION LARGEST TRAOE TERRITORY . 


97.3 % 


Of our circulation 
is confined to the— 
EL PASO 
CITY AND RETAIL 
TRADING ZONES 
With a Family Coverage 
Ratio of 59.2% 


The Zi Paso Times 
An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 


A Scripps-Howard Newspaper 
Evening 


TWO Separate Newspapers 
30° Line BUYS BOTH! © 
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re tops 
for travel! 


When it comes to vacation travel, 1,078,590 
Elks are sufficiently travel loose 
and time free—as a recent survey proves. 


For their vacations, Elks 
take an average of 19 days 
and travel an average of 2,164 miles. 


A large percentage go by car but an 
impressive number travel by plane and train. 


When you consider that the median income 
of Elks is a high $6,740, you can see why 
Elks are tops for travel. 


/\ 
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THE MAGAZINE 


New York « Detroit « Chicago « Los Angeles 


Hood Chemical TV Spot Drive 
to Impress Hood Brand Name 

Hood Chemical Co., Ardmore, 
Pa., is readying an intensive tele- 
vision spot program for its Hood 
liquid starch and bleach and its 
Zero cleaner for the fall and win- 
ter to climax a drive to change 
product names from E-Z starch 
and 33 bleach to Hood brands. Pur- 
pose of the change is to give major 
products a family relationship. 

Television spots, a combination 
of film and live commercials, will 
be used in 15 major eastern mar- 
kets, marking a complete removal 
from institutional small newspaper 
space. To supplement the tv pro- 
‘motion, large space co-op adver- 
tising in major markets with 
supermarket chains will be used 
for the first time. Pritchard, 
Daniels & Dreher, Ardmore, is the 
agency. 


Philips Adds Rack Accounts 


John Philips Advertising, 
Bloomfield, N. J., has been named 
to handle advertising for the four 
NARACO companies, manufac- 
turers of racks, fixtures and other 
equipment for the metal plating 
and finishing industries. Philips 
has been agency for two companies 
in the group for some time—Im- 
perial Rack Co., Flint, Mich., and 
National Rack Co., Paterson, N. J. 
The two companies added are 
American Rack Co., Chicago, and 
Industrial Rack Co., Los Angeles. 


McNeely to West-Marquis 

John F. McNeely has joined the 
Los Angeles office of West-Mar- 
quis. He has headed his own ad- 
|vertising and public relations of- 
fice in Santa Ana, Cal., for several 
‘years. 


Western Michigan television 


YOU MIGHT GET A 916-LB. BEAR*— 
BUT - - » YOU NEED WKZO-TV 
TO BAG AUDIENCES 
IN WESTERN MICHIGAN! 
GRAND RAPIDS-KALAMAZOO HOOPERS 
January, 1954 WKZO-TV dominates the 
Share-Of-Television-Audience market, morning, afternoon and night. January, 1954 Hoop- 
* MON.-FRI. MON.-FRI. SUN.-SAT. ers show that WKZO.-TV gets: 
A 7a.m.- 12 noon- 6 p.m.- 
12 noon 5 p.m. 12 midnight 158.1% more MORNING viewers than Station B— 
466.6% more AFTERNOON viewers— 
WKz 
ie wnt on a% 63.2% more EVENING viewers! 
B N%t 15% 38% WKZO.-TV is the Official Basic CBS Television Outlet for 
tied 0 onsite: toc Bites the Kalamazoo-Grand Rapids. Its brilliant Channel 3 picture 


neither station was on the air all hours. 


NOTE: Sampling was distributed approximate- 
ly 75% in Grand Rapids area, 25% in 


Kalamzoo area. claim! 


She Fel yer HWations 


WKZO — KALAMAZOO 

WKZO.TV — GRAND RAPIDS-KALAMAZOO 

WJEF — GRAND RAPIDS 

| WJEF-FM — GRAND RAPIDS-KALAMAZOO 

KOLN — LINCOLN, NEBRASKA 

KOLN.-TY — LINCOLN, NEBRASKA 
Associated with 

WMBD — PEORIA, ILLINOIS 


OFFICIAL BASIC CBS 


serves more than 504,123 television homes in the 29 most 
populated Western Michigan and Northern Indiana counties 
—a far larger television market than many major cities can 


(100,000 WATTS — CHANNEL 3) 


WKZ0-IV 


FOR WESTERN MICHIGAN 


Avery-Knodel, Inc., Exclusive National Representatives 
* Arthur Young killed a 916-lb. grizzly bear in Yellowstone National Park. 
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Getting Personal 


First prize for the most unique pet and for pet’s costume at the 
Rye, N. Y., Recreation Center’s annual Youngsters Day contest went 
to 12-year-old Riki Isaacs, son of Harry Isaacs, advertising and 
promotion manager for B. V. D. Co. The pet? An egg, from which 
a duck was expected to hatch any day... 


Stephen F. Temmer, v.p. and chief engineer of Gotham Recording 
Corp., will again conduct a series of lectures in the school of dra- 
matic arts of Columbia University on motion pictures. At 25, he is 
one of the youngest instructors ever appointed by the university... 


“Get Rich in Spite of Yourself,” written by retired Los Angeles 
advertising executive Louis M. Grafe, has been brought out in a 
hard-cover edition for sale through the usual channels by Hawthorn 
Books. More than 170,000 copies have already been sold by direct 
mail... 


John Pattison Williams, executive v.p. of Station WING in Day- 
ton, has been elected a member of the Radio and TV Advisory 
Group of the Dayton Community Chest... 

Bruce Tilden of the creative staff of Kirkgasser-Drew, Chicago 
agency, has been elected chairman of the Chicago Committee for 
Great Books. He’s been active in the Great Books discussion pro- 
gram for the past eight years... 


BRUSH-UP—Chicago p.r. and admen brush up on military propaganda 

techniques on a two-week training session at the Psychological War- 

fare Center, Fort Bragg, N. C. Left to right are Capt. Robert Wilson, 

p.r. assistant at Inland Steel; Cpl. Barrie Bedell, ad manager, 

Precision Equipment Co.; Col. Felix B. Streyckmans, associate p.r. 

director, Crane Co., and Lt. Frederick D. Sulcer, copywriter at 
Needham, Louis & Brorby. 


George M. Earnshaw, Cleveland representative of Farm Imple- 
ment News, Chicago, is recovering from face injuries received when 
his automobile went off the road...Another European tourist re- 
turning from a two months’ stay abroad this summer is Al Nordberg 
of Chicago Offset Printing Co... 

H. F. Johnson, president of S. C. Johnson & Son, Racine, Wis., has 
been sworn in at Washington as director of the office of industrial 
resources of the Foreign Operations Administration. He will be res- 
ponsible for programs involving development and expansion of in- 
dustrial production in countries participating in the mutual security 
program... 

Jack Bridgman of McCann-Erickson has been named chairman of 
the advertising committee of the San Francisco United Crusade 
campaign to raise funds for 104 major health and welfare agencies. 
Lowell Mainland, v.p. of J. Walter Thompson Co., heads the adver- 
tising sponsorship committee. Mr. Bridgman will supervise creation 
and production of promotion materials. He and the staff of McCann- 


‘Erickson have volunteered to design the crusade’s advertisement 


materials... 

Mary Jane Kenney, production manager of Carr Liggett Adver- 
tising, Cleveland, flew to Europe Sept. 2 for a month’s vacation. 
She'll visit Italy, France, England and Scotland... 

Extra holidays are on the program at the Better Business Bureau 
of Los Angeles. When it was decided that Armistice Day would no 
longer be a staff holiday, Robert J. Bauer, president, and Robert M. 
Sample, v.p. of the bureau, made a new rule giving each member 
of the staff a holiday on his birthday... 

L. G. “Tim” Willcox, formerly with Critchfield & Co. and for 
many years with Evans Associates in Chicago, is enjoying the good 
life in Los Angeles, where he and his family moved three months 
ago. His son John is on the ad staff of the Los Angeles Times... 

Milton O. Holst, D. W. Cummings, exec. v.p., and Lloyd B. Myers 
celebrated the 25th anniversary of Holst & Cummings & Myers Ltd., 
Honolulu agency, on Aug. 17. The company was founded by Ran- 
dolph Crossley, who was joined, shortly, by Mr. Holst, with whom 
he had been associated in Los Angeles. Mr. Crossley sold his in- 
terest, and over the years the company has expanded from the orig- 
inal staff of two to a combined staff of 30—in San Francisco and 
Honolulu... 

When Station KYW disc jockey Vine Lee became a father on Aug. 
18 the entire station burst into dedications for young Stephen Nelson 
Lee. Reasons: the birth took place a week later than anticipated, and 
father Vince was nearly a nervous wreck. Father, mother and son 
are doing well.... 

Rulon Bradley, news director of KSL, Salt Lake City, received 
his M.S. degree in journalism Aug. 27, at the University of Utah. 
His thesis, entitled “Radio Editorializing,”’ gained him a rating of 
“excellent,” highest awarded by the university... 

Alfred E. Lyon, board chairman of Philip Morris & Co., sailed on 
the Queen Elizabeth Aug. 31 for a six-month business tour of Eu- 
rope, Asia and Australia... 
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36% of Light Construction 
volume is remodeling, 
alteration and repair—a 
steadily increasing mar- 
ket for all kinds of build- 
ing materials, tools and 
equipment. 


Oe en re “ 


6.7% of the Light Con- 
struction Market is new 
industrial building (Small 
Factories, Warehouses, 
etc.). 


Pore j 7 a 


* 


2.8% of the Light Con- 
struction Market is Public 
Utility. 


Building industry sales and advertis- 
ing plans for 1955 must include the 
entire Light Construction Market. 
No halfway measures, no mere hand- 
ful of builders can bring you the 
sales results you need. The pie-charts 
surrounding this message show that 
in 1952 and 1953, new residential 
construction accounted for 42.5% of 
light construction dollars. 36% was 
remodeling, alterations and repair. 
21.5% was light industrial, commer- 
cial, institutional, farm service build- 
ings, etc. (Figures from Dept. of 
Commerce 1952-1953 totals.) 


DONT SETTLE 
FOR LESS/ 


PRACTICAL BUILDER is the recognized 
top magazine for reaching this entire 
market. Its builder readers erect 7 
out of 10 dwelling units built; do 
most of the industry’s remodeling 
and repair business; 60% of all new 
light construction. PRACTICAL 
BuILper has the largest builder cir- 
culation, the greatest builder buying 
power, the greatest reader preference 
of any builder magazine . . . and all 
this at the lowest cost! 


2.7% of the Light Con- 
struction Market is Farm 
Service buildings. 


Reach the ENTIRE 
Light Construction Market 


dl 
Practical 
© Builder 


SSouth Wabash * Chicago3 


Biue Book of the Light Construction Industry 


2.4% of the Light Con- 
struction volume is Com- 
mercial Building. 


42.5% of the Light Con- 
struction volume is NEW 
residential building— 
small town, suburban 
and metropolitan areas. 


6.8% of the Light Con- 
struction Market is mis- 
cellaneous non-residen- 
tial building (Schools, 
Churches, Auditoria, etc.). 


0.1% of the Light Con- 
struction Market is all 
other private building. 
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Tussy Cosmetiques Names 3 
Tussy Cosmetiques, New York, 


has appointed Stanley H. Reames 


sales representative and Joseph B. 
Donovan and Melvin Metter junior 


sales representatives. Mr. Reames 
previously with Overseas 


was 
Service Corp., Mr. Donovan with 
Union Bag & Paper Corp., and Mr. 
Metter with Warner-Hudnut. 


SALISBURY 


NORTH CAROLINA 


MARKET 
MEDIUM 
COST 


Sell the heart of the rich and prosper- 
ous Carolina market through its only 


newspaper—THE SALISBURY POST. 


Nationally Represented by 


WARD-GRIFFITH CO. 


The Woard-Griffith Co. maintains offices 


Advertisers Use 
Magazines: MAB 


magazines carried a larger per- 
centage—40%—of U. S. advertis- 
ing than any other medium. 

More than 80% of national ad- 
vertisers used magazines, half 
again as many as the number us- 
ing the three other major media 
combined. 

Some 70% of national advertis- 
ers invested the largest portion of 
their budgets in magazines. 

Some 70% of magazine advertis- 
ers used no other national medium. 

And 88.3% of prewar advertis- 
ers in magazines are still using 
the medium, and from 1952 to 


More Than 80% of 


New York, Sept. 8—In 1953,| 


NUMBER OF NATIONAL ADVERTISERS, $25. 000 
OR MORE: FOUR MEDIA, 1939, 1944, 1949-1953 


. [TT 


r a. evisi on se ee 


r 
1939 1944 1949 1950 1951 1952 1959 


MAB No. 73 


1953 magazines showed gains in 
25 of the 28 Publishers Informa- 
tion Bureau classifications, against 
losses in only three. 


—_ 


ly partisan  highlights—of 
Magazine Advertising Bureau’s 
“MAB Briefs” for Sept. 8. Other- 
wise, the issue reports: 

1. That total number of individ- 
ual advertisers grew remarkably 
little during 1953, from 2,538 ad- 
vertisers to 2,636. 

2. In the same period, total ex- 
penditures rose from $1,208,233,000 
to $1,365,745,000, and average 
expenditures from $476,053 to 
$518,113. 

3. This represents, in MAB’s 
opinion, the “inadequacy of the 
budget of the typical company,” 
because while budgets have in- 
creased 46% between 1939 and 
1953, and this practically parallels 
the 40% increase in the number of 
U.S. families since 1939, it ignores 
the rise in advertising cost. MAB 
says flatly that the average nation- 
al advertiser of 1953 is actually 
reaching a smaller proportion of 
the nation’s families than he did 14 


in all principal advertising centers 


= These are highlights—admitted- years ago, despite the fact that any 


SAM GOLD, of Sam Gold & Associates, is the creator of 


more than a thousand child-appeal premiums. Every one of these 
amazing toys, games, books and gimmicks is a sound, successful 
selling tool that has proved its worth as a package enclosure, 
self liquidator or store traffic builder in the sales program of 
some leading American advertiser. Recognized as one of adver- 
tising'’s great creative men, his unusual ability and more than 
twenty years experience can be of inestimable value to you. 


— 


The Stork is Bringing Yo 4,000,000 New Salesmen 


Every = Year!” 


LET US HELP YOU PUT THEM TO WORK! 


KIDS are super-salesmen. They can persuade their 
parents to buy a product, change brands, try something 
new or call at stores for demonstrations as nobody 
else can. Today, there are more than 30,000,000 of 
them in the United States and 4,000,000 more are 
being born each year, 


present the plan properly to their dealers; various 
types of consumer advertising to advise the public re- 
garding the offer as well as dealer helps including ad 
mats for local papers, window and store display mate- 
rials, radio spots, TV commercials, direct mail ideas, 
etc. It is this completeness and effectiveness of his 
campaigns that has long distinguished Mr. Gold's 


But to win the favor and influence of these small-fry- ' 
premium promotions. 


a super-salesmen, one thing is absolutely essential — 
Child-Appeal Premiums—the kind Sam Gold has been 
creating for more than twenty years. 


So, if you want to see real action in over-the-counter 
sales of your product—crowds stampeding your dealers 
for demonstrations—or tons of mail coming in from 
your self-liquidating offers — employ the one sure, 
quick-action selling technique. Put the kids to work 
with Gold’s Child-Appeal Premium Promotions. Write, 
wire or phone when we can get together to show you 
how you, too, can cash in on kids. 


His paper productions . . . original, exclusive and 
amazing in their ingenuity . .. are being used by many 
national advertisers as package enclosures, self liqui- 
dators or store traffic developers and have sold billions 
of dollars worth of products and services. 


Perhaps the reason for the phenomenal success of Gold 
premiums is the fact that they are never sold just as 
premiums but as a part of a complete and highly indi- 
vidualized merchandising plan. The premium serves 
only as a theme for the advertising built around it 
which usually includes a dramatic presentation of the 
premium and plan to the salesman and distributors; 
a dealers’ plan book to help the distributors’ salesmen 


*The BABY BOOM, This Week Magazine 


Det oN 
PREMIEM 
, KING 


$.- Soe <3 


SAM GOLD & ASSOCIATES 


21 WEST ILLINOIS ST. CHICAGO 10, ILLINOIS 
MOHAWK 4-6102 


Advertising Age, September 13, 1954 


the'given number of families have a 


vastly greater buying power than 
their equivalent number did in 
1939. 


s 4. On a competitive basis, MAB 
again produced figures to show 
that it is the leading medium in 
dollar volume. On a basis of ad- 
vertisers spending $25,000 or more 


THE DOLLAR VOLUME OF NATIONAL ADVERTISING IN 
FOUR MEDIA, 1939. 1944, 1949-1953 ... FOR ADVER- 
TISERS SPENDING $25,000 OR MORE IN EACH MEDIUM 


fn Millions 
$600 


1939 oe 
MAB No. 72 


1949 «1950 1951 1952 1953 


in a medium, it shows that it 
carried $546,835,000 in 1953, com- 
pared with $437,188,000 for news- 
papers. This is after exclusion of 
what MAB regards as local or re- 
gional advertisers—when these 
are included, the figures are $548,- 
848,000 for magazines, $472,441,- 
000 for newspapers.) 

5. Television isn’t hurting any- 

body. MAB shows that while tv 
has produced a 1949-1953 increase 
of $214,400,000 in billings, the two 
printed media—newspapers and 
magazines—have produced a $255,- 
700,000 increase in billings in the 
same period, of which $151,000,000 
came from magazines. And over 
the same period of years, while 
160 advertisers were attracted to 
tv, 457 were attracted to maga- 
zines. 
# 6. Magazines still show low cas- 
ualty rates. Of the 548 companies 
which used magazines prewar, 
only 64 (11.7%) were not still us- 
ing the medium in 1953; in news- 
papers, the corresponding ratio 
was 17.7%; in radio, 46.3%. 

7. In the 28 PIB classifications, 
magazines were first in advertis- 
ing dollars in 18 of them; newspa- 
pers led in nine, and network tv 
was first in one. During the year, 
magazines passed newspapers in 
toiletries and toilet goods, and in 
horticulture, but lost first place to 
newspapers in confectionery, soft 
drinks, gasoline and lubricants, 
and transportation and travel, and 
newspapers took the lead in drugs 
and remedies from network radio. 


KETC Set to Debut 

KETC, St. Louis educational 
television station, will go on the 
air Sept. 20 with sponsored pro- 
grams, but no commercials. Spon- 
sors will use card-type announce- 
ments carrying their name and ad- 
dress only. Richard J. Goggin, gen- 
eral manager during the year of 
preparation for broadcasting, has 
resigned to join the staff of the 
Educational Television & Radio 
Center, Ann Arbor, Mich., which 
services KETC. Martin Quigley 
has taken a leave of absence as 
v.p. of Fleishman-Hillard, St. Louis 
public relations counsel, to assume 
duties as acting general manager 
of the station. 


TORONTO, CANADA 


Capital City of Ontario — Canadas Richest 

Province — Having One-Third of Canada’s 

Total Population and 42% of Retail Sales— 
Blanketed by the 


TORONTO DAILY STAR 
— 400,000 circulation (largest in 
Canada) 
— 80% coverage of Toronto 


— 650% coverage of 45 prosperous 
Ontario centers 
SEND FOR OUR COMPLETE DETAILED MARKET FACTS 


WARD-GRIFFITH CoO. 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 
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— somesoome: —} 


Maw dimerioan iwatioue oF & offer 


first laundering free! 


twiet i... twirl it... bend it... curt it... 
the ry soft collar on 


Van Heusen Century Shirts 
won't wrinkle ever! 


i . oe a 
| hacachentedeeninehetetad aaa cietealneeiadiamtotenaeh iene caeeiemetetaemeeiben ie a 


LAUNDRY TICKET—Coupon for a free 
first laundering, in this page ad 
in the Sept. 6 issue of Life, rep- 
resents a new cooperative offer by 
American Institute of Laundering 
and Phillips-Jones Corp., New 
York, for its Van Heusen shirts. 


British Credit Ads 
for Record Swarm 


of Tourists in ‘54 


Lonpon, Sept. 7—‘Come tec 
Britain” ads are paying off hand- 
somely in record waves of tourists 
and the British Travel & Holidays 
Assn. is all set to boost its spend- 
ing in the coming year. 

In 1953—Coronation year—some 
819,000 tourists visited Britain. 
This was 12% above 1952 and 70% 
above 1937, the year of King 
George VI’s Coronation. 

Now it seems that 1954 visitors 
will set a new alltime high, and 
increased advertising is given here 
as one of the prime reasons for this 
record influx. 


= The travel association reports 
that it spent $1,530,000 on overseas 
advertising in the year ended 
March 31, 1954. In the previous 
year, overseas spending on ads 
totaled $1,400,000. 

The advertising overseas is ex- 
pected to continue to rise, since the 
travel organization has already an- 
nounced that it is aiming at a goal 
of 1,600,000 incoming tourists a 
year. More than 80% of the group’s 
expenditures goes on advertising. 

Americans are still accounting 
for about 25% of the visitors to 
Britain. Tourism is thus a potent 
dollar earner, with receipts from 
American tourists now running 
above $130,000,000 a year. 


= The British travel association 
says that in the year ended last 
March 31, campaigns were run in 


the U. S., Canada, South America, 


Germany, France, Belgium, Den- 
mark, Holland, Italy, Norway, Por- 
tugal, Sweden and Switzerland. 

In the U. S., British travel ads 
ran in 14 magazines, 25 newspa- 
pers and 10 Sunday supplements. 
Hewitt, Ogilvy, Benson & Mather 
handles British travel advertising 
in America. 


sion BEACH 


FLORIDA 
opulation: (U. S. Post Office 
mate) City Zone, now......... 63,096 
Florida’s Year "Round Resort Covered By 


DAYTONA BEACH NEWS-JOURNAL 

1. Daytona Beach is an unusual test 
market; its thousands of visitors 
come from all over the U.S., Canada, 
Cuba and South America. ‘ts Sum- 
mer seasons now rival its Winters in 
tourist popularity. 


2. Over $98,723,000 effective buying in- 


come. 

3. Over $83,353,000 retail sales. 

4. A quality market index of 127. 

5. 1953 total advertising 15,275,865 lines. 
SEND FOR our. ADVERTISERS" MERCHANDISING PLAN 
Represented by Obena' Jacksonvt 


uer Jr. in 
ATS Represented by 


WARD-GRIFFITH CO. 
The Word-Griffith Co. maintains offices 


in oll principol adyertising centers 


London Rejoins Kudner 
Bernard London, formerly with 
D’Arcy Advertising, has rejoined 
the tv department of Kudner 
Agency, New York. He will be the 
agency producer for the Schick- 
sponsored national professional 
football games over DuMont. 


Dari-Freeze Names Flint 


Flint Advertising, New York, to;committee is expected to consider 
handle its advertising and promo- the present tariff definition as re- 
tion. Newspapers, Magazines and lated to present and future needs 
radio will be used. Shohet-Meyer of newspapers for their newsprint 
is the previous agency. | supply. 
Bryan Heads ANPA Committee Shohet-Meyer Adds Three 
D. Tennant Bryan of the Rich-| 
mond News Leader anc Times-Dis- kers, N. Y., has been appointed to 
patch has been named chairman handle advertising for three new 


Shohet-Meyer Advertising, Yon- 


Carvel Dari-Freeze Corp., Yonk-|of the committee on newsprint | accounts. They are C. J. Drislane, 
ers, N. Y., “soft” ice cream fran- tariff definition of the American | White Plains, processor of River 


chise operation, has appointed Newspaper Publishers Assn. The 


Valley frozen foods; National Food 


77 


Slicing Machine Co., White Piains, 
maker of food slicing machines for 
home and industry, and Trade 
Winds Motor Court, Yonkers. 


Imitations like, in Diamonds 
MAY FOOL SOME BUYERS 


Dial MOhawk Typographers are imitated . . . like 
4-6134 Geneunis. If real, they serve their 
JAY P., purpose—of what caliber is yours? 
KKK KKK RHEE EKK 

WA LK advertising typographer 
11 EAST HUBBARD ST.. CHICAGO 11, ILL. 


in Remarkable Rockford 


...and the Rockford Morning Star and Rockford 
Register-Republic reach more customers (large 
and small) in the rich Rockford, Illinois Market 
than any other media. Whether you are selling ice 
cream or automobiles — soap or motor boats — 
you will find Rockford a profitable market... 
2nd largest machine tool manufacturing city in 
the United States, center of a rich agricultural 
area, home of 399 diversified industries, 15th in the 


131,123 ABC CITY ZONE 


US in Total Postal Savings... Rockford is the 
center of a rich trading area covering 13 Northern 
Illinois and Southern Wisconsin counties. Retail 
Sales run over 800 million dollars per year. The 
Rockford Morning Star and Rockford Register- 
Republic give excellent coverage of the entire area. 
One hundred towns receiving home delivery have 
at least 30% circulation. Let us send you full in- 
formation ... write today. 


441,222 ABC RETAIL TRADING ZONE 


ROCKFORD MORNING STAR 
Rockford Register-Republic 


REPRESENTED NATICNALLY BY BURKE, KUIPERS &2 MAHONEY, INC- 
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GROSVENOR N. ALLEN ‘years, chairman of the board for 


Oneipa, N. Y., Sept. 8—Gros- 33 years and director of design for 
venor Noyes Allen, 80, honorary 50 years. Following his graduation 
chairman of the board of Oneida|from Yale in 1895, Mr. Allen 
Ltd., silver tableware manufac-| joined the Pope Co., Hartford 
turer, died Sept. 5 at the Oneida bicycle manufacturer. Three years 
City Hospital after an illness of|later he started his career with 
several months. |Oneida at the company’s Niagara 

Mr. Allen joined Oneida Ltd. in | Falls plant, where he later became 
1898, served as Ist v.p. for 35|superintendent. In 1900 he was 


“happy 
talk” 


Want to step up new sales to candy 
makers? Put your best foot forward 
in the magazine read most for 
candy business news and trends. 


CANDY INDUSTRY 


Audited Circulation—6,262 
Don Gussow Publications, Inc. 


18 E. 49th St., N. Y.17, N.Y. 
PLaza 9-5245 


Information headquarters for the billion-dollar industries 
they serve—‘‘Candy Industry,’’ “‘The Candy Industry 
Catalog and Formula Book,”’ and “Bottling Industry.” 


sent to Chicago as a sales repre- 
sentative, where he worked out 
his first silverware design; a few 
years later he was made director 
of design. 

In 1913 he was elected Ist v.p. 
and in 1915 became board chair- 
man. At his suggestion, the com- 
pany began advertising designs in 
life-size to stress the beauty of 
the details. 


‘HARRY C. (BUD) FISHER 

New York, Sept. 7—Harry Con- 
way (Bud) Fisher, 69, whose 
“Mutt and Jeff” comic strip 
‘amused millions for nearly 50 
| years, died today of cancer at 
'Roosevelt Hospital here. 
_ “Mutt and Jeff” is credited with 
having been the first daily comic 
strip published in a newspaper. 
It appeared first in the San Fran- 
cisco Chronicle in 1907. Since 1913 
|it has been syndicated by the Bell 
| Syndicate. 

Contrary to an impression that 
seems to have been held in some 
quarters, AA was told today, 


| 


Advertising Age, September 13, 1954 


neither the comic strip nor its 
characters have ever been used in 
advertising. 

Mr. Fisher was born in Illinois, 
spent his early years in California. 
He became a cartoonist on the 
San Francisco Chronicle; after 
two years of pleading, he was al- 
lowed by the management to start 
his comic strip, which began with 
‘Mutt” who supposedly became 
rich betting on horses and sup- 
plied his readers with tips on the 
races. “Jeff” came into existence 
in 1910 when “Mutt” visited an 
insane asylum where he met the 
bald-headed runt, who said he was 
Jim Jeffries, then heavyweight 
boxing champion. 

A majority of the leading news- 
papers in the country at various 
times carried the comic strip. Mr. 
Fisher had lived in New York 
since 1910. 


WALTER F. CARLEY SR. 
Boston, Sept. 8—Walter F. Car- 

ley Sr., 64, president and general 

manager of the Boston Post Pub- 


..production’s really sold on ‘em—and they're priced right!” 


Plant ...department ...or individual — everyone's sold on Avery Pressure-Sensitive Labeling. 


Here’s why: 


® Countless hand operations are eliminated ...one simple motion and they're on to stay— 
without moistening! Avery Kum-Kleen Labels are fed, either one-at-a-time from an auto- 
matic dispenser, or from sheets for in- 


Every segment of the food industry finds money-saving 
uses tor Avery Self-Adhesive Labels...from meat packers 
to contectioners—from bakers to dairies —from vegetable 
shippers to frozen food packers. 


wie? Because Avery Kum-Kleen Labels adhere firmly to 
boxboard, varnished surfaces, plastic materials of all kinds, 
and most other packaging materials...and they withstand 
the rigors of a frozen food locker or the intense heat of 
store windows. 


For package identifications, for brand name promotion — 
for price marking, or as contents labels, Avery Kum-Kleen 
Labels are superior. They'll cover up printed data that 
has become obsolete, or carry a hard-hitting sales promo- 
tion message On your present package. Write for FREE 
samples ...Try them! 


AVERY ADHESIVE LABEL CORP., Custom Div. 133 


117 Liberty Street, New York 6 © 608 S. Dearborn Street, Chicago 5 
1616 S. California Ave., Monrovia, Calif. ¢ Offices in other principal 
cities 

() Please send case histories 


(1) Have the Avery Label 
and free samples all 


man c 


Name- 
Company nt 
Address 

Our Business Is___ 


dividual labeling. 


@ Production line speed means Avery 
Labels work on every labeling job faster, 
more efficiently and more economically. 
They fit into any production line, at 


any speed. 


® Clean, easy application even on hard- © 
to-label surfaces. Self-Adhesive Avery 
Kum-Kleen Labels stick tight to any 
clean, smooth surface...they won't dry 
out, curl or pop off. And they stay neat 
and attractive—even under temperature 


and humidity extremes. 


® Low cost Avery Dispensers — either 
manual or electric—assure dependable 
labeling and top efficiency for every la- 


belin 


job. Write today for details — 


case histories and free samples of Avery 
Pressure-Sensitive Labeling! 


FREE—label analysis service! 
Avery canoitag opostetions, 


lishing Co. from 1946 to 1952, died 
yesterday in Melrose Hospital, 
Wakefield, Mass. He was the first 
president and an organizer of the 
Institute of Newspaper Controllers 
and Finance Officers. 

Mr. Carley’s newspaper career 
began when he joined the Boston 
Post’s circulation department at 
the age of 21. In 1946 he was 
named as one of two trustees to 
manage the Post and other assets 
included in the Richard Grozier 
estate. 


ARNOLD BECKJORDAN 

New York, Sept. 7—Arnold 
Beckjordan, 45, executive secre- 
tary of the New York Society of 
Professional Engineers, and for- 
mer v.p. of American Assn. of Ad- 
vertising Agencies, died Aug. 18. 
Born and reared in Iowa, he en- 
gaged in financial advertising in 
the Midwest before coming to New 
York in 1932. He was associated 
with a number of advertising 
agencies here before joining the 
Four A’s in 1944. He was associ- 
ated with Market Research Co. of 
America, Fact Finders Associates 
and H. B. LeQuatte Inc. before 
joining the engineering society. 


BERT L. ATWATER 


Cuicaco, Sept. 7—Bert L. At- 
water, 87, associated with William 
Wrigley Jr. Co. since 1907, died 
here Sept. 6. Mr. Atwater, a native 
of New York state, joined the 
Wrigley organization as manager 
of its New York office. He was 
elected 2nd v.p. in 1915, a di- 
rector in 1916 and v.p. in 1920. He 
came to Chicago in 1932. In 1951 
he retired as v.p. of the chewing 
gum company, but was elected 
board chairman of its Canadian 
affiliate. His son, A. G. Atwater, 
is v.p. of the Wrigley Co., and a 
daughter, Helen, is the wife of 
Philip K. Wrigley, president of the 
company. 


CLIFFORD R. NOBLE 

New York, Sept. 9—Clifford R. 
Noble, 56, v.p. of Art Gravure 
Corp., died Sept. 7 at his home in 
Forest Hills, L. I., after a long ill- 
ness. Mr. Noble came to Art 
Gravure from McCann-Erickson 
in 1937. 


PIERCE WILLIAM COOK 

CHARLOTTE, N. C., Sept. 9— 
Pierce William Cook, 53, southern 
manager for Ward-Griffith Co., 
New York, until his retirement in 
1952, died Sept. 3 after a long ill- 
ness. An Atlanta native, he had 
been with the newspaper repre- 
sentative for more than 25 years. 
His offices were in Atlanta and 
Charlotte. 


MAURICE C. LODGE 

San FRAnNcisco, Sept. 7—Maur- 
ice C. Lodge, 69, died here Aug. 
29. He had operated the advertis- 
ing agency bearing his name since 
he founded it in 1942. The agency 
has closed following his death. 


RICHARD T. CROCKETT 


New York, Sept. 9—Richard T. 
Crockett, 28, an art director at 
Batten, Barton, Durstine & Os- 
born, died Sept. 4 as a result of 
injuries received in an automo- 
bile accident. He had been with 
the agency’s art department since 
1946. 
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CIRCULATION BUILDERS 
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Magazine Publishers 


UNION CIRCULATION CO., INC. 
HAROLD F. DELANEY 
General Manager, 

33 West 60th St., New York City 
“Over a Quarter C 
of Dependable Service” 
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Advertising Age, September 13, 1954 


Sales and PR Notions... 


e Sponsors of NBC-TV’s Sunday 
night color spectaculars are going 
to be getting some special p.r. 
treatment this fall for their $150,- 
000. NBC has issued the first of 
what will be a regular series of 
handsomely-printed (in color, of 
course) advance playbills for each 
of the every-two-weeks extrava- 
ganzas. 

The first one tells the trade 
about “Satins and Spurs,” the 
kick-off spectacular starring Bet- 


MAN LEEBMAN PRESENTS 
BETTY HUTTON 
i 


“ MATING AND SEES” 


ee 


ro. “a 


MR. WEAVERS DREAM—Evidence that 
NBC President Sylvester Weaver’s 
“dream has reached fruition” is 
this four-color ten-page playbill 
for the first of NBC-TV’s color 
spectaculars. 


ty Hutton. Along with a cast of 
characters and a scenes synopsis, 
there’s a mine of background 
information on “Mr. Weaver’s 
dream,” plus front-cover notice 
that Sunbeam Corp. and Hazel 
Bishop Inc. are the co-sponsors. 
Along with trade circulation, the 
playbills will go to the clients for 
their own distribution. 


e In proper contrast to the tv- 
spectacular approach, ABC Radio 
is giving its program promotion a 
“strictly local” emphasis, with 
the 361 affiliates doing most of 
the promotion. Main ABC con- 
tribution is a “package” contained 
in a turquoise and black steel 
cabinet, one of which goes to 
every station manager. 

Inside are folders arranged al- 
phabetically according to the 
shows each station carries. Each 
folder contains a complete promo- 
tion kit packed with 20- and 30- 
second announcements, copy for 
ads simulating news stories in the 
local papers, and mats for dis- 
play ads and postcard mailings. 


e As part of its program for pub- 
licizing National Restaurant Month 
(October), Pabst Brewing Co., 
Chicago, is supplying restaurants, 
hotels and taverns with full-size 
plastic platters for use in win- 
dows, on walls and behind bars. 


PUT COLOR 


n Your 


ELIZABETH (N. J.) MARKET 
ADVERTISING 


One color and black, two colors 
and black and full R O P color 
Accepted by the 
ELIZABETH DAILY JOURNAL 


ELIZABETH, NEW JERSEY 
Write for details or contact 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


ee 2s ee og 


Merchandising Ideas 


The platter carries this invitation 
to dine out often: 
“Wives who cook and do the 
dishes 
Should be granted these three 
wishes: 
A grateful mate, a well-kissed 
cheek, 
A restaurant dinner 
week.” 


every 


e Because so many of its 1,500 
employes and their families were 
anxious to see the progress of its 
new $3,000,000 plant in Dedham, 
Mass., Rust Craft Publishing Co., 
Boston, has designed a special en- 
graved pass, appointing its em- 
ployes “Honorary Rust Craft 
Building Inspectors.” 

Each pass indicates that the 


KISS AND PLATTER—Housewife’s every 

wish is summed up in this shot for 

Pabst Brewing Co. The plastic 

platter is a reminder that one of 

them is for “a restaurant dinner 
every week.” 


named employe is a “Rust Crafter 
in good standing and is entitled 


to inspection privileges” at the 


|greeting card firm’s Dedham 
'premises. Last weekend, officials 


._.|estimated that some 200 carloads 
\-45)|0f inspectors arrived to do their 
~~ | duties. 


e Purchasers of new-model Ben- 
dix washers will be learning how 
to use their new appliance by 
means of a phonograph record, 
according to Avco Mfg. Co., Cin- 
cinnati. Avco has pressed a 6%” 
78-r.p.m. microgroove to be placed 


.}on top of all Bendix washers de- 


livered. 

To tell the story Avco lined up 
Arlene Francis, editor-in-chief of 
NBC-TV’s “Home” show. Miss 
Francis outlines essential infor- 
mation for operating the machine, 
and concludes with a suggestion 
that washer-owners might also 
“see your Bendix dealer about a 
new Bendix automatic dryer.” ~ 


Gaylord Appoints Pepple 

R. Ted Pepple, formerly assis- 
tant advertising manager of Mag- 
ic Chef Inc., St. Louis, has joined 
Gaylord Container Corp.,_ St. 


79 


,Louis, as an assistant to Gordon 


Hertslet, manager of customer re- 
lations and advertising. 


You Can't Miss With 
THE GAZETTE 


in Haverhill, Massachusetts 


George McLaughlin 
Advertising Manager 


will furnish ef- 
fective merchan- 
dising help for 
your product with the HAVERHILL 
GAZETTE and its 100% coverage 
of Haverhill, Massachusetts trading 
zone population of 110,488. 

Request more facts. It pays to use 
the Gazette. 


Nationally Represented By 
WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 


in all. principal advertising centers 


homa City a 


month after month. 
LaSALLE MAP OF BUSINESS CONDI- 


oMAN 
HE DAILY OKLA — 


263,397 


Largest Sunday 
Circulation in 


the Southwest 
(Including Texas!) 


one of ten 


—— ase 


TIONS shows Oklahoma up 4 to 7% 
this September over year ago. 


RAND McNALLY 
MAP (August) shows Oklahoma City 


OKLA 


Reet ree Ee oe 


s a ‘‘Preferred" sales city 


west. 


best cities in the U.S. 


ORlehowa, ¢ Bright; Spot for, Solec/ 


GK sauts MANAGEMENT picks Okla- DEPARTMENT STORE SALES in Okla- 
homa City running far ahead of U.S. 
and 10th Federal Reserve District aver- 


ages and every other city in the South- 


GA RESIDENTIAL BUILDING in Oklchoma 
City first six months 71% ahead of 
same period a year ago. 


OKLAHOMA CITY LEADS 10th Fed- 


eral Reserve district with 10% increase 
in value of check payments first six 
months this year. 


THE DAILY OKLAHOMAN 


HOMA CITY TIMES, 


Owned and Operated by The Oklahoma Publishing Company 
The Farmer-Stockman * WKY Radio * WKY-TV. 


Represented /»y The Katz Agency 
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DuMont Is Interested 
in Closed Circuit TV 


To the Editor: Permit me to| 
congratulate you on the splendid 
article on closed circuit television | 
which appeared in the Aug. 16 is- | 
sue of ADVERTISING AGE. It was 
one of the most accurate and com- | 
prehensive articles on the subject 
which I have read to date. 

There was one statement, how- 
ever, on which I would like to 
comment. In the section dealing 
with organizations described as 
“theater television companies” the 
article states, “Since the networks 
regard this service as more of an 
annoyance than a profit maker, 
they are glad to cooperate.” It is 
quite true that DuMont is glad to 
cooperate with the theater televi- 
sion companies, as is indicated 
by the fact that DuMont facilities 
were used to televise the Metro- 
politan Opera over a closed circuit 
in 1952, DuMont cameras and 
crews televised the heavyweight 
.championship fight over a closed 
‘gircuit last June and DuMont has 
been retained to televise the open- 
ing night of the New York Phil- 


In CANADA 
31% of the sales made 
in retail stores are 
made to Families reading 
THE STAR WEEKLY 

ask for information 
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WARD-GRIFFITH CO.’ 


The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


ithe general manager, 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


harmonic Society’s concert season 
over a closed circuit in October. It 
is not true, however, that DuMont 
regards closed circuit telecasts as 
an annoyance. DuMont has a spe- 


cial department, of which I am 


the sole 
function of which is to solicit 
closed circuit business. The clients 
of DuMont’s closed circuit depart- 
ment have full access to all of the 
facilities, personnel and tv know- 
how of the DuMont Television 
Network and, in fact, many of 
our closed circuit operations have 
utilized facilities and services of 
the Communications Products Di- 
vision and the Receiver Division 
of the Allen B. DuMont Labora- 
tories. I think I can safely say that 
no organization is better equipped 
than DuMont to deliver the finest 
in closed circuit services at min- 
imum cost—and no organization is 
any more interested than DuMont 
in developing this phase of televi- 
sion. 

I am enclosing a reprint of an 
article which I wrote for the Pub- 
lic Relations Journal which gives 
further information as to the his- 
tory and the scope of DuMont’s 
closed circuit services. If you 
would like any further information 
on this subject please feel free to 
call upon me. 

M. A. MAYERS, 

DuMont Television Network, 

New York. 


Thinks Eye & Ear Man Missed 
Boat on Closed Circuit TV 
To the Editor: Your “Eye and 
Ear Department” story on closed 
circuit television, in your Aug. 16 
issue, really missed the boat! 
While your magazine is usually 


right up to the mark in news cov- 
erage this story and the facts in it 
was about a year behind the times. 
The facts alone attest to the man- 
ner in which many major indus- 
trial giants have taken to this 
medium and used our facilities to 
further their sales efforts. 

* Ford—twice this year! 

* Chrysler—twice this year! 

* Pan American World Air- 
ways—twice this year! 

* Dow Chemical—once this year! 

The companies listed above are 
only a few of those who have rec- 
ognized what closed circuit televi- 
sion has to offer and have used it 
as an important part of their sales 
program. 

We are a long way beyond the 
“experiment” stage when firms 
like Ford, Chrysler, among others, 
have used the medium twice this 
year and are making plans for still 
additional shows before the year 
ends. Ford in its latest show 
reached 35,000 dealers and their 
salesmen in 39 cities throughout 
the country. Motion picture thea- 
ters were used for large screen 
viewing. Of this and other similar 
shows, we and our industry are 
justifiably proud. But you do your 
readers a distinct disservice when 
you do not fully inform those who 
are interested in this vital new 
medium of the giant strides that 
have been made, what closed cir- 
cuit tv can offer them, and what 
is the “proper” way to go about 
having their meetings put on the 
closed circuit air. 

WILLIAM ROSENSOHN, 
Executive Vice-President, Box 
Office Television Inc., New 
York. 


The E&E man pointed out that 
companies like Box Office Televi- 
sion “are getting more experience 
every day and pretty well domi- 
nate this field.” Which doesn’t put 
him very far behind the times as 
to who is doing what in closed cir- 
cuit tv. 


Bring Along Your .45 

To the Editor: Here is another 
sample of the kind of advertise- 
ment that makes all the people 
who see it, rush right home to 
“make this simple test.” 

I wonder how many subscribers 
to Bakers Weekly customarily keep 


MAKE THIS SIMPLE TEST! 
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Moving Made Easy 

To the Editor: To keep our gen- 
eral office employes informed of 
progress on our new administra- 
tive headquarters going up just 
outside of Wilmington, we have 
been getting out the “Sidewalk 
Superintendent” every other 
month. 

The attached August issue, tell- 
ing about departmental layouts, 
may be of some interest, since it 
tries to bring some lightness and 
humor to what ordinarily is a 
pretty matter-of-fact subject. 

GEorGE Lort, 
Manager, Public Relations Di- 
vision, Atlas Powder Co., Wil- 
mington, Del. 


tomorrow night and we'll have a 
bang-up time, firing my .45 into 
pine planks and buckets of cot- 
ton. Bring your own ammunition. 
R. B. Quick, 
Chicago. 


Adrenalin Dees a Job, 
But adrenalin Won't Do 


To the Editor: I react much 
like Duffy as quoted in the dou- 
ble-page spread for Mechaniz II- 
lustrated shown in your July 5 
edition. 

Adrenalin is the registered trade- 
mark of Parke, Davis & Co. for 
the medicinal preparation epi- 
nephrine, which is quite common- 
ly distributed today but which or- 
iginated here. 

I realize that you cannot be held 
to know the details of various bus- 
iness affairs but would appreciate 
it if, in future reference to this 
50-year-old preparation, you 
could use the generic term or, if 


|you employ the word Adrenalin, 


use it in a proper topography to 
indicate its trade mark signifi- 
cance. 

DONALD J. GRANT, 

Legal Department, Parke, Da- 

vis & Co., Detroit. 

Duffy, as quoted in the Mechan- 
ix Illustrated ad, “reacted like he 
was shot with 20 cc’s of adrenalin.” 
As Mr. Grant points out, he should 
have been shot with a cap, rather 
than a lower case “a.” 


Remembers Start of ‘Johnny’ 


To the Editor: Your story last 
week concerning the death of An- 
thony Boris, the Philip Morris 
“Johnny” stand-in, brought mem- 
ories of the time that Mr. Boris 
was selected as a “Johnny Jr.” 

That was, I believe, back in 
1937. Anthony Boris was a page 
boy at Detroit’s Hotel Fort Shelby, 
located on Lafayette Blvd. a block 
or so from the Detroit News and 
Radio Station WWJ. I was work- 
ing in the sales promotion depart- 
ment of the station when a re- 
quest was received from the Philip 


LYNCHBURG 
VIRGINIA 


“Metropolitan” Lynchburg retail 
sales—88% HIGHER THAN THE 
U. S. AVERAGE! 


Only the News-Advance covers this 
basic Virginia market of over 
50,000 city zone population. 


ADVERTISE IN LYNCHBURG—GET OUR MARKET FOLDER 
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Repr 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


It may sound “corny” but we'll 
say it anyway: This business 
operates on the premise that 
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nothing is too good for our 


“Big mistake to move into heavy coverage 
Newark Newstown area... now the kids 
want Tap-a Cola, Wheaties and Kleenex.” 


patrons. You owe it to yourself 
to judge the quality of our en- 
gravings. Color and biack- 
and - white. 
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a .45 in their desk drawers, or in sy and Assoc oe RNICE 
Doihy ond. Sundon a coat pocket, waiting for just ee ENGRAVINGS. ° cmenge Winols 
NEWARK, NEW JERSEY such an opportunity as this, to use me 2. i “ pene: Delaware | 
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Morris agency for us to determine 
if Mr. Boris would fill the bill as 
a stand-in for “Johnny.” They 
had heard that he was approxi- 
mately “Johnny’s” size and might 
possibly be a good double and the 
trademark had become so well 
known they wanted to have ac- 
ceptable stand-in pages ready in 
case of illness or accident to John- 
ny Roventini. 

At any rate, Anthony Boris 
came over to the station one day 
and the opening bars of a Philip 
Morris show were recorded. If I 
remember correctly, Jim Jewell, 
then program director at WWJ, 
produced and Jim Eberle was the 
announcer. In the playback of 
the cutting it was difficult to tell 
whether you were hearing a re- 
cording of the original show or 
the audition, for Boris’ voice was 
a “ringer” for “Johnny” and 
blended perfectly with the famil- 
iar “On the Trail” music of the 
original show. 

The disc was sent on to Biow, 
and Anthony Boris got the job... 
another example of service and 
cooperation of America’s First Ra- 
dio Station—WWJ. 

JIM CUNNINGHAM, 

James T. Cunningham Ad- 

vertising, Toledo. 


Wake Up New England 


To the Editor: To add to your 
collection of newspaper makeup 
“coincidences” here’s one that ap- 


You too can have a firm full 
Natural Bosom 


‘ ad 


Amazing French Scientific Discovery for 
Unhappy FLAT-CHESTED WOMEN 


Uvvon 


, _ New happiness can be yours with the appealing beauty of 
@ naturally firmer, fuller, higher bosom. No need to be an un- 


Por Veichenyplagy—v~Navon is positively harmless and 


we 


uu the coupon io 
pproval recommended. 


---FILL IN AND MAIL THIS COUPON NOW!---- 


Dept. 20-0 


te 
Ra.. std, hurvon succeeds! 
“ght away. Physicians 
World Wide Phermece! . Co. 

505 N. LeSelle Street, Chicago 10, Minois 
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WAKE UP 
NEW ENGLAND... 


The Happy Way! 


peared in the Boston Sunday Her- 
ald of Aug. 29. 
PHILIP POPLIN, 
The Jewish Advocate, Boston. 


Another Grand Opening 

To the Editor: I have noted with 
interest several claims in your 
column regarding the number of 
people visiting stores during 
Grand Openings. 

We had quite an opening here 
ourselves recently when America’s 
fastest growing sporting goods 
chain, namely, Mages Stores for 
Sport, opened a unit in Berwyn, 
Ill. I am almost afraid to use the 
figures for fear that some of the 
claims already made will look ri- 
diculous in comparison but the fact 
remains that on a one-day opening 
with the doors open at 10 a.m. and 
closing at 12 midnight, 34,981 visi- 
tors to the store were clocked by 
Andy Frain ushers stationed at the 


'doors. The Mages unit in Berwyn| opening. This opening was pre-|out a roster of sports luminaries; whelmed by the Grand Opening. 
is some 50 ft. wide and 125 ft.deep|ceded with four weeks of daily| which reads like the Who’s Who in Irv STUCHAL, 
and the outpouring for their Grand| promotion on radio, tv and news-|Sports. Needless to say, both) Assistant to the Publisher, Life 
Opening was almost an unholy| papers. The opening itself brought! Mages and ourselves were over-| Newspapers, Cicero, Ill. 

sight. Business veterans on Cer- 
mak Rd. said that they had never 
seen anything close to it. 

Much of the credit for this spec- 
tacular opening must be given to 
the four Mages brothers, who spare 
no expense in promoting their 
openings, but we claim some cred- 
it also with our Life newspapers, 
namely, the Berwyn Life, Cicero 
Life, Stickney Life and Suburban 
Life, which were the only local 
media used by Mages. 


THIS IS JACK REID—(Another W-G Salesman) 


John F. “Jack” Reid, Jr. joined the staff of our Boston office in 1952. After du- 
ating from Holy Cross College, Jack served in the Navy. He received his first 
training as a salesman with the American Home Foods and the Beech-Nut Packing 
Companies. Jack is a friendly, pan” thorough salesman with an engaging personality. 
He, or any of our salesmen, will enthusiastically work with date developing 
maximum returns from your advertising. Newspaper adver gets results. 
Advertise in newspapers. 


Please note individual advertisements of our newspapers throughout this issue. 


WARD.-GRIFFITH CO. 


DAILY NEWSPAPER REPRESENTATIVES 


Announcer Jack Brickhouse, Ro sp scccepelapnanaeneensanietneopl —— «SARA RRan Raa CHICAGO 
during his tv show from Mages’ Demeee SENS REGIS 3 -0++0-+evensnsnnnens SEOUE SEES costes sre sseneneneseee EE 
store that evening, told the writer Mg 7 iy 7 Oe 
SO eS WEN eS Siar ae te bee ee ee tae oe TT ADELPETA 


thing to compare with the Berwyn 


WONDERING ? 


This is WAVE-TV's coverage 
area, based on engineering 
studies and mail response. 


KENTUCKY 


| you are wondering how to get the biggest TV 


audience in Kentucky and Southern Indiana— | - : be 
ASK YOUR REGIONAL DISTRIBUTORS ! | 


Now you can quit wondering, pondering or “thinking” about 


what TV station to use in Louisville! Grab your telephone, 


and ask your distributors anywhere within 100 miles— 


“What is your favorite Louisville television station?” 


Lots of busy ad men have reached some quick and accurate 


conclusions this way. We bet you can, too! 


WAVE-TV 


CHANNEL * LOUISVILLE 


FIRST IN KENTUCKY 
Affiliated with NBC, ABC, DUMONT 
NBC SPOT SALES, Exclusive National Representatives 
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Hofer Promoted to S.M. 

A. Joseph Hofer, who has been 
in the creative and sales depart- 
ment of American Colortype Co., 
Chicago, since 1930, has been pro-| 
moted to sales manager. 


Starck Piano Names Ramsey — 

P. A. Starck Piano Co., Chicago, 
has named L. W. Ramsey Co.,| 
Chicago, to handle its advertising. 


NORTH CAROLINA 


. Buying Center of Craven County 

. Quality of Market—105. 

. Effective Buying Income 
$20,979,000. 

THE RICH NEW MARKET IS 

SERVED EXCLUSIVELY BY 

THE EVENING SUN JOURNAL 


REQUEST MORE FACTS—ADVERTISE IN NEW BERN 
Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


Set 


in all principal advertising centers 


CONESTOGA TRANSPORT—The California Gold Label Covered Wagon, 
now on continuous tour of the state to promote Gold Label beer, 
can be seen in the far-off front half of the 37’ trailer which trans- 
ports it and the four oxen which pull the wagon through city streets. 
One ox is shown emerging. 


Advertising Age, September 13, 1954 


Subscription Sales 
Methods Defended 
by Magazine Agency 


New York, Sept. i10—Door-to- 
door selling of magazines—which 
has been under attack recently—is 
explained and defended in a 32- 
page booklet prepared by Central 
Registry of Magazine Subscription 
Solicitors. 

The booklet, which will be mail- 
ed Monday to 16,000 city officials, 
Better Business Bureaus, cham- 
bers of commerce and_ others, 
states that “some” interviews re- 
sulting from 200,000,000 calls made 
last year by 13,500 subscription 
salesmen “were conducted in a 
manner’ unsatisfactory both to 
prospective subscriber and to pub- 
lisher.” 

The brochure then makes it 
clear that “the magazine industry 
realizes it is uniquely vulnerable 
to the harm which can be done by 
irresponsible representatives.” 


a 


WGY’s Charles John Stevenson 
proves the point! 


FREQUENCY IN RADIO ADVERTISING 


ne) 7 ene Sie ad os 3 


Yas 3:18 


Measure of a Great 


Radio Station 


IS ECONOMICAL 


65 spot announcements over a period of 13 weeks 


purchased by a nursery to sell flowers brought in 


4,771 orders and almost $15,000. 


was a $7.50 return in new business. 


For every dollar spent buying radio time there 


A 
W Verner ELECTRIC 
STATION 


ALBANY—TROY—SCHENECTADY—plus— 


54 counties in New York and New England 


Represented nationally by Henry |. Christal Co., inc. 
New York—Boston—Chicago—Detroit—San Francisco 


j 


| 


| 


HARRY R. ROBERTS, public relations 

director since 1949 for the Toledo 

Blade, has been promoted to assist- 
ant director of the newspaper. 


According to Central Registry, 
the competent subscription solici- 
tor “must win seven or eight in- 
terviews to produce one order, so 
he generally attempts to secure 50 
to 60 interviews a day. This is 
physically gruelling, requiring 
real courage and enterprise...” 


= Most salesmen, it added, survive 
this “trial by prospect,” but “a 
smaller group, unable to succeed 
legitimately, have sown the seeds 
of their destruction ... have gener- 
ated public mistrust and distaste 
against the industry which gave 
them the chance at which they 
failed.” 

“Business which generates pub- 
lic mistrust and distaste,” the 
booklet continues, “is bad _ busi- 
ness, unwanted either by magazine 
publishers or legitimate magazine 
field selling agencies.” 

As a result, the booklet con- 
tinues, the Magazine Publishers 
Assn. and a majority of the legiti- 
mate field selling agencies got to- 
gether in 1940 “to maintain high 
ethical selling standards among 
magazine solicitors.” Central 
Registry was then set up as “a 
voluntary, cooperative organiza- 
tion for industry  self-improve- 
ment.” 


a Central Registry then (1) main- 
tained a registry of all salesmen 
authorized to sell for member- 
agencies, (2) established and en- 
forced high sales standards for ali 
solicitors, and (3) protected the 
public against loss in subscription 
transactions. 

Local bureaus and chambers 
have filed 33,607 reports about 
selling crews with the National 
Better Business Bureau. “This 
cumulative record classified 31,- 
634, or 94.14% of all crew visits 
under the ‘no complaint’ or ‘no 
serious complaint’ headings. 
Analysis of the ‘bad’ reports shows 
that many crew visits of ten to 15 
solicitors are so classified because 
of the improper methods of only 
one or two crew members...so 
that the 5.86% of ‘bad’ crew visits 
is much larger than the actual per- 
centage of ‘bad’ solicitors or solici- 
tations.” 


Moves Ad Oftice to N. Y. 

Fisherman Press Inc., publisher 
of The Fisherman, The Fisher- 
man’s Handbook and The Fisher- 
man Newsletter, has moved its ad- 
vertising office from Oxford, O., 
to 11 W. 42nd St., New York 36. 


PATERSON 
NEW JERSEY 
8rd City in New Jersey Covered With 


THE PATERSON CALL 


In 1958 the Paterson Oall carried 
32% MORE 
Department Store advertising than 

the other Paterson paper. 
REQUEST MORE FACTS—ADVERTISE IN THE CALL 
Nationally Represented by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 


in all principal advertising centers 
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Advertising Age, September 13, 1954 


Politz Offers Photo Stop-Motion Sampling 
Service for Outdoor Poster Readership 


NEw York, Sept. 8—A new basic 
measurement for testing the effec- 
tiveness of outdoor advertising, 
called “stop-motion sampling,” has 
been developed for Outdoor Ad- 
vertising Inc. by Alfred Politz Re- 
search Inc. 

Based on the principle that 
“people who can see the poster are 
those that the poster can see,” the 
Politz method uses electronic 
photo techniques to get a “dura- 
tion sampling.” 

“It isn’t the instantaneous 
record of a single static photo- 
graph, for other people have taken 
pictures,’ Mr. Politz said. ‘‘Rather, 
it is the dynamic interval of time 
between photos that forms the 
basis of our new measurement.” 

The Politz measurement delivers 
the number of people who see an 
outdoor display over a period of 
time. This is accomplished by 
means of still pictures which stop 
the motion of traffic at the be- 
ginning and ending of a specific 
time span. 


= By experimentation, Mr. Politz 
said, it was determined that the 
proper interval of time bounded 
and recorded by the photos should 
be three seconds for city locations 
and five seconds for rural areas. 
At these intervals, it was found, 
no viewer could escape the field of 
vision, yet no unnecessary photos 
were taken. The photos are en- 
larged and only the number of 
persons actually facing the sign 
during the duration are counted. 
“We count the eyes and divide 
by two,” Mr. Politz explained. 
“We sample small clusters of 
durations throughout all hours of 
the day and night,” he said, “to 
arrive at our definitive measure of 
the outdoor audience. To cover 
every three or five-second inter- 
val in any long period of time,” 
he pointed out, “would require 
analysis of a tremendous number 
of pictures.” 
Mr. Politz claims that 
method is accurate within 1%. 
Moreover, the new method, he 
believes, is more reliable than any 
other media measurement, and 
more accurate than ABC figures 
for publications. It is applicable to 
any outdoor showing, individual 
poster, panel, painted bulletin, or 
spectacular. 


his 


= The new method, Mr. Politz 
said, provides the following data— 
(1) Number of exposures (for 
hours of day, days of week, sea- 
sons of year); (2) man-hours of 
exposure (a measure not offered 
by any other medium); (3) aver- 
age duration of exposure for men, 
women, children, pedestrians as 
well as people in cars and buses. 

More than six months have gone 
into development of the method. 
The operation was tested last 
March at Poughkeepsie, N. Y., 
on numerous poster panels in the 
city and surrounding rural area. 


In PEORIA It's the 
JOURNAL STAR 


Earl H. Maloney 
Adv. Director says: 
e TEST and SELL 
this $600 Million 
Market at ONE 
LOW COST! 

@ POPULATION 
Trade Area. .545,000 
Metropolitan 260,000 
@ Daily Net Paid 
Bucseds..... 100,009 EARL 1. MALONEY 
@ Ratio-to-Homes 

in Metropolitan Peoria.......... 98.7% 
WRITE FOR YOUR NEW PEORIAREA FACT FOLDER 


Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in all principal advertising centers © 


Several thousand still photographs 
and thousands of feet of movie 
film were made in perfecting the 
procedure, Mr. Politz said. 


a The camera used is a battery 
variation of the Beattie Varitron 
used by the U.S. Air Force, with 


modifications made by members of | be covered and variable factors in- a potent new tool available to the) 


ithe Politz technical 


staff. The) volved in each specific research 
problem of lighted panels was) problem, J. S. Stock, v.p. of the 
solved by using infra-red light,| Politz organization, said. Pressed 
invisible to observers, to photo- for something more specific, he 
graph at night. It was found to| said that the cost range should be 
be easier to count the number of between $5,000 and $30,000. 
people coming into view in the’ “The new Politz outdoor medium 
night photos than in those taken measurement offers positive and 
during daylight hours. |demonstrable proof, through de- 
Price of the service to plant | tailed photographic records of the 
operators will 


with size of plant. city or area to Politz emphasized. “It represents 


necessarily vary outdoor advertising audience,” Mr. | 


83 


advertising industry and presages 
a new scientific measurement of 
great value to clients and agen- 
cies.” 


| Sfoviemenr DEALER 


8,675 PER MONTH 
IN NEW ENGLAND & N. Y. 
Only Regional Trade Paper for: 
PLUMBING & HEATING-LP-GAS & APPLIANCES 
AIR CONDITIONING & REFRIGERATION 
141 Milk St., Boston 9, Mass. e Est. 1947 


Only aspirin or amputation would help our 
fine feathered friend. But if big bills are keep- 
ing you from cooing—and they happen to be 
printing bills—Consolidated Enamel Papers 
are a far easier-to-take cure. 


They cost 15 to 25% less than old style enamel 
papers because Consolidated’s modern manu- 


facturing method revolutionized enamel 


papermaking time and costs. Your budget gets 
the break, while your advertising mate- 
rials, company magazine and other fine 
printing sparkle with the crisp brilliance 


production gloss - modern gloss - flash gloss 


2 be 


+ productolith - consolith | 


only the very finest enamel paper can give. 
Call your Consolidated paper merchant for the 
full story of why Consolidated Enamels are 
today’s best value regardless of coating method. 
Or write on your letterhead. We'll send a gen- 
erous supply without obligation to prove that 
Consolidated Enamels can fill the bill for you. 


! 

enamel 
printing 
papers 


CONSOLIDATED WATER POWER & PAPER CO. - Sales Offices: 135 S. La Salle St., Chicago 3, Ill, 
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Ballinger to ‘House & Home’ 
Richard Ballinger, formerly with 
Crowell-Collier, has joined the 
N. Y. sales staff of House & Home. 


PORT HURON 


AND MICHIGAN’S 


THUMB DISTRICT 


IS COVERED COMPLETELY BY 
ONE DAILY NEWSPAPER 


This $180,500,000 tri-county 
market of 182,390 population 


New York, Sept. 7—Frozen 
'foods account for more than $1 bil- 
lion in retail sales—a total of 3.8% 
of the total rung up in the coun- 
try’s leading supermarkets. 

A study by Progressive Grocer 
published in its current issue also 
shows that frozen foods, although 


has sales of : five years. 
Food $41,770,000 | More than half of the dealers 
Drug 3.141.000 surveyed have plans to expand 
their frozen food facilities in the 
Liquor 2,447,000 es 
Automotive 35,286,000 near . 


Dealers report an average gross 
margin of 21.5% on frozen foods, 


Merchandising, surveys and 
market data available thru 


the ——_ and an annual turnover of 33) 
Advertising Mgr. times. 
PORT HURON 


. Frozen food sales are averaging 
/17.6% higher than in 1953, accord- 
\ing to dealer estimates. Wholesale 
grocers supply 35.7% of frozen 
food purchases; 58% is supplied by 
frozen food distributors, and the 


TIMES HERALD 


Your inquiry invited 
Nationally Represented by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


on the market 25 years, have more | 
than doubled their volume in just 


Frozen Foods Are Billion-Dollar Factor 
in Supermarket Operation, Survey Shows 


remaining 6.3% is purchased from 
|a variety of sources, including ice 
cream companies, produce compa- 
nies, chain warehouses, locker 
/plants and manufacturers. 

Dollar volume done by frozen 
foods in all stores averages $169.60 
a week. Supermarkets average 
$491.50 weekly, superettes $135.80, 
and small stores $74.70. 

On a population basis, average 
per cent of total store sales in fro- 
zen foods is as follows: Towns 
under 5,000, 3.2%; 5,000 to 25,000, 
3.7%; 25,000 to 100,000, 4%, and 
cities of 100,000 and over, 4.6%. 

This pattern, the report says, re- 
flects the concentration of the 
‘locker plants in smaller towns, and 
the greater amount of home freez- 
ing and home gardening done by 
housewives in those communities. 


s There is surprisingly little dif- 
ference in gross margin, whether 
calculated by size of store or size 


Tempt more 


readers inside 


with 


Advertising Age, September 13, 1954 


Biondi DeCicco 


Stephens 

PARTY FLAVOR—Three proprietors of Stephens, Biondi & De Cicco, Chi- 

cago art studio, gather arouxd Sally Augustiny, pretty illustrator, 

as she prepares to eat her chicken at a party the studio gave for 

500 admen and women. The trio consists of Barry Stephens, Reno 
Biondi and Frank De Cicco. 


Augustiny 


of town, the report says. Srnall 
stores average 21.4%, superettes 
average 21.7% and supermarkets! or four commodities that make a 
average 21.3%. In towns under | complete meal and “Dollar day” 
5,000, all stores average 21.8%; at sales are all widely used methods 
5,000 to 25,000, the average is| to stimulate trade. 
21.1%; 25,000 to 100,000, 21.5%)| Dealers say the best location for 
and stores in cities of 100,000| frozen foods is next to produce. 
population and over average|Second choice is in front of store. 
21.7%. Third choice is next to the meat 
Some dealers point out, how-' department. 
ever, the report noted, that while 
margin figures look good and com- Rep. Changes Name 
pare favorably with  storewide) . 
margins in general, they are not). Small, Brewer & Kent, New 
as profitable as they might indicate; Y°TK Newspaper representative, 


many forms: Two-for or six-for 
prices, packaging together three 


because frozen foods entail high 
operating expense, with electricity 


costs and cabinet depreciation as_ 


has changed its name to Johnson, 
Kent, Gavin & Sinding. William C. 
Johnson is president, Albert H. 


i AMMERMILL 


COVER 


Wins and holds attention for your promotion pieces 


with its 5} outstanding advantages 


1. STRIKING APPEARANCE 


For irresistible eye appeal, Hammermill Cover 
is produced in a rainbow array of eleven lively 
colors and a clear, bright white—all scientifically 
selected for their popularity. They provide soft, 
warm backgrounds for colored inks. And print- 
ers can supply Hammermill Cover in a choice 
of distinctive finishes — Antique and Ripple, 
Brushmark and Morocco. What’s more, all 
Hammermill Cover has high bulk for weight, 
resulting in a rich, substantial feel. 


2. SUPERIOR PRINTABILITY 


Hammermill Cover has a uniformly resilient 
printing surface for letterpress or offset—in all 
finishes. Its firm texture takes and holds inks 
properly. And it prints rapidly, enhances the 
appearance of halftones, line cuts, solids, orna- 
ments and type. Antique and Ripple finishes are 
exceptionally like-sided for “work and turn” 
printing. 


:B. RUGGED DURABILITY 


Unusual strength is a basic quality of Hammer- 
mill Cover. Made from strong, virgin spruce 


+ RTT EE NL ome om ee 


UNSURPASSED FOR : CATALOGS 
PRICE USTS - 


fibers, it will withstand repeated handling. And 
it has toughness together with pliability to fold 
and crease cleanly without cracking. 


ASK YOUR PRINTER to show you examples of 
jobs he has turned out on Hammermill Cover. 
You'll see why he recommends it for catalogs, 
broadsides, booklets that command attention 
and tempt readers inside—where you can reach 
them with your selling message. 


w w + 


%; You can obtain business printing on Hammer- 
mill Cover wherever you see this shield on a 
printer's window. Let it be your guide to 
printing satisfaction. 


AMER 7g 
8 COVIER . 


BY THE MAKERS OF HAMMERMILI. BOND 


BOOKLETS MENUS 
+ PROGRAMS 


FOLDERS - BROADSIDES - MANUALS 


> 


major factors. ‘Kent is treasurer, Joseph G. Gavin 


Offering discounts to quantity ‘8 V-P- in charge of the Boston of- 
buyers of frozen foods seems to be fice, and Thomas A. Sinding is v.p. 
of growing importance as a mer- in charge of the Chicago office. Of 
chandising tool of dealers, the re- | the original partners, Mr. Kent is 
port says. It is a method used by the only one now represented. Mr. 
54% of all dealers participating. Small left the company more than 
There is little uniformity in the 19 years ago and Mr. Brewer is 
amount of the discount offered, | deceased. 
but in general, the discount offer-_| 
ed to customers is anywhere from | 
5% to 10% on the purchase of a 
dozen packages or more. 


MAIL ORDER SIDELINE 


The copyrighted ‘‘I QUIT PLAN” 


to stop 
| smoking. It’s drugless! It’s tested! It 


works! It’s fun! It sells! BUT, I haven't 
= Best way to build volume for time to run it. So I'll sell outright or let 
= P you run it on percentage basis. Write me, 
in-the-case merchandise, deaters| I'll submit it to you, then you make offer. 
say, is to use talking signs and| “I QUIT PLAN", Post Office Box 25, 


combination sales. The latter take|| S* ‘u's 1% Missourt. 


CARRIED MORE 
LOCAL GROCERY 


FOR THE ord 
LINAGE ... 
THAN ANY OTHER 


STRAIGHT YEAR 
IOWA DAILY 


| WATERLOO DAILY 
COURIER 


I 601 972 LINES 


The Big difference between the Waterloo Courier 
and every other lowa daily is the way the 
Courier hustles for and gets tie-in advertising. 
Look here . . . from January 1, 1953, thru De- 
cember 13, 1953, the Courier’s merchandising 
staff solicited 354,197 linus of tie-ins . . . in 
11,080 insertions. 

Let our advertising and merchandising department 
show you whet can be done with your preduct. 
Write. 
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Story, Brooks & Fin ley, Notione Advert 


- Daily | Couric 
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Advertising Age, September 13, 1954 


Admen Don’t Impress 
Teenagers with 
Brand Names: Philips 


New York, Sept. 7—Advertising 
agencies—which pride themselves 
on their presentations—have failed 
to present an adequate case for 
brand name products to America’s 
22,000,000 teenagers, a multi-bil- 
lion dollar market. 

That’s the verdict of Joan Kapp 
Philips, president of Teenage Pub- 
lic Relations Inc., who said one 
result is that teenagers are enter- 
ing their adult buying years with 
practically complete indifference 
to brand names. 

Miss Philips stressed that the 
teenage market must be sold on a 
psychological and sociological ba- 
sis. “Even that advertising which 
is supposedly directed toward 
teenagers through special media 
fails to accomplish its purpose,” 
she said. “Teenagers, with charac- 
teristics and outlooks unique to 
their age group, cannot be effec- 
tively impressed with the same 
type of advertising created for 
adults. Nor can they be sold 
through ads which talk down, or 
employ phony teenage jargon.” 


a She asserted that television “has 
shown an amazing lack of ingenu- 
ity” where the teenage market is 
concerned, adding that “the com- 
bination of sight and sound has 
been used to the ultimate with a 
flood of boring gimmicks which 
hold the attention only of the one- 
to-four-year old group.” 

Miss Philips said that advertis- 


ers generally are putting too much | 
emphasis on the gimmick “rather 
than on establishing long-range 
product confidence.” The current. 
technique of “sell ’em all by satur-_ 
ation,” she said, “results in no 
more than a first, and many times, 
last, sale of a product.” 

Pointing out that almost half. 
of today’s brides are in the under-| 
20 age group, Miss Philips said 
teenagers not only buy more for 
family units of their own, but they 
influence the buying on an in- 
creasing scale of every family 
commodity. 


| 


| 


Maubert St. Georges Forms 
New Agency in New York 
Maubert St. Georges, who re- 
signed as chairman of the board 
of St. Georges & Keyes in Feb- 
ruary, 1953, has formed a new. 
agency, Maubert St. Georges Inc.,| 
at 41 E. 42nd St. New York. 
George Gale has been named v.p.| 
in charge of merchandising, sales 
analysis and distribution planning. | 
Other staff members 
Harold Weinberger, formerly ad-| 
vertising manager of Reading 
Tube Corp., copy chief; C. T. M.| 
Jaeger, previously with Fischer | 
Porter, research director, and I. S. 
Kogan, formerly with Product De-| 
sign & Development, director of, 
publicity. 
| 


Kaiser Aluminum Net Up | 


Kaiser Aluminum & Chemical | 
Corp. had net earnings of $14,-| 
016,000, or $3.36 per share, in the| 
fiscal year ended last May 31. This 
is a 19% increase over net earn- 
ings of the previous year. Net 
sales, up 24%, reached a new high 
of $226,641,000. 


Jones Names Lenz A. E. 

Ralph H. Jones Co., New York 
and Cincinnati agency, has ap- 
pointed Herbert S. Lenz as account 


executive supervising National 
Electrical Manufacturers’. Assn. 
advertising. 


Rep Boosts Dan Nielsen 

Dan S. Nielsen has been pro- 
moted to manager of the Los An- 
geles office of Reynolds-Fitzger- 
ald, newspaper publishers’ repre- 
sentative. He succeeds Charles E. 


Fisher, who is retiring. 


Underwood Breaks Spot Drive 


Underwood Corp., New York, 
broke a television spot drive for 
its “popular-priced” portable type- 
writer Sept. 7. One-minute and 20- 
second announcements are being 
used on 30 stations. Theater screen 
advertising will be scheduled 
to cover in rural communities. 
Brooke, Smith, French & Dor- 
rance is the agency. 


Old American Names Agency 


Old American Insurance Co., 
Kansas City, Mo., has appointed 
Selders-Jones-Covington, Kansas 
City, as its advertising agency. The 
account formerly was handled by 
R. J. Potts-Calkins & Holden, Kan- 
sas City. 


Offermann Joins Warner 

Paul V. Offermann, formerly 
genera] manager of F. J. Offer- 
mann Art Works, has been ap- 
pointed production manager of 
Harold Warner Co., Buffalo. Pet- 
er Todaro has joined the art staff 
of the agency. 


Olin Sets Drive to 


Double Flashlight 


and Battery Market 


NEw Haven, Sept. 8—The elec- | 
trical division of Olin Industries | 


late this month will launch what! 


‘is described as the “most intensive | 


consumer selling campaign ever| 
undertaken in the flashlight and) 
battery industry.” 

The drive will be built around 


the first commercial painting by | 
Chesley Bonestell, who specializes | 


in astronomical subjects. 
painting will decorate color pages 
in Life and The Saturday Evening 
Post and a spread in Coronet. 

Olin’s aim is to double the ex- 
isting market for flashlights and 
batteries. (Only one of four people 
in the country now owns a flash- 
light.) Success in the campaign 
would bring yearly flashlight and 
battery sales to more than $7,- 
000,000. 

Featured product in this cam- 
paign, to be placed through D’Arcy 


The} 


| 
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fi 2e68 


Ph - i 
ce IND ie ten tert 


NEBULAR APPEAL—This color ad in 

Life Sept. 27 will kick off the 

fall advertising campaign of the 

electrical division of Olin Indus- 
tries. 


Advertising Co., New York, will be 


Olin’s leak proof battery. The con- 


85 


sumer magazine copy will be sup- 
ported by ads in industry publica- 
~ | tions. 


(Milk Group to Harvey & Porter 


| The Oregon Milk Producers 
Committee has appointed Harvey 
'& Porter Advertising, Portland, to 
‘handle its advertising and public- 

ity. Newspapers, outdoor adver- 
|tising, radio and television will be 
| used. 


‘Business Is Better Than Ever . . . in 


ROCKY MOUNT 


NORTH CAROLINA 


we capita food sales—$315.09, more than 
| double the State average. 
| Per Capita Drug sales—$46.14, more than 
| double the State average. 
| One of the nine la it cities in the State. 
| Sell in this rich market a advertising 
lin one medium offering ete coverage. 
THE TELEGRAM 
Evening and Sunday 
Write for new morket data folder now available 
Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


“"NEW ENGLAND markets are BEST known 


include , ° 


“The soundest basis for investment of adver- 


tising and sales-promotional dollars in any New 


England market is Retail Sales potential’, says 


John W. 


Lightbody, District Manager, 


New 


England, for Standard Brands, Inc. 


“For example: to evaluate the Worcester, 


Massachusetts grocery market, the most reli- 


able yardstick of sales potential is annual Retail 


Grocery Sales which are in excess of $168 


million. Wholesale-grocery volume alone gives 


a disproportionate picture. Despite Worcester’s 


prominence as a wholesale-grocery-distribution- 


center, three of its major chains (Stop & Shop, 
First National and A&P with more than 75 


—— a, 


by the RETAIL 


company they 


keep! 


John W. Lightbody, 


District Manager, New 


England, 


“% for Standard Brands, Inc. 


super markets) have their warehouse and dis- 


tribution centers outside of the Worcester area. 


“The Worcester Grocery Market 


 <  e 


most New England markets ... is best known 


by its Retail Sales.” 


Local Level Knowledge is a Must for Top-Level 


Decision-Making 


® This advertisement is published in the inter- 


ests of fuller understanding of the Worcester, 


Massachusetts market by 


The Worcester Tele- 


gram, The Evening Gazette, and The Sunday 
Telegram. George F. Booth, publisher. Circula- 
tion daily, 155,552; Sunday, 103,099. 
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FIONE Gt 
Weigis 


All of you sales and advertising managers—as well as agency execu- 
tives—have witnessed changes in selling methods. 


Costs have risen sharply in the last few years. Your grocery salesmen 
are concentrating on the big volume stores. You're placing more 
emphasis on merchandising. Today’s salesmen have more to do, more 
to tell on every call. But, more and more salesmen are calling on your 
supermarket customers. Supermarket operators are busier. They have 
less time to listen to your story. 


It’s up to you to pre-sell your products and your promotions to your 
supermarket customers. Create a more attentive, better informed 
audience for your salesmen. Help them make every call more produc- 
tive. Let your salesmen concentrate on merchandising and sécuring 
volume orders. Help them counteract competition. Support them 
before, between, and after their calls. Make sure the supermarket 
operator's weekly decisions are in your favor. But, before you set out 


to accomplish your trade objectives, evaluate all industry publications 
because 


THE SUPERMARKET OPERATOR HAS CHANGED HIS READING HABITS 


Today's high speed and volatile supermarket business emphasizes the 
need for complete, up-to-date, timely news information. suPERMARKET 
NEWs—The Industry’s Only National Weekly Newspaper—is the 
supermarket operator's answer to this need. 


gt! Filey ox 


GROCERY 


BUSINESS! 


HERE ARE THE FACTS! 


e More supermarket executives 
e More independent and voluntary supermarket operators 
e More wholesale grocers 


in more different companies are paid subscribers to SUPERMARKET 
NEws than any other industry publication. Every week more than 
29,000 paid readers depend on SUPERMARKET NEWS for information 
that can not be found anywhere else. 


SO DON'T RELY ON LAST YEAR’S MEDIA SCHEDULE TO DO THIS YEAR'S SELLING JOB. 


Your supermarket customers have changed to SUPERMARKET NEWS. 
Have you? Your supermarket customers get more out of SUPERMARKET 
NEWS... and so will you. 


Supermarket News °® The Industry’s Weekly Newspaper 


A Fairchild Publication e 7 East 12 Street, New York 3, New York 
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21,500 STORES DO 50% OF BUSINESS 
IMPROVED COMPANY SELLING METHODS 
EXPANSION 

ADDITION OF NEW LINES 
SUPERMARKETS SELF-SERVICE 

TWICE AS MANY ADVERTISED BRANDS ; = 
MORE “DECISION MAKING” EXECUTIVES ; Processors Handlers Uneasy 
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Feature Section 


dvertising Age 


How Do You Like Your Toast? 


THE NATIONAL NEWSPAPER OF MARKETING 


Latest from Discount Battlefield 


Doing Funny Things with Watches 


How Those Studio Costs Mount Up! 


Weiss Brings Off-List Selling Series Up to Date 
with ‘Battle Front’ Report on Latest Moves 


E. B. Weiss’ sensational four-part series on the off-list revolution and the oper- 
ation of discount houses ended in these columns last week. But things are mov- 
ing so rapidly on the discount front that Mr. Weiss has added to the series 
this ‘battle front’ report of 27 significant developments in the field which have 


taken place in the past few weeks. 


By E. B. Weiss 
Director of Merchandising 
Grey Advertising Agency, Inc. 


That series of four articles on “The 
Off-List Revolution” which appeared in 
ADVERTISING AGE in four consecutive is- 
sues starting with Aug. 16 and ending last 
week, ran simultaneously with an increas- 
ing number of off-list developments on 
the merchandising front. Here, then, is a 
news report and commentary that brings 
us up to about the first week in Septem- 
ber: 


e 1. Raymond’s, successfully daffy Bos- 
ton cut-price circus, announced a new 
twist that has already caused some large 
national advertisers additional worry. 
Raymond’s is actually covering up nat- 
tional brands with a private brand—in 
this way: 

Raymond’s kas developed the brand 
name “Incognito.” It’s being used, and 
this is simply fabulous, to identify famous 
brands which are being merchandised at 
cut prices. In other words, it’s a startling 
variation on the old played-out theme: 
“We had to block out the famous name in 
order to make this extraordinary value 
available to you.” Raymond’s actually has 
the cockeyed notion that “Incognito” may, 
in time, come to mean more for values to 
its public than the famous brand names it 
blocks out! Cockeyed? Hmmmm! 


e@ 2. There is every reason to believe that 
a lot of under-cover legislative maneuver- 
ing by large retail associations will break 
out into the open when Congress re-con- 
venes next January. The bill to give the 
auto manufacturers an anti-trust exemp- 
tion that presumably would enable them 
to halt “bootlegging” bogged down in the 
Senate, after having been passed by the 
House. It will come up again. There will 
also be proposed amendments to the 
Robinson-Patman Act, plus other legal 
stop-gaps. What is more, the National Re- 
tail Dry Goods Assn. may move for modi- 
fication or even elimination of present 
fair trade laws. There were indications of 
something of this sort being in the wind 
in some comments recently made by Irwin 
Wolf, of the Kaufmann store in Pittsburgh 
and chairman of the executive committee 
of the NRDGA. And all of this might very 
well wind up with a broad congressional 
investigation of distribution costs—a study 
hardly calculated to hurt the discounters! 


e 3. Marshall Field, as I write this early 
in September, was scheduled to hold a 
warehouse sale—its first—about Sept. 9. 
That is indeed historic! 


e 4. From several areas, electrical re- 
tailers are increasingly complaining that 


distributors are selling appliances direct- 
ly to the purchasing agents of large indus- 
trial firms. These distributors also sell 
industrial electrical supplies to these pur- 
chasing agents; they figure that they can 
woo the purchasing agent by making ap- 
pliances available to him at discounts. 
The purchasing agent buys these ap- 
pliances for his family, for friends, for 
business associates (who complain when 
their own fair trade prices are cut!) and 
for employes who are members of buying 
clubs. 


e 5. Hard goods, and appliances in par- 
ticular, have been the forte of the off-list 
operation and especially of the store-front 
type of discount house. Now, however, 
various types of discount operators are 
moving in on soft goods. A 20,000-square- 
foot discount house has just opened in San 
Francisco that will include soft goods. 
Korvette has included soft goods in an 
important way in its newest store unit. 
And Masters’ catalog shows a number of 
soft goods items. 

Of course, stores like Ohrbach’s in New 
York and Los Angeles, and Alexander’s in 
the Bronx and White Plains, are really 
discount operators, and on a huge scale. 
It is entirely probable that mark-ups on a 


growing number of soft goods items will 
be getting the concentrated attention of a 
multiplying number of discount operators 
of all types, including the curbstone oper- 
ators. 


e 6. The Magnavox Co. canceled fran- 
chises for all its dealers as of Aug. 31. The 
plan is to refranchise those dealers who 
have demonstrated both an ability and a 
willingness to adhere to the Magnavox 
merchandising policy. Several other com- 
panies are planning similar moves. 


e 7. Hudson’s, Detroit, is continuing its 
price battle with discounters. A number of 
large ads in this series have now ap- 
peared, listing in each case well over 200 
items at severe price slashes. Most of the 
items are well-known brands. Apparently, 
Hudson’s takes this cut-price action only 
against brands that are being sold below 
list price by local discount houses. Of 
course, Hudson points out that, along with 
these low prices, it offers all traditional 
Hudson services, including charge ac- 
counts—something that few discount 
operators can match. What this is costing 
Hudson’s deponent sayeth-not. Question: 
Does this make Hudson’s the nation’s 
biggest discount house? 


e 8. In various cities, furniture stores are 
discontinuing the handling of appliances. 
Simultaneously, some appliance dealers 
are turning more and more to furniture. 
When the two meet head-on, as they will, 
what will happen to furniture list prices? 


e 9. List prices on major appliances have 


Kitchens by Murray, 
Smith-Morley Company, 
362 Pierpont Avenue, 
Salt Lake City, Utch 


Factory Prices 


NU RRAWYWY 
MATCHED STEEL KITCHENS 


Chance of a lifetime to buy these modern streamlined 
kitchens, For confidential information and prices and free 
catalog, mail coupon to Smith-Morley Co. No obligation. 


Please send Modern Murray Kitchens eatalog and confidential price 
information to me without obligation, 


CCHS eeeeeeeeeeeeeeeeesee FHRHBSEEE 


Address IPA 


i 
City ieee eee eee eee eee eee ee eee State eeeee eeeeeeee 


r 
| 
| 
I 
| 
I 
! 
I 
I 
| 
! 
I 
! 
! 
| 
| 
| 
| 
| 
1 
1 
I 
| 
1 
| 
| 


T0244 


eeeeee eeeeereeeeeee 


NEWEST GIMMICK—Harold Gardiner, Gardiner Advertising Agency, Salt Lake City, 
sent along this two-column ad from the Aug. 24 Salt Lake Tribune. Smith-Morley 
Co., wholesale distributor for International Harvester, Murray Kitchens, DuMont Tele- 
vision, etc., seems to have developed a new gimmick with “confidential” factory 
prices on Murray kitchens to readers who are willing to mail the coupon. 


You Can Get Reprints 


Reprints of the complete series of 
four articles by E. B. Weiss on the 
Off-List Revolution will be avail- 
able in booklet form. This thought- 
ful, provocative study of the major 
merchandising problem of the age 
should be must reading for every- 
one who is concerned with the 
realities of retail selling and buying. 

Order copies from the Library, 
ADVERTISING AGE, 200 E. Illinois St., 
Chicago 11. The price is $1 for sin- 
gle copies, 20% off for five or more 
in a single order. Please send check 
with order. 


done almost a complete disappearing act 
in Los Angeles. One result: several de- 
partment stores out there are turning to 
the private brand. If history is a reliable 
guide, the private brand will prove a 
weak reed for department stores. Several 
other stores have apparently decided that 
they would do better to stay with their 
main bet—soft goods. 


e 10. A Chevrolet dealer in Detroit— 
Grand River Chevrolet Co.—in an osten- 
sible effort to ridicule gimmick promo- 
tions in new car sales has done these 
things: (a) lined up no less than 58 gifts 
offered by other dealers and made them 
all available to his customers—they in- 
clude mink stoles, home workshop tools, 
ponies; (b) cars were moved out of the 
showroom—the gift items moved in; that 
auto showroom looks almost like a de- 
partment store. Result: a decided stimu- 
lation to volume! 


e 11. A “warehouse” type sale was held 
on the 8th floor of its State Street, Chi- 
cago, store by Lytton’s. In something re- 
sembling food super technique, each 
shopper was given a bag to use in ac- 
cumulating and carrying purchases to a 
check-out counter. This was a soft-goods 
promotion. 


e 12. Just a year ago, a union opened a 
home furnishings discount house for its 
members in Los Angeles. In little more 
than 3,000 square feet, that store reached 
an annual volume of over $700,000 in one 
year. It gives all services, including cred- 
it. And, like so many discount outlets, it 
pays its salespeople well. They earn over 
$150 weekly, work a 40-hour week, get 
time-and-a-half for overtime. 


e 13. In Los Angeles, a discount outlet 
called Get, Inc., which is an abbreviation 
of “Government Employes Together,” 
opened recently with some 20,000 square 
feet of space. It is located in a fine shop- 
ping center—a positive trend among dis- 
count houses and interesting proof that 
they are “coming of age.” This outlet is 
unique in that its customers are presuma- 
bly to be limited to federal, state, county 
and city employes, and service men. 
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The Creative Man’‘s Corner... 
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Another Demonstration 


We've lived through so many fountain pens dropped from high buildings 
and automobile tires used as engine couplings to tow a whole freight train 
that most bizarre tests—like this watch frozen in ice and then boiled in water 


So what? we say to ourselves. If it didn’t work, they wouldn’t be showing 
it to us. Matter of fact, the copy itself recognizes our ennui. Starts off by 
saying, “Of course you are not going to lubricate your watch with a motor oil, 
or freeze it or boil it, either. These tests were made only to illustrate that 
Shell X-100 protects the engine of your car from cold starts to hot running 


You’re darn right we’re not going to lubricate our watch with motor oil 
—or freeze it or boil it, either. And we’re not going to read a piece of copy 
that starts from a point so far removed from our daily life and habits. If 
Shell X-100 motor oil is good for our car, tell us in terms of our car—not our 


We frequently wonder why some advertisements try so hard to be inter- 
to grasp. Way down in the last paragraph of copy, the ad states that “Shell 
X-100 goes to work immediately.” That’s all, however. We'd like to knowhow {| 


it goes to work immediately, where it goes to work and why this is some- _ | 


more than our watch—about 50 times as much—so we're just about 50 times 
as much interested in preserving it as we are our watch. ' 
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be informative, helpful, simple, easy 


our car. Our car cost considerably 


e 14. With discount outlets moving into 
the smaller shopping centers, there is 
some reason to believe that these smaller 
centers, in order to compete with the ex- 
tremely large centers, may turn to the 
discount operation. As a matter of fact, 
some so-called “Farmer’s Markets’ are 
really small shopping centers and they 
are, of course, true discount operations. 


e 15. The difficulty of drawing a line be- 
tween “legitimate” and “illegitimate” in 
retailing is perfectly demonstrated, I 
think, by this incident: 

Sears has launched a powerful adver- 
tising attack on the discount operation. 
Yet in Montgomery, Ala., a Sears store 
arranged for each employe to send letters 
to 20 friends which said: “As you know, 
the store allows me a 10% discount on my 
purchases. The boss has agreed to let me 
extend this privilege to 20 of my friends 
on this one day only.” The event was ex- 
tremely successful, volume-wise. It was 
probably also quite successful in breaking 
down the last remaining vestiges of any 
control over limiting the store employes’ 
discount to employes! And, of course, it 
was an out-and-out discount operation. 


e@ 16. The Loblaw food super chain, in 
Buffalo, is doing a volume of several mil- 
lions on home furnishings through its 
premium promotion. Department stores in 
that city are thoroughiy aroused. They are 
bringing pressure on manufacturers to 


stop selling Loblaw—a maneuver that 
seldom works. They are promising greater 
promotional support to manufacturers 
who “co-operate,” but manufacturers 
tend to be dubious about these offers. And 
they are arranging powerful price pro- 
motions on items that Loblaw is cutting— 
which is probably the most promising 
step. 

e 17. Just how respectable—and perma- 
nent—the discount house itself is becom- 
ing is suggested by the fact that a new 
Korvette unit is to be right in the middle 
of a typical Long Island shopping center. 
Looks as though the lambs are becoming 
quite willing to lie down with the wolves! 
(One reason may be that the wolf call 
definitely attracts traffic). 

e 18. Polk Bros., Chicago, is just about 
opening, at the time of writing, unit num- 
ber four in its chain. (Korvette now has 
nine units—which surely suggests that a 
new type of chain-store is in process of 
development.) This Polk unit will con- 
tain 60,000 square feet. It’s handsome. It 
sports one of the largest spectacular signs 
in Chicago. This discount unit, too, is in 
the middle of a big shopping center. 

e 19. Retailing Daily had a splendid se- 
ries of three articles on “farmers’” mar- 
kets in August. This is the first eompre- 
hensive study made of this particular 
form of discount operation. I learned, to 
my surprise, that there is now a trade 
sunsets and fields of daisies, another of 


publication covering the operation of 
“farmers’”’ markets. Will there soon be a 
“Discount Operators’ Age”? 


e 20. Famous-Barr, St. Louis department 
store, has embarked on an advertising 
program designed to combat the dis- 
counter. Typical theme: “Before you 
buy—Shop Famous First’. Check our low, 
low prices in those nationally advertised 
brands that you have been offered below 
list prices.”” Copy even urged shoppers to 
report to Famous-Barr any lower prices 
that they find elsewhere; presumably 
Famous will meet these prices. The store 
insists that this is not the start of a price 
war. Which proves that semantics is as 
yet far from a science. This price war, 
which is not a price war, has been joined 
by Scruggs-Vandervoort-Barney and by 
one or two other sizable St. Louis stores. 


e 21. Max Steinbook, president of Peer- 
less Electric Co., maker of the highly suc- 
cessful Broil-Quick rotisserie, startled 
several types of retailers, including de- 
partment stores, by remarking that a 25% 
mark-up on electrical housewares should 
be adequate. He declared that discount 
operators are selling these lines with a 15 
to 20% mark-up. The Hudson and Fa- 
mous-Barr moves, to cite just two exaim- 
ples, suggest that this advice is being 
heeded in a few quarters. 


e 22. A Los Angeles appliance retailer 
went all out to meet the discounters; he 
put a sign in his window reading “We 
honor all discount cards, license plates, 
dog tags, drivers’ licenses, and old, used 
bus transfers. We guarantee to meet or 
beat any deal.” (In Chicago, “Archer 
Homemakers Official Union Buying 
Store” is using identical signs.) If it 
hadn’t been for that last sentence this 
would have been just fair humor. As it 
is, I think the punch line was buried. 


e 23. The Northern Ohio Retail Dealers 
Assn. has been formed by some 60 furni- 
ture and appliance stores in greater 
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Cleveland. Among its aims—the elimina- 
tion of “back door” selling. Precedent 
suggests that this objective is not apt to 
be reached. 


e@ 24. Some old-line retailers look down 
aristocratic noses at the “carnival” atmos- 
phere that typifies some discount oper- 
ations. Then they try it—and find that it 
has its merits. The Bon Marche, huge 
Seattle department store, recently staged 
a promotion in its eight-story warehouse 
that pulled out all the stops. The store ac- 
tually asked hundreds of shoppers how 
they liked the bedlam. The vote: over- 
whelmingly in favor of the carnival set- 
up. 


e 25. The Remington Corp. has told 
stockholders they may buy room air con- 
ditioners at 35 to 40% off list. That’s one 
technique for encouraging off-list shop- 
ping that was not included in my article 
series. 


e 26. To all intents and purposes, all but 
perhaps six or eight of the makers of 
electrical housewares have given up any 
hope of maintaining fair trade prices. 

e 27. There is now available a National 


Directory of Discount Dealers. The pub- 
lisher is the National Directory of Dis- 
count Dealers Inc., 699 Madison Avenue, 
New York 22. Incidentally, a large hard- 
ware wholesaler who called my attention 
to this directory remarked that he was 
quite amazed and a bit flabbergasted to 
find in this directory the names of some 
of his accounts which he had always con- 
sidered to be thoroughly “legitimate”! In- 
cidentally again—the National Retail 
Hardware Assn. has sent out a question- 
naire to well over 20,000 hardware stores 
inquiring into experiences, attitudes, and 
policies involving fair trade, price cutting 
competition, etc. Some 4,000 replies are 
expected and there is every reason to be- 
lieve that out of this wealth of informa- 
tion will come a splendid analysis of the 
true situation in the hardware field. 


Not Everybody Likes His 
Toast Well Done 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


The other morning, when breakfasting 
with three business friends, I witnessed a 
demonstration of the old saying that 
what is one man’s meat is another man’s 
poison. 

One man wanted his 
toast well done. “In 
fact,” he said to the 
waiter, “I want it al- 
most burned black.” 
The second order was 
for “toast well done 
but not over-done.” 
The third order, which 
was mine, was toast 
“very lightly browned.” 
The fourth man or- 
dered plain white bread. “I suppose I am 
a freak,” he explained, “but I don’t care 
for toast.” 

All human beings are motivated by the 
same basic wants. We want food when 
we are hungry, drink when we are 
thirsty, bed when we are sleepy, shelter 
when we are cold, companionship when 
we are lonely. 

But these basic wants mean different 
things to different people. One man who 
is starved for beauty may be thinking of 


James D. Woolf 


lovely women, still another of Renais- 
sance art. 


‘It Takes All Kinds of People...’ 

It takes all kind of people to make a 
world—and markets receptive to all kinds 
of selling appeals. 

“A home of my own” may mean, to 
one man, little more than a hard-headed 
financial investment. To another, it may 
mean chiefly old-age security. To a third, 
primarily, it may mean keeping up with 
the Joneses. To a fourth man, it may be 
his way of identifying himself as be- 
longing, civically and politically, in his 
community. 

Effective advertising is directed, in 
some instances, to a broad basic want; in 
others, it promises only one specific satis- 
faction of the variety of satisfactions em- 
braced by a single basic want. 

Thus a campaign for, say, a bread, 
might be directed solely to those families 
with a keen interest in good nutrition 
(“Star Bread Is Rich in Vitamins and 
Minerals”). Or it might confine itself to 
eating pleasure (“Star Bread Is Rich with 
that Old-time Oven Flavor”). Or it might 
aim its shaft at people worried about 
their weight. (“Non-fattening Star Bread 
Is Low in Calories”). Or easy digestibility 
might be the Star theme, or its quick- 
energy values. 


Selective Appeals Often Wise 
Not always, but often, I think it is true 


5 aad sony Poaeas Via PE i Tecan ve ee eS ie - « ss ie ; ts ceeae : ¥4 Nae aha Be me apts wae £8 Be “ F BE Ralphs z Sane 
Bo AOE 5 + Maa" Pare aie ap Nee Ree ee a ee wees, § Nay Bea ee SE te a Ne ae ; Beat es. Eee e Mahe Aeon Tae fae Re, oa 2 eats : oe a, Diem ree rag 2 j Pahoa 
; nay : RES “a . FS Se ee ee wd en pees ee RARE TER® Sami Rt Spee TN cag NS Te halter oo Re pee tage oS eT ee ee Fi ig 8 Shy : Hert AS ae 2 ree eae rece 
‘ z r Et a4 7 ity la i are %y, ea CaaS HLA Tes” ah RS age ntve att ee ee es & ae a a eA a ae aoe ee PEs D Wie SS rie tg MR Ee SS hea Ba eS > te does b ee PE rs Rc CA : oo. é fn hase ko aye = ¥ Ee 
mi nie * : ee So Se Gos oink oO e nN BRON, ma ; Sat Net yh a OE Ae ag aN eae ee BAD SN eee fewer SU pets SS z i view es ars or a a» Rees en Bs eee ea ae es 
bi Mane oie a Me sien PA gS Do 25 Reet ee Aer DAE aio ha Gn tiie a tee hark ee Sibel ee) as ee weer ad Ais pare ASR Nee Sin Naf pat baht was Oe ad z a ahh PERS gS o Catey + UE ps ch Rear es Sean 
AS SS aes ate ge Mae ge aS Gil a “, OO oe ee dating re LPC ee att ppd Sina \ re as ey ire 2 ower Bey a Ray Res Meee oe eee ey, 2 baa foneyae pie ae ae SBME 7 ides he + gate Pore ot eae tes ie 2 Oe inte re 3 re amare Dig i nieameetirnsia We 5 Be ; Sere % - foe 
ee ‘ ' . : i 4 ¢ rir es. 
nee - ieee, 
lla‘: gaia ear a oi) 
Sati, Se ee 
ie ie ee 
Pa: was 
f a ie : 
‘ a 
: er } 
88 es 
ae | 
“ 
pe fF. f 
2 
sen NIRA CO To ee , 
‘ae } 
Pere 
ts, aa le ie a ese eek es : Pee po ge | ; | 
4 : $ ie , Moe , c , 
bat ae , he «aaa 7 ae 
5 i: _ Sn a ee atone ——e = } 
S omaieg ane ; poe ee € 7 } 
‘Se b r 8 ~ a Ny ~ ae al ys ee OS ‘ 
a ee A“ a ie r ie 8 aS ; 
oe SS » sa : gem pommarst y 
¥ ere “it x : a es —_— ae 4 2 | 
: ‘ Ce i: 5 a "s,s -. : ORY ae a rae & OS, > ; : 
a 4 : SMe. 
SF att ta oe . here Nee BP yee neh, et et a 
é; a oS ee on ete ‘ee 
. ia WE es tp > Se . 
* ee Bi * be wi e os. tt a e a ;: 
: : eon be , a Se Has , = 
J ined i a peek Sey 3 3 aS 
; i, Se ey ie 
¥ y a ba PE Sah. om. aa : ‘ fe 
ss a. -_ = *. F : , ig ee ‘$ “2 Pts so ‘ eo 
mer wa ba @ Ro de ee : 
: Pie | : P _ + ae a 
i ‘ - » : pe eg “= . ‘ “ eae te } 
of ie ‘ é 3 ~- aa 
: ¥ ~ Re, = . sur . é - | 
: ; reg i ’ er er oe” E fs eo - ' 
: " , it So Fi ‘ “om “ey r 2 
6 ye. me os “st > c a 
Ses os Ry Se ; + ae 7 ; 
Se ey a . 
hos bdiaats PR = : ; 
Bheon freset—nntedh beeps euningt Te & B hem hoihed —corct aatt heme wane! tod ty 
ow tel Kat Shell SO Mae tel oer ewes preweed that Sho 3108 Mesnee (ME ocoomliy yp . a 
Leng Pomgeeaterns oe tied tee fee wearb > es i armllenge Reng eater, tam Thee some xotet say 2 . a 
; ooh et aed hae Oe work! ee yh eek | Be  —inallied Te oo ogg to entrar tat Sted A htihs Be ye { 7 
ee ee er gee fo ee eee lt aM % 
Z DAD beget clean oman! ‘: x hgh ogre besamge ratesron. aes y Wa. 
= , _ pee gee > 22 a 
Pa ~ ages 
7 aa 36) 
q : a - is 3 
By ea aie 
<¥ : os 
: $ ; 
Pe x. 7) f 
3 the mejor cooes of exgins Wass variathans ef teenper stare ie today's stegeandge F 100; 4 eae 
ae Leng abt getinn ee cat aw ae come cnghan dete, i ioe | 
a On onre yom eee wet pedi re Sabeleate veee ear bah wat ed eseey 3 veer dition ‘ 0 < 3 y a 
mg ee ey 4 we } an 
3 Vive trots smmee onwacbe cote te Hitvustowe than Att A > ey 
eet SG peoteets the cage of poet coe fom ald Se: See 1 ae 
sats is tos netating toeageeeines cn OTS ha sarge i 
a Ped cate on dees wre nga se dex ol pe whdest aperetng tregwentarn, it Pec. eee is 
ge the your, Fee cnpiene ace “okt” nent they reel * 3 ce ae 
i ‘Toliag tyrone octane 1377. ss A ; 
+ re Bemed tree by qecahects af euhey i . 2 : 
i es, 
fm action te Rerwing att thre quatives Be, 
: Af That K-00, te new eget Bh 
ae oh “Rwetas” back mek ge : : 
og BE Bo ecceprocwan. hyn ay wot 2% ’ - 
$ %: | 
( =a 
5 { pas 
' a _ 
Bs A 
i 
| ; 
; 
ee q 
4 Sea 
We | Be. 
i 
a ig a 
oa ie 
3 ——— a 
: epee 
i oo 
ue Bae 
c a 
i. Me Sie 
a ae oa 
a - 
, ae 
i ; hee, 2 
eae 4 eects 
- Beis 
es i a 
ae ee , P :, 
ae Be 
fi 7 ” 
acer es i Jae) 4 
4 oe 
| | re 
: gs 2 ee 
oa . Cay eS 
pe a i o a 
= es et 
< may § ee 
Seen 
et i can Ve 
wa one 
a3 eet 
x ee 
: 5 i Ra 
ee ed 
a rae 
Ae pas ee. 
7 io ai 
ee = ea 
We aa 
eee te 
Eee 
% , a 4 
: as } 
: Bes? te 
tems 
; . SiRF 
mek ‘ 
as ot: sea 
ee ae 
Se 
oo Bees. 
ae rays 
- oe Boor, 
eee 
ie eee 
og ' . cies 
ee i aos 
at We | «Bae 
5 pe a 
os oe 
ae Big, 
d s 
* a 
ie 
; . 
: ‘a 
| Je 
ee 
_ 
% be 
/ U “ip 
E 4 ica 
ae an 
ag ‘ eae ; 
ee y} 
r Es 
« = —— - = ie - igh ee i 
ie os a: * 1 3 . . 4 7 ARS ok ~ ae. i oo a s ee = pee ‘ - te oe ' 
ee are a) or, fee y on ea ia ee ae ae = a a ee? ‘ ee z ‘. a eS _ - Wed as antl eo ete pea - 


} 
| 
{ 
. 
} 
! 
; 
i 


INCREASES ITS GUARANTEE BY 


Effective October 1, 1954, TV GUIDE’s advertising rates 
will be based on a guaranteed circulation of 2,000,000. 
There will be no change in the rate. 


TV GUIDE’s first advertising rates 
were based on a circulation of 1,000,000. 
The basic cost per black-and-white page 
was $3.00 per thousand. In February, 
1954, basic cost was reduced to $2.80 in a 
rate revision based on a guarantee of 
1,500,000. 


By raising its guarantee to 2,000,000, 
TV GUIDE is sharing with advertisers 


the benefits of a tremendous public accept- 
ance. The magnitude of this acceptance 
is indicated by the statement to ABC for 
the first 3 months of 1954, in which a 
weekly average of 2,209,218 is reported. 


At its new basic cost of $2.10 per page 
per thousand, TV GUIDE is delivering 
the soundest, lowest cost cir- 
culation in the weekly field. 


ADVERTISING OFFICES: 


NEW YORK CHICAGO PHILADELPHIA LOS ANGELES DETROIT 
488 Madison Ave. 6N. Michigan Ave. 302 N. 13th St. 1540 N.VermontAve. 76 W. Adams Ave. 
Plaza 9-7770 WAbash 2-0366 LOmbard 3-5588 NOrmandy 2-3101 WOodward 2-5115 


AMERICA’S TELEVISION MAGAZINE =a 
NOW 26 EDITIONS, SERVING 111 OF THE 165 STANDARD METROPOLITAN MARKETS 
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that selective appeals to particular groups 
of people are more effective than indis- 
criminate “umbrella” appeals to the 
whole mass of mankind. 

But, mind you, I say “not always, but 
often.” If your product is truly universal 
in the basic want it satisfies, then a 
broad appeal may be indicated. For in- 
stance, Coca-Cola, unlike bread, is not in 
the least a complicated product—it is de- 
licious and refreshing, and that’s about 
all. Hence its advertising is not especially 
selective. The advertising of 7-Up, on the 
other hand, is considered more selective 
in that it consistently presents itself as 
“The All-Family Drink.” 

The current advertising of Pepsi-Cola, 
as against its two principal competitors, 
is truly selective in its promise, primarily 
to women, that Pepsi is non-fattening. 
Ballantine beer, incidentally, is also mak- 
ing a selective sales pitch at beer drinkers 
who are concerned about their avoir- 
dupois. 

Sometimes the selective appeal to cer- 
tain special groups—in other words, to 
certain restricted parts of the market 
rather than to the whole market—is a 
good course to pursue in the face of 
strongly entrenched competition. It ap- 

. pears to me, looking at the problem from 


o~ outside, Pepsi concluded that the 


dominant position of Coke as a delicious 
and refreshing drink is hard to combat 
with another appeal of the same general 
kind. So now Pepsi is going after a cer- 
tain part of the market that likes a cer- 
tain kind of “toast.” 


What you ought to do in your own situ- 
ation “depends.” Your product may be 
truly universal in the want it satisfies, as 
in the case of both Coke and Pepsi, and 
yet be promoted best with a selective ap- 
peal — provided it can deliver its prom- 
ised special benefit. Pepsi, I presume, is 
really lower in calories. 


Selectivity Often Works in Retail 

Selectivity in advertising appeals is 
really a form of specialization. It is not 
unusual for retailers and service busi- 
ness to find the key to success in catering 
to people who want certain kinds of 
“toast.” 

I know, for example, of a cafe-bar in 
New York that makes a great speciality 
of having in stock, chilled and ready to 
serve, almost every brand of ale known 
to civilized man. Ale lovers from all over 
come to this haven for their favorite ale 
and stay to dine, with the result that the 
place is always crowded. Another cafe- 
bar has a different magnet that keeps it 
thronged with the thirsty: eight different 
brews of beer are on draft. 

A dress shop did poorly until it de- 
cided to carry and advertise only dresses 
for tall girls. A side-street food shop, 
almost ruined by supermarket competi- 
tion, has been thriving since it added to 
its stock a wide variety of imported deli- 
cacies—sardines, cheeses, caviar, etc. 

Possibly, whether your enterprise is a 
product or a store, you should alm your 
guns at a selective market that likes its 
toast in a special way. 


Looking at Radio and Television... 


Constantly Mounting Studio Costs 
Irk TV Advertisers 


A new rate card for television produc- 
tion—including color—has been an- 
nounced by NBC and advance rumors 
have been leaked of a new and higher one 
for CBS. 

When NBC’s revised card was released, 
the network said it would enable agency 
producers—in some cases—to save money 
by permitting them to order, and pay for, 
only what they needed in the way of be- 
hind-the-scenes personnel, equipment and 
rehearsal time. 

If you’ve been around the big tv agen- 
cies lately, however, you'll find many of 
the producers inclined to disagree on this 
point. For instance, one agency producer 
lines up his gripes about tv production 
costs like this: 


= In the first place the precedent set by 
radio led the advertiser to expect certain 
services for his payment of time costs. 
These included a studio, an engineer, an 
assistant director who could also direct, 
unlimited rehearsal and audition time, 
and an audience if desired. In television 
the rule seems to be to charge extra for 
all the facilities. 


In the early days of television the ad- 
vertiser was sympathetic with the efforts 
of the networks to prepare for the ad- 
vance stages of television. It was easier 
to understand how a network executive 
would want to minimize his losses. Now 
one look at the profit and loss statements 
of the major networks and an advertiser 
can yelp like a banshee at his being stuck 
with everywhich kind of prices. 


= And what accounts for the high prices 
that are passed on: 

1. Ineffectual labor negotiations, es- 
pecially with technicians who in the early 
days set up some unreasonable require- 
ments. 

2. No planned studios. Only one major 
studio building in New York was literally 
built for television. And that wasn’t built 
very well, judging by the chaos created 


SS ees 


by the attempt to produce a show there. 
The other studios are mostly reconverted 
radio studios in high real estate areas and 
old movie and legitimate houses. No at- 
tempt has been made to organize a televi- 
sion center in the New York area which 
could serve as a modern low cost head- 
quarters for all eastern production. In 
Hollywood the studios were built to those 
specifications but with tremendous waste 
in several instances. 


= 3. Inadequate storage or set building 
space. The necessity of using the union 
trucking companies for theatrical equip- 
ment and the lack of space to store per- 
manent sets have done much to jack 
prices up. 

4. Turnover in top level network per- 
sonnel. Just as a network billing depart- 
ment is getting aware of the problems of 
the advertiser and some hope looms— 
whambo—the top guy is gone. 

5. Arbitrary rules regulating available 
studios and necessary personnel. The 
agency producer has little control over his 
lighting requirements, number of stage 
hands, set up and strike costs in certain 
Studios, etc., and little choice as to what 
studio he gets. As a result the bill goes up 
through no fault of the producer. 

6. Old fashioned bookkeeping. The net- 
work spends more money making out the 
miscellaneous items tacked on a bill than 
it’s worth. Then the agency must check 
the bills item by item in an equally ex- 
pensive process. If there were only one 
bill for the number of hours required, 
which included all personnel necessary, 
the problem would be greatly simplified 
for all. And that can be done. A running 
average can be taken on all shows in 
every type of studio and the cost per hour 
can be averaged and set as the fixed 
price. 


= Sponsors also would like some new 
equipment in those studios. Much of it 
hasn’t been touched since Belasco pro- 
duced the first television program. 


Advertising Age, September 13, 1954 


By Clyde Bedell! 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 


This ad may be a manufacturer’s mat. 
Whatever it is, it is about as well cal- 
culated a selling talk for whatever it’s 
offering, as was Oliver Twist’s appeal 
for more nourishment. 

“DON’T COOL SPOTS” is ambigu- 
ous, if not worse. What do room air con- 
ditioners do, if they don’t spot-cool? 

Hosts of fan ads are appearing that 
offer cooling. That’s all this does. Is it an 
ad for a twin fan? Is it an air condi- 
tioner? Does it have a refrigerating unit, 
or does it only circulate air? 

If it is an air conditioner, what is its 
capacity—at “$299.95 and up”? Seeing 
the price, it must be a conditioner. And 
yet the copy speaks of “draft-free cir- 
culation with penetration up to 30 feet, 
eliminating ‘spot cooling’”. Vornado 
fans are excellent. I have three of them. 
They claim as much for their fans, so 
maybe this isn’t an air conditioner. 

Many fans are called “circulators.” 
This “circulates cool, dry air.” 

This is the kind of advertising that 
even in a period of lush selling and gen- 
eral opulence, can’t begin to get the re- 
sponse that the space, well used, could 
produce. 

It isn’t true, I suppose, but sometimes 
I believe people who produce retail ads, 
especially mats on which dealers are 
expected to spend their hard-earned dol- 


Looking at the Retail Ads 


SPOT COOLING te 
IN SUMMER IS ® 
LIKE BEING § 
HALF-WARM IN 
WINTER... 
COMPLETE é 
COMFORT ‘ 
COOLING 
REQUIRES 
POSITIVE ; 
CIRCULATION OF © 
COOL, DRY AIR 
THROUGHOUT. 
THE ENTIRE ¥ 
ROOM 


INSIST ON 


owned 


+) | COMPLETELY auTOMaTIC 
| ernie a paige VORTEX CIRCULATION 
PN | Me disks te turn, ne fide - 
fa) | te lift, ne knobs te push or Vornado's exclusive “directional” m 
13 pel. air circulators give complete ‘ 
} draft-free encien SS ; 
penetration up to 30 feet, eliminating 
$299°5 rg “spot cooling.” We invite you to : 


CONVENIENT TERMS 


} can actually see 
i » CAN BE ARRANGED 

t 

i 

r 


and feel the difference — call or x 
come in for free demonstration. 


E STANLEY sen sgmn cue } 


5201 Milwaukee at Foster 


STANLEY. J. MAKUH, Prop. MUlberry 5-2300  * 
hincmeememes 


SET ET 


lars, start out saying something like 
this: “Let’s get up some ads and make it 
hard as possible for the newspaper to 
produce results. Let’s make it tough for 
the guy who pays for the space to make 
a good thing of this ad. Let’s make it 
tough for the prospect to find out what 
it’s all about. Let’s have confusion in- 
stead of fusion. Let’s have muddiness 
instead of clarity. Let’s fill the space 
without rhyme or reason.” 


Let’s hope costs don’t kill the golden 
goose. The programs are going to film 
because the prices for live shows are get- 
ting to be the same as film and you can 


Tips for the Production Man... 


run repeats on film. There is mounting 
network pressure against film repeats, but 
no break in live costs to make experimen- 
tation possible. 


Photo Cropping Is an Art 


By Kenneth B. Butler 
(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler 
& Associates, Mendota, III.) 

Many are the uses of photo cropping. 
But far too many production men, I fear, 
crop pictures only to provide the engrav- 
er with picture area which will reduce 
properly to desired dimensions for the 
halftone. 

Some pictures, such as group photos, 
give little choice in cropping. Otherwise, 
it is well known that there are many 
cases where reduction or elimination of 
background detaii adds force to the cen- 
tral action. Even the central figures may 
themselves be made more dramatic by 
cropping, forcing attention to the focal 
point of the action. 

For change of pace, pictures are fre- 
quently cropped to provide an unusual 
shape. Often a provocative shape can 
make an ordinary picture quite dramatic 
in its impact. Pictures are sometimes 
shaped to dramatize the mood of the sub- 
ject, such as an automobile engine shaped 
like a galloping horse, to depict horse- 
power. Others are given perspective 
shapes, rounds, ovals, rounded corners, 
beveled corners, etc. 


= Then there are other picture gimmicks 
such as: the exploded picture; picture 
scissored in unusual patterns and re- 


pasted with white showing where scis- 
sored; picture sliced in various places 
and repasted zig-zag (such as the prize- 
wipning “Want a Piece of Skelton?’’) 

Or pictures may be _ dramatically 
cropped to come up with a vertical pic- 
ture instead of a horizontal shape. This 
really calls for elimination, but is fre- 
quently effective since it provides a 
change from the all-too-common hori- 
zontal picture shape. 

Long a favorite of layout men, but now 
challenged by the Readex studies, is the 
outline shape whereby all background de- 
tail is eliminated except the central fig- 
ure or action. The Readex studies seem to 
snow quite conclusively that reader im- 
pact is greater where the background is 
left in. The reason for this may be that 
it looks more authentic. One argument is 
advanced that the background detail is 
interesting. 


= Layout men have heretofore figured 
that elimination of background got rid of 
distracting detail, centered attention on 
the main action, and provided more white 
space in the page or layout. Despite the 
weight of scientific testing, I myself am 
not ready as yet to give up the crisp, 
soft flow of lines and pointers provided 
by the outline photoengraving. If outline 
pictures die, they will die hard, in my 
opinion. 
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cago, it takes 2 — 
if you want to stay up 


No single daily newspaper reaches even half your Chicago-area 


prospects. It takes Two. For greatest unduplicated coverage, one 


must be the... 


CHICAGO 


SUN-TIMES : 


211 W. Wacker Drive, Chicago © 250 Park Avenue, New York 
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Conley Gets RCA Post 


Russell E. Conley has been ap- 
pointed advertising and sales pro- 
motion manager of the RCA Victor 
radio and phonograph division. 
Before joining RCA he was gen- 
eral advertising manager of R. M. 
Hollingshead Corp., Camden man- 
ufacturer of chemical products. 


‘Office Exec’ Hikes Rates 

Office Executive, published by 
the National Office Management 
Assn., has announced rate in- 
creases of 20-36% to go in effect 
next January. Guaranteed circu- 
lation then will average 18,000— 
47% higher than at the time of the 
last increase five years ago. 


SIMPSON-REILLY, LTD. 


Representatives 


LOS A - HALLIBURTON BLDG 


SAN FRANCISCO CENTRAL TOWER 


'DMAA to Aid AFA Campaign 


Direct Mail Advertising Assn. 
| will help out the Advertising Fed- 
| eration of America’s campaign for 
‘better public support of advertis- 
‘ing with a postmark design for 
| imprinting on meter-mailed en- 
_velopes. The indicia will carry the 
theme, “Advertising Benefits 
Everyone,” arranged in signpost 
| style against a torch background, 
‘and will be available at cost to 
businesses and associations. In- 
formation can be obtained from 
either the DMAA or AFA head- 
quarters, both in New York. 


Hibbard Sets Hardware Meet 


Hibbard, Spencer, Bartlett & Co., 
Evanston, Ill., hardware whole- 
saler, has scheduled its second 
annual merchandise convention of 
its Auburn and Tru Value As- 
sociate dealers for Feb. 21-23. 
About 40,000 sq. ft. of the compa- 
ny’s warehouse at 2201 W. Howard 
St. will be used, with more than 
300 manufacturers showing their 


wares. 


Hansel and Gretel 


Toy Line Promoted 


by Tie-ins, Movie 


New York, Sept. 7—Samuel 
Gabriel Sons & Co., manufacturer 
of children’s toys, games and 
books, will introduce this month 
its new line of Hansel and Gretel 
toys, based on characters in the 
fairy tale. 

Spreads will be used in Septem- 
ber and October issues of all ma- 
jor toy publications, supplemented 
by a direct mail campaign and 
dealer kits which include mer- 
chandising aids and display sug- 
gestions. Riedl] & Freede, Pater- 
son, N. J., and New York, is the 
agency. 

In addition, tie-in newspaper 
ads will be used in cooperatior 
with department stores in 50 cities 
to coincide with showings of the 
forthcoming Hansel and Gretel 
motion picture. This film will be 
released by Michael Myerberg 
Productions in 300 theaters be- 


” 
ca 


>” photo engraving co., 118 so. clinton st., chicago 


ea 


Our experience in making R.O.P. color engravings 
has included such a wide variety of subjects that 
you can buy from us with definite assurance that 
we will deliver the best plates money can buy, 
anywhere! A phone call to our R.O.P. color 
department will bring proof of this experience to 
your desk. Our familiarity with the requirements 
for national R.O.P. color campaigns and our ability 
to produce the engravings to meet those 
requirements is a service you need right from the 
first R.O.P. color ad you set out to produce. 
Please PHONE FR-2-6343 

R.O.P. Color Service Department 
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HANSEL AND GRETEL IN BIG TIME—A brand new line of toys and play- 
things will be introduced this month by Samuel Gabriel Sons & Co. 
in all major toy papers. Riedl & Freede is the agency. 


fore Christmas. Parents’ Maga- 
zine, in awarding the film a medal, 
called it “a sure-fire box office 
hit.” 

The new Gabriel line of six 
items includes a Hansel and 
Gretel cookie cottage, individually 
cartoned, which, when set up, is 


60” high by 24”x27”; color nursery 


picture plaques; ‘“Come-to-Life”’ 
books in color, which tell the 
Hansel and Gretel story; repro- 
ductions of all the characters in 
the tale which can be hung from 
the ceiling of the cookie cottage, 
a knitting spool kit; and a set of 
sewing cards. 

Other companies and organiza- 
tions also are expected to tie in 
with the Hansel and Gretel movie. 
Plans are now being worked out 
with the Independent Grower: 
Assn., which may join with Ga- 
briel in a newspaper coloring con- 
test, and National Biscuit Co., 
which may use Hansel and Gretel 
on its cracker boxes, AA learned. 
Details have not been completed. 


Avco Boosts Three, Adds I in 
Crosley & Bendix Divisions 
Avco Mfg. Corp. has promoted 
three men in its Crosley & Bendix 
Home Appliances division, Cin- 
cinnati, which changed its name 
from the appliance and electronic 
division on Sept. 1. They are W. 
H. Graham, with Crosley since 
1947, general manager of radio 
and tv manufacturing; W. R. Law- 
rence Jr., with the Nashville plant 
since 1945, general manager of the 
Bendix plant in Nashville, and J. 


M. Mihalic Jr., with Crosley since | 


1942, general manager of the Cros- 

ley plant in Richmond, Ind.’ 
Joseph F. Oles, formerly mana- 

ger of research development of 


Thor Corp., Chicago, has been 
named project engineer for Bendix 
washers. Avco has appointed Mel 
Boldt, who heads a Chicago indus- 
trial design company, to design all 
Crosley and Bendix home appli- 
ances. 


Thomas Regan Named S. M. 
Thomas W. Regan, v.p. of Gen- 
eral Box Co., Des Plaines, IIl., 
has been appointed sales manager. 
Cc. E. (Chuck) Keene, a member 
of the sales force since 1948, has 
been appointed manager of the 
company’s plant in Winchendon, 
Mass., to succeed Mr. Regan. 


Federal Life Picks Agency 

Federal Life & Casualty Co., 
Battle Creek, Mich., has ap- 
pointed Zimmer, Keller & Calvert, 
Detroit, to handle its advertising, 
effective Dec. 1. 


Dinerman Moves Offices 

Dinerman & Co., Cincinnati ad- 
vertising agency, has moved its 
offices from the Enquirer Bldg. to 
the new Buckeye Bldg., 509 Race 
st. 


OPPORTUNITY 
$10,000 TO $50,000 
Yearly Income. Opportunity to 
became a SALES CONSULTANT 
licensed to operate 


Be a "partner" with Wheeler, 
the world's greatest name in 
salesmanship. 
Everyone who meets the public is your cus- 
tomer. SIZZLE MIKE SALES SERVICE and 
Training Schools do the work—you get the 
money. Sales exp., min. investment $1350 & 
car necessary. 
For full details, write: 
R WHEELER INSTITUTE 


ELME 
BOX 7081, PH. EMerson 2203, Dallas 9, Tex. 


ly 


Smashing advertising- 
m sales impact! Near- 
me Saturation coverage 


SS 


of the U.S. 


Armed 


\ Forces Market! \. 


A&G 


. \ . SS SS \ 
AK KG 


\ THE AMERICAN DAILY (in Europe) ¢ THE MILITARY MARKET 


\N All published by Army Times Publishing Co. 
3132 M St., N. W., Washington 7, D. C. 


U. S. Offices: Boston, Chicago, Los Angeles, New York, San Franciscc. 
Foreign Offices: Casablanca, Frankfurt, London, Paris, Rome, Tokyo. 
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Stuart Rice Retirement Reopens Question 
of ‘Integrated’ U. S. Statistical Service 


WASHINGTON, Sept. 8—Who’s to 
succeed Stuart Rice? That’s the 
question uppermost in the minds 
of everyone concerned with fed- 
eral statistics, now that it has been 
officially announced that Dr. Rice 
will retire this December from the 
gove’'nment’s top statistical job. 

Strategically situated in the Bu- 
reau of the Budget—the arm of the 
Office of the President that holds 
the purse strings—Dr. Rice’s Of- 
fice of Statistical Standards is in 
a position to say “yes” or “no” to 
every proposal submitted by the 
score or more government agencies 
that collect and publish economic 
information. 

His career in this work goes 
back more than 20 years, but it got 
its biggest boost during World War 
II, when Congress was bombarded 
with protests from business men 
who found themselves faced with 
complicated and unnecessary re- 
port forms mailed hit-or-miss by 
war-born regulatory agencies. 


a Complaints dropped _ sharply 
after the adoption of the Federal 
Reports Act of 1942. This law, still 
on the books, says no federal agen- 
cy can send out a question form 
until it has the approval of the Of- 
fice of Statistical Services. 

At recent hearings of the joint 
committee on the economic re-| 
port, Office of Statistical Services | 
was praised for helping the gov- | 
ernment get better results from its 
statistical dollar. 

However, committee members 
and outsiders expressed a belief | 
that the office should exert more | 
leadership in the development of 
a balanced statistical program, em- | 


phasizing priority items. 


a Many observers believe Dr. 
Arthur Burns, chief economic ad- | 
viser to the President—and a lead- | 
ing critic of existing procedures of 
the Office of Statistical Services— 
may have a good deal to say about 
the selection of Dr. Rice’s succes- 
sor. 

During the joint committec 
hearings, Dr. Burns submitted a 
detailed list of changes he con- 
sidered necessary to close existing 
“gaps” in the federal statistical 
picture. He told the committee he 
felt Dr. Rice’s office has been slow 
in trying to close these gaps. 

In reply, Dr. Rice protested that 
his office “cooperates” with agen- 
cies that produce statistics, and 
with those who “consume” them. 
“We would defer to the Council 
of Economic Advisors as to other 
consumers of material, once we 
know the kind of data they need.” 

He said the national statistical 
system is achieved by fitting to- 
gether activities of existing agen- 
cies. He provided the committee 
with lists of statistical materials 
published by scores of agencies— 
many of them by-products of re- 
port forms accumulated im the 
course of routine regulatory works. 


s A good part of the job, he said, 
is to standardize classifications 
and definitions so the work of 
all government agencies is com- 
parable. For example, he cited the 
work completion in recent years 
of a standard definition of metro- 
politan areas, to replace the dif- 
ferent aggregations of areas used 
by various agencies. 

“Various _ statistical activities 
have grown up separately as the 
responsibility of different depart- 
ments and agencies. To have a 
statistical system which will give 
you maximum usefulness from all 
the data they collect, they must be 
fitted together,” he declared. 


a Dr. Robert Burgess, director of 
the Census Bureau, one of the ma- 
jor statistical agencies subject to 
OSS control, observed, “I think it 
would be a very nice thing if we 


could have drawn up by the bu- 


| 


reaus a schedule of the projects) 
they consider desirable, with some 
indication of priority, and have 
this assembled by the Office of 
Statistical Standards—not with the 
idea that these are definite re- 
quests, but just a catalog, a listing 
to run over and see what, on first 
priority, and second priority, could 
possibly be taken up.” 

In its report, the joint committee 
commented that the various statis- 
tical programs of the executive 
agencies and their costs should be 
brought together and discussed in 
the President’s annual budget mes- 
sage: 

“The committee hoped that the 
various statistical advisory com- 
mittees in the federal agencies will 
review these hearings and that the 
President’s program _ submitted 
next January will represent a big 
step forward in the development 
of a realistic and adequate eco- 
nomic statistical system.” 


-KNBH Increases Rates 


KNBH, Los Angeles tv station, 
has increased its rates, effective 
Sept. 1, 1954. Rate for one hour of 
class AA time goes from $2,000 to 
$2,500 and of class A time from| 
$1,215 to $1,400. Station break, 
rates have been increased from | 
$450 to $575 for 20 seconds of class | 
AA time and from $350 to $375 for 
class A time. 


ABC-TV Signs 5 Stations 


American Broadcasting Co. has 
signed affiliation contracts with 
five more tv stations. They are: 
WGR-TV, Buffalo; WMVT, Bur- 
lington, Vt.; KTVX, Muskogee, 
Okla.; WCNY-TV, Carthage, N. Y., 
and WTVW, Milwaukee. WGR- TV 
and WTVW replace stations in 
Buffalo and Milwaukee which are 
currently carrying ABC-TV shows. 


King Joins Carr Liggett 
Howard King, formerly an artist 
with Palm & Patterson, Cleveland, 
has joined Carr Liggett Advertis- | 
ing, Cleveland, as an artist. | 


PARENTS’ MAGAZINE'S 


coal 
This is WALTER BARBER, 
Associate Media Director, 
Compton 

Advertising Agency. 


PROUD FATHER of seven 
children, he confides: 


“Judging by the way we buy 
food and shoes, children must 
have bottomless stomachs and 
more feet than a centipede. | 
buy more products each month 
than it takes to supply a battalion 
of marines.” 


Mr. Barber, we want you to 
know that PARENTS’ MAGAZINE 
is sympathetic to your problem. 
You see, PARENTS’ is the 

only major magazine devoted 
exclusively to the needs and 
interests of families with 
children — more than 1,625,000 
such families. 


FAMOUS FATHERS AGREE: Women are wonderful, 
... but MOTHERS are better and bigger customers! 


more 


RETAIL DRUG LINAGE 


than all other 
San Francisco daily newspapers 


COMBINED! 


Source: Media Records 
June 30, 1954 


THE CALL-BULLETIN 


San Francisco’s Leading Evening Newspaper 


Represented by Moloney, Regan & Schmitt 
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OUTDOOR DRAMA—Twin boards outside Buffalo show 
an ungallant Fearless Fosdick, about to let unsus- 
pecting Little Lulu have it with that cannon he’s 
toting unless she takes the advice he’s giving to 


Charlie. Fearless appears through the courtesy of 
Batten, Barton, Durstine & Osborn, and Little Lulu 
thanks to Foote, Cone & Belding. Lulu, making fin- 
ger-thumb circle, offers Fosdick a handy target. 


STACKED—When Pabst Brewing Co. introduced its Tap-a Cola in the 
‘ Midwest last week Ingeborg King seemed like a logical choice to 
demonstrate how easily the flat-topped cans can be stacked. 


deRussy Collier Tassinari Jackman Harvey 


PENNSY ON THE AiR—Pennsylvania Railroad is em- F. Jackman, asst. general passenger agent; Ralph 
barking for the first time on a regular schedule of Tassinari of Al Paul Lefton Co., the railroad’s 
radio advertising to tell prospective passengers agency, and John S. deRussy, Ralph Collier and 
about its 33% reduction in rates between Phila- Ed Harvey of WCAU, Philadelphia. KDKA, Pitts- 
delphia and Pittsburgh. Discussing plans are Melvin burgh, also is being used. 
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W. Mullen Mathisson V. Mullen Boll Purtell Vosburg Anger 
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TRIPLE LINEUP—Under a double line of schooners and magazine covers, 
Miller Brewing Co. officials and agency men discuss with magazine 
€ representatives how to merchandise magazine advertising through 
A distributors. The speakers’ table group includes W. (“Moon”) Mul- 
ae len, director of Magazine Advertising Bureau; C. A. Mathisson, 
president of Mathisson & Associates, Milwaukee; Vernon S. Mullen 
Jr., Miller ad manager; Edward G. Ball, Mathisson v.p.; J. G. Pur- 


tell, Miller acting general sales manager; Andrew Vosburg, mer- 
chandising manager, and E. A. Anger, Miller sales promotion and 


publicity manager. 


ROTATING GiRL—In a new departure for the building 
materials industry, a new girl each month promotes 
Pabco Products sales by plugging color choice, from 
24-sheet posters in 60 western markets. Under the 
poster are (left to right) Robert P. Hoffman, Brisa- 


Wayburn Mumford Sanders Winter Hodgson 


BOOST FOR DETROIT—Newspapers, radio, tv, car cards, 
posters and store displays will be used in a year- 
around campaign by Central Business District Assn., 
Detroit, to attract shoppers in competition with out- 
lying centers. First promotion will be a $5,000 slogan 
contest. Total budget figures have not been deter- 
mined, but a three-day push along similar lines last 


Kiskadden Luckoff 


year cost $25,000. Luckoff & Wayburn is the agency. 
Shown above are Leon S. Wayburn, v.p., and Louis 
Luckoff, president, of the agency; Don Mumford, 
manager, Statler Hotel; Fred Sanders, Sanders Con- 
fectionery Co.; Raymond Hodgson, v.p., First Na- 
tional Bank of Detroit; D. S. Kiskadden, Buhl Land 
Co., and Foster K. Winter, J. L. Hudson Co. 


cher, Wheeler & Staff, San Francisco, the Pabco 
agency; W. H. West, Pabco building materials di- 
vision ad manager, and Hunter Wise, account rep- 
resentative for Foster & Kleiser, which places the 
outdoor displays on the West Coast. 


YUMMY PORTRAIT—Charles Denny, NBC v.p., poses with his portrait, 
chocolate painting by Eddie Doucette, of WNBQ’s “Home Cooking.” 
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Win a mass product, you buy mass 
markets. Mid-America is one —a mass 
market, dominated by farmers. You can’t 
sell Mid-America without farm families, nor 


the magazine that concentrates on them 
alone! 


Agency Functions 
Detailed in New 
Ad Shop Manual 


Fort Wortu, Sept. 8—A “Stand- 

ard Practice Manual” of advertis- 
ing agency procedure has been 
prepared by a Fort Worth agency 
'to familiarize employes with its 
| operations. 
| Albert Evans Jr., partner in 
Evans & Associates, told AA, “We 
have put into this manual over 
$2,000 worth of our staff time 
planning and writing it—and we 
think that it will be worth every 
dollar of that to us.” 
The manual, consisting of 33 
typewritten pages, covers. the 
duties of each department of an 
agency, specific jobs and inter- 
relationships of departments. 


s For example, the section on ac- 
count executives defines them as 
“those persons having primary 
service responsibility for ac- 
counts.’”’ The manual says the ac- 
count exec is responsible for all 
copy required by his accounts, 
plans use of media (the media de- 
partment functions in an advisory 
capacity), and originates work 
orders “to put the machinery of 
the agency into operation creating 
an advertisement for his account.” 

Additional details are given to 
cover his duties in client contact, 
client authorization of all jobs, in- 
ternal authority and use of client 
data books. (“The dopebook, prop- 
erly maintained, is a complete, 
useful, time-saving encyclopedia 
of information about all aspects of 
the account.’’) 


a Copywriters are told that, “as 
a general policy, copy is to be 
produced in accordance with the 
Townsend Method of mass persua- 
sion,” and, with few exceptions, 
“should not be used unless it has 
a minimum score of 70.” 

The manual is intended primari- 
ly to describe the operations of 
agencies employing 10 to 50 per- 
sons. Copies will be made avail- 
able to other agencies at $25 a 
copy, Mr. Evans said. 


Proposed AT&T Line 
Charge Cut Will Aid 
Small TV Stations 


WASHINGTON, Sept. 8—Small tv 
stations will benefit from a modest 
reduction in network line charges 
proposed under a tariff recently 
filed with the Federal Communica- 
tions Commission by American 
Telephone & Telegraph Co. 

Under the new schedule, effec- 
tive Oct. 1, stations pay a com- 
bined rate of $39.50 per channel 
mile for audio and video service, 
for eight consecutive hours per 
day, compared with $41 under old- 
er schedules. 


= The new scale is $41.75 per 
channel mile for nine hours, com- 
pared with $43 at present; $44 for 
10 hours, instead of $45; $46.25 
for 11 hours, instead of $47; $48.40 
for 12 hours, instead of $49; $50.55 
for 13 hours, instead of $51; $52.70 
for 14 hours, instead of $53, and 
$54.85 for 15 hours, instead of $55. 
For 16 hours the rate remains at 
$57. 

The $575 monthly rate for eight 
hours daily drops to $555, with les- 
ser savings for longer periods. 
The schedule is expected to help 
ABC and DuMont stations, which 
complained to the Senate inter- 
state commerce committee recently 
that line charges. discriminate 
against stations using limited 
amounts of service. 


Lee Oliver Rejoins Brown 

Lee Oliver, following a two-and- 
a-half year leave of absence, has 
rejoined Byron H. Brown & Staff, 
Los Angeles agency, as a v.p. He 
'will resume his administrative 
| duties and account supervision. 


a : 


ae 


ORTLAND CEMENT 
ASSOCIATIO 


When your product costs important money, 
you want people who fave money. Farm fam- 
ilies rate high. And tops among them are the 
readers of Capper’s Farmer. They are the most 
prosperous farm families in Mid-America, 
itself the richest farm market on earth! 
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Straight Whiskies 
Up 7%, but Total 
Sales Off: ‘True’ 


(Continued from Page 2) 
now are about half the blend mar- 
ket. In 1950, 11,031,526 gallons of 
straights were bottled in a com- 
parable period, as against 46,718,- 
307 for blends. 

But it was obviously the blended 
whiskies which took the shock. In 
the first half of the year, their bot- 
tling dropped 5,300,000 wine gal- 
lons, while all liquor bottling was 
off only 4,200,000 gallons. 

Meantime, an analysis of con- 
sumption shows that the West has 
grown startlingly as a liquor mar- 
ket, while the volume in the East 
has shrunk’ considerably. The 
northeastern states showed a 6.7% 
decline in liquor consumption be- 
tween 1942 and 1953; the North 
Central states showed a 2.3% drop; 
the South showed a 13.1% gain in 
volume, and the West reported a 
15.2% increase. 


w These changes are due in part 
to population shifts. But the 
South’s sharp increase is due to 
improved economic’ conditions, 
since in population the South 
grew only a little more than the 
Northeast, and actually less than 
the North Central states. The West, 
while its population grew enor- 
mously (42.7%), actually showed 
somewhat less per capita consump- 
tion—in prewar days the Pacific 
Coast was consistently the highest 
area in liquor consumption per 
capita. 

As the table below attests, it 
was a rough first half for the 
front-runners in the liquor busi- 
ness. On the basis of these 30-state 
figures, only eight of 25 brands 
managed to show a gain, and of 
the eight which gained, only one 
—Kessler’s Private—is a blended 
whisky. 

(It ought to be emphasized that 
these 30 markets may be statis- 
tically somewhat distorted; whis- 
kies which do not seem to be doing 
well here may actually be doing 
fairly well on the basis of sales 
elsewhere. For example, a brand 
doing badly in New York, Cali- 
fornia and Illinois would show a 
much poorer national figure than 
would appear in these 30-market 
statistics; similarly, brands doing 
exceptionally well in non-reported 
states would have a more discour- 
aging picture reported here than 
is actually the case.) 


a The rise of Old Crow as a 
straight is mirrored here, although 
Early Times is probably the top 
straight whisky nationally. In these 
figures, Old Stagg looms as the 
top straight—best guess is that it 


25 Top Brands in 30 Markets 
First Half of ‘54 

Type of Liquor Ist Half’54 Ist Half ‘53 Per Cent 
Brand (In Cases) (In Cases) Change 
Seagram 7 Crown Blend 1,578,496 1,768,303 — 10.7% 
Calvert Reserve Blend 602,693 730,646 — 17.5% 
Corbys Reserve Blend 473,266 515,916 — 8.3% 
Imperial Blend 425,419 459,044 — 7.3% 
Schenley Reserve Blend 329,881 400,145 — 17.6% 
Gordon’‘s Gin Gin 283,024 275,010 + 2.9% 
Seagram's V. O. Canadian 249,958 263,309 — 5.1% 
Gilbey’s Gin Gin 238,026 235,796 + 0.9% 
Old Stagg Str. Bourbon 220,363 235,734 — 6.5% 
P. M. Deluxe Blend 220,046 258,490 — 14.9% 
Old Crow Str. Bourbon 209,296 4,594 oo 
Canadian Club Canadian 200,701 204,865 — 2.0% 
Early Times Str. Bourbon 198,167 212,087 — 66% 
Paul Jones Blend 193,376 238,360 — 18.9% 
Old Hickory Str. Bourbon 193,182 229,181 — 15.7% 
Carstairs W. S. Blend 184,578 207,287 — 11.0% 
Four Roses Blend 174,963 213,935 — 18.2% 
Echo Springs Str. Bourbon 163,551 146,015 +12.0% 
Seagram Ancient BTL Gin 161,619 158,836 + 18% 
Cream of Kentucky Blend 159,842 181,375 — 11.9% 
Old Sunnybrook Blend 147,199 177,025 — 16.8% 
J. W. Dant Bonded Bourbon 142,813 115,008 +24.2% 
Glenmore Str. Bourbon 132,391 147,871 — 10.5% 
Kessler’s Private Blend 129,661 111,308 +16.5% 
Old Sunnybrook Str. Bourbon 125,882 124,132 + 14% 
SOURCE: Calculated from N.A.B.C.A. and Distilled Spirits Institute Reports. 
NOTE: Besides 17 monopoly states, the above figures reflect movements into 
Ariz., Colo., Del., Ind., Kan., La., Mo., Neb., N. Mex., R. I, S. Dak., and Tex. 


runs third nationally. 

While the liquor business was 
having its troubles, the beer busi- 
ness just kept foaming along. Total 
shipments for the half were off 
8%, after a discouraging first 
quarter. May and June showed in- 
creases over last year, with June 
up 6.8%, and the indication is for 
another good year for beer. 

An analysis of beer shipments, 
however, indicates that the basic 
trends in the business are still at 
work: packaged beer rose .2%, 
while draught beer declined 3.7%. 
Draught beer is now about one- 
third the volume of packaged beer. 

Wisconsin brewers are still feel- 
ing the results of last year’s strike. 
Their June shipments were about 
250,000 barrels below the June, 
1952, shipments (the strike made 
June, ’53, figures non-compara- 
ble). Missouri brewers have lost 
some of the gains they made after 
the strike, and both May and June 
showed losses in comparison with 
last year. New Jersey brewers are 
up, and New York brewers are 
slightly down—although they 
shipped more beer in June than 
Wisconsin brewers. 


Filmack Boosts Kravitz 


Lou Kravitz has been promoted 
to v.p. in charge of sales and a 
member of the board of Filmack 
Trailer Co., Chicago. He has been 
advertising manager and editor of 


the house organ, “Inspiration.” 


Cocoa Price Boosts 
Cut Candy Sales in 
First Half of ‘54 


WASHINGTON, Sept. 7—A sharp 
rise in the price of cocoa beans re- 
sulted in reduced sales of choco- 
late confectionery products during 
the first half of 1954, according to 
a survey just published by the 
Department of Commerce. 

The survey showed that sales of 
all confectionery products by 
manufacturers was at an annual 
rate of $966,000,000. While this 
was the second highest rate of any 
year on record, it was 3% below 
1953. 

The most notable sales declines 
have occurred in chocolate con- 
fectionery, the report said, “due 
in part to price and product 
changes necessitated by a rise of 
almost 100% in world cocoa prices, 
which took place in 1953.” 


= At the same time, the depart- 
ment reported that final figures 
for 1953 show that manufacturers’ 
sales of confectionery products 
last year totaled $996,000,000. 
Manufacturers sold 2,718,000,000 
Ibs. in 1953 compared with 2,705,- 
000,000 Ibs. in 1952. However, be- 
cause of population increases, per 
capita consumption of confection- 
ery products in 1953 was down 
slightly, from 17.3 lbs. per person 
in 1952 to 17.1 lbs. in 1953. 


For AM The Facts on Yndustni 
and Trade Market Dato 
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With a product for farmers, you want on- 
the-farm circulation. Not would-be farmers, 
or half-acre farmers, but those with fields 
to work... stock to raise... buildings to 
maintain. Capper’s Farmer circulates 90% 
right on the farm! 
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Whic 
design 
publication 
uses the 


We 
most complete 


editorial 
evaluation 
program 
to check its 


performance? 


Ask the man from MACHINE DESIGN to 
explain the seven editorial evaluation 
methods used by this publication 
and how they help MACHINE DESIGN 
produce the greatest reader 
reaction of any design publication. 


Advertising Age, September 13, 1954 


This Week in Washington... 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, Sept. 9—Represen- 
tatives of certain retail associa- 
tions. are sounding the alarm that 
retailers are going to find sad 
reading in the report of the special 
committee set up by Attorney Gen- 
eral Herbert Brownell last year to 
recommend changes in existing 
anti-trust laws and procedures. 

The report, due next January, is 
bound to be a comprehensive docu- 
ment, dealing with a large number 
of complex legal and administra- 
tive problems. Retail spokesmen 
are concerned with only one nar- 
row phase. They say the report 
will come out hard against “fair 
trade,” and that it will also be 
critical of the Robinson-Patman 
anti-price discrimination law. 

Their concern over an anti-fair 
trade report can be easily appre- 
ciated. Retailers expect to go to 
Congress next year for a fair trade 
law in the District of Columbia, 
and for other legislation to stop 
discount selling. A hostile report 
from the Attorney Generai’s com- 
mittee may not block their plans, 
but it certainly won’t make life 
any easier. 

The anti-fair trade portion of 
the report would probably be ac- 
cepted as inevitable. But they feel 
the R-P Act ought to be immune 
from criticism. “People forget what 
it used to be like...when the big 
fellow could sell at a price below 
the price the small store had to 
pay to buy. Sure R-P doesn’t 
always work perfectly, but do 
away with it, and that will be the 
end so far as small business is 
concerned,” they say. 


Problems of small business wor- 
ry a good many people in Wash- 
ington these days, including the 
very Justice Department officials 
who are supposed to be on the 
verge of signifying their lack of 
confidence in the R-P Act. 

Under anti-merger laws adopted 
in 1950, anti-trust officials are sup- 
posed to stop mergers which will 
injure competition. So far there 
have not been any court tests of 
these anti-merger laws. But of- 
ficials have sorted through scores 
of merger proposals, and several 
have been abandoned after adverse 
administrative rulings. 

The veto is used only if facts in- 
dicate that the merger wili hurt 
competition. In other words, the 
consolidation of two weak auto 
firms might be approved if it leads 
to a stronger unit, better equipped 
to operate in a highly competitive 
industry. But the consolidation of 
two steel giants, each already a 
major factor in the industry, might 
be disallowed. 


Small Business Administration, 
which is supposed to help small 
firms improve their operating 
methods, reports candidly that big 
firms are outgrowing small ones. 
The trend varies by industry. On 
an over-all basis, however, firms 
with assets over $1,000,000 in- 
creased net sales by 56% between 
1947 and 1953, while small firms 
increased net sales by only 13%. 

Big firms benefited by wartime 
expansion programs and tax laws, 
SBA says. In the postwar period 
they have been eagerly seeking 
new markets and product lines. 
They have been able to absorb 
research and distribution costs in- 
volved in attracting consumer 
preference. 


Federal Communications Com- 
mission warned radio and tv sta- 
tions this week that they must not 
charge political candidates higher 


rates than they charge commercial 


Justice Report May Hurt Fair Trade 


advertisers. 

The notice interpreted new sec- 
tions of the Communications Act 
which were rammed through Con- 
gress last year when members 
came back to Washington con- 
vinced that radio and tv stations 
“really rubbed it in” during the 
1952 political campaign. 

Stations were assured that they 
can still refuse to sell any time for 
political purposes. However, once 
time is sold to a candidate, similar 
time must be available at similar 
rates to all other candidates for the 
same office who wish to buy it. 

* e os 

FCC’s rules tell whiai stations 
can charge for political time, but 
don’t indicate what stations can 
do to protect themselves from li‘el 
suits which are generated by some 
political speeches. 

Stations are currently in a no- 
man’s land. Law prohibits them 
from censoring political talks, but 
courts have yet to agree that sta- 
tions aren’t legally responsible for 
libel aired over their facilities. 

Department of Justice is cur- 
rently studying the problem and 
may propose legislation next year. 

Meanwhile, some stations feel 
danger would be reduced if they 
were permitted to demand that 
political broadcasters post bonds 
covering the cost of damage suits. 
However, FCC says this would be 
an illegal discrimination against 
politicians, unless similar bonds 
were demanded of advertisers and 
others using the station. 


Kelvinator Realigns Sales 
and Ad Responsibilities 

The Kelvinator division of 
American Motors Corp., Detroit, 
has realigned responsibilities of 
its top executives in sales, sales 
promotion and advertising follow- 
ing the resignation of Charles J. 
Coward, merchandising manager, 
who joins General Electric Co. in 
New York. 

Walter L. Jeffrey, sales manager 
of refrigerator and range products, 
has been named manager of sales 
planning. W. E. Saylor, recently 
given charge of the sales promo- 
tion department, has been named 
manager of advertising and sales 
promotion and will be responsible 
for this phase for all products. H. 
A. Valencourt, manager of whole- 
sale distribution, and H. L. Travis, 
manager of retail distribution, will 
both remain in these posts, but will 
add broader responsibilities in 
their departments. 


FC&B Pomotes Jones 


Llewelyn Jones, for the past five 
years media director in the San 
Francisco office of Foote, Cone & 
Belding, has been named account 
supervisor and will direct the 
California Gold Label Beer ac- 
count. Mr. Jones has been suc- 
ceeded as media director by Carl 
Simmons. 
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Write for FREE descriptive price list and somples. 
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New, larger, more functional quarters give us the oppor- 
tunity to improve production flow and promote greater efficiency. 
Faithorn’s main objective is to impfove the fine quality and service 
they have delivered for over 30 years. 


THEIR NEW HOME 


320 NORTH DEARBORN STREET 
(Dearborn at the River) 
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Whitehall 4-2300. The samme number will give you all 1-2-3 
day and .night services. A wae ed, better equipped ad-setting 
department plus the same highly skilled photo-engraving artisans 
working with newer equipment and better conditions . . . coordinat- 
ing with printers who insure the ultimate in deluxe letter-press 


printing . . . will more than meet the most exacting requirements. 


Faithorn has built a sound business and reputation on a 
sincere desire to perfect a service that has improved through the years. 
Our new quarters, with its added refinements, will further enable us 
to Serve YOU Better and save time, trouble and money. 
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‘= Jump Sharply in 


GRINGO GESTURE—The senorita is 


Mexican, but the _ letter-stickers 
are gringo: They’re part of a cam- 
paign by Mexico’s American col- 
ony to attract additional U. S. 
tourist money. Organized as 
Comite Norte-Americano Pro- 
Mexico, the colonists have printed 
a million of the stickers, will use 
them on all Statesbound mail. 


Coast Growers Plan 
First Winter Drive 


for Frozen Lemonade 


Los ANGELES, Sept. 9—The Cal- 
ifornia Lemon Products Advisory 
Board will launch its first winter 
campaign this year in an attempt 
to establish frozen lemonade as an 
all-year beverage. 

Full-color magazine ads and ra- 
dio participations will be used. 

The campaign will run Novem- 
ber through April, with a page in 
Life sounding the opening gun in 
November. The campaign will be 
staggered, with Life getting one 
more page, Ladies’ Home Journal, 
McCall’s, and Woman’s Home 
Companion each getting three 
half-pages, and Good Housekeep- 
ing carrying three’ two-thirds 
pages. 


= The board will also participate 
three days a week in Mutual 
Broadcasting System’s multi-mes- 
sage plan over 475 stations. 

According to Richard L. MacRae, 
manager of the board, California 
lemon growers hope to lengthen 
the lemonade-consuming period by 
showing lemonade as “the new all- 
year fun drink.” 

The campaign will be promoted 
to the trade in efforts to get gro- 
cers to make lemonade a stock 
item throughout the year. The idea 
wili be pushed via full-page, two- 
color and b&w insertions in the 
September and November issues of 
Chain Store Age, Food Topics, 
Frosted Food Field, Frozen Food 
Age, Quick Frozen Foods, Nurgus 
Bulletin, Progressive Grocer, Su- 
per Market Merchandising and 
Supermarket News. 

McCann-Erickson, Los Angeles, 
is the agency. 


BBDO Elects Vaughan a V.P. 


Burton E. Vaughan, account 
group supervisor in the San Fran- 
cisco office of Batten, Barton, 
Durstine and Osborn, has been 
elected a v.p. of the agency. Mr. 
Vaughan joined BBDO seven years 
ago as account representative for 
the Cling Peach Advisory Board, 
an account which he still handles. 
David Bogard, formerly with 
KCBS, has joined the agency’s San 
Francisco office. 


WTVD, Durham, Bows 

WTVD, Durham, N. ©., began 
operations Sept. 2 on Channel 11 
with a power of 316,000 watts. It is 
affiliated with NBC and ABC, and 
is owned and operated by Durham 
Broadcasting Enterprises, headed 
by Harmon L. Duncan. Mike 
Thompson is sales manager. 


t), quotas abroad increased U. S. pulp 


# |creases were in special alpha and 


U.S. Paper Exports 


First Half of ‘54 


New York, Sept. 8—Increasing 
world demand and easing of ex- 
change restrictions and import 


and paper exports during the first 
six months of this year. 

Figures just released by the 
American Paper & Pulp Assn. show 
that wood pulp exports as of June 
30 totaled 150,000 tons. This is 
more than double the amount ex- 
ported in the first six months of 
1953—63,000 tons. Principal in- 


dissolving, semi-bleached sulphate 
and unbleached sulphate grades, 
with both Europe and South Amer- 
ica increasing their imports from 
the U. S. substantially, the associa- 
tion reports. 

Exports of paper and board 
also showed important increases, 
amounting to about 300,000 tons, 


,.35% more than in the first half 


of 53, when they totaled 221,000 
tons. Exports of newsprint, coated 
book, kraft paper, shipping sack 
paper and liner board were well 
above the average increase, the 
report says. Countries that appre- 
ciably increased their imports from 
the U. S. the first half of '54 have 
been the United Kingdom, the 
Philippines, Cuba, Brazil, Mexico, 
and the Union of South Africa. 


Jong Named Art Director 

William L. Jong has been named 
art director of Mottl & Siteman 
Advertising Agency, Los Angeles. 
He formerly was art director of 
Hal Stebbins Inc. and a member 
of the Wilson-Beesler Studios 
staff in Los Angeles. 


Johnson Joins KNBC Sales 


Kenneth M. Johnson, formerly 
with Daren F. McGavren Co., has 
been named account executive in 
the local sales department of 
KNBC, San Francisco. 


La Choy Launches Fall Drive 

| La Choy Food Products, Arch- 
bold, O., has launched its fall drive 
‘with ads every month between! Atlanta staff. They are John D. 
‘September and December in Bet-| Anderson, formerly with Batten, 
‘ter Living, Everywoman’s Maga- | Barton, Durstine & Osborn, ac- 
zine, Family Circle and Woman’s count executive; Pat Holand, as- 
Day. Newspapers, radio and tv/|sistant to the art director, and 
will be used also. Foote, Cone & Richard A. Provost, assistant to the 
Belding is the agency. | production manager. 


WerBell Appoints Three 


Mitchell WerBell Advertising 
has added three members to its 


Got Enough Troubles 4 


— For TWO? 


Then you’re probably looking for a 
partner. Well, the place to look first 
is in the Advertising Market Place, 
Advertising Age’s weekly classified 
section. With over 29,000 subscrib- 
ers to choose from, your “Partner 
Wanted” ad is almost sure to find 
the kind of business helpmeet you're 
looking for. 


Send in your copy today. Address: Classified Department, Advertis- 


ing Age, 200 E. Illinois St., Chicago 11, I/l.—or call DElaware 7- 1336. 


DOUBLE IMPACT for your P. 0. P. Displays 


; Ae 
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THEY ENTER 


-— = 
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Vs 
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@ BUILDS GOOD WILL 
THEY LEAVE 


PERFECT FOR 
POSTING 


AS 


INSIDE 


@ windows @ doors ® freezer cases ® stock 
cabinets ® counters ® showcases ® glass par- 
titions ® car windows ® windshields 


transparent selt-sticking adhesive 


-FACE-STIK 


Pon i 


NOW YOU CAN GET two-sided, face-to-the-glass displays 
from your regular printing source! Miraculous new Kleen- 
Stik ““FACE-STIK’’—the self-sticking, transparent adhesive 
—can be applied to P.O.P. material printed by any con- 
ventional process. Produces durable, two-way displays for 
use inside store windows, doors, and other choice locations. 


For Point-of-Purchase with a two-way punch, use Kleen- 
Stik “‘“FACE-STIK’’. Ideal for your Authorized Dealer signs, 
die-cut package and trademark replicas, and many other 
applications. 


FAST, EASY APPLICATION! 


SIMPLY PEEL AND PRESS—just like famous regular Kleen- 
Stik displays. ““FACE-STIK"’ sticks tight over entire surface 
. . . encourages use by your dealers and field men. 
ASK YOUR REGULAR PRINTER OR LITHOGRAPHER 
—or write direct for samples and details 


225 North Michigan Avenue 


Pioneers in Pressure Sensitives for Advertising and Labeling 
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McKeough Joins Beaumont 


executive. He was formerly with 
J. R. Pershall Co., Chicago. 


Gene McKeough has joined the 
Chicago office of Beaumont & in Number of Firms 


Hohman as an assistant account 


POINT-OF-SALE 


OUTDOOR 
DISPLAYS 


FOR EVERY OCCASION 


@ We produce ready-to-use out- 
door display material designed to 
stop traffic at the point-of-sale. It's 


all shown in our new catalog, 


A 

2 

; 
i. 


along with display ideas for every 
retail business. Send for your free 


: copy today. 


THE PRATT POSTER CO. 


200 Printcraft Bidg., Indianapols 4, Ind. 


Dargavel Cites Rise © 


Backing Fair Trade 


New York, Sept. 7—More and 
more manufacturers are recogniz- 
ing their stake in fair trade, and 
are working to safeguard trade- 
marks and mass distribution sys- 
tems from chiseling. 

That’s the opinion of John W. 
Dargavel, a not wholly-unbiased 
source, since he is both chairman 
of the Bureau of Education on 
Fair Trade and executive secre- 
tary of the National Assn. of Re- 
tail Druggists. He cited these re- 
cent developments: 


e Magnavox Co., which recently 


canceled the franchises of 1,600) 
dealers and will refranchise only 
those who will respect the com- 
pany’s fair trade prices. 


e Lionel Corp., which recently ob- 
tained (during a five-week period) 
80 injunctions against fair trade 


I like to judge an advertising agency 
by the clients it keeps. 


Well, for a list of leaders, 
take a look at the Needham, 
Louis & Brorby *® roster. 


} 


Here are the clients of Needham, Louis & Brorby... 


Campbell Soup Company 
Cummins Engine Company, Inc. 
The Eagle-Picher Company 


Household Finance Corporation 


S. C. Johnson & Son, Inc. 

Kraft Foods Company 
Macwhyte Company 
Monsanto Chemical Company 


Morton Salt Company 
The Peoples Gas Light and 
Coke Company 
Phenix Foods Company 
The Quaker Oats Company 
State Farm Insurance Companies 
Wieboldt Stores, Inc. 
Wilson & Co., Inc. 


Wilson Sporting Goods Co. 


NEEDHAM, LOUIS & BRORBY, Inc. Advertising 


135 South La Salle Street, Chicago 3, Illinois 


Chicago 


New York + Hollywood 


Toronto 


DOUBLE MESSAGE—This art work will be used in 24-sheets, posterettes 
and express truck posters to carry out American Oil Co.’s campaign 
for back-to-school safety, and Permalube, in 18 eastern states. The 
company also is issuing a careful driving pamphlet, “I’m Just a 
Steering Wheel,” and featuring safety messages on its Sunday CBS 
“Rhythm on the Road.” 


show, 
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violators in one New Jersey coun- 
ty. 


e@ Sunbeam Corp., which has more 
than 200,000 signed fair trade con- 
tracts with its dealers. 


e General Electric Co., which 
since 1952 has launched some 370 


legal actions in 14 states. 


These manufacturers and others, 
said Mr. Dargavel, are demonstrat- 
ing “their belief that indiscrimin- 
ate price-cutting and price-chisel- 
ing lead only to economic chaos, 
destroying the consumer standards 
of value...fair trade plays a 
major role in safeguarding our 
sensitive brand name, mass-pro- 
duction economy...” 


WGTH-TV to Start Operations 

The first commercial television 
station in Hartford, Conn., WGTH- 
TV, will start operations Sept. 22. 


The station, operated by General | 


Times Corp., is affiliated with 
ABC-TV and DuMont networks. 
Fred W. Wagenvoord is general 
manager. 


Collier Named Agency V.P. 

Holder M. Collier has been 
elected a v.p. of Grant, Schwenck | 
& Baker, Chicago agency. 


Ohrbach’s 34th St. 
Invasion May Alter 
‘Oldsters’ Strategy 


New York, Sept. 7—A couple of 
weeks ago, the announcement ads 
for Ohrbach’s move uptown from 
Union Square to 34th St. were run- 
ning (AA, Aug. 23). The store 
moved all right, and 34th St.— 
cockpit of some of America’s most 
savage retail battles—hasn’t been 
quite the same since. 

For one thing, Ohrbach’s re- 
ported it had a $500,000 day in its 
opening at the new location. Na- 
than M. Ohrbach, its chairman, 
said that the report was exag- 
gerated, but went on to imply that 
some $500,000 days might be ex- 
pected after Labor Day. 

Meanwhile, the crowds the new 
store drew to 34th St. resulted in 
record business for August for 
many stores, and there were plen- 
ty of signs that Ohrbach’s arrival 
presaged a big change on New 
York’s No. 1 retail street. 


ae For one thing, Ohrbach’s (which 
| wees a cash-and-carry policy and 
cuts prices in consequence) has al- 
|ready caused some serious sessions 


DAVENPORT NEWSPAPERS 


IN ADVERTISING 
LINEAGE IN 
QUAD-CITIES and 


_.gocn’ = 
MOLINE, 
EAST MOLI 


in nearby department stores. The 
burden of the meetings was sim- 
ple: Can the established stores 
continue to operate in the same 
way now that Ohrbach’s is on 
hand? 

While Mr. Ohrbach was saying 
carefully that the store’s adver- 
tising would be institutional in 
character, and would not stress 
prices, and would not start any 
price war skirmishes, he did say 
that Ohrbach’s would rebate to 
customers for items bought at 
lower prices at competitive stores. 
Meantime, competitors were 
hoisting signs like “Shop in Com- 
fort—Courteous Service—Lowest 
Prices for Dependable Quality” 
and “Open Monday Until 8 P.M.” 
(Downtown department stores are 
usually open on Thursday night 
in New York.) 


McGrath to Tomaso, Feitner 4 
Tomaso, Feitner & Lane, New 
York, has been appointed to han- 

dle advertising for McGrath Se- 
curities Corp., New York. 


Sub- miniaturization 
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| TSN 


“Sub-miniaturization” actually is a self- 
contradictory word because as radio com- 
ponents are engineered down to thimble 
and pinhead size, electronic applications 
in industry become wider and greater. 
Very soon, a tumbler-full of complex radio- 
electronic equipment will fly an airplane! 
Circuits have been flattened to postcard 
size, and radio-tubes to matchheads. 
“Radio” becomes a part of every industry! 


The fast, far-reaching growth of the radio- 
electronic industry has been made possible 
by a vast amount of technical nourishment, 
More than 1,000 technical meetings a year , 
are held by IRE’s 38,000 members in| 
eighty-one active sections in every part of 
the English speaking world. The volume 


this engineered progress is e.ormous. 

For forty years, without need of change of 
name or direction, The Institute of Radio 
Engineers has published its “Proceedings | 
of the I-R*E”—a monthly magazine 
by radio-electronic engineers, for radio 
engineers. It is an unabridged, accurate, 


pages to keep their products before de- 

sign men...to sell in the pre-specifice- 

tion stage of this dynamic industry. 
Engineers are educated 

to specify and buy, 


of published information required to feed | is 


working textbook. 481 advertisers use its | 
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Schwimmer & Scott Tells How It 
Paid American Vitamin ‘Bad Debt’ 


(Continued from Page 1) | 
gations, drew up a plan of payment 
and grimly set out to pay it off. 

Now, nearly three years after-| 
ward, it can be clearly shown what | 
the problem was, as well as 
Schwimmer & Scott’s success in 
solving it. 

First step in the desperate S&S 
program was to dissolve its con- 
nections with American Vitamin 
Associates. The agency did this 
promptly. It also released Frank 
Miller, who had become a v.p. 
when Schwimmer & Scott replaced 
Counselors, Hollywood, as_ the 
AVA agency. A major stockholder 
in the vitamin company, Mr. Mil- 
ler had also been head of the 
Counselors agency (AA, July 
30, °51). 


= In other moves, R. J. (Jack) 
Scott, president of the agency, (1) 
cut his own salary to $6,000 a 
year; (2) closed the agency’s New 
York and Hollywood offices; (3) 
cut the agen- 
cy’s staff from 
around 55 to un- 
der 35 persons; 
(4) reduced its 
once-crowded of- 
fices at 75 E. 
Wacker Dr. by 
one-fourth, and 
(5) ceased all 
solicitation of 
new business 
“for the dura- 
tion.” 

Most important, however, Mr. 
Scott personally telephoned all of 
his new host of creditors and laid 
out a plan of payment. 

According to the plan, all tal- 
ent was to be paid immediately 
(the figure was about $70,000), 
and virtually all media creditors 
who were owed less than $1,000 
were also paid right away, or) 
within a twelve-month period 
(this group received about $114,- 
000). 

This left a debt outstanding of 
just under $224,000, owed to 25 of 
the largest S&S creditors. For 
these, Mr. Scott proposed to pay 
the indebtedness in 30 equal in- 
stalments, the first of them due 
Nov. 25, 1951. This schedule would 
have had the debt closed out by 
May of this year. 


R. J. Scott 


es With a couple of exceptions 
(see table), these were the cred- 
itors whose debt amounted to, 
more than $1,000—some of them | 
a great deal more. 

Broadcasting Co., 


for example, 


networks and tv stations were 


owed five-figure sums. 

At the time—and _ since—Mr. 
Scott made a careful point of the 
fact that all this was a client’s 
obligation which the agency was 
assuming as a “bad debt.” 


creditors concerned were by no 


means being given a take-it-or-| 
leave-it choice. They could have} 
pressed the agency into bank-| 


ruptcy and settled for 30¢ on the 
dollar, as American Vitamin As- 
sociates creditors did. 

It is a tribute, probably, to the 
25 major creditors—as well as to 
the agency’s reputation—that they 
did nothing of the kind. Instead, 
every one of them agreed to Mr. 
Scott’s terms. 


= They were not wrong. By No- 
vember, 1952, a year after the 
AVA collapse, Schwimmer & Scott 
had whittled its debt down to 
$161,000. Today, less than two 
years after that, it stands at 
$28,000. 

Though the 30-month timetable 
was extended somewhat (“We 
found it a little too severe,” Mr. 
Scott says), the agency confidently 
expects to finish up its payments 
by the end of this year. 

As evidence, for the fiscal half- 
year ending July 31, 1954, the 
agency managed to be very slight- 
ly in the black, after three solid 
years of red-ink finances. 


® How does it feel to be working 
with a $407,000 millstone around 
your neck? The current air of re- 
lief and anticipation around 
Schwimmer & Scott leaves no 
doubt about that one. Mr. Scott 
himself makes no bones about his 
own dissatisfaction with working 
for $6,000 a year. (No other em- 
ploye salaries were cut, and the 


|S&S president is again back at his 


former substantial salary—roughly 
five times the  belt-tightening 
stipend he drew during the emer- 
gency.) 


On the other hand, granting 


the bitterness of the experience, 
there were compensations. As Mr. 
Scott points out wryly, “One ad- 
vantage is that there are no cor- 
poration taxes to pay. Thus, over 
half of our ’54 earnings of $86,000 
would have gone to taxes. Instead, 
it went to pay a bad debt.” 

A more solid satisfaction to Mr. 
Scott was the remarkable loyalty 
of his agency’s clients. Some peo- 


feel that Schwimmer & Scott’s 


He} 
points out, for instance, that the| 


FRESH START—This is the building 

that will house Schwimmer & 

Scott as the agency flexes its new 
debt-free muscles. 


ties actually left it somewhat to the 
good from a prestige standpoint. 


a Without going that far, Mr. 
Scott mevertheless declares, “I 
haven’t run into any cases where 
we lost business or were hurt by 
the AVA fiasco. 

“We owe these accounts an 
everlasting vote of thanks for 
sticking with us,” he adds. 

The direct billings loss caused 
by the folding of American Vita- 
min Associates was also of less 
importance than it seemed at the 
time. The multi-million-dollar 
campaign in which AVA was en- 
gaged had, fortunately or not, run 
for only a month when the com- 
pany went broke. As a result, the 
loss in billings amounted to only 
$500,000 (though admittedly the 
damage to agency expectations 
hurt plenty). 

Most damaging of all, perhaps, 
was the effect of the debt obliga- 
tions in hamstringing the agency’s 
pursuit of new business. As admen 
well know, this is a vital operation, 
if only for the simple purpose of 
meeting the natural mortality in 
accounts. 


# But Schwimmer & Scott just 
couldn’t afford it. “Even a physi- 
cal presentation may cost $1,000 or 
'so—and we didn’t have it,” Mr. 
|Scott says. 

Even so, the billings picture 
held surprisingly steady at the 
|debt-struck agency. It quickly 
‘picked up enough added billings 
‘to make up for the $500,000 AVA 
loss, so that for 1952 it showed 
the same billings figure (around 
$4,000,000) as before the debacle. 
| Paradoxically, a far greater di- 


American ple around the agency seem to rect billings loss had nothing to 


do with the AVA affair. It came 


was owed $54,365, and five other manner of handling its adversi- early this year, when Charles H. 


Schedule of 


Payments on American Vitamin Debts 


Original Paynents Moe Payments Payments Balance Due 
Amount Nov 1951 Beginning Mar 1952 as of 
Name Due thru Feb '52 March 1952 thru Oct '52 Nov 1, 1952 
American Broadcasting Company O00. ALE ° pede ¥ 39,500.67 (b) 
National Broadcasting Company 11,277.11 1,503.60 187.95 1,503.60 8,269.91 
Chicago, Ill - WAAF 2,423.09 323.08 40,39 325212 1,776.89 
= WCFL 4,372.47 583.00 72.88 585.04 3,206243 
- WGN-TV 17,066.14 24275448 284.44 24275652 12,465214 (c). 
= WBKB 5,261.94 701.60 87270 701.60 3,858.74 
- WJJD 3,931.25 524.16 65.52 524.16 2,682.95 
Crosley Broadcasting Co. 20,385.00 2,717.72 339.72 2,717.76 14,947.52 
Dayton, Ohio = WONE 2,064.21 275424 68.81 550.48 1,238.49 
Cleveland, Ohio = WEWS 6,723.40 896.44 112.06 896.48 4,930.48 
° "= WERE 6,300.17 840,00 105,00 840.00 4,534.46 (a) 
Davenport, Iowa = WOC-TV _1,218.96 162.52 40.63 325,04 731.40 
Kalamgzoo, Mich = WKZO 2,251.25 297 248 37419 297.52 1,636.25 
Los Angeles, Calif = KLAC 28,842.08 3,845.60 480.70 3,645.60 21,150.68 
bad bad ad @ KMPC 1,890.40 252,04 63.01 504,08 1,134.28 
* < “© KTLA-TV 31,491.80 4,198.92(a) 524.67 4,198.96 23,093.92 
Salt Lake City, Utah = KSL-TV 919.91 122.64 30.66 245.28 551.99 
Santa Monica, Celif - Mrs. Salinas 655.21 87256 21.84 174.72 393.13 
Seattle, Wash = KING 3,360.83 448.12 56.02 448.16 2,464.55 
e “ KOL-TV 3,060,00 408,00 51.00 408.00 2,244.00 
Spokane, Wash = KSPO 3,855.00 514,00 64025 514,00 2,827.00 
Philadelphia=--"WPEN - F. G. Fox 4,185.60 558.08 139.52 1,116.16 2,511.36 
Stineway Drug Co. 5,456.00 727.48 181.87: 1,454.96 3,273.56 
Bertch & Cooper 1,147.75 155.04 38.26 306.08 688.63 
Progressive Matrix Co. 1,423.62 189.80 47245- 379.60 854.22 
F223, 900.2T JV 20,05t.05 486 fF CTiLCATLES SCF BA Seat poke 


(a) Includes a credit of $106.50 due us 
(b) Reduced $328.95 for credit due us 
(c * 50,00 at " * " 
a 


on final payment 
" " n 
65.71 * ” 9k 


\licked, the agency is in a position 
=e to compete actively for new busi- 
~ |ness; in fact, it has taken on added 


ia | 
ated with former FCC Chairman 
,Paul Porter. 


Lillienfeld, agency v.p., 


Lillienfeld (AA, Feb. 22), and 
took the sizable National Tea, 
ReaLemon-Puritan and Hawthorn- 
Mellody accounts with him. At 
the time this happened Schwim- 
mer & Scott—which by this time 
had passed the $5,000,000 mark in 
billings—was knocked into the 
$3,000,000 bracket by this loss. 


= Since that time, the agency has 
added no less than six accounts— 
mainly small ones, but enough to 
bring its billings back above the 
$4,000,000 again. More important 
still, with its debt problem about 


personnel for that purpose. 

Accounts added by S&S in the 
last six months are: Bulk Petrol- 
eum Corp. (Bulko gasoline); Evr- 
Fresh Pet Products (bird seed and 
pet foods); H. L. Raclin & Sons 
(Nilear frozen pink lemonade); 
Perfect Plus Hosiery Mills (Per- 
fect Plus hosiery); Truvox Re- 
corder Co. (Magnedisk §trans- 
cribers), and Penn Pharmaceutical 
Disiributing Corp. (Charm-On 
products). 

Safely past the desperate AVA 
hurdle, back in the black and able 
to pay for new quarters on a long- 
term lease, Mr. Scott is in a mood 
to view the Schwimmer & Scott 
change of address as only the first 
move in an expansion program. 

“I’ve scraped a little thin per- 
sonally over the past three years,” 
was his comment to AA’s reporter. 


Plotkin Named as 
Minority Counsel 
in Radio-TV Probe 


WASHINGTON, Sept. 10—Harry 
M. Plotkin, former assistant gen- 
eral counsel of the Federal Com- 
munications Commission, was of- 
ficially appointed today as “mi- 
nority counsel” for the special in- 
vestigation of radio and tv net- 
works now being conducted by the 
Senate interstate commerce com- 
mittee. 

The work is going ahead under 
the direction of former Federal 
Communications Commissioner 
Robert Jones, who has been desig- 
nated by Sen. John Bricker (R., 
O.), the committee chairman, as 
“majority counsel” for the probe. 
The third member of the investi- 
gating team is Nick Zapple, a non- 
partisan member of the profes- 
sional staff of the interstate com- 
merce committee. 

Sen. Bricker said today that the 
investigators are under instruc- 
tions to provide the committee 
with a report when Congress re- 
turns in January. He said the in- 
vestigation will deal with “the 
feasibility of putting networks 
under the control of FCC,” and 


left to | 
form a new agency, Rutledge & 


“the u.h.f.-v.h.f. problem.” Sen. 
Bricker said he expects the com-| 
mittee to have public hearings | 
next year on the information | 
turned up in the report. 


= He noted that a subcommittee | | 


under Sen. Charles Potter (R.,| 
Mich.) had already held “prelimi- 
nary hearings” on the u.h.f.-v.h.f. 
problem. The Potter hearings last 
spring ran for nearly two weeks, | 
and provided a forum for high- 
band telecasters who asked for ac- 
tion to force networks to channel 
programs to their stations. The 
subcommittee discussed several 
measures to “help u.h.f.,” but no| 
action was taken on any of them. | 
Mr. Plotkin, whose appointment | 
was recommended by Sen. Edwin 
C. Johnson (D., Colo.), ranking | 
minority member of the commit- | 
tee, frequently clashed with Mr. | 
Jones when both were at FCC. 
Since leaving FCC two years 
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Beverage Groups to 
Merge Field Statfs, 


Up ‘Concentration’ 


New York, Sept. 9—The field 
staffs of Licensed Beverage Indus- 
tries and Distilled Spirits Institute 
will be consolidated and expanded 
Oct. 1 in a move to strengthen the 
liquor industry’s field services and 
activities. 

In a joint statement today, R. E. 
Joyce, v.p. of National Distillers 
Products Corp., and president of 
LBI, and Ralph T. Heymsfeld, 
president of Schenley Industries 
and of DSI, pointed out that the 
consolidation of the field staffs “is 
not primarily an economy move, 
but a means developed after care- 
ful study to provide greater serv- 
ices for the benefit and protection 
of the entire industry.” 

The full personnel of both or- 
ganizations “will be retained,” the 
statement says, “and it is expected 
that the present joint staff will be 
supplemented by additional per- 
sonnel.” 


= The combined field staff will 
serve under the direction of Erwin 
B. Hock, director of DSI field ac- 
tivities. Frank H. Case Jr., LBI 
field director, will continue in an 
executive capacity with LBI. 

LBI is a public relations and 
educational group which repre- 
sents all segments of the indus- 
try—distillers, vintners, whole- 
salers, retailers, taverns, etc. DSI 
is strictly a distillers organization, 
concerned primarily with legisla- 
tive matters. 

The former group came into 
being eight years ago as a result 
of a merger between Allied Liquor 
Industries and the Conference of 
Alcoholic Beverages Industries. 
DSI was set up after repeal to help 
the industry combat the efforts of 
drys. 


Distillers are members of both 
groups. Opinion in the industry is 
that the consolidation of the field 
staffs is a move to cut expenses 
and increase efficiency and one 
which may eventualy lead to a 
merger of the two groups. The 
joint statement issued by the two 
organizations stresses that, “by re- 
ducing the size of the area covered 
by each field man, we are giving 
our joint representatives smaller 
territories and considerably more 
time to concentrate on the many 
important industry activities now 
carried on by the independent 
field organizations.” 


FINEST 


SERVICE—Model 
Parker shows a few of the ways 
advertising men can use screen 
process printing, in previewing the 
second annual exhibition of the 
Southern California-Arizona chap- 


go, Mr. Plotkin has been associ- | tT of the Silk Screen Process 


IN Jean 


Printing Assn. International, 
opening Sept. 14 in Los Angeles. 
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$207,766 Buys Page in All U.S. Newspapers 
with Full ROP Color, Tabulation Shows 


(Continued from Page 2) 
firm, said. 
“In the past there have been 


some statistical presentations of) 


color availability,’ he told AA, 
“but...we have gone many steps 
further in that we project exact 


How’s Your 


LETTERHEAD? 


Get co FREE copy of our useful new 
brochure ‘“‘Letterhead Logic,’’—just off 
the press. Then, turn to the check list 
used by experts to gauge letterhead ef- 
fectiveness. See for yourself how your 
letterhead rates. If the tests show 
room for improvement, HILL’s 40 
years of specialized experience is at 
your disposal. 


Learn how HILL craftsmanship can 
create for you a letterhead you'll be 
proud of .. . one that truly reflects 
the character, personality and prestige 
of your firm ... a scientifically de- 
signed letterhead with built-in sales 
appeal... and at prices much lower 
than you'd expect. 


“Letterhead Logic,’’ containing im- 
pressive samples, is free — without 
obligation—to users of 5,000 or more 
letterheads a year. To get your copy, 
simply jot down the quantity your firm 
uses on your present letterhead and 
mail to HILL now. Write: 


ronHILLrne. 


Fine Letterheads and Business Cards 
270 A4 Lafayette St., New York 12, N.Y. 


| cost figures for all the newspapers | 
that handle the various degrees of | 


color, and the _ cost projection | 
doesn’t stop with just one inser- 
tion.” 

Mr. Moloney indicated that he 
does not fear that color television 
‘will take the play from r.o.p. 
‘newspaper color: 

“Currently you hear a lot about 
‘color and tv,” he said, “but while 
‘such advertising, when it is avail- 
able on a broad enough basis to 
‘be usable, will no doubt be val- 
uable, certainly it will be no more 
_valuable than color advertising in 
newspapers.” 

Distribution of the report will 
be made to agencies and advertis- 
ers by the Moloney, Regan sales 
staff upon request to the repre- 
sentative’s office at 261 Madison 
Ave. 


Appoints Rhoades & Davis 

Rhoades & Davis, San Francisco, 
has been named to handle western 
advertising for Food Specialties 
Inc., San Jose manufacturer of Ap- 
pian Way pizza. 


McGillvra Inc. Moves 

The San Francisco office of 
Joseph Hershey McGillvra_ Inc., 
|radio-tv representative, has moved 
to 155 Montgomery St. 


of QUAD-CITY people 
live on 


the ILLINOIS side: 


ROCK ISLAND 
MOLINE 
EAST MOLINE 


You cover 3 of the 4 Quad-Cities 
when you use these newspapers: 


ee oe oe 


The MOLINE Diseated 
Zhe ROCK ISLAND igus 


Advertising Age, September 13, 1954 


Total Cost Cost 
ee ea ee 
ILLINOIS 
ABC CITY ZONES OVER 100.000 POPULATION 
Chisege Tribune (M) 885,840 $4,992 | $900 Blk aes 
Peoria Journel & Stor (MBE) 101,496 WO1-600 Hat cee 
Springfield Hlinois State Journal & Register (MAE) 73,281 eas} $200 BO (eee 
Sub Total 3 1,060,617 $6,818 
eoceeed UNDER 100,000 POPULATION 
Canton Ledger (E) 9.588 $ 28 30% 9.508 $ 1s | $ 45 
Le Selle-Pery News-Tribune (E) 14,498 ft | ree ida! @ nkee 
Wevkegen News-Sun (E) 23,454 404 | $144 23,454 274 | $144 
Sub Total 3 47,540 $1,103 2 33,042 $ 389 
WLINOIS STATE TOTALS 6 1,108,157 $7,921 2 33,042 © 389 
INDIANA 
ABC CITY ZONES OVER 100.000 POPULATION 
Evansville Courier & Press (M&E) 107,971 $1,279 45% 107,971 $ sos 45% 
Indianapolis Stor & News (MAE) 355,854 3,183 50% 355,854 1,400 | $550 
Indianapolis Times (E) 97,994 1,134 50% 97,994 $25 | $225 
South Bend Tribune (E) 110,767 932 —- ) ~—teststswstC«s wag othe Daize 
Sub Toto! a 672,586 $6,528 3 561,819 $2,433 
eeees UNDER 100,000 POPULATION 
Goshen News. Democrat (E) 7,344 $ 254 | $101 7,344 $ 108 |$ 43 
Peru Tribune (E) 8098 223 | $ 35 8.698 Is | $ 35 
Sub Total 2 16,042 $ 477 2 16,042 $ 223 
! INDIANA STATE TOTALS & 688,628 $7,005 S 577,861 $2,656 
IOWA 
ABC CITY ZONES OVER 100000 POPULATION Of 
Dee Moines Register & Tribune (M&E) 367,784 Se ie se  t—it—=CS Ce sn 
Sub Total ! 367,784 $2,615 
UNDE® 100.000 POPULATION 
Council Steffe — Monpereit (€) 19,698 | $ sha | 75% 19,698} = $ 263 | $133 
Sub Total ’ 19,698 $ 553 ! 19,698 $ 263 
HOWA STATE TOTALS 2 287,482 $3,168 ’ 19,698 $ 263 
KANSAS 
ABC CITY ZONES OVER 100,000 POPULATION 
Wichita Beacon) 105,688 $1,260 50% 105,688 $ 525 50% 
Wichito Eagle (Mae) 158,544 1479 50% 158,544 600 50% 
Sub Total 2 264,232 $2,739 2 264,232 $1,125 
+>» UNDER 100,000 POPULATION None 
KANSAS STATE TOTALS 2 264,232 $2,739 2 264,232 $1,125 
KENTUCKY 
ABC CITY ZONES OVER 100,000 POPULATION None 
oo UNDER 100,000 POPULATION 
Ashland Independent (E) 15,669 $4n 73% 15,669 $s 75% 
Poducoh Sun-Democrat (E) 31,008 $01 50% wena vies oe 
Sub Total 2 46,677 $ 912 ’ 15,669 $ 175 
KENTUCKY STATE TOTALS 2 46,677 $ 912 1 15,669 ¢ cvs 


LINEUP—This page from the Moloney, Regan & Schmitt tabulation of 
daily newspaper r.o.p. color availabilities and costs is brelzen down 


by states, lists circulations and one-time rates plus color premiums. 


Chicago Ad Execs Elect 


Helen Laycock, advertising man- 
ager of The Fair, State St. depart- 
ment store, has been elected presi- 
dent of the Advertising Executives | 
Club, Chicago. Other officers | 
‘elected are Eugene E. Blackwell, 
manager of the Chicago research 
and promotion department of The 
American Weekly, v.p.; M.L. Levin, 
advertising manager, Kroch’s and 
Brentano’s book stores, secretary, 
and Joseph R. King, advertising 
manager, Old Republic Credit Life 
Insurance Co., treasurer. 


Stollery Forms Own PR 


| Joseph C. Stollery has resigned 
as public relations director for all 
the companies in the Henry J. 
|Kaiser organization and plans to 
establish his own business in San 


Francisco as a _ public relations 
‘counselor. Henry J. Kaiser Jr., v.p. 
‘and director, has assumed the 
duties formerly performed by Mr. 
‘Stollery. 


_BBDO Promotes Halbak 
Carl D. Halbak, who joined the 
Buffalo office of Batten, Barton, 


has been promoted to copy chief 
of the Buffalo office. Mr. Halbak 
succeeds Carleton H. Davis, who 
last year became a v.p. in charge 
of creative work in this office. 


Smith to Handle Radio-TV 


Willard S. Smith, formerly with 
the New York office of Maxon Inc., 
has been named manager of the 
Detroit division radio and televi- 
sion department of Brooke, Smith, 
French & Dorrance. 


bate Y 


ue all AS NEW S 


The Dallas Morning News is the 


only newspaper with merchandisable coverage 


of the 72-county Dallas Market ... where 
388.9% of Texas’ population makes 
89.5% of Texas’ total retail purchases! 


== Oe Ralls Morning Xoo = 
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Mowe TEAR & Daten 
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FARTS — PRED 5 CPNTS 


CRESMER & WOODWARD, INC., NATIONAL REPRESENTATIVE 


a pe 
> 


AN 


TEXAS’ LARGEST DAILY NEWSPAPER 
Circulation 192,229 — Sundays 200,701 


(ABC Publisher's Statement: March 31, 1954) 


More people BUY The News... more people READ The 
News ... more people are INFLUENCED by The News than 
any other morning or evening newspaper in Texas. 


New York ¢ 


Chicago ¢ Detroit 


e Atlanta « 


Durstine & Osborn five years ago, |, 


Berlant to Carson, Roberts 


Berlant Associates, Los Angeles 
manufacturer of high fidelity and 
professional tape recorders and ac- 
cessories, has named Carson, Rob- 
erts Inc., Los Angeles, to handle 
its advertising. Advertising plans 
call for the use of full pages in 
all media covering the high fidelity 
field. 


Ad Club Sponsors Show 

The Advertising Club of Santa 
Barbara has begun a weekly radio 
program, “Here’s News For You,” 
each Wednesday evening at 7 p.m. 
over KTMS. Participants are do- 
nating their time in the interest 
of demonstrating how advertising 
serves as well as sells. 


Black, Louttit Join Group 
A. S. Black & Co., Houston, and 
T. Robley Louttit Inc., Providence, 


Agencies, Los Angeles. There are 
now 24 agencies in the organiza- 
tion. 


O0¢} | 


STALKS EVERY 


INDUSTRIAL 
PLANT 


IN AMERICA, 


a. = 


Today, more than ever, equipment is dis 
carded before it is worn out. 

New and improved products set trends| 
which modern engineers and operating men 
must understand to hold their jobs in th 
never ceasing battle against competition. | 

The constant fear of being scooped by a 
competitor who has discovered better equip- 
ment whets the appetites of responsible men 
for the very latest product news and inforé 
mation. 

There is only one best source of this vital 
knowledge . . . one paper which clearly, ac- 
curately and completely reports all important 
developments in industrial equipment. 

Industrial Equipment News seeks the o}'- 
portunity to prove to you by figures an 
examples that, both quantitatively and qual- 
itatively, JEN is the one preferred source. 

This makes IEN a piece of marketin.’ 
equipment so efficient as to be your best insur- 


Industrial 


Details? 
Send for complete DATA FILE 


BPA 
NB P, . .. Affiliated with Thomas Register 


FOUNDED 1933 


461 Eighth Avenue, New York 1, N.Y. 


San Francisco 


los Angeles ® 
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Two to Diamond & Sherwood 
Diamond & Sherwood, San Fran- 


| cisco, has been named to direct 


advertising for Bard Matic, gar- 
bage eliminator, and the Lefohn 
Cosmetics accounts, both of San 


- | Francisco. 


2 Kayser Appoints Harry Geller 


Julius Kayser & Co., New York, 


' |manufacturer and distributor of 


THOMAS J. NOKES JR. has been named 
manager of the New York office of 
Foster & Kleiser Co., San Francisco 
outdoor plant operator. He was 
formerly v.p. and account execu- 
tive of Outdoor Advertising Inc. 


Plenty of Room for 
Color and B&W TV, 
Says Columbia Exec 


New York, Sept. 9—Most of the 
talk may be about color, but b&w 
television manufacturing will be 
as strong as tint tv for at least 
five years, according to Louis 
Hausman, CBS-Columbia v.p. 

“Let’s assume that most of the 
families in this country want an 
automobile because it is a basic 
instrument of transportation which 
has become a part of the American 
way of life. Let’s assume that, in 
a similar way, most of the families 
of this country want television in 
their homes because it has become 
an essential factor in their home 
life,’ Mr. Hausman said. 

“Today a person can buy a new 
car for as little as $2,100; yet 
many buy used cars for $800, 
$1,000, $1,200 or $1,500. In fact the 
Federal Reserve annual survey on 
consumer finances reported that 
last year 61% of the people who 
bought cars bought used cars— 
slightly less than 38% bought new 
ones... 


# “Color sets and new cars repre- 
sent the same type of decision on 
the part of the buying public. I 
don’t think that anybody who 
wants a car and cannot afford a 
new car is saying, ‘Well, we will 
do without a car until we can buy 
a new one.’ What they are doing 
is buying a used car for $1,200 or 
$1,500 and saying to themselves, 
‘Some day we will be able to buy 
a brand new car.’ ~ 

“By the same token, I don’t 
think that anybody who wants a 
tv set is going to say ‘Let’s wait 
until we can afford a color set.’... 
They are going to go out and buy 
the best b&w set they can possibly 
afford, and they are going to say, 
‘Some day we will be able to have 
a color set.’ 

“No more would a family de- 
prive itself of an automobile be- 
cause it cannot afford a new car 
than it would deprive itself of 
television because it cannot buy a 
color set,” the CBS-Columbia ex- 
ecutive said. 

Mr. Hausman made his state- 
ment at a New York showing of 
the company’s new _ receivers— 
color and b&w. 


Peter Paul Buys S. F. Show 

KRON-TV, San Francisce, has 
sold the locally produced chil- 
dren’s program, “Looking Glass 
Lady,” to Peter Paul Inc., Nauga- 
tuck, Conn., for the advertising of 
its caramels, starting Sept. 13. 
Dancer-Fitzgerald-Sample, New 
York, is the agency. 


Seehater Joins Needham 

Gene F. Seehafer, formerly 
manager of research and sales pro- 
motion for CBS Radio in Chicago, 
has joined the research staff of 
Needham, Louis & Brorby, Chi- 
cago. 


hosiery, lingerie, gloves and in- 
fants’ and children’s wear, has ap- 


pointed Harry Geller divisional 
sales manager of the New York 
area. Mr. Geller also is divisional 
sales manager for Fruit of the 
Loom nylons, a position he held 
with Diamond Hosiery Corp. Kay- 
ser purchased Diamond recently. 


Horton-Noyes Resigns Account 

Horton-Noyes Co., Providence, 
has resigned as advertising agen- 
cy for Stackbin Corp., Pawtucket, 
R. I. 


Zehner to ‘Modern Railroads’ 


Chicago area of Modern Railroads, 
published by Watson Publications, 
Chicago. He formerly was mid- 
west advertising manager of Traf- 
fic World. 


Jacobs to Greenhaw & Rush 

| Richard H. Jacobs has joined 
Greenhaw & Rush, Memphis, as an 
‘account executive. Previously, he 


had been an account executive and 
Carl A. Zehner has been ap- creative director in the Chicago of- 
pointed district manager in the fice of Ross Roy Inc. 


103 


JUST ASK FOR MARIE: | 
Call WAbash 2-8655 and ask for 

ie Maize on your next multi- 
graph, ak addressing o 


of experrenced personnel, char 
THE LETTER SH@ 


mailing job. Quick pick-up. and de- 
livery. fast and accurate work, ae 
Inc , 431 S. Dearborn St., Chicago 5. 


always in line. 


Now in our 25th successful year.) 
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ORIZOAFALES 


“Without doubt the best advertising dollar spent 
in the 23 years I’ve been with this company has 
been on television, and more particularly on 
‘Western Corral’ 


WSM-TV’s 
Ruffin Reddy.” 


NASHVILLE 


show, 


—R. M. Kennedy, Vice-president 
O’Bryan Brothers, Inc., Nashville, Tennessee 
Makers of famous Duckhead overalls and work clothes. 


WSM-TV’s_ way. 


rich market, 


starring 


Chances are your best advertis- 
ing dollar will be the one sent 
For 
especially tailored to sell this 
see WSM-TV’s 
Irving Waugh or any Petry Man. 


Clearly Nashville's 
No. 1 TV Station 


shows 
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Old Crow Got Treasury Nod by 
Adding Brands, Says Early Times 


(Continued from Page 1) 
for each state and for each month. 
These figures supported Old 
Crow’s claim.” Wholesale deple- 
tion figures are used, he explained, 


as the most reliable indicator of 


actual sales. “Tax payments might 
merely mean the liquor was being 
forced onto dealers,” he said. 
“Sales from wholesale to retail 
are a reliable indication of actual 
sales.” 


ws The cry of “Foul” erupted from 
the B-F camp after National sur- 
prised the trade this week by pro- 
ducing a letter from Harold A. 
Serr, acting director of ATTD, cer- 
tifying that Treasury’s review of 
sales figures showed Old Crow on 
top “by a substantial margin.” 
J. Gordon Baquie, exec. v.p. of 


a ibiennancnntomne tite tte PCAN fy ie 
HOW DOES ACB’s 
PERCENTAGE OF ERROR 
COMPARE WITH YOUR OWN 


We take our hat off to Ivory soap— 
their product misses perfection by 
only 56/100ths of 1%. 

ACB services can’t quite match 
that figure. However ACB does 
score better than 95% in “spotting” 
wanted advertising in the daily 
newspapers. 

Years ago, ACB made a sporting 
proposition, namely, if we failed to 
collect more ‘‘wanted advertise- 
ments’”’ out of a specified list of 
newspapers, ACB would cancel its 
service charges. In every competi- 
tion, ACB produced more specified 
advertisements—from 10% to up- 
wards of 200% more. 

It is this high degree of accuracy 
that gives added value to ACB’s 
Newspaper ResearchServices. Sales 
and advertising policies can be for- 
mulated with assurance on this ac- 
curate information. 

Send for ACB’s Catalog. 48 pages. 

Describes each of ACB’s 14 Research 

Services. Gives many case histories; 
cost of service, or method of estimat- 
ing; complete directory of dailies; 

U. S. Census of retail stores. It’s 

free! Ask for it today. 


ACB reads every advertisement in every daily newspaper 


ACB SERVICE OFFICES 


79 Madison Ave. «+ New York 16 
18 S. Michigan Ave. + Chicago 3 
20 South Third St. * Columbus 15 
161 Jefferson Ave. * Memphis 3 
51 First St. * San Francisco 5 


CHECKING BUREAU 


|B-F, issued a_ statement that 
“Brown-Forman Distilling Corp. 
would like to emphasize that the 
Treasury Department has _ ap- 
praised this leadership claim, 
based specifically on a combina- 
tion of sales during the first six 
months of this year of a straight 
(unbonded) bourbon and a bot- 
tled-in-bond bourbon bearing vir- 
tually the same trade name, and 
not a single unbonded bourbon. 

“Brown-Forman Distilling Corp. 
therefore categorically denied the 
implication in the release that the 
leadership claim relates to straight 
bourbon alone.” 


= Meanwhile, National was mov- 
ing rapidly ahead with plans to 
exploit its coup with a big adver- 
tising drive pressing the “leader- 
ship” theme. A press release is- 
sued for National by Selvage, Lee 
& Chase proclaimed the fact that 
the Treasury Department has sup- 
ported Old Crow’s claim of lead- 
ership. The release said plans for 
1954 indicate that Old Crow will 
use more newspaper and maga- 
zine space than any competitor. 

Treasury officials are taking the 
B-F protest under consideration, 
and there may be further develop- 
ments in the coming week. There 
was no immediate indication that 
the Treasury objects to the fact 
that National is publicizing the 
Serr letter. 


Ei 
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3-D MASKS—For the third year, Kellogg Co., Battle Creek, Mich., will 
promote its 3-D Hallowe’en masks next month in Life, plus radio- 
tv backing by Arthur Godfrey, Art Linkletter, Howdy Doody, 
Super Circus, Superman and Wild Bill Hickok. The 12 masks will 
be on Kellogg's packages. Leo Burnett Co., Chicago, is the agency. 
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‘Two for the Money’ 
Makes Money for Too 
Many, Suit Charges 


New York, Sept. 10—Lawyers 
for A. Edward Gould, theatrical 
producer, who is suing the Co- 
lumbia Broadcasting System to 
restrain it from using the title 
“Two for the Money” for a radio 
and tv show, this week moved to 
examine the defendants in the case. 

The suit to enjoin CBS, P. Lor- 
illard Co., Lennen & Newell and 
packager Goodson & Todman from 
employing the title, which Mr. 
Gould asserts he already has used 
for a show, on Broadway and at 
other theaters throughout the 
country, was filed a couple of 
months ago in New York County 
supreme court. The plaintiff also 
asks $100,000 in damages. 

Lawyers for the defendants, who 
entered a general denial, will op- 
pose the motion and may ask for 
dismissal of the case. 


“Ordinarily, we must accept the 
fact that we have very little con- 
trol over a letter once we write 
one,” an official said. He added, 
however, that there have been in- 
stances when ATTD has cracked 
down on firms which “excessively 
exploit” letters of this type. 


s Officials said there have been 


motions to do business. 
going after it—da 


mystery and env 


Salesman—t 


of companies who use 
and services never heard of it! 


Hundreds of companies sell- 
ing an almost endless variety 
of goods and services are 
switching to Direct ——. to 
reach new heights. Instead of 
depending on lazy retailers, 
on sluggish wholesalers, they 
use thousands of men and 
women engaged in Direct Sell- 
ing to go after business with 
bare knuckles. This method of 
selling is as old as selling it- 
self. Not only cookware, but 
wearing apparel, cosmetics, 
brushes, dinnerware, greeting 
ecards, specialties, vacuum 
cleaners and other household 
appliances, insurance, and a 
host of other products are 


Who says “RECESSION” ? 


Asked the Independent Salesman As 
He Sold His 30th Order in One Week 


(A Two-Minute Tale for Frightened Business Men 
Who Want Their Volume to go UP Instead of DOWN) 


We'll call him John Jones. For years he’s been demonstrating 
and selling cookware in the homes of his heavil 
territory. And here’s the difference between Mr. 
lot of other salesmen. He doesn’t wait in a store for customers 
to drift in. He doesn’t depend on sales or mark-downs or pro- 
ot Mr. Jones! He creates business by 
after day. He rings doorbells. He makes 
demonstrations right where his prospects live. He concentrates 
on his line of cookware with an enthusiasm and a passion you 
rarely see in stores. The result? Mr. Jones made $26,000.00 
last year, and is beating that record this year. And for his 
company, Mr. Jones and his hundreds of brothers and sisters 
are rolling up to $20,000,000.00 annual volume that’s both the 
of an industry that’s having a hard time 
keeping in the black. You see, Mr. Jones is an Independent 
ical of the thousands and thousands of ener- 
getic, hard-hitting salespeople who don’t wait for business, 
but create business by going after it. Recession? The hundreds 
irect Selling to distribute their goods 


TAKE A LOOK AT DIRECT SELLING! 


TAKE A LOOK AT DIRECT SELLING! 

No Obligation, Of Course 
Opportunity Magazine is the pioneer pub- 
lication serving more than 300,000 active 
independent salesmen and saleswomen.. . 
ready to sell your product and your serv- 
ice direct! For free copy, and proof-book- 
let, write today on your letterhead. Ad- 
dress Dept. A-177. 


OPPORTUNITY 


28 E. Jackson Bivd., Chicago 4, Illinois 
60 E. 42nd St., Lincoln Bidg., New York 17, N. Y., Phone OXford 7-2385 


populated 
ones and a 


sold in the millions direct to 
the users by hard hitting or- 

nizations of Independent 

alespeople who do not wait 
for sales, but go out and 
create sales. Makers of office 
supplies, business services, of- 
fice and factory a, 
and industrial specialties have 
also found an easy path to 
volume and profits in Direct 
Selling. The millions of men 
and women engaged in this 
most American calling of all 
— independent salesmanship 
— represent the great hope 
for continued prosperity in a 
world of rapid changes in dis- 
tribution. 


SALESMAN’S 


several previous cases in which 
the Treasury has “audited” sales 
figures in order to determine the 
truthfulness of leadership claims. 
Since ATTD has life-and-death 
power over distillers, its request 
for sales figures and for changes 
in advertising theme are generally 
accepted without question. 


One of the earliest “leadership 
cases” occurred in New York in 


“Calvert’s claim was so patently | 
excessive, we forced them to print 
a retraction,” AA was told. 

There have been other instances 
where disagreement over leader- 


such case involved two brands of 
wine which based their claims on 
newspaper surveys. 

“They acted in good faith, but 
the surveys were not reliable,” the 
spokesman said. “In this case we 
merely required that the second 
brand discontinue the type of 
claim.” 


Sylvania Confirms 
Appointment of JWT 


NEw York, Sept. 9—Now 
official. 

J. Walter Thompson Co. gets 
the Sylvania Electric Products ac- 
count effective Nov. 3 (AA., Aug. 
23). The agency has room for this 
kind of account because of the re- 
cent exit of Radio Corp. of Ameri- 
ca 


it’s 


JWT replaces Cecil & Presbrey 
and Roy S. Durstine Inc. and will 
handle all the company’s product 
divisions. When AA reported the 
appointment a coupr of weeks 
ago it was denied by Sylvanie. 

The company spends approxi- 
mately $9,000,000 a year on com- 
missionable advertising. Its sales 
are approaching the $300,000,000 
mark annually. The company says 
it is one of the “top two producers 
of tv picture tubes and receiving 
tubes, the largest producer of 
photoflash lamps, one of the top 
tv set manufacturers, probably 
the second largest fluorescent 
lamp producer and third largest 
in incandescent lamps.” 

JWT will handle product ad- 
vertising and merchandising, in- 
stitutional advertising and product 
publicity for the company’s public 
relations department. 


Two Name Reed Emmons 
Pedro Pinto Guatemala Coffee 


and Carmel Valley School have 
named Reed Emmons Advertising, 
|Monterey, Cal., to handie adver- 


the late 1930s, and involved a con-| é 
flict between Calvert and Wilson. | 4 


st | 


ship took place in good faith. One| | 


tising and publicity. 


every age group of both sexes 


Here at Advertising Checking Bu- 
reau, we read every advertisement 
published in every daily paper in 
the United States. 

As we read this advertising total- 
ing $2 billion annually, our eyes 
occasionally fall on the editorial 
content and we observe that every 
age group of both sexes find special 
features of interest in the daily 
newspaper. The news columns, 
mightiest magnet of all features, is 
the newspapers own exclusive baili- 
wick! Here is chronicled each day, 
newsworthy doings of local people, 
known and unknown to the reader 
—their triumphs and misadven- 
tures. And the news of the world. 

This kind of news gathering and 
editing, plus high-speed presses and 
split-second distributing systems, 
makes the daily newspaper — now 
as in the past —the most patronized 
of all advertising media! 


They pay us to serve you 


ACB serves the newspaper in- 
dustry by reading every advertise- 
ment published in the nation’s 
dailies and Sunday newspapers, and 
making certain that proof-of-inser- 
tion is received promptly by the 
advertiser or agency. This service 
—paid for by the publisher—re- 
lieves the advertiser of clerical 
work and delays. 

From this “reading job’? ACB 
has developed 14 most useful News- 
paper Research Services for mer- 
chandisers. More than 1100 lead- 
ing firms use these services which 
are discussed in our column on the 
opposite column. 


ACB reads every advertisement in every daily newspaper 


See opposite column for listing 
of ACB Service Offices 
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New Daily Will Bow 
in Jackson, Miss., 


on Heels of Merger 


JACKSON, Miss., Sept. 10—The 
State Times, an evening and Sun- 
day newspaper, will be published 
here within 60 days, thus ending 
the “monopoly” of the Clarion- 
Ledger & Daily News, R. E. Dumas 
Milner told AA today. Mr. Milner 
is temporary chairman of a group 
of some 200 business men and oth- 
ers who are sponsoring the project. 

At present, Jackson is served by 
the Clarion-Ledger, a morning pa- 
per, and the Daily News, an eve- 
ning paper. The Clarion-Ledger 
recently purchased the Daily News 
following a legal hassle. On Oct. 3, 
the combined papers will begin 
publication of a Sunday newspaper 
with a circulation of 92,000. The 
daily papers have a combined cir- 
culation of 86,000. 

Originally separate newspapers 
with different ownerships, the 
Clarion-Ledger and the Daily 
News were sold in combination 
at the national level through the 
Mississippi Publishing Co. A legal 
fight involving the transfer of 
some Daily News stock to the own- 
ers of the Clarion-Ledger resulted 
in a court decision banning the 
Mississippi Publishing Co. from do- 
ing business. T. M. Hederman Jr. 
and R. M. Hederman, owners of the 
Clarion-Ledger, subsequently pur- 
chased the Daily News. 


ws Mr. Milner told AA that the 
200 “advertisers and prominent 
citizens” who are sponsoring the 
new daily have subscribed nearly 
$1,000,000. He added that the paper 
will be published in a new plant 
to be erected in Jackson at a cost 
of $300,000 to $400,000. Initial cir- 
culation of the State Times, he 
said, will be about 20,000, though 
the aim is to achieve “40,000 in 
less than two years.” 

According to Mr. Milner, the 
key sponsors of the new paper are 
W. R. Newman, president of 
Standard Life Insurance Co.; Le- 
land Speed, investment banker 
and former mayor here; Sam P. 
McRae Jr., president of McRae’s 
department store, and W. P. 
Bridges, realtor. These men also 
are members of the acting execu- 
tive committee for the proposed 
newspaper. Rodney Defenbaugh, 
at one time advertising manager 
of the Clarion-Ledger, has been 
named general manager of the 
State Times. No advertising man- 
ager has yet been designated, and 
an editor-in-chief is also still to 
be named. 


U. S. Printing 
& Lithograph Co. 


Buys Two Companies 


CINCINNATI, Sept. 7—The U.S. 
Printing & Lithograph Co. has ex- 
panded its operations with the ac- 
quisition of Northwestern Litho- 
graphing Co., Milwaukee, and 
Simpson & Doeller Co., Baltimore. 

The Milwaukee company will 
be operated as a division of U. S. 
P&L, and Kenneth J. Wollaeger, 
who was president of Northwest- 
ern, will become division mana- 
ger in charge of flexible packag- 
ing production. 

Manufacturing operations will 
be discontinued at the present lo- 
cation of the Simpson & Doeller 
plant and moved as soon as pos- 
sible to the Baltimore plant of 
U. S. P & L. Henry Doeller Jr. 
will head the new Simpson & 
Doeller division. 

Meanwhile, U. S. P&L has 
formed a new point of sale mer- 
chandising department, which will 
be headed by Ray Dubrowin, for- 
merly manager of display materi- 
als for General Foods Corp. Mr. 
Dubrowin will assume his new 
duties Sept. 20 in New York. 


Advertising Age, September 13, 1954 


Last Minute News Flashes 


Timely Clothes Drive Breaks in ‘Time’ 
New York, Sept. 10—Timely Clothes will break a new campaign 


MILWAUKEE, Sept. 9—Tremen-| 
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Economic Growth Since 1939 Has Increased 
Problems for Industrial Selling: ‘Newsweek’ 


and because of its excellent indus- 


Sept. 13 in Time featuring women’s opinions of men’s clothes. Other dous changes in our economy over try diversification. 


publications on the schedule through the remainder of the year in- 
clude Esquire and Newsweek. Famous actresses are being featured. 
Lawrence C. Gumbinner Advertising Agency has the account. 


Oliver and Beckman Form New Agency 


New York, Sept. 10—Robert R. Oliver, formerly a principal of 
Palmer & Oliver, New York, and Mary Beckman, recently v.p. of 
Franklin Fader Co., Newark, have joined forces to form Oliver-Beck- 
man Inc., with offices at 215 W. 34th St. They have named Margaret 
McKay, formerly with Paris & Peart and Calkins & Holden, to head 
their production department. 


Transogram Plans Toy Campaign 


New York, Sept. 10—Transogram Co., manufacturer of toys and 
games, will launch its largest advertising campaign in November issues 
of 12 magazines and with local radio and national television tie-ins, 
including “Morning Show” (CBS-TV) and “Home” (NBC-TV). Pub- 
lications include American Weekly, Better Homes & Gardens, Child 
Life, Collier’s, Good Housekeeping, Ladies’ Home Journal, Life, Look, 
McCall’s, Parents’ Magazine, The Saturday Evening Post, and Woman’s 
Home Companion. Lester Harrison Inc. is the agency. 


Remington Records in Drive; Other Late News 


New York, Sept. 10—Remington International Records has started 
its first major advertising campaign with full pages in newspaper 
magazine sections in 14 top markets. Promotion for this relatively new 
brand of classical records, recorded in Europe, also will run in about 
10 magazines and music industry publications. Duane Jones Co. is the 
agency. 


e Coronet will offer frequency discounts for the first time beginning 
January, 1955. They will range from 5% off on six b&w pages in a 
year, to 20% off on 24 pages. Basic b&w page rate remains at $5,000. 


e Hewitt, Ogilvy, Benson & Mather has changed its name to Ogilvy, 
Benson & Mather, and has moved to 589 Fifth Ave., New York. Ander- 
son F. Hewitt left the agency in March, 1953, and is now with Kenyon 
& Eckhardt. 


e Retail sales of tv receivers in July were at the highest July level on 
record, and sales for the first seven months of 1954 set a new record 
for the period, according to the Radio-Electronics-Television Manu- 
facturers Assn. Radio sales, excluding auto sets, were the highest of 
any July since 1951. Retail tv sales in July totaled 368,634, compared 


‘the study. The city was chosen for 


j 


the past 15 years have forced new 
problems on industrial salesmen, 
according to Newsweek. 

The magazine disclosed the re- 
sults of its latest survey of the 
industrial market today before the! 
Milwaukee Industrial Marketing | 
Assn. The results were summed up 
in film form and are also con- 
tained in a 93-page report. 

Milwaukee was the subject of 


this survey because its “business | 
and industrial growth has paced, 
the nation’s economic movement” | 


Youre sqht~a het corel is bet 


“CREAM » WHEAT” 


ABNER ‘N’ ABE—Cream of Wheat 


For the nation as a whole, busi- 
ness units increased 30.7% in 1953 
over 1939, employment jumped 
64% and manufacturers’ sales 
went up 395%. Comparative fig- 
ures for Milwaukee manufacturing 
from 1940 to 1953 are: Number of 
businesses, gained 46%; employ- 
ment, increased 91%; manufactur- 
ing, gained 413.8%. 

The Newsweek report points 
out that changes in management 
structure due to the growth in size 
of industries, decentralization and 
rapid turnover are only some of 
the factors which have arisen to 
make the industrial salesman’s job 
more difficult. 

Included in the report are 28 
actual case histories of sales made 
by or to Milwaukee firms. 


'® Six primary sales problems are 
| outlined in the study. They are: 


1. The difficulty of reaching all 
buying influences because of the 
growth of industry and_ vast 
changes in its location and internal 
structure. Decentralization, as one 
collateral of this, has made it dif- 


# icult to pinpoint one well identi- 
| fied buying group, Newsweek says. 


Buyers are frequently unknown, 
unavailable—and in some cases 
not even in the buying organiza- 
tion. 

“The salesman’s problem is how 
to contact and sell these numerous 
buying influences,” the magazine 


Corp., Minneapolis, will use this! ,oints out. “The dimensions of the 
color page in the Oct. 30 Saturday problem are evidenced by a com- 
Evening Post to spearhead its| posite review of the case studies. 
“Father ’n’ Son Favorites” promo- Of the 200 people directly influ- 
tion. The schedule also calls for ads|encing the 28 buying decisions, 


with 340,406 in July 1953. For seven months tv sales were 3,174,394 *” 12 other magazines, radio and salesmen managed to see but 54, a 


compared with 3,116,306 in 1953. Radio sales for July were 411,197 
compared with 366,666 in July 1953. 


e John B. Crandall, who formerly was media director of Sherman & | 
Marquette, has joined McCann-Erickson, New York, as associate di- | 
rector of media. 


e Schwimmer & Scott Inc., Chicago (see story on Page 1), has an- 
nounced the addition of a hosiery and a cigar account: Perfecto Garcia 
& Bros. Co. and Perfect Plus Hosiery Mills, both Chicago companies. 
Arthur Meyerhoff & Co., Chicago, is the former Perfect Plus agency. 
Perfecto Garcia has not had an agency and has done only point of pur- 
chase advertising. For its first campaign a newspaper schedule is 


Fires Muffled Shot 


tv advertising in 90 markets, | scant 27%.” 


= 2. Purchasing executives and in- 
dustrial salesmen must work out a 
better way to exchange informa- 
tion on “actual, impending and 
potential needs” and facilitate the 
flow of product information to 
those primarily concerned with the 


Montgomery Ward 


in Proxy Fight Lull 


CHICAGO, Sept. 10—The p.r. guns 


were muffled this week in the | 


Louis Wolfson-Sewell Avery “bat- 
tle” for control of Montgomery 


planned. 


Eight-Page ‘Life’ Ad 
by Four Advertisers 
Pushes “TV Center’ 


Cuicaco, Sept. 10—-An eight- 
page color ad, originated by Henri, 
Hurst & McDonald for its client, 
Kroehler Mfg. Co., furniture man- 
ufacturer, is appearing in the cur- 
rent (Sept. 13) issue of Life. 

Four advertisers, each with a 
spread, are involved. Besides 
Kroehler, they are Admiral Corp. 
(Russel M. Seeds Co.); Mohawk 
Carpet Mills, Amsterdam, N. Y. 
(Maxon Inc.), and Glidden Co., 
Cleveland (Meldrum & Fewsmith). 

The eight-page ad has the theme 
of “TV center, the new showplace 
of your home.” Each ad features 
a view of the same room, contain- 
ing the products of each manu- 
facturer. 

According to Martin Zitz, the 
executive on the Kroehler ac- 
count, the promotion has been very 
successful from the point of view 
of engendering dealer enthusiasm, 
and Henri, Hurst may repeat the 
ad in the spring. 

As in the present case, the agen- 
cy will buy the pages—whether or 
not in Life again is undecided— 
and invite manufacturers to tie 
in. Those appearing in the current 
eight-page ad will be given priori- 
ty in joining in the spring promo- 
tion. 


TIMOTHY P. BARRY JR. 
Boston, Sept. 10—Timothy P. 
Barry Jr., 53, trade relations direc- 


tor of Gillette Safety Razor Co., 
died yesterday of a heart attack 
in Philadelphia while on a busi- 
ness trip. After attending Holy 
Cross College he joined Gillette 
in 1930 as a salesman. He became 
district manager in 1941 and sales 
manager in 1944. Two years later 
he was appointed trade relations 
director, and in that capacity cov- 
ered the entire country. 


FRANK C. BECKWITH 
LANCASTER, Pa., Sept. 10—Frank 
C. Beckwith, 83, former president 
and board chairman of Hamilton 
Watch Co., died here yesterday at 
his home after a long illness. A 
native of East Hampton, L. I., he 


was with Joseph Fahys Watch | 


Case Co. before joining Hamilton 
in 1909 as sales manager. He de- 
veloped the company’s production 
from that of railroad watches to 
a complete line of dress watches. 
He became president in 1931 and 
board chairman two years later. 
He retired as president in 1939 
and as chairman in 1948 but con- 
tinued as a director until his death. 
He was a member of the American 
Society of Sales Executives, the 
Newcomen Society and was a 
charter member of the New York 
Jewelers 24 Carat Club. 


JOSEPH E. KASPAR 


Cuicaco, Sept. 10—Joseph E. 
Kaspar, 54, assistant sales director 
of Radio Station WLS, died in his 
office here yesterday following a 
heart attack. He had been with the 
station for 20 years. 


Ward & Co. 

In the Wolfson camp, David B.| 
Charnay of Allied Public Relations | 
Associates issued no new blasts. | 

The Sewell Avery side was also | 
silent, although “Public Relations | 
News” in its current issue re- 
ported rumors that the company 
“is having serious, desperate talks 
with Chicago p.r. men.” But when | 
Mr. Avery was asked about mak-| 
ing p.r. plans for the expected | 
proxy contest, he issued the usual | 
“no comment.” 


= The only tangible news con- 
cerning Montgomery Ward this 
week came in the company’s semi- 
annual statement released today, 
which read as follows: 

“Earnings for the six months 
/ended July 31, 1954, were $12,401,- 
602 or $1.80 per share of common 
| stock. For the same period of last 
year earnings were $15,731,973 or 
$2.31 per share. Federal taxes on 
income were $11,920,000 compared 
with $17,045,000. 

“Sales for the first six months 
of $401,118,118 were 14.8% less 
than the sales for the correspond- 
ing period of 1953. 

“Working capital at July 31 was 
$593,936,151 compared wtih $577,- 
887,259 a year ago. 

“The operating funds of the 
company at July 31 were equal to 
8.9 times its obligations.” 


BBDO Names Spellman A.E. 


John W. Spellman Jr., formerly 
‘a v.p. and account executive of 
|Harold Cabot & Co., Boston, has 
been named an account executive 
in the Boston office of Batten, 
‘Barton, Durstine & Osborn. 


/buying decisions. 

“Frequently a need will exist, 
yet be undetected by the personnel 
concerned ...It is significant that 
in only one of the 28 cases studied 
was a salesman able to take an 
actual part in uncovering the 
need,” Newsweek comments. 

3. Since top management more 
and more is taking an active in- 
terest in buying decisions, the 
salesman often finds he must pre- 
sell top management. 

4. Out of every 1,000 important 
buyers in industry, according to a 
recent McGraw-Hill survey, one 
year will see 65 change titles and 
326 die, retire or move to another 
company. This disrupts the con- 
sistency of the selling con- 
tact chain, thus costing the sales- 
man extra time and money. 


= 5. Industry growth has brought 
with it highly complex technical, 
engineering and production proc- 
esses. This has resulted in ex- 
panded staffs of operating and 
technical management personnel. 
The importance of these people on 
buying decisions is pointed out in 
the case studies, Newsweek says, 
yet these buying influences are 
generally unknown and unavail- 
able to direct sales contact. 

6. “A major determinant in pur- 
chasing is control of costs,” the 
magazine says. “With the return 
of a buyer’s market and greater 
emphasis on price competition, this 
factor has taken on greater im- 
portance.” 

This means more tightly con- 
trolled buying procedures and, as 
the number of buying influences 
increase to add to buying efficien- 
cy, the salesman’s freedom of 
action in rooting out needs and 
transmitting production informa- 
tion is seriously curtailed. 


ke, oe ; » 


eine ‘ 


Pe Tait: 4 Sp a it ie if 2 ro ee eg Re ery a eh D4 J why PR vb eeL- os Pie ch, Fo, OY ne Eads SS, a eo, i ; sb pies sy Pee ra 
= ‘ ge pee Bi A RSS Sry 3 ay S rer & MEE io ie ay tr Hehe: ae ty tao ae i Pare 5 a - ar fe oe RR ene S os NE 5 ic Mes Fay ye : eee ee fost Soe ‘3 ‘ind, 7 ; } mPa te, | 
Age ‘ Late Foadery meee ee. ie pe Senn f eee Sind Het : ste Re TY eee e ers pares eh SRR AOS preach etiaes bh Sieh aca ete LATE Ca ia en eine LS MNF RO Ce CA tg oe PRU dirmyiy Sth cine Sane eek t: Lr er. 
Ms Pasa a cD ate Ge tN, UIE Bad San pee aoeie or 4. ob i eho te as Spates rh eae oe Z oe Aoi, ne - Pan ah Cg Ae ae el Sie og RGF aaa pe Be NS ¢ gy? " a eet mae oA pata Sas 4 Gaara amie ee © 7 Sag icp oY Bip 
Si Amie eee i eb emADY Da aah Rd avery, Sf Sf acces las pais RS AML! She Ue Re grt pel oh pace cas ws A pele nie tad Sa prng ee ; Dehra an FOery Se pci Seer ive ana ee, an 
% i es Oe %, a tye, Moar S He ogee ? é ‘ ak ae 7 y .: “ $e eG 4 Ee! LF. se on OF . z ot a "eS mtd i : woe 5 iar ae > 2 
Ee ie Rod a Sl ae ee Riri gal ein cat AG oa ete a a es ae gee a te i Leta 4 Boh Oa ae Se eye Dea ioe a hers ‘ ; eas 4 a oe eek ee ‘ ss eae ey = Pea: : om te coe et ee ee es aE ete GF 
Fie oglyg aS SM co go Wil een ie Ye ec ee oe os Smee ae Scr Ae = AC Lae i Se oS eb ote eatt REPL pare wt etm RENT Sa ahead Se CUS caipabanerm ahha shag 8 SAAR G ok Tear Sag RL ALE ae 17 et coped tie Daa eg a 
5 as Se fie ts pea eae Seta Bibs : Se a Aik eee : Tb ME See TSR CF ETE Media ey Be x 3 é mag Ch. KAP OES DS ™ ? ; ‘ a y tg tip i a ee ‘ 
eens ect eane Rite eit hte eee ih recente ? r prise Ses aes Se ae, oe = BS aa My 3s agate oo aay - p : ee 1aSs in weenie la 
te eae a ‘ ae ae since Cae aS ees. 4 a pe Se. af vee . 3 meal: if Serge 2 xd rs E ea Ret. et eS 4 . 2 : : ne ie zh CO ae , 
; ae 
to \ Se 
sei : i Ses eh 
i eran 
= 5 ips ome 
ee || BA 
: Aiea 
tg ; Ae 
er pae a 
ee. S 
3 $ je ; i a > 4 
a PRESS 7 
rz 
’ 
x : 
: Po es 
‘ ion) ae 
hee pale pte 
i eon ee 
“ "el 
es teen 
io ee 
=z i “ae 
i : ‘ 7 = 
i ee 
oc aes 
ms are 
o 
ee Bal 
ge ee 
Leh areney 
5 
: 
* ri 
oe 4 
2 ae 
—: 
SS ; 
| ss 
: 
: \ aa 
: | a * 
3 | pe at 
, e fo ae 
ck “9 ae Nit 
‘ U et Pits Lee 
i : | YUM! ORES Shes Rm Da Gi 
ke | ~~~ | amy mest ate |S -~ y ERE 
ne | Waal) > sow. o ed oO ese 
“ | Pa © . { oe sense CRA Or water % | : 3 aay 
oP: ining a = Se 
— = Pee # ae 
e : = = eae 
ene “ + ~\ sie z hy opis s 
: ‘ a ™ Pi 4 aw 
‘ cad > ete, i. 
c ae Geer... 
aa Renee, 
rie | Cry, i, TO oa Petia S: 
: if z ; e ae ae ee 
: / Tm, & oo 
| | Ns . Ss a Serer 4 
; rs . 7 Sieg 
et j tig ie oe 
= . | ee er: . gr Se 
_ " a * “a iat ota 
: KE “setae FAS 
| ‘. # Ps as 
i . % * 2 7 3 . Pe yey 
a Bec. SS : $ apt 28 
“| } yy eal, 
( SS - A 
ie | ad Boies. o « a : 
| 2a Sacretwerl 2. @) . 
a i” Vey De 
: | | iii ) ai on ry ak 
‘ie : 
| A Aig 2 
Pee a 
ee ete 
4 
a ia ug aie 
ae ae 
Tan an peg 
ag is 
ey ee 
. eRe eee 
; } | Poe ors 
itp j ee 
S, <nemmnnnteenmenen — 
| Ai aes 
ae Po ! rae 
ais ai) aguas 
my Beige er 
2 iA Eee 
: ee <= = 
i PY ty 
fe Sa 
a ee 
‘§ o . 
: ogee 
os Pe 
% fee 
ey ; he. 
o Seca 
Mh Re at 
Sok : 
ze CE Se 
{ } le. 
a 
sate } 
. PO : 
ae deed 
| ap gt 
Ene a as 
ra ae ‘ 
+o ~ anes, 
ae 
See : : 
g aa 
| Pe 
= et 
r Saeed 
ie pe } \ 
; 
g ’ 
oa e 
_ — ~~ += jpacneninclnichcii dé eee 1 ‘ Sadia rs ¥ ‘ - “> £ . . + . : —- * o see, 
. = Sug Li = ; ” : 4 ° 9 bs 2 = a = 
: . > A Or ca Sg : . e tet x kobe? Sy , - oe . " i ike vm ; We oe ay “oy vii A ou : Ee 


106 


THE ADVERTISING MARKET PLACE § 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


| ear ec mae URMNBNR ERE! A Wee UREN C8 ARR EE NSIT EE LTT: I AR NEE LE IE EI OEE 


HELP WANTED 


HELP WANTED 


Are You The Man For This Job? 
About 30-40, experienced (Min.-8 years), 
with credits for complete campaigns, ef- 
fective client contact, heavy on selling 
copy; to work with agreeable advertising 


businessmen in a 30-year old agency pro-| 
by thorough, | 


ducing profits for clients 
realistic research, planning, and conscien- 
tious attention to detail every step of the 
way; willing to prove himself to the 
working group and earn right to become 
a member of management team. 

If you want to roll up your sleeves and 
work for a sound future with real op- 
portunity, tell us all about yourself, in- 
cluding minimum salary requirements, in 
your first letter - no brochures. All re- 
plies will be held in confidence and 
acknowledged. Harvey M. Brown, Winter 
Advertising Agency, 1106 Paramount 
Building, Des Moines, Iowa. 

ADVERTISING MANAGER 

Exceptional opportunity with Eastern Mfr. 
for man expd in ethical phramaceuticals. 
Knowledge of export advertising helps. 
Shay Agency, 30 W. Washington, Chicago. 


CREATIVE COPYWRITER WANTED 
Small, growing mid-South agency offers 
excellent opportunity to outstanding crea- 
tive copy man. Must be able to develop 
fresh, sound campaign ideas and copy for 
all media on all types accounts. Must be 
of potential 
production know-how and previous con- 
tact experience or ability desirable. Please 
send complete resume, including salary 
requirements. Your letter will be kept 
confidential. 

200 E. Illinois St. Chicago 11, Ill. 
FRED J. MASTERSON 
All types of positions for men and women. 
185 N. Wabash FR 2-0115 Chicago 


Box 7070, ADVERTISING AGE 
“sh ADVERTISING - PUBLISHING 


PUBLICITY GAL 
A wonderful opportunity with a 
top midwest soft goods manufac- 
turer. Awaits a smart, creative 
writer familiar with trade and con- 
sumer media, photography, distri- 
bution. Write in confidence giving 
complete information, salary re- 
quirements. 
Box 990, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


|The Chicago Sun-Times has 
| openings for two aggressive, sales minded 


management calibre. Some | 7388 


COPYWRITER WANTED 


Long established Agency has opening for 
top flight copy man, Must be experienced 
in consumer goods, industrial and food 
copy. This is an exceptional Fo ppm 
with a real future for the right man. 
Send résumé of self and salary require- 
ments. Our staff knows of this ad. 


Box 985, ADVERTISING AGE 
200 E, Illinois St. Chicago 11, Ill. 


WHERE TO FIND 
ABLE EXECUTIVES 
Here in New York’s largest, most 
selective pool of finely-screened, 
high-calibre executive personnel, 
you'll find men of tested abilities for 
every business and industry, in all 
phases of administration, manage- 
ment, finance, research, engineering, 
a agen advertising, sales, mar- 
eting, merchandising, distribution, 
public relations . . . and at no cost 
to you. Phone or write us about 

your requirements. 
There is no substitute for experi- 


ence. 
The famed 
FORTY PLUS CLUB 
in its 15th year 
220 Broadway, New York 38 
BE 3-6086 


SPACE SALES TRAINEES 
immediate 


young men, 23 to 28 years of age, for our 
Classified Advertising sales staff. Men 
with college background are preferred. 
Previous advertising experience is desira- 
ble but not necessary. Interest in a news- 
paper advertising career is essential. Sales 
ability is of prime importance. The men 
we are looking for must be the caliber 
who can develop into top display sales- 
man and executives in the future. Fitness 
for employment is determined by inten- 
sive aptitude testing. Good starting salary 
plus bonus for new and renewed con- 


tracts. Apply in person. Mr. Forrest, 
Room 1300, 211 West Wacker Drive, 
Chicago 6, Illinois. 

BARNARD’S 


ALERT EMPLOYMENT SYSTEM 


Call M. L. Barnard—Frank Vell 
202 S. State Wa 2-2306-07 Chicago 


Because of death in organization, we have 
opening for outstanding Advertising 
Space Salesman with ability to move up 
to Advertising Manager. Salary com- 
mensurate with ability and good record. 
Real opportunity for right man. Write 
or ’phone: H. L. Peace, Publisher, H. L. 
Peace Publications, 624 Gravier Street, 
New Orleans, La. Telephone: RAymond 


ADVERTISING SPACE SALESMAN 


Publisher has immediate opening on ad- 

vertising staff in New York City sales 

office. Established leading publication. 

Prefer man 28 to 35 with some trade pa- 

per experience. Write -in confidence to 
Box 7065, ADVERTISING AGE 

480 Lexington Ave. New York 17, N. Y. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 


ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 


ARTIST—Experienced, for Central Ohio 
Agency art department. Should have 
modern approach for design and illus- 
tration—some layout. Salary up to $8,- 
000 for right man. Give full particulars 
first letter. 

Box 7048, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 

209 S. State Ha 7-1991 Chicago 
We are young and expanding. Opening 
for Trade Paper Editor for one of our 
six publications. Must be thoroughly ex- 
perienced with good record. Salary com- 


_______—~ POSITIONS WANTED __ , 
CAN MY EXPERIENCES HELP YOU? 
Fourteen years experience in advertising Excellent opportunity open as Southern 


agency, publication, radio and sales fields. 
Complete working knowledge of adver- 
tising, promotion, merchandising and 
sales. Age 42. Single. Will relocate. Resume 
and references on request. Salary $12.000. 

Box 7068, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 

MAGAZINE EDITOR 

Seeking position with a future. Five years 
experience in metallurgy - steel plant and 
automotive. Five years experience in 
trade paper publishing - writing, editing, 
production, advertising, promotion. Young. 
Journalism degree in feature writing from 
U. of Missouri. 

Box 7071, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 
COPYWRITER OR ASST. ADV. MGR. 
Retail, corporate, media & agency ex- 
perience. Strong on consumer copy all 
media. Light touch, Tiffany or schlock. 
Seek long term. Box 7069, ADVERTISING 
AGE, 480 Lexington Ave., New York 17. 
DO YOU WANT sti 
Enthusiasm and drive of young man (24), 
experience and know-how of extensive 
visual media production (over 350,000 
column inches). Personality, education, 
family, references. Proven ability ideas, 
planning, layout, copy, selling, account 
service. Have reached top present spot as 
advertising manager daily paper. Seek 
challenging position advertising or public 
relations, preferably southwestern agen- 
cy, livable starting salary, expectations 
commensurate with ability and value. Es- 
pecially interested TV ad experience. Dan 
G. Poland, 3244 Bellaire Dr. West, Ft. 
Worth, Texas. 
GOOD?...DARN GOOD COORDINATOR! 
Production, net mechanical. 14 years 
broad ad agency exp. Age 36. $8-9000. 

Box 7074, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 

ASS’T. ADV. MANAGER 

3 % yrs. exp. Production ass’t., Ass’t. 
Acc’t. Exec., Gov’t editor PH.B Eng. Lit. 
Age 27. Vet. Will relocate. McLean Gar- 
dens, Benning Hall-303, Washington, D. C. 
ARTIST - designer, creative layouts, styl- 
ized illustration, can handle art direc- 
tion, retail and studio experience. 

Box 7075, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, IIl. 


Good Ideas are like freckles 
—you get ‘em or you don’t! 
I DO—-get good selling ideas, that 
is. Have been—for some 20 years 
in three leading agencies. Copy 
Chief-ldea Man with unusually di- 
versified product experience, can 
show convincing proof of exception- 
al talent for creating the underlying 
ideas for successful campaigns. Just 
42—just at the threshold of most 
productive years. Present agency 
would match higher salary offer, 
but desire change for other very 


mensurate with ability. Write or ’phone: 
H. L. Peace, Publisher, H. L. Peace 
Publications, 624 Gravier Street, New 
Orleans, La. Telephone: RAymond 7388. | 


good reasons. Write ... 
Box 987, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


. .. if you've dreamed of settling 


and we're one of the top agencies 
a wide variety of solid accounts, 
average creative ability and can 
Starting salary is fair enough and 
first letter, please. 


200 E. Illinois St. 


TO A FLORIDA-MINDED COPYWRITER 


If the thought of another approaching northern winter appalls you 
if you’re now holding down a good agency position as No. 2 or No. 3 


copywriter but feel that future possibilities are limited . . . this may 
well be your opportunity of opportunities. We’re located in Miami, 


travel copy experience, that’s all the better. Mind you, we're in need 
of a qualified, responsible man (or woman), one who has above- 
position and future prospects are limited only by your performance. 
produce. Give us all pertinent information about yourself in your 


Box 991, Advertising Age 


permanently in sunny Florida... 


in this fast-growing city. We have 
but if you’ve had some food and 


prove it, for this is no ordinary 


regular raises are in store if you 


Chicago 11, Ill. 


MAXWELL 
SERVICE 


a fart of your 
SALES DEPARTMENT 


N 


an 


Pe 


, 


SPECTACULAR 
ELECTRICS 


A TOP-FLIGHT 


hard-hitting agency handling 


job for a beginner. Salary and 
ership will be commensurate 


AN IMPORTANT OPENING FOR 


A real opportunity for the right man with this medium-sized, 


leaders in their field. Seasoned experience essential—not a 


in pleasant, middle western city of 70,000. Send résumé and 
personal background, including recent photo, references and 
salary requirements. Write in confidence to Box 993, AD- 
VERTISING AGE, 200 E. Illinois St., Chicago 11, Hlinois. 


COPYWRITER! 


national accounts which are 


an opportunity for stock own- 
with proved ability. Location 
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REPRESENTATIVES WANTED 


Advertising Sales Representat‘on 


|advertising sales represeniative for old 


established publishing company. National 


| ABC paid circulation trade and industrial | 
magazines. Drawing account against com- 


missions and expenses in exclusive South- 
ern territory now billing $100,000 annual- 
ly. Must be willing to travel 65% of the 
time. Your base location in South optional. 
Ability to write effective sales letters in 
addition to personal and telephone sales 
contact is essential. All replies in confi- 
dence. Send photo and complete personal 
and business data for perse*ial interview 
appointment to Box 7072, ADVERTISING 
AGE 200 E. Illinois St. Chicago 11, Il. 
Well established trade publication seeking 
representative for the Ohio, Eastern 
Michigan and Western Pennsylvania ter- 
ritory. Give past experience in a letter 
to Box 7073, ADVERTISING AGE, 480 
Lexington Ave., New York 17, N. Y. 


MISCELLANEOUS i 
We have our own publication printing 
plant and now have extra press and com- 
posing room time available. We are in 
position to print another monthly or semi- 
monthly publication with run of 100,000 
to 200,000, type size approximately 9” by 
13”, from 16 pages up. Rotary web maga- 
zine newsprint press, color avail-sle on 
50% of the pages. Mailing facilities. Cen- 
trally located for mailing in New York 
State and New England. 
Box 7067, ADVERTISING AGE 

480 Lexington Ave. New York 17, N. Y. 


The Midwest's 
outstanding placement 
service for Adv. - Art & 

allied fields. 

By appointment only 


59 E. MADISON - SUITE 1408 
CEntral 6-5670 


BIRCH 
te 


Executive. 


Placement 
Counselors 


UNUSUAL OPPORTUNITY 


We seek account executive with current 
proven record for acquiring new business 
to help build substantial, fast growing 
Chicago agency. Strong staff gives you 
solid backing. Best financial arrangement 
to go-getter who will be with us per- 
manently. Write Box 986, Advertising 
Age, 200 E. Illinois St., Chicago 11, Ill. 


“Our 43rd Year” 


WANTED: IDEAS 
Wra in masculine form, devel- 
pekise nyh experience, nurtured 
by a keen sense of word-appeal—in 
the person of a copywriter with 
consumer experience to start at 


$9,000 a year. 

GLADER CORPORATION 
“The Agency’s Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


Growing Chicago Ad Agency Seeks 
Merger with Agency or Individual 
36 yr. old agency head with solid 
background as art director for lead- 
ing agency started own agency 3 
years ago. Ability to visually pre- 
sent ideas resulted in securing and 
holding three well-established Food 
Accounts. These plus other accounts 
and lack of trained personnel and 
— make further progress diffi- 
cult without merger of brains, en- 
thusiasm and resources. Write Box 
983, ADVERTISING AGE, 200 E. 
Illinois St., Chicago 11, Ill. All in- 
quiries answered and kept confi- 
dential. 


WHAT CAN I DO 
FOR YOU? 


Now editor and co-publisher of 
national newsstand magazine. Fully 
experienced all phases of publish- 
ing. Also in creative sales promo- 
tion of consumer products and in 
newspaper work. 33 years old. Per- 
sonal finances dictate change. In- 
terested publishing, public relations, 
advertising or sales promotion. 
Please write Box 992, Advertising 
aie _ E. Illinois St., Chicago 11, 
inois. 


AUTOMOTIVE, 
SCIENTIFIC 
ACCOUNT? 


Then there’s a spot in your public 

relations setup for someone offering: 

l. an understanding of automotive 
and scientific developments. 

2. an ability to write about them for 
general public and the trade. 

3. contacts in all media necessary to 
get these stories into the public eye. 


You can depend upon an experienced 
editor, 30, with six years in ee jobs 
on top national magazines (including 
science and consumer auto publica- 
tions). 

BOX 988, Advertising Age 
480 Lexington Ave., New York 17, N.Y. 


TECHNICAL EDITOR 


Assistant Editor to replace cur- 
rent staff member being sent 
abroad as European Editor of 
INDUSTRY AND POWER and 
CONSULTING ENGINEER. 
Position requires man with Me- 
chanical Engineering degree and 
familiarity with general power 
and industrial equipment. Must 
be good technical reporter and 
willing to do some traveling. 
Please send full data summary 
to: 

Hunter Hughes, Editorial Director, 

Industry and Power Publications, 


420 Main St., St. Joseph, Michigan 


COPYWRITER 
RADIO, TV, 
NEWSPAPER 


Automobile agency desires 
services of either man or 
woman, thoroughl; experi- 
enced in the automotive field. 
Advertising budget approxi- 

mately $100,000 per year. Po- 
sition located Miami, Florida. 
Write complete details, giving 
background experience and 

salary expected. 


Box 994, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


ei 


P 


OUTDOOR 


PAINTED DISPLAYS 


The R.C. Maxwell Co. Trenton NJ 


ADVERTISING 
Since 1894 


N\ 


OSTERS and 


* 


Personnel Consultant 
to cAdvertising and the Graphic cArts 


A complete placement service 
of Ad men, for Ad men... by an Ad man 
who has worked in all the jobs himself 
for over 20 years 


333 NORTH MICHIGAN AVENUE - CHICAGO 
FRanklin 2-3280 


Travel Ads hc 


DISTRIBUTORS WANTED 


For this new patented advertising idea. Leased «a! 
space sold on public carriers and equipment sold as 
an ‘‘Own Your Own"’ media. Exclusive state and regional 
territories available without franchise fee to reliable 
and experienced advertising distributors. Full time effort 
necessary. Reasonable investment completely secured by 
merchandise. Top income and profit potential. National 
promotion and advertising support. Write us direct for 


further information and personal interview if we find 
mutual serious interest. 


TRAVEL ADS, INC. 
Box 56, Sta. A 


Top Flight Media 


Salesman 


Lincotn. Nebr. 


Wanted immediately for 
Cleveland territory. Famil- 
iarity with heavy construc- 
tion and Ohio area desirable 
but not necessary. Salary 
commensurate with ability. 
Permanent well-paying po- 
sition for a good salesman. 
Replies held 
confidence. 


in strictest 


Reply to 


Philip Allen 
—ROCK PRODUCTS 
309 W. Jackson Blvd. 
Phone HA 7-7890 
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Lansdale Co. Adds Accounts 


Lansdale Co., Los Angeles, has 
added three accounts. They are 
Alpert’s Yardstick Stores, Los 
Angeles, Pasadena, and Santa Ana; 
F. L. Moseley Co., Pasadena maker 
of electronic recorder instruments, 
and Dixie Shops, Los Angeles 
women’s apparel stores. 


WTVW Appoints Edward Petry 

WTVW, Milwaukee, new v.h.f. 
station now under construction, has 
named Edward Petry Co. to rep- 
resent it nationally. Thomas E. 
Allen, business manager, will be 
in charge of local sales. The com- 
pany will become a basic ABC 
television network affiliate Oct. 27. 


-—— PUBLISHERS, ATTENTION! 
KNOW ‘HOW’ ‘WHO’ ‘WHERE’ 


That's M.O.-Space Solicitation! 
‘M.O.’ is something special! Successful, 
specializing representative will cover 
field intensively; Local, and out-of-the- 
way accounts, freeing regular force 
for other production. Learn why sev- 
eral Ist line mags adopted this Yay 
Box 982, ADVERTISING AG 480 
Lexington Ave., New York 17, N. Y. 


Houston ‘Post’ Will 
Open New Plant and 
Observe 70th Year 


Houston, Sept. 9—The Houston 
Post will publish the largest issue 
in its history next Jan. 23 to com- 
memorate its 70th anniversary and 
the opening of its new $4,000,000 


sells, TV, radio promotion . 
and distribution. 

Married, 30, College Grad. 
200 E. Illinois St., Chicago 11, Illinois. 


Consider This “‘Proven’’ Young Ad Exec 
Clear thinking, energetic, strong on effective campaign plans, copy that 
. . Personable, creative man who KNOWS layout, 
art, type, photography and printing. Capable manager with grasp of markets 


This man is known for ney | the job done—and right! Top references, 
ow ad mgr. leading mfg... . 
within industry or agency. Write for Résumé, Box 989, ADVERTISING AGE, 


Wants right spot 


to the fullest, he feels he should 


Married, pleasing personality. If 
write Advertisin 


VERTISING AG E. Illinois 


WE HIGHLY RECOMMEND THIS MAN 


An organizational structure change in our 4A agency, one of the 
nation’s largest, has lessened the workload on a Merchandising Super- 
visor whom we consider one of the best. To utilize his unusual talents 


manufacturer, chain or media group ... and we want to help him. 
He has a wealth of experience as an account supervisor and as a 
client merchandising mgr. and adv. & sales promotion director. Plenty 
of practical field experience, too—as a dept. store & chain store mgr. 
Fine background in adv. & merchandising foods, drugs, paints, TBA 
& refiner products, appliances, hard & soft lines. Excellent speaker, 
widely traveled, great at planning and conductin 


Agony Executive Vice President, Box 995, AD- 


make a change to another agency, 


sales meetings. 


it’s an exceptional man you want, 


St., Chicago, Ill. 


| NEW PUBLICATION PLANT—The Houston Post will observe the opening 

of its new publishing plant, shown here in an architect’s sketch, 

simultaneously with its 70th anniversary, in a special issue—planned 
as the largest in its history—to be published Jan. 23. 


printing plant. 

A brochure describing’ the 
special issue has been mailed to 
advertisers and prospects. Entitled 
“This is Texas,’ the issue will 
cover “virtually every facet of 
Texas’ economic and cultural life” 
and will “review the past, con- 
sider the present and look to the 
future,” said W. Howard Baldwin, 
Post v.p. and general manager. 

Specialized sections will be de- 
voted to transportation, building, 
the arts, farming and ranching, oil, 
chemicals, apparel, food and 
manufacturing. Section cover 
pages will be in color. Noted art- 
ists, writers and Post staffers will 
produce special art and editorial 
copy for the issue. 

Included in the modernization 
program of the newspaper are the 
purchase of Goss’ Headliner 
presses that are expected to bring 
better advertising reproduction, 
especially in r.o.p. color, later 
news deadlines, and earlier de- 
liveries, according to Mr. Baldwin. 


Kruskopf Named to Board 

Ray Kruskopf, art co-director of 
/Olmsted & Foley, Minneapolis, has 
,been elected an associate and 
member of the board of the agency. 


Keystone Adds 13 Stations 


The Keystone Broadcasting) 


System, Chicago, has added 13 new 
affiliate stations, bringing its total 
to 764. The new affiliates are 
WZOB, Fort Payne, Ala.; WETU, 
Wetumpka, Ala.; KYOS, Merced, 
Cal.; WILO, Frankfort, Ind.; 
WPGW, Portland, Ind.; WARE, 
Ware, Mass.; KRES, St. Joseph, 
Mo.; WKXL, Concord, N. H.; 
WENC, Whiteville, N. C.; WCVI, 
Connellsville, Pa.; 
ington, Tenn.; WVVW, Fairmount, 
W. Va.; WETZ, New Martinsville, 
W. Va. 


Schwab Joins Harvey 
Don R. Schwab, formerly head 
of production for Sportsvision Inc., 


has been named manager of the 


film production 
geles agency. 


Jenkins Joins Paris & Peart 


William A. Jenkins, formerly a 
copywriter with Buchanan & Co., 


WDXL, Lex-. 


department of | 
William W. Harvey Inc., Los An- | css printer near- 


107 


New York, has joined Paris & 
Peart, New York, as assistant to 
the copy chief. 


how you can save money 
by using silk screen printing 


When you’re buying small quantities 
of posters, displays, metal signs, de- 
cals or 24-sheets, you can count on 
saving money by printing them screen 
process in quantities up to 10,000. 
For instance, cardboard displays can 
be printed right on the heavy board 
| with no mounting expense! 


If you aren’t using screen process 
'printing, you should get acquainted 
| with it! See the 
classified _ tele- 
‘phone directory 
for the screen proc- 


est you. Published 
in the interests of 
screen printing by 
a group of mem- 
bers of SPPA. 


Chicago 11, with suggestions for 


ABLE EXECUTIVE AVAILABLE FOR 
AGENCY BILLING $20 MILLION OR 
ADVERTISER SPENDING $1 MILLION 


Former owner of successful 12-man agency, now head of semi- 
national food specialty firm, seeks opportunity with big business. 
Thoroughly grounded in all phases of agency operation, most 
phases of food merchandising, and many phases of other major 
fields including home equipment, automobile accessories, soft 
goods, industrial materials, financial institutions. 


He has several clearly defined successes, some involving products 
taken from scratch to solid national distribution almost overnight. 
His record includes fresh ideas neatly activated, inspired training 
of sales staffs, and direct functioning as sales manager. He can 
accept final responsibility for both overall planning and street level 
details. Can set the pace for a large group, and be an harmonious 
part of it. Likes clients and vice versa. 


Fine academic background. Excellent health. Mid-thirties. Delight- 
ful family. Starting income: $24,500. Enticing offer could move him 
from Chicago. Write Box 984, ADVERTISING AGE, 200 E. Illinois, 


time and place of initial meeting. 


Hand waves bottle with attention-getting life- 


like motion, 


Display for Coca-Cola Company 
“COKE IS A REGISTERED TRADE-MARK 


THE HANKSCRAFT COMPANY ° REEDSBURG, WISCONSIN 


Sales Offices in these principal cities: 


CHICAGO © PHILADELPHIA © MINNEAPOLIS ® 
TORONTO (Ontario) ® 


NEW YORK ®@ 
SAN FRANCISCO (Erlach Lee Company) 


DALLAS 


boosted “coke” sales 


without attention, on 


FREE BOOK! 16 pages 


REEDSBURG, WISCONSIN 


Please send me FREE manual 


HANKSCRAFT 
DISPLAY MOTORS 


SELL MORE 


This refreshing display for Coca-Cola has 


everywhere! You'll find 


many other famous names in action with 
Hankscraft Display Motors — the low-cost, 
trouble-free motor that runs for months 


a single flashlight battery. 


of detailed information and 


drawings on 11 basic Hankscraft models, special 
motor applications, and free engineering service 
that will help you plan the most effective 


animation for your display. 


THE HANKSCRAFT COMPANY, Dept. AA-9 


on Hankscraft Display Motors. 
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We at White Stag consider ourselves 
pioneers in the whole trend to infor- 
mality in dress—yet we consider our- 
selves and the whole sportswear in- 
dustry just getting started. That's why 
I’m so excited by the appearance of 
SPORTS ILLUSTRATED on the scene. The 
timing is perfect. We're in the first 
issue and we expect to continue adver- 
tising in the magazine on a regular 
basis. Every single person who leafs 
through that magazine's pages is go- 
ing to be a potential sportswear cus- 
tomer. And even if | weren‘t in this 
business I’d be excited just because | 
love sports so much myself. As a long 
time reader of TIME and LIFE, | know 
any magazine they bring out is bound 


Ware 


Shortly after we decided to advertise 
Dobbs Hats in SPORTS ILLUSTRATED, |! 
sent an announcement of that fact to 
our leading retailers throughout the 
country. Since then, I’ve received 
dozens of orders from these dealers, 
stocking up on the hat which will be 
featured in our first advertisement. 
After a good many years in this busi- 
ness, I’ve learned that the retailer, 
who is meeting the public every day, 
knows more about “what the public 
wants” and “will buy” than does any- 
body else. And the response thot we 
received to our mailing convinces me 
that the publishers of TIME and LIFE 
really hit upon something when they 
decided to bring out SPORTS ILLUS- 
TRATED. This magazine will give us a 
year-round opportunity to sell to the 
spectator sports and travel markets 
which represent the most rapidly 
growing part of our business. And not 
only that, but it’s going to be as much 
fun to read as to advertise in. Henry 
Berg, Jr. 


to be the authority. Harold S. Hirsch. 


Sa sas 


There is a new concept of life evolving 
just now, and we at Miron Mills feel 
very much a part of it. Today’s living 
is keyed to mobility. People have more 
leisure time, they spend more time 
out-of-doors, and they travel more. As 
a result of this trend, our volume of 
sports fabrics is increasing steadily 
every year. That's one of the best rea- 
sons | can think of for Miron being a 
charter advertiser in SPORTS ILLUS- 
TRATED. | believe that there has been 
a real need for this new magazine. 
However, the thing that appeals most 
to me is that | find it so interesting to 
read. in the past I’d never been par- 
ticularly interested in reading about 
sports, yet | found myself devouring 
the “dummies” of the magazine from 
cover to cover. | imagine we will reach 
as many women as men through the 
pages of SPORTS ILLUSTRATED. Annette 
Du Bois. 


Most people don’t know it, but Peck & 
Peck originally sold men’s wear only. 
That was when my father and uncle 
started the firm in 1887. Since then, 
women have developed a new and in- 
tense interest in outdoor living, and 
the clothes that go with it—so much 
so that we have found it advanta- 
geous to change the character of our 
business, Peck & Peck shops across the 
country now sell fine sportswear to 
women only. We at Peck & Peck know 
that much of the modern woman's 
love of sportswear stems from her own 
keen understanding and interest in 
sports themselves—both as partici- 
pants and spectators. This is why we 
think that SPORTS ILLUSTRATED is a 
natural vehicle for Fashion Advertising. 
A. Wells Peck. 


The past several years have witnessed 
a tremendous growth in the sports- 
wear field. More and more we have 
seen resort wear, vacation wear and 
suburban wear become a part of every 
man’s wardrobe ...a way of everyday 
living. With this growth, there has also 
been a logical evolution. No longer is 
casualness confused with formless 
tailoring and careless styling. The pub- 
lic today expects good fit, fine color 
and good taste in its sportswear. In 
short, sportswear has come of age. 
The Palm Beach Company, having 
watched this development—and been 
encouraged by our good retailer 
friends—is now ready to present 
nationally, a line of Palm Beach sports- 
wear that will set new standards of 
appearance and quality. It is only logi- 
cal that we should choose SPORTS 
ILLUSTRATED to tell this new Palm 
Beach story, for this excellent publica- 
tion is equally as new, as exciting and 
as assured of success. SPORTS ILLUS- 
TRATED opens the door to a broad and 
singularly avid market of sportswear 
users. We are pleased and proud to be 
among its charter advertisers. Elmer L. 
Ward. : 


The House of Swansdown has gone 


from a four million to a fourteen mil- : 


lion dollar business since ‘50. There's 
no big secret to our success—it’s just 
that our line has closely followed the 
whole trend toward more casual liv- 
ing. | predict for SPORTS ILLUSTRATED 
the same sort of success, because any 
magazine that intends to show all 
phases of sports in a quality way will 
be indispensible to forward-looking 
clothing firms, both manufacturers 
and retailers. | know that the maga- 
zine will be good because the TIME, 
LIFE and FORTUNE people are the Gen- 
eral Motors and U. 5. Steel of publish- 
ing. I’m a charter advertiser and plan 
to continue with a full schedule. And, 
feeling about sports as | do personally, 
| know I, for one, am going to be an 
avid reader of every issue. David Haft. 


Speaking for Knox, I’m convinced that 
SPORTS ILLUSTRATED will open up a 
whole new field for us. For some time 
now, we've been aware of the growing 
emphasis on color and individuality— 
but so far, | feel we’ve only scratched 
the surface of the market for hats as 
part of sportswear. We know the 
market is there, and we’re backing our 
belief in it with a full schedule of ad- 
vertisements in the early issues of 
SPORTS ILLUSTRATED. This will be the 
first time that Knox has ever con- 
tracted to use a magazine before it 
was even published. But on the basis 
of what I’ve seen, there’s no question 
in my mind that its success is guaran- 
teed. If I’m in any way a typical sports 
enthusiast, I’m satisfied that this mag- 
azine will give me everything | want 
to read about. Horace Campion. 


Thirty-five years ago when my father 
was introducing white linen knickers 
and argyle hose to the sportsmen of 


this country, he saw a big future for 
sportswear. Today, when McGregor’s 
business has grown to the point where 
we do 20 times the volume we did 20 
years ago, we still believe that the 
sportswear business is in its infancy. 
That is why | am so excited about the 
appearance of SPORTS ILLUSTRATED. It 
does me good to see people like Time, 
Inc. thinking about this market in the 
same way. It is a big market! It is a 
growing market! It is a market that 
demands fashion ideas that are in 
good taste — a market that has the 
time to enjoy life! That means that 
this new magazine is a natural for us 
and we plan to advertise in it in a big 
way. Harry Doniger. 


The above advertisers are a representative cross section of but one industry that recognizes SPORTS ILLUSTRATED 
as a great new merchandising force. Contact William W. Holman, Advertising Director, for additional information. 


(SPORTS ILLUSTRATED + PUBLISHED BY TIME, INC., 9 ROCKEFELLER PLAZA + NEW YORK 20, N. Y.) 
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